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The 1957 models: Who dreamed them up (page 122) 
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"She saves half the time... He saves all the cost..: 
i 
National A de \uxe adding machine ... 


Live keyboard" with keytouch adjustable to each operator! 


Savesup to 50% hand motion—and effort! New operating advan ; 


tithe -and Teva ! A Nationa | Adding Machine 
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IN BUSINESS THIS WEEK November 10, 1956 


GENERAL BUSINESS _ THE NEXT FOUR YEARS. Eisenhower's vote of confidence + con- 


firms business optimism about the Washington climate through 1960 
Page 


BUSINESS OUTLOOK 27 ll. THE ECONOMIC PROBLEM AHEAD ... . AND HOW EISEN- 
WASHINGTON OUTLOOK 47 HOWER PLANS TO MEET IT. Campaign statements make clear how 
INTERNATIONAL OUTLOOK 153 the President will promote prosperity 

PERSONAL BUSINESS 173 


THE TREND Ill, THE NEW LOOK OF THE SECOND TERM. Businessmen may be 


FIGURES OF THE WEEK due for some surprises as Eisenhower Republicans remodel the party's phi- 
CHARTS OF THE WEEK 


READERS REPORT 





IV. NEW POLICIES FOR A CONFUSED WORLD, Eisenhower will 


be dealing with a different Soviet empire and a di flerent aitincarl than those 


of 1952 
V. DEMOCRATS WILL RUN RETREADED CONGRESS. Democrats’ 


slim victory means very few changes in lineup of committee chairmen of 
party leaders 


IN BUSINESS. News about bank expansion, FTC and beer price cuts, oil are 
tion in California, biggest ore boat, small business 


OUT OF HUNGARY, SUEZ DISASTERS: A REBUILT WESTERN ALLIANCE 
THE DEPARTMENTS _Events of the past week force new approach to grand strategy 





BUSINESS ABROAD In Business Abroad. News about inflation in West Germany, Australian expansion, 
international oil mpanies Bed 
Western Europe’s Oil Famine. The shutdown of Suez and the sabotage of pipe- 
lines in Arab countries leave the U.S. as the only hope of European oll users 
Brazil-Made Cars. U.S. and European auto makers are swarming into Rio, as 
country presses for more local manufacturing 


U. S. Hotelmen Eye Whole Map. Overseas opportunities now look aced. 


FINANCE: Boiler Rooms: The Pressure Is Up. Stock sale gyps swarm again a+ 
Shake-Up in the Rankings. The nation’s biggest earners play musical chairs. . 


COMMODITIES: Making Trees Grow Faster. Chemical fertilization is gaining acceptance 


INDUSTRIES: Bigger and Better Book Business. Publishers are happy again 
A Tough New Market Faces Homebuilders. They’re concentrating on medium-price 


Railroads Win o Moratorium. Last week's settleme ses door to wage bargain 
ng for three years—but not to ofl nand 
UMW-Backed Ship Line Faces Job Row—Coal shipping company backed by Lewis 
is picketed oes 

. ] 
In Labor. News about more leisure vs. more money, extra shoes campaign, dock 
peace hopes, pay boosts in 

MANAGEMENT In Management. News about ' ers, New ; at Studebaker-Packard 
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Luring Manpower From Overseas. |t's > W vercome the U. 5S. shortage. 


MARKETING: Chains Try Out National Media. Sea toebuck, J. C. Penney, and Montgomery 


Word are experimenting wit! 


Alivieg With Dealers Helps to Buck Giants. !t’s Nic-L-Silver’s key strategy. . 
More Films for TV. 20th Century-Fox releases 390 films to distributor 
In Marketing. News about trading stamps, TV officials, mergers 
THE MARKETS Will it Be Three in a Row? After 1948 and 1952 elections, the market skidded... 
PRODUCTION industry Studies Auto Styling as Key to Sell New Engineering. How and 59 styling 
se i] § autos 
Testing fer Wiggles While They’re Hot. Ford's time-saving way of checiine engines 
Better Tires. Three companies say they’re in sight with improved synthetic rubber. . 
New Products .. 


RESEARCH What Makes Corrosion? It’s annual cost is staggering and scientists are still 
eluded by the basic “whys.” But preventive methods improve 136 

RESOURCES: The Why Behind the Dynamic 1950s. Population trends, especially growth at the 
ends of the age spectrum, are showing their effects on the economy 64 
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BUSINESS WEEK INDEX (chart). . “Ne (14719 tat 1091 


PRODUCTION 


Steel ingot (thous. of tons)..... 1,281 2,404 2,483 +2,493 2476 
Automobiles and trucks 62,880 199,950 84,097 +133,132 145,207 
Engineering const. awards (Eng ‘News- Rec, 4-wk daily av. in thous.)......... $17,083 $59,872 $72,724 $72,395 $70,794 
Electric power (millions of kilowatt-hours) , anne 4,238 10,853 11,342 11,391 11,487 
Crude oll and condensate (daily av., thous. of bbis.)............ 060 ee eew 4,751 6,777 7,022 6,998 tt6,986 
Bituminous coal (daily av., thous. of tons) 1,745 1,665 1,752 +1,757 1,740 
Paperboard (tons) naee eee 167,269 297,935 280,809 278432 282,327 


TRADE 


Carleadings: miscellaneous and |.c.1. (daily av., thous. of cars) rv 82 80 78 77 76 
Carloadings: all others (daily av., thous. of cars) te 53 59 61 61 60 
Department store sales index (1947.49 100, not seasonally adjusted) ‘ 90 126 130 129 128 
Business failures (Dun & Bradstreet, number) ee pom 22 237 253 267 271 


PRICES 


Spot commodities, daily index (Moody's, Dec. 31, 1931 = 100) 311.9 398.1 419.4 418.6 421.1 
industrial raw materials, daily index (BLS, 1947-49 100) tt73.2 97.4 98.0 97.3 99.0 
Foodstuffs, daily index (BLS, 1947.49 100) : tt75.4 76.9 81.4 80.6 80.8 
Print cloth (spot and nearby, yd.) pa Tee Ty. 17.5¢ 20.0¢ 19.3¢ 19.2¢ 19.2¢ 
Finished steel, index (BLS, 1947-49 100) jeenaantes Bt tt76.4 154.5 168.6 168.6 168.6 
Scrap steel composite (iron Age, ton idatediia $20.27 $44.83 $56.17 $57.50 $59.83 
Copper (electrolytic, delivered price, E & MJ, Ib.) 14.045¢ 43.200¢ 39.915¢  36.120¢  36.000¢ 
Wheat (No. 2, hard and dark hard winter, Kansas City, bu.) a $1.97 $2.17 $2.30 $2.32 $2.36 
Cotton, daily price (middling, | in., 14 designated markets, Ib.)............ **30.56¢ 34.88¢ 33.24¢ 33.14¢ 33.15¢ 
Weel tops (Boston, |b.) ‘ : $1.51 $1.70 $1.91 $1.94 $2.00 


FINANCE 


90 stocks, price index (Standard & Poor's 135.7 349.3 368.8 366.1 373.7 
Medium grade corporate bond yield (Boo issues, Moody’ s) : 3.05% 3.58% 4.15% 4.19% 4.20% 
Prime commercial paper, 4 to 6 months, N. Y. City (prevailing rate). pine %-1% 2% % 3% % 3% % 3% % 


BANKING (Millions of Dollars) 


Demand deposits adjusted, reporting member banks “eae +45,820 56,394 54,915 56,206 56,122 
Total loans and investments, reporting member banks tt71,916 85,623 85,655 85,584 85,642 
Commercial and agricultural loans, reporting member banks. t19,299 25,303 29,849 29,692 29,911 
U. S. gov't guaranteed obligations held, reporting member banks ie 149,879 30,559 25,979 26,057 25,961 
Total federal reserve credit outstanding 23,888 25,748 25,593 25,866 25,466 


MONTHLY FIGURES OF THE WEEK a a — mer 


Average Ago Ago Month 
Private expenditures for new construction (in millions) cele ee $803 $2,810 $2,833 $2,751 
Public expenditures for new construction (in millions October . ‘ $197 $1,172 $1,417 $1,375 
Employment (in millions October , 55.2 65.2 66.1 66.2 
Unemployment (in millions October , 2.3 2.1 2.0 1.9 
Personal income (seasonally adjusted, in billions). .. . September. . ‘ , $178.0 $311.0 $328.1 $328.5 
Farm income (seasonally adjusted, in billions ’ September... ue $16.9 $15.1 $15.3 $15.1 
Consumer credit outstanding (in millions . September . . , ee $6,704 $36,169 $39,878 $40,074 
Installment credit outstanding (in millions . September... a $3,174 $27,702 $30,644 $30,707 
Manufacturers’ inventories (seasonally adjusted, September ee $21.3 $44.7 $49.5 $50.1 
Wholesalers’ inventories (seasonally adjusted, in billions) September... . $5.5 $12.0 $12.8 $12.9 
Retailers’ inventories (seasonally adjusted, in billions)........... September $9.8 $23.2 $23.8 $23.4 
Retail sales (seasonally adjusted, in millions) es eseee. September. . $8,541 $15,840 $16,253 $15,992 
* Preliminary, week ended November 3, 1956 t t Estimate 8 Date for ‘Latest Week’ on each series om request. 
+ Revised ** Ten designated markets, middling in. 


THE PICTURES..Allied Chemical & Dye Corp.-178; Peter Anderson 190, 191, 192, 194; Baldwin-Lima-Hamilton Corp.—78; Buick Motor 
Division——124,; Chryster Corp 122 (top); Grant Compton—cover, 84, 135 Maurice Feldman—-96; Ford Motor Co 129 intercontinenta! 
Hotels Corp 105, 106, 112; |. N. P.--35, 36 (top), 42 (cen.), 156 (top); Don Ornitz—-55, 56, 59; Joseph Shapiro—86-7 (top rt Morris 
Sosnow--86-7 (bot. 2); Gordon Tenney--122 (bot. 2); United Nations—— 38-9; U. P.—37 (top it., top cen., cen., bot. cen.), 42 (bot.), 156 (bot 
160, W. W 11, 36 (cen. & bot.), 37 (top rt., cen. It., cen. rt., bot. It., bot. rt.), 40, 42, (top, second down, fourth down), 94, 157; Dick Wol 
te 86 (top |t 
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B.EGoodrich report: 


Men used to be in danger— 
giving steel an acid bath 
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A typical example of 
B. F. Goodrich improvement 
in rubber 


EFORE steel can be made into 

products, all rust must be 
Cleaned off. Best way to do it is by 
running long strips of the steel 
through a hot acid bath that removes 
the rust film. 

This job used to be slow, costly 
and plenty dangerous because noth 
ing could hold the hot acid. All 
kinds of tanks were tried —wood, 
concrete, steel. Yet acid leaked onto 
the floor constantly—a waste, a 
hazard to workmen 

A satisfactory tank seemed impos- 
sible until B. F. Goodrich engineers 
came up with something entirely 
new in the way of a protective rubber 
lining. They worked out a combina- 
tion lining of hard rubber sand- 
wiched between soft rubber, called 
Triflex, that stands the hot acid 
Then they added a brick sheathing 
to protect the rubber from the slic 
ing, banging of fast-moving steel 

Acid leaks stopped wherever this 
B. F. Goodrich lining was used. The 
waste and hazard of messy, acid-wet 
floors became a thing of the past. At 
the Kaiser Steel plant pictured here 
the B. F. Goodrich rubber-lined 
tank has given four years of satis 
factory service. In many plants, 
B. F. Goodrich linings are still in 
use after 15 or 20 years 

B. F. Goodrich salesmen have 
specifications for the B. F. Goodrich 
rubber lining used in this steel mill, 
as well as information about prod- 
ucts featured in hundreds of other 
B. F. Goodrich success stories. And, 
as factory-trained specialists in 
rubber products, these men can 
answer your questions about a// 
tubber products. B. FP. Goodrich 
Industrial Products Co : Dept M.803, 
Akron 18, Ohio 


B.EGoodrich 


INDUSTRIAL PRODUCTS 





A couple of centuries ago they thought this was the 
weapon to end all wars. Today this “Big Shot” winds up a 


mere movie prop. 


When Parabe featured this incredibly huge gun in a lead 
story on movie star Frank Sinatra, more than seven out of 
ten readers stopped to take a closer look. 


This knack for coming up with fresh, off-beat stories week 
after week has made PARADE the best read magazine in print— 
bar none. According to independent surveys, this gives 
advertisers more than twice as many readers for their dollar 
as the big weekday magazines. 


It's no secret weapon: to keep sales booming . . . to win 
friends and influence dealers . . . PARADE has what it takes! 


PARADE.+--THE SUNDAY MAGAZINE SECTION OF GE FINE NEWSPAPERS COVERING 
SOME 2600 MARKETS. .- WITH MORE THAN 16 MILLION READERS EVERY WEEK 
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READERS REPORT 





It’s High Time 
Dear Sir: 

I wish to congratulate you on 
The Trend—Ground Rules Needed 
BW—Oct.20°56,p200| 

With the position this country 
occupies with the speed of com- 
munications, it would seem that it 
is high time for your suggestion to 
be put into effect. There is no rea- 
son why .our Chief Executive 
should be obliged to spend an un 
necessary amount of time in fort 
fying himself with the proper an 
swers to fend off some question, 
the motive of which might be 
questioned. . . 

Neit O., SHELDON 


PUBL, PLOUR & FEED MERCHANT 
SCHENECTADY, N. Y. 


A Capital Problem 
Dear Sir: 

Your article Cure for City Jams: 
More Roads |BW-—Sep.8'56,p98 
is... all wet. It may well apply to 
the small city of 15,000 or even 
25,000 population, but the figures 
do not and cannot apply to large 
cities 

The most grievous error is the 
statement that rail commuter tran 
sit is doomed, but there is hope for 
buses. The actual fares paid by 
commuters over the past ten years 
have shown a 5% decline for bus 
service, against the fact that fares 
have been doubled in the same pe 
riod. That means buses have lost 
one-half of all their passengers 
In contrast, rail commuting by 
train and subway has shown a 65% 
to 80% gain in revenue in the 
same period, This trend even ap 
plies in Detroit, home of the auto- 
mobile, and home of the bus 

When trains are taken off as a 
result of capital problems com 
pounded by high unequal taxes 
and lack of subsidies offered other 
forms of transportation, the people 
do not switch to buses, Just yester 
day, a bus manager told me he 
loses business when trains are dis 
continued because former com 
muters drive—they will not rick 
buses, and in driving they pick up 
bus riders 

Don't forget either—half of the 
people in this country don't drive 

E. L. TENNYSON 
PHILADELPHIA, PA, 


* BW’s points were not based on 
recent trends, which Reader Tenny- 


son cites, but rather on capital re- 


5 





WHAT MAKES CHESSIE’S 


« 
—— 











RAILROAD 


GROW? 


One of a series telling what Chesapeake and Ohio 
is doing to make this a. bigger, better railroad. 





Chessie’s show window 


The Greenbrier, Chesapeake and Ohio's resort 
hotel at White Sulphur Springs, West Virginia, 
has been known to generations of Americans 
as one of the world’s finest vacation spots. To 
The Greenbrier each year come thousands of 
the nation’s leaders for business, government 


and professional conferences. 


Each year some 40,000 of The Greenbrier’s 


guests enjoy the trip there over Chessie’s rail- 


The Greenbrier has every facility for meetings of any 
size up to 1000. Plan to hold your next conference there. 
Special Combination winter rates include room, meals, 
golf, swimming and most lips. 


Write for pictorial brochure “Greenbrier Holiday”, 


and information on special winter rates. 


road. They see the results of C&O’s billion 
dollar investment —half of it made during the 
last ten years. This year alone the moderniza- 
tion program includes $100 million for new 
diesels, cars, yards, signals, docks and other 


improvements, 


From the grounds of The Greenbrier these 
guests can see the endless parade of 160-car 
trains of coal climbing the crest of the Alle- 
ghenies for the long coast down to Newport 
News where the coal will take ship. Europe's 
dependence on American coal grows greater 
every year and nearly half of the vast cargo 
goes by way of C&O and Newport News. 
Three out of every ten cars loaded by C&O are 


for export. 


Along C&O lines the traveler will note the 
spectacular expansion of chemical, automo- 
tive, glass, metal, paper and other industries 
as well as coal. This great industrial develop- 
ment has added diversification to C&O’s 
freight traffic. And it is the better to service 
this rich territory that C&O has grown so big, 


so fast. 


Chesapeake and Ohio 
Railway 


3804 TERMINAL TOWER, CLEVELAND 1, OHIO 





INDUSTRIAL HOSE + CONVEYOR 











FILL’ER UP, PLEASE 


Air Force and Navy jet fighters 
now refuel faster, at higher alti- 
tudes than ever before . . . thanks 
to the advancement of high speed 
in-flight refueling techniques. 

An important part of this new 
system is the Hewitt-Robins re- 
fueling hose with integral cou- 
pling assembly designed to retain 
flexibility even at 66° below zero. 
The whole system is aerodynami- 
cally balanced to trail at critical 


speeds without wobbling; to 
absorb tremendous shock loads 
and buffeting; and to provide 
maximum safety for both air- 
craft and crews. 

This is another example of 
how H-R research solves diffi- 
cult bulk materials handling 
problems. For complete infor- 
mation about our products and 
services, contact our nearest of- 
fice or Stamford, Connecticut. 


HEWITT-ROBINS | 


ENGINEERING AND ERECTION OF BULK MATERIALS HANDLING SYSTEMS 





* “JONES” POWER TRANSMISSION EQUIPMENT 


A LARGE, PERMANENT 
STAFF—EXPERIENCED 
IN A WIDE RANGE OF 
INDUSTRIAL FIELDS 


ROBERT AND ¢ OMPANY 
ASSOCIATES 


aiunG oivisiom” 


ATLANTA 


EM GINEFE 


COMPLETE ENGINEERING SERVICE FROM SITE 
SELECTION PRELIMINARY SKETCHES, ESTI 
MATES, SELECTION OF QUALIFIED BIDDERS, 
BUILDING DESIGNS AND CONSTRUCTION 
SUPERVISION TO COMPLETION OF PROJECT 


SERVING AMERICA'S GREAT NAMES IN MANY FIELDS 


Allis-Chalmers Davenport Hosiery Mills Pepperell Manufacturing Co. 
Manufacturing Company Eastern Airlines, Inc Pittsburgh Plate Glass Co. 

Alphons Custodis Chimney The Electric Storage Battery Co. Sherwin-Williams Company 
Construction Co Fieldcrest Mills, Inc The Springs Cotton Mills 

American Bemberg Corporation General Electric Company J. P. Stevens & Co 

American Cyanamid Company 8. F. Goodrich Company Sunshine Biscuits, Inc 

Black & Decker The Goodyear Tire & United Merchants and 
Manufacturing Company Rubber Company Manufacturers Company, Inc 

Chrysler Motor Parts Corp James Lees & Sons Company United States Envelope Company 

Cluett, Peabody & Co., Inc Monsanto Chemical Company Westinghouse Electric Corp 

The Coca-Cola Company Owens-Iilinois Glass Co West Point Manufacturing Co. 

Colonial Stores Incorporated Pan American World Airways, Inc. 





quirements of the future. Capital 
programs for rail transit are going 
to be inhibited by the tremendous 
costs and the failure of the traffic 
often to support capital as well as 
operating costs. Highways though 
are going to be built for passenger 
cars and they can be used by buses 
as well. 


They’re Only Human 


Dear Sir: 

Under the title Runaway Trend 
BW—Sep.29'56,p5| Reader Her- 
bert T. Glantz makes an excellent 
point regarding the need to con- 
dense the masses of information 
contained in daily reports to cor- 
porate presidents. The conclusion 
he draws from this premise, namely 
that the trend towards increasing 
speeds of high speed printers is to 
be decried, constitutes a non se- 
quitur. No one would suggest us- 
ing a jet plane for a trip to the 
corner grocery store—a slow bi- 
cycle is an infinitely better tool for 
this job. 

Similarly, the output of a high 
speed printer . . . is utilized to print 
thousands of payroll and dividend 
checks, hundreds of thousands of 
premium bills, hundreds of thou- 
sands of stock numbers for inven- 
tory control, etc.—applications 
where speed is a definite, money- 
saving advantage. Few would sug- 
gest that condensed daily reports 
to corporate executives be printed 
on these devices. An ordinary type- 
writer and typist are sufficient. 

There is no contradiction be- 
tween increasing speeds for high 
speed printers and few reports to 
company executives—we need... 
both. 

HARRY GREENFIELD 
DEPT. OF ECONOMICS 
HUNTER COLLEGE 
NEW YORK, N. Y. 


Comfort for Less 


Dear Sir: 

Your article on air conditioning 
for automobiles |BW—Aug.25'56, 
p133—-Personal Business| is well 
conceived. , 

Nash Motors Div. pioneered 
“under the hood”—*‘no trunk” in- 
stallation in conjunction with its 
Kelvinator Div. engineers to get 
the most efficient operating unit at 
any price within reach of the av- 
erage automobile buyer. 

Our factory-installed air condi- 
tioning unit is only $345 complete 
with heater which normally retail: 
for $74 on the Rambler line. Or 
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The Calculator that Prints proves its business versa 
tility with builders, too. The framework of this busi 
ness continually c xpands and contracts as it take » on 
jobs; allows no room for bulky and expensive offic: 
machines . . . but a single compact “99” Calculator can 
handle every operation, whether checking material 
invoices, preparing estimates, hguring costs, even 


doing payroll computations... and printed tape gives 


the "99 


doing 
here ? 


1 permanent rec ord for check-back on every operation 

Your business faces many of the same needs for a 
Calculator, so may we suggest the very useful “99” as 
the most economical way of solving your business 


hgur ing problems. 








4 wheel drive models > Cab over Door -to- door 
up to 18,000 ibs. GV. W engine models Jelivery chassis 

















New giant-power V-8's! « 


New push-button driving! « 


Get set to road-test a great new kind of 
truck—with more V-8 power, more load 
capacity —with more eager-to-go snap than 
any other make! 

From 204-hp. pick-ups to 232-hp. 
tandems, Dodge Power Giants haul more 
in every weight class—4,250 lbs. G.V.W. to 
65,000 Ibs. G.C.W. 

New short-stroke V-8's — with exclusive 
Power-Dome combustion—give you more 
miles per gallon, full power on regular gas. 


Tractor modets 
up to 65,000 ibs. G.C.W 


Pec ee 
em WA o 


New higher load capacities! 


New Forward Look styling! 


Full-opening alligator hood raises 90° 
for easiest engine servicing, half-way for 
routine oil and water checks. 
Push-button automatic transmission 
is still another great plus you get only 
in Dodge Power Giants!* 

Test.a Power Giant—V-8 or 6! Get 
your Dodge dealer’s deal before you buy. 


*Available on low-tonnage and forward-control models 


DODGE TRUCKS 


WITH THE FORWARD LOOK 
Sf 


Panei Cab and 
models chassis models 


peetger haay UPD ita 


es ee 









NEW COMFORT CABS 


Industry's largest, most comfort- 
able. All-new seat design permits 
adjustment of back cushion and 
seat height, plus slide positioning. 


PUSH-BUTTON TRANSMISSION 
First in any truck! Simple, sure, 
trouble-free. Just push a button, 
shifting is automatic. Saves time 
makes driving easier, less tiring. * 


/ 


4 pick-up models 
up to 6,890 ibs. GVW 





BEFORE BRUSHING 


AFTER BRUSHING 


Quick brush off for burrs 


ACHINING this extruded aluminum armature shaft for an 
aircraft generator turns up heavy burrs. However, Osborn’s 
power brushing method quickly removes burrs and —at the same 
time—blends all sharp edges. 
This is typical of how industry is using Osborn power brushing 
to improve and speed up thousands of finishing operations. 
An Osborn Brushing Analysis made in your plant will show 
how you can profit from Osborn power brush finishing. Write The 


Osborn Manufacturing Company, Dept. A-87, 5401 Hamilton Avenue, 
Cleveland 14, Ohio. 


OSBORN BRUSHING METHODS + POWER, PAINT AND MAINTENANCE BRUSHES 


BRUGHING MACHINES + FOUNDRY MOLDING MACHINES 


14 





Nash and Hudson big cars, all sea- 
son air conditioning is only $395 
including the heater which retails 
for $75.50. 

Fleet buyers are getting inter- 
ested in this optional equipment 
tc get maximum efficiency from 
their employees who spend much 
of their time on the road. We, too, 
believe that air conditioning in 
automobiles will become more gen- 
eral in the coming years as evi- 
denced by our growing sales since 
the introduction in 1953. 

R. V. ZENS 
ASST. DIRECTOR 
GOVERNMENT & FLEET SALES 
AMERICAN MOTORS CORP. 
DETROIT, MICH. 


Giving an Inch 


Dear Sir: 

. . . In your production story 
The Difference an Inch Makes 
[BW—Sep.22°56,p189| under the 
heading Tire Accord (page 190) 
you state “The Tire and Rim Assn., 
which includes both tire and auto 
people. . . .” The Tire and Rim 
Assn. is composed of manufactur- 
ing members of the tire and rim 
companies. There are no auto mem- 
bers. The Tire and Rim Associa- 
tion’s aims are much the same as 
the Society of Automotive Engi- 
neers, namely, standardization. 

Further along in the same para- 
graph |you say! “Final agreement 
on this was only reached last De- 
cember. The 6.70-15 tire (a 6.7-in.- 
wide tread. ...)” Tire size nomen- 
clature never includes the tread 
width. The nomenclature “6.70-15 
means that the bulge width of the 
tire, or section width of the tire if 
you will, measured on a plane par- 
allel to the ground measures ap- 
proximately 6.7” when mounted 
on the correct width rim. 

C. G. WYMAN 
TIRE ENGINEER 
THE DAYTON RUBBER CO, 


DAYTON, OHIO 


Dear Sir: 

. . | happen to be associated in 
the sales department of one of the 
“smaller” rubber companies and at 
the present time we are taking or- 
ders and making deliveries of 14- 
in. snow tires. I do not feel that you 
should always give credit to the 
so-called “big four.” 

Emory O. WEBSTER 
DISTRICT MANAGER 
THE MOHAWK RUBBER CO, 


BAST WALPOLE, MASS, 
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FIRE PROTECTION 


than meets the eye 


Weds 





There's considerably more to “Automatic’’ Sprinkler protection than the rows 
of fusible heads that line the ceiling of fire-safe properties. Every installation 
is the end result of more than a half century of specialized engineering research 
and development. With us, fire protection is a science — not a sideline! 
Devising methods for fire alarm, control and extinguishment is a never-ending, 
full-time job ... rewarding to our customers . . . of substantial benefit to the 
growth and strength of our nation. 

We're ready NOW to serve your needs for either REGULAR or SPECIAL 
HAZARD fire protection. A call from you will place an “Automatic” Sprinkler 
specialist at the disposal of your planning team. Check our list of offices for 


the one nearest you. 


Atlanta, Ga. * Baltimore, Md. * Birmingham, Ala. * Boston, Mass. * Buffalo, N. Y. 
Charlotte, N. C. © Chicago, Ill. © Cincinnati, Ohio © Cleveland, Ohio © Dallas, Texas 
Denver, Colo. * Detroit, Mich. * Eureka, Cal. © Houston, Texas * Kenilworth, N. J. 
Los Angeles, Cal. © Miami, Fla. © Milwaukee, Wisc. © Minneapolis, Minn. © Mobile, Ala. 
N. Kansas City, Mo. * New Orleans, Lo. © New York, N. Y. © Oklahoma City, Okla. 
Philadelphia, Pa. * Portland, Ore. * Richmond, Va. ® Pittsburgh, Pa. © San Antonio, Texas 
San Francisco, Cal. © San Juan, Puerto Rico © Seattle, Wash. © St. Louis, Mo. 
Syracuse, N. Y. © Tampa, Fla. * Valdosta, Ga. * Youngstown, Ohio 


\\ /4 
4 YOUNGSTOWN 


CORPORATION OF AMERICA OHIO 


Subsidiaries in Brazil, Canada, Mexico and Venezuela 
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Philo of Byzantium worked out a crude 
ft itself automatically. 

then were measured in man 

contro can make 


industry. LTaylor 


exampl s recently: 
" 


inufacturer was taced with stream 
of $1000 for each fish killed by his 


products With the rate of discharge 


ontinuousliy, no ex ting control system 


ive treatment he needed. 


a unique flow-level system 


continuous sample of the efhuent 


INGE 


Used for filling house cisterns 
and for irrigation, Philo’s 
invention adapted earlier hand- 
cranked model. The foot of 

the apparatus was installed 
ata depth below stream 

level determined by the height 
of the total lift. 


through his laboratory. The fine has now gone up 

to $2000 a fish—— but this plant isn't paying any! 
laylor research has developed instruments and 

systems that measure and control temperature, 


pressure, humid ty, flow, level, speed, load ana 


density —in fields like chemicals, petroleum, paper, 


power, rubber, tood and textile ; Your own en 
gineers and instrument experts must already have 
in idea of what we can do for you. Why not sug 
gest they get in touch with a Taylor Field En 
gineer—and see if Taylor Accuracy can't cut your 
costs? Taylor Instrument Companies, Rochester, 
N. Y., or Toronto, Canada. 


NUTTY * DEPENDABILITY 
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While waiting for shipments away overdue, 


Now he’s youthful again, filled with joy effervescent 
Sam aged like Methuselah and looked like him, too. 


His dependable shipping is RAILWAY EXPRESS-sent! 


ee 


Whether you're sending or receiving, 


whether your shipment is big or small, Q pI LW4 L 


whether you're shipping here or overseas 4 heaped 
—always specify Railway Express. You'll find G al N @ , 
, y 


it makes the big difference in speed, economy, 


and safe, sure delivery. And now you can make fast, 
economical shipments via Railway Express Agency's 
new international air and surface connections. 
It's the complete rail-air shipping service, 


free enterprise at its best. 


ee Safe, swift, sure 


Railway Express International Service now includes affiliations with: SEABOARD & WESTERN (and connecting carriers)... TACA...TAN 
... BRAZILIAN INTERNATIONAL AIRLINES also SCHENKER & CO. and the AMERICAN EXPRESS COMPANY foreign connections. 





For big jobs 
small jobs 
...all jobs 


Fotad 
TUCKS &@ 


Cost 
less .. 


“Our Fords sure reduce upkeep cost! If “$30 a day more —that’s what I can 
all our equipment was as tough as our 90 earn during the busy season because my 
Ford F-600 trucks, we'd have no main Ford T-800 can haul more payload than 
tenance problems,"’ says Mickey Adley, other trucks.”” And Clarence Landwig, 
president of Adley Express Company. Arcate, California, spells it out: “My 


Ford and trailer weighs 21,300 Ibs. My rig 
with a comparable truck would be thou 
sands of pounds more. I carry the differ 
ence in board feet. And $10 extra a trip, 
3 trips a day, comes to $30 extra a day.” 





“Never a major overhaul on our 
Fords,”’ says Clyde Freeman, Pasadena 
Beverage Company. “And the initial cost 
of our latest Fords was less than it would 
have been for other comparable makes.”’ 


Greatest axle capacity of any ')-tonner 





up to 400 lb, more combined axle capacity 


in a Ford Pickup. Available with roomy 8-foot body or regular 6',-foot box, 


run... last longer, too! 


Before you buy your next truck, 


look at both sides of Ford’s story of 
value: what you get and what it 
costs. You'll like what you see. 

Look at the costs. Ford’s first 
cost is low. Resale value is high. 
Modern Short Stroke engines— V-8 
or Six—are designed for less friction, 
less wear, lowerrunning costs. Main- 
tenance costs are lower, too, be- 
cause Ford trucks are built stronger. 
And a 10-million-truck study proves 
Ford trucks last longer. 

Look at what you get and you'll 


see you get more for your money in 
a Ford. For example, only Ford gives 
you modern Short Stroke power in 
every truck, V-8 or Six. Sodium- 
cooled exhaust valves in heavy-duty 
engines run up to 225° cooler, last 
longer. More comfort with a Driver- 
ized Cab. More safety with Ford’s 
exciusive Lifeguard features, 

Look carefully ... consider every- 
thing. You'll agree Ford trucks cost 
Jess, give you more, If you want a 
great deal 
your money 


a great deal more for 
see your Ford Dealer, 


THE BIG FLEETS BUY MORE FORD TRUCKS THAN ANY OTHER MAKE 
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nats most advanced 


GONSET DIVISION OF LAYCO manufactures over 
50 different types of electronic communications 
equipment. They are preferred by amateurs and 
widely used by Police and Fire Departments; 
Civil Defense and Civil Air Patrol Units; and in > 
the Marine, Taxi, Trucking, Construction and | 
Aviation fields. Over 1,000 distributors of elec- 
tronic equipment stock and sell Gonset products. 
Gonset is also a major manufacturer of home 
television antennas— having designed one of the 
first and most effective 

high-gain, "‘fringe’’ 

area type antennas, 

the Gonset Roadarray. 








THE "COMMUNICATOR" is actually a portable high 
frequency radio station —tr itter, receiver, an- 
tenna, power supply —all in a compact 20 Ib. unit 
Wt operates from regular power mains or automotive- 
type storage bottery 








The newly acquired Gonset Division is part of Layco’s 
continuing program of bringing you newer and better 
things. Design and engineering leadership has made 
Gonset one of the most highly regarded names in the 
electronic communications field. One exclusive Gonset 
design, for example—The ‘Communicator,’ a portable 


L.A. YOUNG 


603} 
\SOS SPRING & WIRE DIVISION 


SPRING & WIRE 


Look to Lavco 
for newer 
and better 


nga to come 
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SPRING & WIRE 


DIVISION DIVISION : 
Modern seat and Precision mechani- ~- { 
Yond Ta ee a ee cal springs and wire = / 
. Y «= . structions. Tubular forms. For automo- / 
seat and back frames x. tive, aircraft, agri- 
v and interior mouid- cultural and other ‘ 
\ ings fer cars and «* “ industries o ( 
| \\" trucks. : 














GONSET 
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THE "MOBILE TWINS,” G-77 Transmitter and G-66 
Receiver, are Gonset's newest models for autemeo- 
bile use. They incorporate many exclusive technical 
innevations. The receiver has standard broadcast 
bend as well as several short-wave bands 








3-30 SW CONVERTER. A whole new world of lis- gow 
tening, the whole wide, wide world, is made possible asy 
in your car with Gonset short wave converters “f 
Readily attached to the regular auto radio, they 
extend the listening range to include aircraft, ships, 
coast guard, foreign broadcast, amateurs, civil 

- defense, and many other services 





TV ANTENNAS manufactured by Gonset on a large 
volume basis are used throughout the country in 


widely varying reception areas. Sale 


transmitter and receiver—was one of the first, commercially products among the most advanced in the industry. Years 
available, complete VHF station ‘“‘packages.’’ It has proved of manufacturing experience keeps them always dependable. 
itself over and over again in major disaster areas across the For name of nearest dealer and full information on 
country—often operating in a radius of a hundred miles or products, services and facilities of Gonset—and other Layco 
more. Special models operate ground-to-air. products—write L. A. Young Spring & Wire Corpora- 
Continuous research and development keeps Gonset tion, 9200 Russe!l St., Detroit 11, Mich 


SPRING & WIRE CORPORATION 
Wy 2 vor00% nvonautic owision 


OTTAWA STEEL. DIVISION GONSET DIVISION 





DAYBROOK DIVISION 
All-Steel Dump Bodies 
and Hydraulic Hoists. 
oe 
ard and special models 
with sealed hydraulic 
cylinders backed by 
one year warranty 





DAYBROOK DIVISION OTTAWA STEEL DIVISION 


OTTAWA STEEL —s 
Speedlift Power Gates Front-end Loaders, Back Hoes, Angle DIVISION « 
Up to 4,000 Ib. capacity. Dozers, Hydra-Hammer Pavement ‘racto-Lift heavy-duty 
One man operation. Lifts Breaker and Tamper. Other industrial —‘'ift trucks for rugged 
and lowers loads safely tractor attachments. 4 outdoor materials han- 
in less time at lower a a . \ dling. Models to handle 
costs for all trucks and leeds up te 15,000 Ibs 


Big wheels, high 
ground clearance 


V4 « f Hes 7- to 24. lit 
trailers. ' ”A “ 
= » Le 








New York’s Hotel Statler 


will very soon have 


Carrier air conditioning 


in every room 


Next time you visit New York, check in at the 
Hotel Statler—7th Avenue and 33rd Street. 
About half its 2200 rooms are already air con- 
ditioned. And before winter, the New York 
Statler will have joined the nine other Hilton- 
owned hotels that are completely air con- 
ditioned by Carrier. This is a part of Hilton 
Hotels Corporation’s plan to air condition all 


of its properties. 


The Statler—formerly the Hotel Pennsyl- 
vania—is the first large hotel in New York to 
be fully air conditioned. When modernization 
is completed next spring, it will be the largest 
completely air conditioned hotel in the world. 


Its climate will be controlled year round by the 


In the newly air conditioned rooms of the Hotel Statler in New 
York, you set a simple temperature contre! dial and Carrier 
Weathermaster air conditioning gives you the climate you'v: 


selected. In any season, no matter what the outside temperature. 


famous Carrier Weathermaster* System. This 
is the same system that serves Hilton-owned 
hotels in Los Angeles, Dallas, Albuquerque, 
Cincinnati, Washington, San Juan and Aca- 
puleo—and more than 500 other distinguished 
buildings in nations all over the globe. 


More people throughout the world enjoy 
Carrier air conditioning than any other make, 
Why not learn why? For facts, get in touch 
with your nearest Carrier office. Or write 
Carrier Corporation, Syracuse, N. Y. re: vs. rs on 
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Carrier air conditioning is being installed in 
the Statler with no interference with nor 
mal operations. Two Carrier Absorption Ma 


chines, that use steam to chill water, are 


located high on the roof. Other equipment 
takes a minimum of space inside the building 


_— ee 


> ~40ttesees 


air conditioning 
retrigeration 
industrial heating 


Modular Weathermaster under-the-window 
unite in each room of the Statler are space 
saving, handsome and efficient. Standard com 
ponents are assembled to look like part of the 
interior architecture. Only a few roome are 


out of servi t one time during construction 





Only STEEL can do so many jobs 


Yes, She Can Move The Door. with just one finger, this tiny, 30-pound girl can 
swing the bank vault door—and the door weighs 30 thousand pounds! It's so 
delicately balanc-d that a three-pound push will move it. The door (and the vault 


itself) is made from USS hard steel plates, encased in a handsome sheath of USS 
Stainless Steel. 





so well 


Elevator On A Truck. 


This portable hoisting 
machine, used at build- 
ing construction sites, 
can hoist a 2000-pound 
load at a speed of 140 
feet a minute. And the 
machine can be quickly 
moved to different parts 
of the building as work 
progresses. The tower is 
made from USS Shelby 
Seamless Mechanical 
Tubing—a strong, light- 
weight tubing made to 
exacting standards by 
piercing a billet of solid 


steel. 


Lifetime Soap-Saver. One enterprising manufacturer of water softeners decided 
to make them from USS Stainless Steel, and sales have been booming ever since 
Stainless tanks will not corrode in this kind of service; they have a bright, hand 
some appearance and never have to be painted. 


Showroom On A Bridge. A New Orleans gas company wanted a striking design for 
their new appliance showroom, so the architects came up with this shopper-stopper 
~—made entirely from steel except for window area. Material was supplied by United 
States Steel's southern TCI Division. 


“ocean WYMITED STATES STEEL 


For further information on any product mentioned in this advertisement, write United States Steel, 525 William Penn Place, Pittaburgh 30, Pa 
AMERICAN BRIDGE AMERICAN STEEL & WIRE ond CYCLONE FENCE COLUMBIA-GENEVA STEEL. CONSOLIDATED WESTERN STEEL GERRARD STEEL STRAPPING NATIONAL TUBE 
OIL WELL SUPPLY TENNESSEE COAL & IRON UNITED STATES STEEL PRODUCTS UNITED STATES STEEL SUPPLY. Divisions of UNITED STATES STEEL CORPORATION, PITTSBURGH 
UNITED STATES STEEL HOMES, INC. "UNION SUPPLY COMPANY UNITED STATES STEEL EXPORT COMPANY * UNIVERSAL ATLAS CEMENT COMPANY 6-2497 


See The United States Steel Hour. It's a full-hour TV program presented every other week by United States Steel. Consult your local newspaper for time and stotion. 





New Lockneep C-130 Hercules Prop-Jet trans- 
ports in production at Air Force Plant No. 6, 
Marietta, Georgia—the world’s largest integrated 
aircraft plant under one roof. It is operated for 
the U. S. Air Force by Lockheed Aircraft Cor- 
poration, which also builds and modifies B-47 
jet bombers here. The Hercules is designed to 
take off in 12 seconds with a 20-ton load using 
unpaved airstrips. It can airlift 64 paratroopers 
or 92 infantrymen; converts quickly to a 74- 
litter hospital plane. 


LOCKHEED...ON SCHEDULE 
WITH TEXACO To keep its metalworking 


operations on schedule and its costs in line, Lockheed uses 
Texaco Cutting, Grinding and Soluble Oils at its Marietta plant. 


For example 


Texaco Soluble Oil emulsions are used on all spar and skin 
milling operations. The resulting improved performance of 
the millers (even at cutting speeds above 5,000 s.f.p.m.), 


the greater cleanliness, the substantially longer tool life 


all add 


up to on-schedule production and lower unit costs. 


LOCKHEED is just one of the many well-known 
companies which have achieved top results with 
Texaco. There are three good reasons for this 
wide acceptance: field-proven Texaco Lubricants, 
developed with the aid of the finest research facil- 
ities available . . . field-experienced Texaco Lubri- 
cation Engineers to advise on their use... and 


fast, efficient service from over 2,000 Texaco 


TEXACO 


INDUSTRIAL LUBRICANTS 


Distributing Plants in all 48 States. This combina- 
tion can help bring production up... and costs 
down...in every major field of industry and 
transportation. One agreement of sale supplies all 
your plants wherever located. 

For details, call the Texaco Distributing Plant 
nearest you, or write The Texas Company, 135 
East 42nd Street, New York 17, N. Y. 
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Business will operate for the next four years under ground rules that 
at least are thoroughly familiar (page 31) 


Perhaps many businessmen could have wished for a Capitol Hill align- 
ment more agreeable to the White House. But even in Democratic legis- 
lative majorities there is continuity—and continuity is a virtue to be highly 
prized in business planning. 


Thus, while the election results may not be an outright guaranty of 
four more boom years, there are few built-in pitfalls, either. 


One immediate worry for many companies, nevertheless, is very much 
a part of the pattern of continuity: tight money 

Nothing, either at home or abroad, has in any way changed the inflation 
potential which the Federal Reserve Board has seen fit to combat. Credit 
remains a possible brake on the budding upturn 

Otherwise, few qualms are apparent aside from foreign affairs 


Most businessmen, with the election a matter of record, now turn their 
attentions to the outlook for Christmas business. 


Optimism still prevails (B W—Oct.20'56,p19), but the autumn’s results to 
this point have been nothing to shout about. 


Times past—things over and done with—aren’'t often safe guides to 
the future. This is especially true when they concern the consumer, that 
creature of mood. Yet the past events merit scrutiny 


* Retail sales in September made their poorest showings of 1956 
* Installment credit in September had its smallest rise of 1956 


Clearly, this is no coincidence; one had a big hand in the other. But 
it’s a hen-and-egg problem which was cause and which effect. 


September’s slowdown in retail volume could be disregarded by itself 
of course. But October, too, seems to have been disappointing. 


Discount the situation in autos. New car sales ran about 30% behind 
1955 during September as buyers awaited new models; and October may 
have been down as much, for want of new cars to sell. The unsettling note 
is October department store volume barely above a year ago 


Analysts of retail trends have had misgivings for some time over the 
possibility of inventory troubles. 


Go clear back to the manufacturer, and you find that aggregate soft 
goods inventory has been rising for a year and a half. The dollar total now 
is about $2-billion or 10% above a year ago 

Retailers, of course, sometimes let manufacturers warehouse the goods 
when supply is ample and delivery speedy. But that would not seem to be 
the situation at the present time 


Department stores started October with stocks 8% above last year. 
Yet that is something a big Christmas would clean up in a hurry 


Slackened borrowing to buy, on the part of consumers, would be omi- 
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hous only if it reflected a growing squeeze exerted by old debts. This is the 
kind of thing the pessimists keep predicting, though there still is no known 
yardstick for debt-incurring capacity. 


It must be noted at the outset that the lower level of car buying this 
fall has held back installment debt. And, quite possibly, people simply have 
been saving more. Some might even be laying aside cash to take care of 
that new car 

At the same time, it may be significant that time purchases of things 
other than autos turned relatively slow in September. 


People’s ability to buy, to take on new debts, and to pay old debts cer- 
tainly would seem to be the best ever. 


It comes down to this: More people have been employed in recent 
weeks than ever before at this time of year, at better wages, and for a 
work-week that gradually is lengthening 


Needless to say, that all spells reeord personal income. 


Latest Commerce Dept. estimates indicate that consumer income has 
continued to rise after its jump following the steel strike. And most of the 
gain has gone to the mass market—wage and salary earners 


The seasonally adjusted annual rate of personal income in September 
is put at $328%-billion; a year earlier, it was $311-billion 


The nine months’ gain, notwithstanding the steel strike, was 642% 
e 
Railway traffic could, quite possibly, be underlining the somewhat dis- 
appointing demand for goods at retail. 


Miscellaneous and less-than-carload merchandise (the two categories 
which, loosely, cover the types of goods en route into trade channels) fell 
behind a year ago at the start of October 

At first, the shortfall was not large enough to attract much attention 
But it has grown in each succeeding week 


By last week, the decline from a year ago exceeded 5%. 


This year’s peak for all railway freight, it now develops, came in the 
third week of October at 828,741 cars. Due to seasonal characteristics of 
traffic flow, this is an October perennial—and if it failed to attract much 
attention this year, perhaps that was because the figure fell about 8,000 
cars short of the best 1955 week 


More employment in autos gets most of the credit for continued shrink- 
age in the number of workers drawing unemployment compensation. 


Each week since Labor Day has witnessed a new low for the year; a 
dip of 200,000 for that period has cut the total to 928,000. 


West European bids for U.S. and Caribbean oil by this week had about 
ended price cutting in this country. Ironically, a well in northeast Syria 
simultaneously gave that Arab country its first production. 
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COLOR 


The ever-growing use of color in modern living has put new demands 
on the printing inks, industrial finishes, textile colorants and other 
chemical coatings which provide it. Today's mass production tech 
niques, for example, call for precise color faithfulness and uniformity 


throughout long runs. Technical progress in the science of color 
rosaf i alt rstanding of the behavior of light, ; 
require t fundamental unde ap tae oe pe Se ets Sane Interchemical offers rewarding carcers 
ple mented by mstrumentation to predict, to measure, to control t hie tr chemnecal engineering and | 

eral arts graduate r informat 
Because color is so important to our business. we offer broad « peri i | ra 


regard 


fetal rite Ste irt 
ence to anyone who uses it to le lp sell lias product 


Interchemical 


EXECUTIVE OFFICES 67 WEST 44th STREET, NEW YORK 36, N. Y. 


1 PI* and in-Tag*® Printing inks « interchemical* Industrial Finishes « Aridye* and Interchem* Textile Colors e A W* Carbon Paper 
a & y ‘ 
and inked Ribbons « Cotan* and W & W* Coated Fabrics « R-B-H* Pigment Dispe ¢ Albion* Refractory Clays « Angier* Adhesive 


*rmAOemar 





Now ...a complete work station in only 32 square feet 


Save valuable floor 
space with the 


new 


rottaM atic. 


GF 
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PLASTHE NOE FaNTENee 


Fore Femme 


<- 


a) 


1 Drawing os affixed to endless vinyl plastiu 
helt. By merely turnine Rote-Positioner 


lraftsman moves draumege mto work 


nerangeuwhileremamimng comfortably seated 


THESE FEATURES MAKE 


DRAFT-A-MATIC 
WORLD'S FINEST 


@ All metal construction with baked- 
on finish. No warping 


@ Velvoleum covered drafting plat- 
form adjustable 0 to 85 


@ Height of entire unit adjustable 
from 30” to 39” at 1” intervals 


@ Large center drawer. Locking in- 
strument tray 


@ Shelf and storage drawer arrange- 
ments to suit individual needs 


@ Large sliding reference shelf for 
extra convenience 


@ Designed for space-saving row 
installation 


@ Accommodates parallel straight 
edge, drafting machine, lamp 


@ Exclusive Flexi-Belt and Roto-Posi- 
tioner delivers the work te the man. 


When you install Draft-a-Matic you can conveniently 
accommodate one-third more draftsmen than with con 


ventional desks and equipment 


The draftsman needs only to make a half turn in his 
comfortable, adjustable office chair and there at his 
finger-tips are shelves for reference material, storage 
or file drawers and a sliding, Velvoleum covered work 
shelf. Drawer and shelf arrangement is flexible and 


can be tailored to individual needs or preference 


Draft-a-Matic not only solves the space problem—it 
hoosts efficiency because the draftsman can perform 


his entire job while comfortably seated 


I> learn the many ways Draft-a-Matic can help reduce 
our engineering costs, see it now at your local GF 
howroom, listed in the Yellow Pages. Or write for free 
8 page Draft-a-Matic booklet. The General Fireproof- 
ing Company, Department B-74, Youngstown 1, Ohio. 


~ 


similar accessories, Drawing platform is 
covered with Mist Green Velvolenm 


1 Draftsman is surrounded by storage space 


vw arranged as to serve best his individual 


stedraftmg requirements. This generally eliminates the 
lamps and need for additional files and book shelves, 


MODE MAKER DESKS @ 


UPPER FILER MECHANIZE FILING EQUIPMENT @ GF ADJUSTABLE STEEL 


GOODFORM ALUMINUM CHAIRS 


GENERAL 
FIREPROOFING 


st in Metal Business Fi 


SHELVING 


GF metal! business furniture is a GOOD investment 
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Well before midnight, Election Day, Eisenhower knew his Administration would be in charge for... 


The Next Four Years 


lo most businessmen, the result of — hay 1 climate friendly to enterprise cnormous personal endorsement he ha 
day's election was a cause of jubi Ihe election also meant the continu received from the voter This should 
lation—and a double confirmation ition for at least two more years of a give him a stronger hand in dealing 
It mfirmed their belief—held in division between the Presidency and with the Democratic majority. And it 
mmmon with prevailing opinion—that the Congress, calculated to reduce th will also strengthen his control over his 
nhower would win likelikeood of anv highly controversial wn party representation m Congr 
And it confirmed a major assump legislation ¢ Few Changes—Most — businessmen 
m upon which they had been bas Ihe one new factor is that in dealing had been assuming something like this 
ing their general business forecasts with substantially the same Congres in their pre-election planning. ‘They 
Ihat, insofar as it is determined by lhe has dealt with for two years, Eisen had counted on an Kisenhower victor 
Washington, the next four years will hower is now strengthened by th | T Fisenhower announced 
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that he would be a candidate to 
himself, busin ha 


pr it 


succeed 
been drawing blue 
choosing 


plant sites placing 


ders, and taking options on a “Re pub 
ican till "60" premise 

: ne of thos 

pending J 

But 


nly means 


option 
count l uesday’s 
Mostly, the 


that business 1 


not man clec- 
more 
ire than before 

* Continuity Guaranteed—At 


Meaitall 


first ap- 
c, certainly, continuity of poli y 
ital in planning busines 
rowth—seem i 

victory. If 


cc 2a 


change 
th 
in what remain 


ured bi 
pate of new | ipital 
think 


mnouncement don t 
touched off a brand-new 
These will be programs 
et and tnggered for public re- 
ifter Nov. 6 
xt month 
clection 
vhat 
rusian curve 


Far Off—W hatever 


or uncertamty la 


ion 
oting ha 


boom 


this 
to do 
next jiggle 


iuto ile not 


will 


ink he 


the 


more 


on 


for di 


clection 


ground 
in the 
planners was far in 
Clearly, the Re publi in 


bing m a Conere even 


for busine 
ruture 
on 
coattails casts a 
for 


hadow has to 


powerful 
thre 
1960 


party 
That 


count of im an 


prospe t 


long for 
ok at busin 
ond that. ther 
that showed 
that modifs 
roles of the two parties 
oting patterns weakened 
the South, 
territories of 


pro pect 

ire new political 
the 
stimate of 


up in clec 
na 


ruture 


my <« 


impibiay 
Lu cat ith Hmong 
the the 
kor good or ill, these uggest 
the possibility of real shifts im _ the 
ind strength of the political 
life. As the Re 
Democrats seck to 

lift then 
urprising 


ri n city 


' liane 


haracter 
American 
the 
these 
turn mm 


upmngs im 
ubhcan md 
pitalize on own 
rath cll dire 

page ft) 

lor most 

t-clection period is a 
cting then thought 
mt thr 


isin for 


businessmen, though, this 
for 
ind azine ahead 
vorld in which they 
thre 
uncertainties m= an 
But this week those 
ie narrower than at any time 
Lhe politi il factors 
busin ire the 


the irca 


tin col 


will do 
| he TC 
for 


uncel 


next four year 
iwnihng 


d look 


month 
trecting 


past 

ck if, ind 

ituation 1 only large 

doubt 

In the pages that follow 
the icw of 


‘ x plore 
now 


ivi 
ft mnmecdiate 
BUSINESS 
the 
into focus 


VEEK next 


ur veal is it comes 
the economic problems and 
i the se 
n, the new directions developing in 
ts thinking the 
Onc forced by 


week 


sition Congress 


programs 
ond Eisenhower administra 
reahgnment of foreign 
of the 


with an 


overseas event 


ind its relations 


TheEconomic Problem 
Ahead... and | 


AS OF NOW, the ! BY1960, tomaintain rea- 


U.S. economy looks 
like this 


~~ amgegp 


1956 


Gross 
National 
Product .. 


National 
Income 


... .$410-billion 


.. «++ $340-billion 


Per Capita 
National 
Income 


Employment ... .65-million 


| int 
nto 

personal triumph, two clearly dominated 
the voter the 
crisis” that the voting 
booth opened Ihe other 
Va prosperity prosperit 
n the first kisenhower Administration, 
the promise of it in the That 
fact will the Administration's 
whole e program 


EXTENT that issu centered 


kisenhower overwhelming 


minds. One was forcign 


raged even as 
ind shut 


the fact of 


second 
haype 
onomu from now to 
1960 
he term starts at a time of 
peak prosperity. But the problem—and 
knows it better than the Pre 
ind his advisers—is not ipl to 
etback; it is to help the 
economy incorporate the inevitable 
pi dictable growth in peopl nd thei 
ls that 1 
During the 


ulation will merease b it least 


$cc ond 


no on 
ident 

prevent ' 
ind 
mes ihe id 


next four ' I | po 


p 
1] mul 
Just to maintain those peopl if 
ent standard of living, the 
national product will hay t 
$437-billion 

« 70-Million Jobs-— | hat's 
Lhe labor force wall be 
even faster than population. By 
it least vill be 
ing invthing 
than 


hon 


the pre 


onl 1 be 
ginning rising 
1960 
vane 


Vorse 


milhon 1 opl 
iob Now dar 
ibout 4 


ui mplo ment cares 


Ono 


ome people So a ! pcrous ¢ 
of 1960 wall have 


prov ide at 


least 
Those 7 


nill 


sonable prosperity the 
economy will have to 
look at least this good 


d el 


1960 


$480-billion 


$ 400-billion 


$2,230 
70-million 


more 
bor 


i year; for the 


productive than today’s workers. 


50 vear produc tivity has risen 2% 
last 10 vears it has risen 
better than 3.5 i vear. If it rises 
more than 2.5% a year for the 
four vears, it will take 
the $480-billion monster shown in the 
table to make the U.S. look even 
comfortably prosperous 

But that’s not enough to satisfy 
Administration Ilcaders 
hooting for a GNP of close to 
billion by 1960 
The Administration's 
next 


no 
coming 


like 


in cconomy 
above 


Ki- 
are 
S>5UU- 
1966. 

for 
than 
It is a program 


senhower 


$600-billon in 
program 
the four vears, then, 1s more 
| program of prosperity 
of economic growth 

e Shifts Necessary—Bevond that 
to be a program of cconomu flexibility 
lo keep 
have to 
th 


behind past growth 


it has 


growing, business 1 


make 


rour ycar 


going to 
shifts 


lwo strong forces 


Oni Hlajor ovc! 


next 
have been capital 
pending and housing 
Hlousmeg has alread 
little likelihood of vigorous 
expansion before the carly 1960s 


begun to 


sag, 


nd ther 


Business spending for capital goods 
hows no signs of dropping—but neither 
i, at ibove 1956 

35-billion a year clip. About a $39 
billion level for 1960 looks plausibk 

So m a the 
push will come from ther forces—most 
notably a 


"" ods 


likely to rise much 


fast-growing economy, 


new surge im consumption 
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GROWTH AND FLEXIBIL- 


ITY: “The strength of a nation 
is in its people .. . It is your 
desire to work—to venture—to 
earn more—to own more—to 
better your position, your fam- 
ily, your community. That is 
what makes America tick.” 
—Pres. Eisenhower. 


The Eisenhower Administration has 
made clear—through its first term and 
in the campaign—how it proposes to do 
the job. It intends to give the fullest 
possible scope to the enterprise and 
productive talents of the American pco- 
ple. And it intends to keep the econ 
omy free enough to make the internal 
shifts essential to continued growth. 
[his means a minimum both of direct 
controls and of spoon feeding for in- 
dustries in trouble 
¢ More Spending—While giving pri- 
mary emphasis to private expansion in 
the next four years, the Administration 
recognizes that increased government 
spending will be necessary if the coun 
try is to achieve adequate defense and 
Many of those in 
creases are already in the works 

Pentagon officials expect defense 
spending to rise at least $1-billion an 
nually over the next three years. In 
addition, non-military spending is mov- 
ing up 
¢ Soil bank payments 
than $l-billion a year 
¢ Federal outlays on highways will 
climb from $1-billion plus in 1957 to 
than $2.5-billion in 1960 
¢ federal expenditures for flood 
control, reclamation, water navigation, 
hydroelectric 


social objectives 


will cost 


more 


more 


pawer, etc., are expected 
to rise about $150-million annually 
through fiscal 1960 
¢ Locally—State and local spending is 
also slated to go on rising. States were 
putting out $13.7-billion in 1951, close 
to $20-billion in 1956 
years, expenditures by 
ments went up from $5-billion to more 
than $14-billion 

This uptrend will continu 
are bound to be 
lars allotted for 
and welfare and 
mental health. State 
vation and developments—such 


In the same five 


local govern 


There 
more increases in dol 
highways, education, 
health—particularly 
outlays on conser 
iS Wa 
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THE NEXT FOUR YEARS-—II 


ter, sewage, and other utilities—will also 
climb 

otal government spending for goods 
and services—federal, state, and local 
may rise from its present $80-billion to 
$100-billion in 1960. However, if GNP 
hits $500-billion by the same year, pub 
lic spending will constitute the same 
proportion of GNP at it does today 
about 20% 


BALANCED BUDGET: “In- 


stead of running in the red, your 
government is running in the 
black.” —Pres. Eisenhower. 


During the campaign, the Adminis 
tration made great political hay with 
the fact that this year the government 
showed a budget surplus of almost $3 
billion. It is counting on another, al 
though smaller, surplus next year; pub- 
licly, it is estimated at about $1-billion, 
though some Washington experts guess 
it might go as high as $3-billion 

A balanced budget has long been one 
of the Administration’s most cherished 
goals. It expects to continue achieving 
it next year despite an increase in the 
federal budget beyond 1956's $66-bil 
lion mark. Unless there is international 
strife, the Administration is set against 
a return to deficit spending 


DEFENSE SPENDING: “We 


need—no less—the most ad- 
vanced military weapons. And 
these must be proven to be the 
best in the world.”—Pres. Eisen- 
hower. 


As it shapes up now, the Eisenhower 
program will call for military spending 
$38-billion in 1955—a 
5% boost level. Of 
this sum, almost $13-billion will be car 
marked for procurement, 
compared with $11.9-billion this year 

Biggest rise—probably up 20% —will 
be in guided missile now 
it $1.2-billion and 
communications now at 


close to fiscal 


over the current 


hardgoods 


production 
clectronics 
cquipment, 
$758-million. Aircraft expenditures will 
it about $7-billion 

¢ Down They Go—Th« 
trend will continue in procurement of 
irtillers immunition 
other conventional military equipment 


and 


Stay 


downward 


vehick and 


_ How Eisenhower Plans to Meet It 


The expects to reduce 
armed forces manpower, now at 2.9 
million, by about 5% in fiscal! 1958 
Most of the cut will come in the Army 
Ihe Defense Dept. has held up until 
ifter election its “second new look” 
(BW —Aug.18'56,p149)—a major reap 
praisal of strategic policies and a three 
year projection of military require 
ments. 


DEBT REDUCTION: “Once 


a budgetary surplus comes defi- 
nitely into sight and economic 
conditions continue to be favor- 
able, we should begin reducing 
our huge public debt.”—Pres. 
Eisenhower. 


Pentagon 


his year, a major portion of budget 
surplus was funneled into debt reduc 
tion. If the economy keeps to its pres 
ent high levels, Eisenhower is expected 
to do the same next year. His two top 
economic advisers, Dr. Arthur F. Burns, 
head of the Council of Economic Ad 
visers, and Dr. Gabriel Hauge, his eco 
nomic assistant, have long preached 
that a budget surplus, in prosperous 
times, should be used primarily for re 
ducing debt 


TAXES: “... | wouldn’t class 
them [tax cuts) as bright or 
something right around the cor- 
ner.”’—Pres. Eisenhower. 


l'ax cuts will apparently play second 
fiddle to debt reduction next year 
Many in the Administration feel that 
cutting taxes im 
smart. It's still a long-term goal, how 
ever, and if the surplus exceeds $3-bil 
lion in 1957, there may be reduc- 
tion in taxes—primarily to benefit mid 
dle and lower income families and small 


boom times is not 


some 


busine $s 

One proposal under study would split 
the first tax bracket ($2,000) to give an 
18% tax on the first $1,000 of personal 
income and 20% on the second $1,000 


WORK WEEK: 


Despite V-P Nixon's prediction of a 
four-day week, the Administration does 
not seem cager to push for such legisla 
tion in the four years. In fact, 
Kisenhower's leading advisers 


next 
many of 
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feel such a 
week could 
ults both for busines 

However 


the work 
undesirable re 
s and the 
without government 
le vi lation you can ¢ xpect At tion toward 
Collec 
tive bargaiming will be the big spur. 
Many major unions, such as the United 
\uto Workers, have already begun beat 
They 


reduction in 
have some 
socicty 


even 


this goal in the next four year 


5-hour week 
will press for this in new contracts 


ing the drums fora 


COST OF LIVING: “We re- 
gard the stabilized dollar and 
stabilized living costs as vital to 
both prosperity and justice in 
our society.””—Pres. Eisenhower. 


The fact that the cost of living index 
has gone up less than 3% during Kis 
enhower's first term is a subject of pas 
uonate pride with Administration ofh 
cial As a result, they are disturbed 
that the index hit a high last 
month 


new 


he government ha 
ishative 
down. It's banking on 
¢ Money credit 
curb inflationary price rise 


no specific leg 
program to keep living costs 
and controls to 

¢ Increased productivity of indus 
try to offset mereases 

bd Increased 
will 
increased 


in labor costs 
busine competition, 


which cause many companies to 


without auto 
matically passing them along to cus 


absorb costs 


tomer 


WAGES: ‘’This will be an 


America where there are more 
than 70-million jobs at good 
wages.” —Pres. Eisenhower. 

If the economy keeps rolling along, 
direction 
average tactory work 

SSO a week But this 
shattered 
the government will put some new 


ware will Z0 m onl one 
up loday’'s 
cuth ' record 


mark will soon be 


upward pressure on wages b 
the $1 
cover new groups of workers—retail and 
whole 


likel 


But the big pressure will come from 


expanding 


itt hour TVET Wage law to 


ile distribution employees, most 


long-term union contracts, providing 
annual 
lor example this 
tract calls for a 7 


next 74¢ in 


TIGHT MONEY: 


Indications ar 


for automat wage increases 


ummers stecl con 
4¢-an-hour wage boost 


veal 19558 


will con 
with 


that money 
tinue tight into carly 1957—in line 
the Administration's policy of relving on 
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"The strength of a nation is in its people . . 


general monetary controls as long as run 
iway inflation is a threat. ‘hus, imter- 
est rates will generally remain high. 
However, some sources in Washington 
feel money may somewhat 
by mid-1957 


HOUSING: “An America 
where every family can afford 
and find a decent home.”— 
Pres. Eisenhower. 


loosen up 


An important social goal of the Ad 
ministration is for more Americans to 
own their own homes. Since Eisen 
took office, housing starts have 
been running at an annuai rate of more 
than 1-million units. If they don’t keep 
up to that mark, the Administration 
shows every sign that it will take special 
steps 

Although the 
turned money from home 
gages, the Administration ha 
stepped in with 

¢ More direct 
erans Administration 
¢ Lower down payments on lower 


hower 


has 
mort 
ilready 


credit 
away 


' 
shortage 


Vet 


loans by the 


homes 
¢ What amounts to Treasury sup 
port of the secondary mortgage mart 
ket by purchase of Fanny Mae securi 
tics 

Ihe government up a 
program to make it easier for rural resi 
dents and the aged to get loans 

Longer range, it has taken action to 
pump more 


price 


has also set 


clear 
(through private enterprise with 
public aid) and into special housing for 
uch groups 
military 


money imto slum 


mice 
students and 


as colk eg 


families 


FARMING: “Clearly we are 


over the hump. The biggest 
cleanup job left is to keep up 
our attack on surpluses until 
both overproduction and the ex- 
cess stocks on hand have be- 
come just a memory.”’—Pres. 
Eisenhower. 


Aware that prosperity has 
cluded the farmer, the Administration 
has a key program to give farm incom« 
i boost. It is centered around the 
bank and flexible support plans 
just beginning 

Soil bank payments will exceed $1 
billion annually for the next four vears 
And will be given to 
disposal of $9-billion in surplus com 


not in 


soil 


both 


new mnpe tus 


modities stored in government ware 


houses 
lor 
with 


farm families 
$1000 a 


1.S-million 
incomes less than 


some 


ycar, 


the Administration has launched pro 
grams of technical training—to equip 
them for part-time jobs in industry—as 
well as agricultural extension and more 
credit for production loans. There will 
be a major drive to accelerate this Rural 
Development Program. 


SMALL BUSINESS: “We 


shall with the next Congress ad- 
vance our programs to make 
more secure the future of small 
businesses.”’—Pres. Eisenhower. 


Eisenhower's program to help small 
business, much of it spelled out during 
the campaign, would have effects as 
follows 

e Reduce from 30% to 20% the 
tax rate on small business incomes up 
to $25,900. 

e Give smal! business men the 
right to take rapid depreciation on used 
machinery purchases up to $50,000 

¢ Give small corporations with 10 
or fewer stockholders the option of be 
ing taxed as though they were partner- 
ships 

¢ Make it easier for small business 
men to get government orders by eas 
regulations and _liberaliz- 
ing progress payment 

e Eliminate 
sary and time-consuming reports now 
required of small business men by the 
government 


ANTITRUST: 


The Administration will continue an- 
other four of firm antitrust law 
enforcement such as characterized 
Eisenhower's first Many 
blue-chip corporations will be named 
in Justice Dept. action, it is expected. 

Ihe new Presidential term should see 
ot the 


ing deposit 


dozens of unneces 


years 


term. more 


a decision on one most 
tant since enactment of the 
Sherman Antitrust Act—the exact 
meaning and application of the 1950 
anti-merger law 

lhe meaning will be spelled out by 
filed or still 
Eisenhower Admin 
istration such had 
been filed when it took over in 1953 
Since then, the Justice Dept. and Fed 
eral ‘Trade Commission have brought 
more than two dozen cases challeng 
right to 
other concerns. 


MNpor 


issues 


the anti-merger cases now 
to come from the 


Only one action 


: wee 
ing business management's 


merge with or 

Ihe Administration is expected to 
tighten existing antitrust statutes with 
new legislation. One proposal would 
give the attorney general, in effect, 
power to subpoena company files while 
investigating antitrust violations. An 
other would require big corporations to 


AC quire 
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it is your desire to work” 


notify antitrusters in advance if they 
planned te merge—to make it easier to 
act before the merger is consummated 


HIGHWAYS: 


Eisenhower's people see his $45-bil 
lion federal highway construction pro 
gram as a major landmark of his presi 
dency. The construction 
tackled by any 
ment, it is designed to provide a 41,000 
mi. network of super highways 

Under this 13-year plan, the govern 
ment will pay 90% 
terstate roads, 50% 
and town roads 


most costh 


program evel govern 


of the cost of in 
of the cost of state 
It means a boom for 
the construction industry and 
equipment manufacturers 


road 


POWER: Power requirements 
for the next 10 years will cost 
some $40-billion. There is not— 
there will not be—that much 
federal money alone to be dis- 
tributed in such a period. Only 
the partnership program can do 
the job that must be done— 
quickly and efficiently.” —Pres. 
Eisenhower. 


(he partnership program will con 
tinue. Already in the works is the new 
Upper Colorado River Water Project 
to revitalize agriculture provid 
new water for industry and municipali 
tics in a five-state area. The $10-billion 
to $12-billion Missouri River Basin job 
will be pushed ahead 

New power legislation to be 
by the Administration 
th I'VA to 
selling bonds 


Bureau 


and 


ought 
would re quire 
construction by 


Budget 


projec t 


hinance 
Congress and the 
would first review the 


ATOMIC ENERGY: 


Building more nuclear power plants 
to produce clectricits 
four 


will be a_ big 
Alreads 
under construction or planned are eight 


pow I 


issue in the next years 


reactor ill under 


with 


priv ite 


auspices—some government aid 
some without 

Ihe outlook is for mor 
expansion of this program 


building reactors by cooperatives, other 


vigorou 


including 


public power agencies, or even the gor 
itself It's known that 

the Atomic Energy Commission budget 
for civilian activities in the 
will be substantially 
mainly to promote atomic 
Before Jan. 1, private industry 
propose construction of several 


crnment now 
year to 
come greater 
powc! 
will 
mor 
reactors 
These swiftly 


itomic programs arc 
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losing much of their secrecy. You can 
expect — the regulatory 
machinery to show the impact of this 
change. 


government's 


SOCIAL SECURITY: “We 


shall continue expanding and 
improving our programs for the 
benefit of the sick, aged, and 
disabled.””—Pres. Eisenhower. 


security 
Admin- 
proposals to 


No. spectacular social 
| 


program is in the offing Che 
istration is studying 


Hew 


1) make women eligible for retirement 
at 60 and (2) 
more than the present $1,200 limit and 
still retain thei 

Legislation is 


permit persons to carn 


social security benefits. 
expected to be intro 
duced to expand voluntary health insur- 
ance—primarily to lower income groups 


and older persons. There are two alter- 
nate proposals 

e Government reinsurance ot 
health polic ics 

e Lifting antitrust 
COM panies 


health 


laws to let in 


surance form a pooled 


national insurance program 


SCHOOLS: “I shall call upon 


the next Congress to enact a 
school program, to make up for 
the lost year by doing the job of 
school building, not in five years, 
but in four.”—Pres. Eisenhower. 

Kisenhower will exert a major effort 
to push through Congress the $5-bil 
lion federal chool ud 
defeated this vear 
the segregation controvers' Basically, 
calls for $Si-million in 
federal matching grants to states and 
local communities schools, ‘The 
est will be loan 


DEPRESSED AREAS: “I shall 


call again for financial and 
technical aid to areas suffering 
local unemployment.” — Pres. 
Eisenhower. 


bill which wa 
mainly because of 


the program 


for new 
available a 


Ihe Administration has yet to fill 
in details of the 
ketched for thi 
posals duc 


outhne it 
But pro 
will 


broad 
program 
in Congre next vear 
include measures to 


¢ Render 


low i] group planning cconomic habil 


technical assistance to 
itation 

¢ Jom with th 
to extend 
that promise to 
’ 


state or locality 
loans for industrial project 
improve the com 
munity’s long-range outlook 
e Contribute to the cost of r 
building blighted commercial or indu 
trial of depre sed « 


CCOnOTINI 


ection Omrmunitie 





THE NEXT FOUR YEARS—Iil 


The New Look of 
The Second Term 


Ihe record establishes, with consider 
ible clarity of much that the 
isenhower Administration will be 
dome over the 


i pi tur 


oming cal i the 
preceding pages hav hown 
to the new lisen 
hower Admunistration than that. Busi 
probably due for some 
irprise is the econd 
\ reonentation im poli rT 
losophy of the Eisenhower Re public ins 
It wall be 


tartling size of the 


Sut there is more 
nessmen are 
term unfolds 
ind phi 
i real po ibility casier to 
hieve because the 

ident 
nph makes hi party 


ictor O personal a tri 
leadership more 
That the view of many 
to the Presi 


during the 


cmphatu 

n who have been clos 

dent and his advises cam 
paign 

They don't expect the Administration 

i} off on an vild new tack. But 

have seen growimg signs of a sig 


heant shift im empha " 


|. Why the Change 


ibilit rest upon md 1s 
timate t th 
temper ind oof = hard-boiled polit il 
ealith Some of the more thoughtful 
of the Pr orter iloulate 
it this way 

e After 20 vears of headlong social 
xpernmentation and the razzle-dazzle 
of the New and fair Deal America 
vas ready for a r spite im 19 (Con 

itism, the Repubhcan trademark, 
had a real appeal. Aside from the candi 
date, people wanted a 
consolidate the 
rather than pioneer new on 
the base for the 
four vears ago 

© But the 
which had been 


That po 


nutured b in ¢ national 


ident up] 


rovernment that 

ocial advances 
Il his laid 
Republican victory of 


} 
wi uld 


ippetite for more wel 
ited in 19 

trength 
vhat it 


revealed 


furec-ism 

not dead. The underlying 
t the Democratic Party and 
tands for in the publi 

un oi the Congressional result ft 
luesday—bespeak = th 
lour more relatively static years charged 
to the Republican Party will hurt th 
party badly, make the odds against it 
n 1960 virtually insuperable. Even if 
employment can be held at its present 
high level through 1960, if 
tat prosperous unc of the 
ituation da not deteriorate 
taken for 


mind 


publi raste 


bu hie 
mterna 
tional 
these matters will be rranted 
the public mind 

e Kisenhower is mor popular than 
the Republican Party, Eisenhower can 
1960. Hence 


not run m mans iS 


36 


Eisenhower's attributes 
nust become attributes of the Repub- 
ican Party. His first post-clection state 
ignifies that he will devote him 


po ible of 
ment 
clt to 
vill make 
i test 
Such reasoning lead 


modernizing’ his party—and 


upport in this undertaking 
of party lovalts 
to the ad 
liberal Republi it pro 
GOP National Chmn 
Hall himself 1 
future for the party is to remold it 
And he has said that, by 1960, he will 
have had enough time to bring it oft 
Aside from Eisenhower 
onal attractivene for 
ort md hi 
hgure, the President 


OCACY 
ot a new 
Leonard 
convinced that the only 


rain 


gre it per 
people of all 
tature a im = hustorn 
politi il identity 
th the “liberal” wing of his party. 

Ihe story of hi impatience vith Re- 
publi reactionari in Congress 
first term 


re he discussed 


carried to the 
founding a 
new party—is now well known 

¢ Dislikes—His antipathy for Sen. Mc- 
Carthy of Wisconsin, for the isolation- 
ist line of som Republican 
legislators, for the China First policies 
of Sen. Knowland of ¢ 
Republican effort 


thing on the 


veteran 
ilifornia, and for 
to keep him from 
dome such domestu 
front imending the ‘Taft-Hartley Act 
ill these place the President, himself, 

the left of center 
party 

Ther ! 1 195 nomination fight 
tor that Ikeemen still teli to dis 
man from orthodox Re 
ublicanism: An Eisenhower 


vithin his own 


tinguish theu 

supporter 

vas asked why he preferred the soldier 

to the manifestly able Robert 
\. Taft 

Here's the wav I figure it,” was the 

vouchsafed If 

laft and 

r ann the 

budget director ind 


ivilian 


smecone Canc 
said peopl WCIC 
he d ( ill int his 


calculate how 


countrs 


nuch im federal funds could prudently 
be allocated for their relief 
if someone brought that re 
Pres. Eisenhower, he'd call in 
f Agriculture and 
feed them 
* His 


ident 


imply 
Humanity—The President's so 
humanity which in politic il 
0 often takes the form of liberal 
ism, iS an important part of his make-up 
While hi per onal charm 
to In party the 
m it ive tir 
Men like Richard Nixon, whe 
n the line of possible succession, ar 
conscious of thi Then 


torm 


cannot pass 
impression of liberal 


stand 


influence 


Some of the New 


RICHARD NIXON, the Vice-President, 
sees GOP’s future and his own identified 
with liberalism. 


CHRISTIAN HERTER, former 


chusetts governor, will be 


Massa- 
an important 


new face around Eisenhower. 


THOMAS STEPHENS, White 


House aide, has become one of the Presi 


former 
dent's most valued political advisers 
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and Newly Important Men in the Second Administration 


SEN. WILLIAM KNOW. MILTON EISENHOWER, President's JAMES P. MITCHELL, Labor Secy., the 
LAND, GOP Senate leader, will brother, now resident in Baltimore, will be Cabinet's most active campaigner, will 
oppose Nixon’s ambitions. often and influential in the White House. have a larger voice in second term 





SHERMAN ADAMS, White ARTHUR LARSON, Under Secy. of ARTHUR LANGLIEF, Washington gov- 
House chief of staff, will con- Labor, is an Eisenhower “discovery” to ernor, will be offered a seat at the new 


tinue as a key policymaker. voice the “new Republicanism Administration's counsels. 


5 


GABRIEL HAUGE, Presiden- GEORGE HUMPHREY, Secy. of Treas CLIFFORD CASE, New Jersey's contro- 
tial assistant, has ideas for new ury, will be a conservative influence as versial senator, represents the liberal wing 


Administration programs. long as he stays in Washington among GOP legislators 
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Sth t 
vith the 
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ical 
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Presiden Vi 
ind the grou und them 
House the he 
new Republicanism 
e K publi 1 me 
till led b 


im man wa tand 


© The Presi- 
n the 


Aims 


ir int and | 


mibe tf Con- 
powerful men 
for the old 
I he vill be cautious 
the lead of the 
the hould = get 
they vn from 
Kno 
Bridges of 


.cpublicanism 
it followme 

lou If 
hip ot 


cttective 
uch mcn 
vland of Cali 
Nev 


irticula 
n afb viicr 
life 
Democi 
then 


1960 


come to 
hi 
hake 
mad 
iil ii 
Republican 
opponent 
tuall th 


cinsu 1h} 


ulation 
th 
mnot hel 
on the Deme 
them that 
ft. the basic sti 
nal Democrat 
past two years was to 
ttractive r an program 
the Administration produced. And in 
rm rf the ort of welfare the 
Administration he 
mor ittractive vill 


ind broad hbeneht 


urance 
vhich 
farther t 
the Congr 
the 


ore 


Titi h 
iteg 
aeve loped du ing 
produc 


ilternate ror 


plan 
will reachin ror 


tl ually 


Whité 


FF 


p 


“a 
Years—lV 


New 


final 
domi 


The Next Four 


onflict—the 

f Stalin ld war—that 

vated the world sce vhen Eisenhower 
on the election 

Lhen U.S foreign 


olved 


lation r¢ 


ntir round two cen 


ist-West truggle 
U.S. efforts to strengthen the Wes 
Alliance, to meet the threat of a 
Soviet empire—then at. its 
nost aggressive, if not it brutal 
Ihe world looked dark and danger 
but its polarization around the twe 
powers gave it a tark, and mi 
implhicity Ihe United Na 


1 | ts prompt action in 


ilmost 

ter | the | and 
fern 
nonolithic 
most 


ou 
uper 


leading 
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Policies for a Confused World 


problem | till 


ind West magined possible a few months ag Eisenhower's basic 


East 
of two 1 Ke mc—to deal with Soviet HPC! il 


out the only thu Ih 19 Hlusion 


minating c Wor m and the hard Communist core im 


i ! | i] 
¢ Dual Crises— Toda Kisenhower i Owe! ra reign prol (| USSR. trom which come it 
I ror a ond term witl ngth 
face— in the Midd It was Moscow penctration imo 
urope vith cncouragement te ta 
t | | from th las] Reliance on 
that all se d, im 19 t i mpler 
within ( estern world 
lead trom th 


that precipitated thi puns 
of Isracl, Britain nd 

vas Communism ruthless 
exploitation that led Hungary 
for | i 0 vorid order ( ind then drowned her fre 

rupted from explosi n law wer wil ‘ 1) lom im a blood bath 

ict empi vhicl ¢ Burying Geneva—lo the people of 
that no on the ut | the Western Hemisphere and Western 

Wa hington could ha ! | 1D md to at least some m Asia 
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Russians demonstrating for Egypt, British laborites protesting Suez attack, point up new problems. 


t] ( mmunist visage is again what it 
19 Ihe Kremlin has buried 
Hungary It can 
until iD 

min it the transformation 
vane the deten ft ¢ 
rine to power! iF Mi co 
| I cnhe VC vill be ce iling 
different Soviet than th 
It power in the world 

entirely « ibility to u 
brutal fore t aim Tho 

m of the H 

nd-ranking 


j 1 spit im 


entire| new 


Cilipaire 


a x posed 


ma polit 


j 
naed 


( mimunism cco 


rpc eT 

by the combined effect of the 

md Hungarian evolution 

h the Stalonet n to be bac 

mtrol at the Kremlin, thev can 

find them wav back to Stalinism 

ther im Eastern Burope or at 

Anti-Western—If th t 
cloun the 


hore 


mpi 


on-Commun 


Anti 


wtionalism has be rr in 


md bounds iu the 

hye from Mo 

won fanned by old and legit 

Olonialism, bi 

brand of 

erism. Uhis last is a 
other plu Soviet 

of leading Wes 
n the Middl 


mice ivaist 


culiat neutralism 


by Na 
' f ail the 
ue and th 
to cooperate 


failure 


ist 
When the flan 
round Sue Na 
but anti Western nationalism will not 
be ther wm the Arab 
im South Asia 
* Some Hope ihe one thing that can 
Western influence m the area, im 
ong run. is the U.S. weight that 


nhower displaved in two instance 


finally go out 


CTistih thas be dead 


ountra or 


1) His support for U.N. moves to stop 
the fighting in i gypt and (2) the effort 
he made to American understand 
recently freed from 


how 
ing of peopl s only 
colonialism 

wav the fact 
huisen 
iso trying to prevent an 
Soviet militar Mid 
dle Fast 


But in reacting as he 


Ther no blinking 
that 


HOWwWCT Wa 


in taking such a po ion 


intervention in the 


did to the vio 
Middle Kast and |} 
taked out en 
Amenecan foraign 
And lh put i new 
on (1) the U.S. role in the 
md U.S diplomati 
m the U.N 

¢ Up to U.S.—The 


lence m_ the istern 


kisenhower 


| urope 
tirely new ground for 
pe hes complexion 


Middle East 


at pe nae 1c ¢ 


Middle 1 t clear 
baby. The British 


ly ha become our 
hrench, and Israelis mav have driven 
Soviet power from | gypt but the main 
tenance of peace and Western influ 
nee m the Middle East will inerea 
ngly depend on the U.S 
It wall depend on the push we give 
to the new U.N police force, to U.N 
wts to settle the Suez Canal une 
tion and the Arab-Israel border prob 
lem. And equally it will depe nd on th 
conomuc aid programs we develop for 
the area 
¢ Aid Through U.N.?—One post-cle 
hon probability is that the U.S. will 
have te entire 
program to meet the new 


the Middle East 


revainp it foreign aid 


ituation im 
whol 


ind the uncom 





fast ce 


CTISI 


lo cover this week 


cloping — international 
BUSINESS WEEK includes m this 
uc a pecial department in 
expansion of th Inter 
Outlook pages Thi 
pecial department appears on 


page 15¢ 


T¢ gul il 
national 











mitted area. There is a chance, too, 
that much of our foreign aid will have 
to go through the U.N. despite all the 
technical problems involved and_ the 
domestic political obstacles 

e West Reconciled—Past and future 
divergences between U.S. and British 
French policies in the Middle East will 
not prevent a revival of the North At 
lantic Alliance. Of course, Eisenhower 
can’t be expected to feel the same con 
fidence in London and Pan But th 

Russians NATO together 
gain in a hurry by their double-dealing 
brutality in Hungary 

¢ New Unity—However, the U.S. may 
soon be dealing with a different West 
erm Europe—one that’s committed as 
to earl 
ultimate 


have forced 


economic integra 
tion and unity \ 
strong movement toward a United Fur 
ope, with British backing, was already 
under wav before thi 


Egyptian crises hit 


never befor 


politic il 


Hungarian and 


his movement is almost sure 
renewed strength now, not least from 
the fact that Chancellor Adenauer’ 
policies have been given a new lease on 
life bv the resurgence of the Stalinites 
in Moscow 

Out the the gradual 
but spasmodic development of Western 
contacts with the Russian ince the 
Ther will be 
new Europeans, and not even a sprin 
kling of Americans, who will consider 
uch exchanges while the present 1 
gime rules the Soviet Union. Trad 
mav not be entirely cut off, but it is sur 
to shrink back to the cold war level 

What Eisenhower faces in fact, is a 
ncw cold Wal pe riod more compl x and 


to get 


window now 1 


Geneva summit meeting 


probably more dangerous than the pe 
riod he helped bring to an end. But it is 
one that starts with a new hope that 
the U.N. can gradualh 
of law in the 

It’s a hope that can only be realized 
fully when fore nside Russia 
the destruction of Sovict Communism 


enforce a rulk 
world 


begin 
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Lyndon Johnson 
Senate Leader 


Sam Rayburn 
Speaker of House 


Wilbur Mills 


House Tax Expert 


John McCormack 


House Leader 


Sen. Richard Russell 


Southern Leader 


THE NEXT FOUR YEARS—V 


Democrats Will Run 
Retreaded Congress 


Democrats are setting up for busi-' 


ness at the same old stand in Wash- 
ington—still in control of Congress, 
but with a little firmer grip than they 
have had for the past two years. Their 
gains were small, but lightened the 
gloom of Democratic strategists study- 
ing the Eisenhower landslide 

Democratic majorities mean that 
Sam Rayburn will continue to wicld 
the speaker's gavel in the House and 
that Lyndon Johnson will resume his 
role as Democratic leader in the Sen 
ite. John W. McCormack remains as 
House majority leader and Rayburn’s 
right-hand man. Republicans are ex 
pected to retain their Congressional 
leaders, too: Joseph W. Martin, Jr., and 
Charles Halleck as minority leaders in 
the House, and Wilham F. Knowland 
in the Senate 
* Committee Heads—IThe lineup of 
committee chairmen, who exercise al 
most dictatorial power ove! what 
legislation will reach the floor, will be 
just about the same, too. Not a single 
committee chairman on the Democra 
tic roster was defeated ‘Tuesday. Chan 
manship of the influential Joint Com 
mittee on the Economic Report may 
pass from Sen. Paul Douglas of Ilinois 
to a Democratic member of the Houss 
in accordance with custom. But this 
committee does not initiate legislation 
Kither Rep. Wright Patman of ‘Texas 
or Rep Richard Bolling of Missouri is 
expected to inherit the job 

Ihe tone of the new Congress will 
be set by Eisenhower's State of the 
Union message early in January. He'll 
stress continued international coopera 
tion expanded welfare programs, a 
balanced budget, and may recommend 
1 speed-up of racial integration. Re 
public in strategists—with their eves on 
the elections of 1958 and 1960 hope 
Fisenhower will capitalize on a Negro 
wing to the GOP in Northern cities 
that was evident in this week's ele 
tion. They also see integration as the 
issue most likely to split the Demo 
crat ind neutralize their control of 
Congress 
¢ Legislative Prospects—Except for in 
tegration, where Democrats will have 
to improvise their strategy for the next 
two years is clear. They will take what 
ever Eisenhower offers and trv to offer 
what Johnson calls “more attractive 
alternatives.” In welfare projects, this 
usually boils down to increasing expen 


ditures. These are the prospects in 
other areas 

Foreign Affairs: Administration po! 
cies will come under sharper scrutiny as 
a result of Eastern European and Mid- 
dle East developments, with Secy. of 
State John Foster Dulles the target. 
Ihe Senate Foreign Relations Com- 
mittee will meet practically full time 
under Chmn. Theodore Francis Green 
(R. 1.), who takes over from retiring 
Sen. Walter George (Ga.). Green will 
be backed by Sen. J. William Fulbright 
(Ark.) and Sen Mike Mansfield 
(Mont.) 

Taxes: Both parties will be active in 
support of proposals to aid small busi 
ness by cutting the normal tax on 
corporations making under $25,000 
from 30% to around 20%. The Ad 
ministration also wants to give small, 
closely held corporations the option of 
being taxed as partnerships. Democrats 
may SPONSO! moves to reduce personal 
income taxes, though party leaders 
blocked similar moves during the past 
two years. Rep. Wilbur Mills, a pow- 
cr in the tax-writing House Ways & 
Means Committee, will continue his 
study of loopholes in the 1954 tax revi- 
sion 

Minimum wages: Although an im 
crease to $1 an hour was put through 
during the last Congress, the Den 
crats’ program still calls for $1.25. A 
new effort in that direction is almost 
certain Also mother attempt to 
broaden coverage to include wholesale 
ind retail workers is expected 

Antitrust: Both Senate and House 
Judiciary Committees will continue to 
look at the merger picture under the 
Administration. ‘They may also lock at 
small business failures and credit prob 
lems as a harassing operation, with no 
particular legislation in mind 

Social Security: No action 1s antici 
pated during the first session. Rather, 
Congress will watch to see how last 
vears amendments lowering age for 
women’s benefits at 62 and increasing 
disability benefits work out 

Farm Aid: There will be a drive to 
pass a new bill calling for a boost in 
price supports to 90% Democrats 
point to upset victories by Democratic 
governors in such farm states as Iowa, 
Kansas, as proof that their party can 
gain from farm unrest nationally once 
the magic figure of Eisenhower is dis 
missed 
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FACT: Western Electric has 12,765 
people with at least 25 
years service, 38,707 with at 
least 10 years service. (Plus 
many thousands on the 


way up the service ladder). 


SO WHAT? This is a vast 
reservoir of trained ability, 
experience and skill. 
Western Electric uses it 
effectively in doing its 
Number One job—making, 
supplying and installing 


Bell telephone equipment. 


MANUFACTURING AND na). OF THE BELL SYSTEM 





In Business 


First National City Bank Seeks 
To Expand Into New York Suburbs 


New York's giant First National City Bank plans to 
spread out into suburban Westchester County 

Virst National City and the County Trust Co. of 
White Plains have asked the Federal Reserve Board for 
permission to set up a holding company to handle the 
expansion, If it ) tockholders of both 

ipprove, the holding company will then 
Wer hip via a stock exchange—of First Na 
tional City, its trust affiliate, Citv Bank Farmers ‘Trust 
(co., and the County Trust Co 

If the Fed goes along. First National Cits 
County ‘Trust 


granted ind 
COTM Palle 


bCQUITE 


tockholder 


harcholders 


will ity 


on Jan will meet 


about the same tim 


FTC Examiner Backs Charges 
Of Unfair Cuts in Beer Prices 


Anheuser-Busch. In i 
ot thre 


it the end 
ederal Il rack 
Commussion—a bout that mav become a landmark in 
pr ed rbination hare brought Thal I the Robinson 
Patman Act 

An PT examiner upheld charges against the 
brewin OMpaln bh ud that Anheuser-Busch had 
engaged in unlawful ompetition im 1954-1955 when it 
lowered its prices for premium beer to match regional 
or local prices in the St. Louis area, while maintaining 
its regular prices clsewher 


trailing on point 
first round f a bout vith the 


lhe Wingy 


lhe cxamuiner reyected one of the brewers 

cnt that it had been legally meeting 
rood faith, since it lowered it premium price only to 
the leve ct by local beer maker 

\nheuser Busch will ippeal the 
the full fiveanan II 


) maim argu 
ompetition im 


examiners ruling to 


New Queen of the Great Lakes 


To Be Built by Insurance Company 


Ihe sixth largest U.S. insurance 
kind of investment: It 
$7-million-plus into building what will be the biggest 
bulk carrer on the Great Lake 

Lhe company Northwestern Mutual Life Insurance 

Ihe ship, still unnamed, wall have a 


OMpany has 1 new 


rong to be a hipowne #- putting 


capacity ot 
000 deadweight tons, 4,000 tons more than the Georg: 
M. Hlumphrey, now the giant of the Lakes The new 
ship will be able to navigate the St 
Seven Isle: Ouebes 


Lawrence Scawa\ 


is far a the ore port of the Lron 


Ad 


Ore Co. of Canada. It will be built at the Great Lakes 
Engineering Works, River Rouge, Mich 

Northwestern Mutual will lease the ship bareboat for 
25 years to the Columbia ‘Transportation Co., which is 
managed by Oglebay, Norton 


2 oe 7 
California Voters Thumb Down 
Regulation of Oil Industry 


voters have rejected 
Proposition 4, which would have permitted greater con 


By a vigorous 3-to-l1, California’s 


trol by the state of oil production 

Defeat of the measure came after a savage and free 
spending ($6-million-plus) fight that 
try into pros—who called the 
ict—and cons, led by Union Oil, who labeled it a con 
trol bill 


plit the oil indus 
measure a conservation 


Senators See Small Business 


Lagging in Defense Contracts 


Ihe Senate Sma'l Busine Committee says it is 
‘seriously disturbed” by the declining share of military 
contracts going to small busin 

Only 19.65 of military 


re in fiscal 1956, compared with 21.5% in 1955 and 


25.3% in 1954 
the Defense 


civilian government agence 


px nding went to small busi 


avs the committee. It recommends that 
Dept. adopt the procurement policies of 
_ which have placed 49.1% 


of their contracts with small companies 
e . . 
Business Briefs 


With stockpile goals already in a strong position, the 
Office of Defense Mobilization ha 
the 400-million Ib. of aluminum that it had reserved 
for first-half 1957 
deferred taking another S800-million |b 


released to industry 


During 1956, the government has 


Growing from within: An aluminum reduction plant 
will be built in Douglas County, Wash., by 1961 by 
Kaiser Aluminum & Chemical Corp., provided a hydro 
clectric project on the Columbia River escapes from |¢ gal 
Seaboard Air Line RR has ordered 


irs, to cost $19.7 


entanglement 


2,400 freight « million 


And from without: Botany Mills, Inc., is diversi 
fying into the through put 
chase of Joseph H. Meyer Bros. and Richelieu Corp. of 
Ne VW y ork 


| 
costume jewelry business 


lhe rules permitting transfer of U.S. ships to foreign 
registry, provided the owner agrees to replace them with 
vessels built in U.S. vards, have been tightened by the 
Maritime Administration. From now on T-2 tankers, Lib 
erty and Victory ships must be replaced by more than 

tonnage And = the 
if he fails to comply 


equivalent subject to 


Ownec!l 1S 


penalty 
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How to go crazy gracefully 


First, come up w ith a product that’s an 
absolute lulu — a national necessity — 
an economic natural. 


Produce it and price it right. 


Market and merchandise it with nothing 


short of genius. 


Then relax! Go south with the birds. 

Turn your back for just a few short months 
on the latest cost-cutting methods and 
machines. Never mind the plant. Forget the 
competition. Soak in the sun and pick up 

a tan. 


Then pick up your profit and loss statement! 


No other machine tool builder in the world 
can equal Jones & Lamson’s industry-wide 
experience in reducing costs and increasing 
efficiency with high-velocity metal turning 
and grinding equipment, 


the man who needs 
a new machine tool 
is already paying 
for it 


(5) 
A 
( 
2 4 JONES & LAMSON MACHINE COMPANY ~ 503 CLINTON ST - SPRINGFIELD, VT. 


Turret Lathes « Fay Automatic Lathes - Milling & Centering Machines « Thread & Form Grinders + Optical Comparators + Threading Dies & Chasers 





TORRINGTON SPHERICAL ROLLER BEARINGS 


What a difference conformity makes! 





TORRINGTON SPHERICAL ROLLER BEARINGS have the right degree 
of conformity between rollers and races and between roller ends and 
the center guide flange. ‘‘Skewing”’ is eliminated and rollers operate 
with a minimum of friction. This means even load distribution and 
long, low-maintenance service, 

Because of their excellent performance in heavy-duty application, 
Torrington Spherical Roller Bearings have won wide acceptance in 
rock crushers, cranes, paper machinery, drilling rigs, presses— 
wherever high load capacity is required under conditions of mis- 
alignment. 

Torrington Spherical Roller Bearings are available with either 
straight or tapered bore, for shaft or adapter mounting. And Torring- 
ton engineers have wide experience in custom-building bearings for spe- 
cial applications. Whenever you need bearings, call on TORRINGTON. 


THE TORRINGTON COMPANY 
South Bend 21, Ind. . Torrington, Conn, 
District offices and distributors in principal cities of 

United States and Canada 


DON 


ee? 


TORRINGTON 
BEARINGS 


Spherical Roller + Tapered Roller «+ Cylindrical Roller 
Needie + Ball + Needie Rollers 





WASHINGTON OUTLOOK 





WASHINGTON 
BUREAU 
NOV. 10, 1956 


A BUSINESS WEEK 


SERVICE 


PAGE 47 


Now’s a good time for a long look ahead at Washington. 


The “business climate” will remain favorable (page 31). But in the four 
years ahead, you will see much shifting as Republicans and Democrats fight 
for advantage in the next Presidential election—1960 

Both parties will make changes. Details will be filled in from time to 
time, as expediency dictates. But the general outline is already clear and 
should be kept in mind in long-term business and personal plans. 


Start with the GOP. It chalked up an overwhelming White House win, 
but iost both the House and Senate. That’s a modern-day precedent 


The question now is what the party can do before the next general 
election to fit itself into the Eisenhower mantle—to capitalize on the per- 
sonal popularity and leadership of a man who won't be running 


You will hear more about “modern Republicanism.” That's the phrase 
used by Eisenhower in describing his first term. And he has some ideas 
about what it must mean for the party in the second term 


Stability of the dollar will remain a top Eisenhower objective. And 
it’s a two-edged weapon. Right now, policy is aimed at holding inflation 
But if need arises, there will be a shift to fight deflation 


Foreign policy will move in the direction of internationalism. Military- 
economic alliances will be strengthened 


Here at home, there will be a stronger emphasis on welfare plans 
programs for schools, the aged, the ill, and the workers 


The civil rights issue will be pushed harder than ever. You will see 
Washington getting deeper and deeper into the integration issue 


7 
How will Congress react on these programs? 


The election results give you some clues. There are lessons for Demo 
crats and Republicans alike 


On isolation, note that Wiley of Wisconsin came through on the GOP 
side, while Welker of Idaho went down. The conclusion is that Eisenhower's 
internationalism, backed by Wiley, has more appeal. The President will 
find more Democrats and Republicans with him on this issue 

Domestic programs stand to gain, too. GOP Conservative Dirksen of 
Illinois had a scare. More liberal Republicans, such as Kuchel of California 
Bush of Connecticut, and Javits of New York had better sailing. When you 
consider that the Democratic push will be to “outdo” Eisenhower on social 
security, health, and minimum wage, you see new strength in these fields 


. 
Here are the voting blocs Republicans will try to capitalize on: 


Big cities—Eisenhower cracked these old Democratic strongholds, 
which Roosevelt put in the Democratic column back in the 1930s 


Negroes—The GOP made real inroads in this source of Democratic 
strength. The effort now will be to expand these gains 


Farmers—The revolt that was much feared by the GOP failed to 
develop, though farm state Republicans had a hard time. The hope now 
will be that the program of payments to cut production will reduce sur- 
pluses by 1960 
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The women—Eisenhower again got their vote. This support is attrib 
uted to peace and the fact that living costs have been relatively stable. 


The White House aim for the next four years will be to encourage the 
business growth needed to supply the jobs for a rising population (page 32) 
and preserve the peace. You will see this in the tax and credit policies 
that will be supported. Along with it will go an even stronger effort to 
get an understanding with Russia—a limitation on arms, including a halt 
on the testing of big bombs 

e 


Democrats will be optimistic, despite the fact that they have just taken 
one of the worst lickings ever in a White House campaign 

You don’t have to look far for the reasons. The Eisenhower victory 
will be written off as due solely to the President’s personal popularity 
What happened in House and Senate races and in state contests will be 
interpreted as meaning that the Democratic Party, on balance, is still the 
ma,ority party in the country. The fact that Eisenhower outran his party, 
while Stevenson ran behind his, will be hammered hard 


The impact on personalities: 


Vice-Pres. Nixon gains. The old anti-Nixon argument that he would 
be a hard drag for Eisenhower to overcome simply doesn’t stand up 


Knowland of California, the Senate Republican leader, will be stronger 
as a result of his state’s performance. But his Presidential ambitions face an 
uphill fight—they run straight into Nixon 

Stevenson is through. Discount him as a 1960 Democratic possibility 

Kefauver is through, too. A 1960 comeback now seems most unlikely 

Gov. Meyner of New Jersey, often mentioned as a 1960 Democratic 
hopeful, will find Eisenhower's sweep of his state hard to overcome 


Gov. “Soapy” Williams of Michigan has a somewhat better situation 
Though Eisenhower won the state, Williams won a fifth term to prove his 
own pulling power 

Senator-elect Clark of Pennsylvania will figure stronger in the news 
on who may be the 1960 Democratic candidate. 


The position of the labor union bosses: Mostly, the big union heads 
were against Eisenhower—such men as Meany and Reuther of the AFL-CIO 
They failed in their efforts to put Stevenson over. But in the states where 
the unions are well organized, the Democrats came off pretty well in local 
contests 


Note the split in the South—deeper than in 1952 

Start with Virginia. Eisenhower repeated 1952 by taking the state 
And two GOP House members came back 

Florida (not a “Southern” state, since it’s populated from outside) again 
went to Eisenhower. And it kept its one GOP House seat 

Texas stayed out of line, too—in the Eisenhower column. And it voted 
for its Republican House member—Alger of Dallas 

Louisiana is the newcomer to the list. It gave its electoral vote to 
Eisenhower, upsetting all expectations 
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Give us one of your employees for three days... 
he may save your business 


Last winter an oil well fire in Oklahoma burned for 
forty hours and cost $40,000 before they called in 
Floyd ‘Timmon in Ansul Fire School graduate, who 


extinguished it in five seconds 


We have many such cases in our files, and they all 
go to prove just one thing: all the fire-fighting equip 
ment in the world will not your business unless 
/ 


; 
rained 


hands are avatlabl man that equipment 
Since 1940 Ansul has operated the nation’s only 
fire-training school sponsored by an equipment manu 
facturer. Many hundreds of Ansul's customers have 
wnt one or more of the employees to this unique 


school for three days of intensified training. Here, 


Exting g Equipment, Refrige 





your employee will receive practical training, the 
kind he can pass on to others in your plant and 
thereby multiply its value. There is no charge for 
this training whatsoever. It is one of the many extra 


services made available to all Ansul users 


These services, teamed up with dependable Ansul 
fire-fighting equipment, give you what you really pay 


for, what you really need—complete fire protection 


You owe it to the life of your business to learn more 
about the Ansul Fire Training School. We wiil send 
you complete details and a schedule of session dates 
Write THe ANSUL CHEMICAL COMPANY, Fire Equip 
ment Division, Dept. W-101, Marinette, Wisconsin. 
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Chains Try Out National Media 


@ This year marks a break with tradition for the 


country’s three biggest nonfood merchandisers. 


@ Sears, Roebuck, J. C. Penney, and Montgomery 


Ward are experimenting with nationwide advertising. 


@ The results could have far-reaching effects on the 


whole distribution process. 


The nation’s three biggest nonfood 
merchandising organizations are in the 
middle of an experiment that—if it 
proves out—can have important 
effects on the distribution process 

Ihis year, for the first time since at 
least the 1920s, Sears, Roebuck & Co., 
J. C. Penney Co., and Montgomery 
Ward & Co. are advertising in national 
magazines. All through the  record- 
breaking postwar retailing boom, these 
billion-dollar stuck to the 
sidelines in the battle to attract the 
consumer through the impact of mass 
media, either magazines or television, 

Apparently this is changing, although 
results of the national advertising tests 
by this trio of giant distributors aren’t 
in vet exactly what 
will be, But it is certain 
that next year more of their ads will be 
appearing in such magazines as Life and 
Saturday Evening Post 
* Significance—Several 
this maneuver bv the 


SOTHIC 


COM Palii¢ s 


and none will say 


the outcome 


make 


top re- 


factoi 
nation 
tailing chains important 
Retailers 
will have on the 
nationally advertised 
pr ite label 
ifeguards against 
tion by 


want to sce what effect it 
running fight between 
brands and the 
that 
complete domina 
Both Sear ind 
extent Mont 
pu hing their own 
their four-color magazine 
According to William Burston 
merchandising expert for the National 
Retail Drv Goods Assn., “This i proof 
that hard-hitting private 
brand promotion n product 
with 


brand many Vicw 
manufactures 

Penney—and to a lesser 
gomery Ward—are 
Lrand in 


Spr id 


consistent 
bring 
to the point where it « 
the best of national brands 

Other retail 
food distributor ir 
if thev should (1 


in compete 
chain including the 
watching to sce 
merchandise private 
brands a lot more than they in the 
past, and (2) be prepared to use na 
tional media when they reach a size big 
enough to support it 


have 


Manufacturers who do a big business 
brand merchandise sec the 
experiment as a possible way to get a 
bigger 


nm private 
hare of total consumer spend 
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New York 
organization reportedly is under pres 
sure by its private brands manufacturers 
to begin national advertising of its label 
which appears on a full-line of con 
sumer soft goods and durabl 


ing. One large buying 


|. Why Now? 


The obvious question is: Why did 
the retail chains wait until this year to 
flex their muscles in the 
arena? 

There special 
bchind each of the three 
in general it was marketing conditions 

which focus thi 
vear—that what Sears 
Chmn. T. V. Houser admits “represent 
1 considerable departure’ in adver 


Her 1 


national media 


Was some reasoning 


decisions, but 


clearlv into 
iccount = for 


Cane 


tising and promotion policy 
rundown of the 

© All of the 
their organization big ecnough in 
terms of nationwide distribution to 
ifford national ads. The high cost can 
be spread over a sufficient number of 
tores to make it worthwhil md there 
ire enough stores within reach of thi 


make national 


situation 


chains now consider 


onsumer to media 


cftective 
¢ Competition is keencr now, not 
themselve but 
retailer md 
vell-hecled 


i big impa f 


chain 

host of other 
manufacturer who are 
make 


constant din of 


only among the 


trom i 


nough to 
° The 


habe in 


product 
magazine md on TV ap 
parenth has the retail chains—which 
promote their own brand heavil 
that pre-selling 
such as G 


more and 


worried technique 
neral Electric 


COnSUMCT 


COMM pale 
force ore 
national brand selection 

e Consumer taste it all 


re constanth 


ount 

mail 
that have 
cognized 


being upgraded. ‘The 
ind retail chain 
have 


time im the 


order house 
old largely on 
this for 
goods the int 
figure that the 
prestige of 


pr ( 
som quality ot 
Now thes 
through the 


ilongsicde top 


offering 
must 
being ecn 
brand merchandise in national 


mga 


zines—cducate the public that shopping 
at, say, Penney’s and buying Penney 
brands (at extremely competitive prices) 
is not basement store shopping 
¢ Shopping have swept 
into the with quality 
name department stores rapidly branch 
ing out of their downtown strongholds 
into the retail chain 
uburbs 
¢ Discount finding it 

easier to get top-brand goods, and the 
spread between a Sears price and the 
price of, say, a Westinghouse item has 
been sharply reduced 

All these clements 
gether with a bang during 1956, and 
national advertising for companies that 
traditionally have used only local media 
radio Or newspapers—scems a strategic 
answer, J. C. Penney ran its first ad (in 
Life) Jan. 23, followed first by Ward, 
then Sears 


centers 
retailing scene, 


territories in the 


houses ar 


have come to 


ll. Three Strategies 


Despite the similarity of the positions 
of the big three, each had special rea 
launching its campaign now, 
ipproached the experi 
ment somewhat differently 

In the case of Sears, Chmn 
outlined the thinking behind his com 
pan move this fall at the Advertising 
Club in Washington. So far, Sears ha 
id for its back-to-school cloth 
ing promotion—using Life Saturday 
kvenimg Post, Colliers, Farm Journal 
Truc Storv, Woman's Day, and Sunset 
th West Coast house-and-home 
nagazin But Tlouser poke to the 
advertising mostly im terms of 

i hint of what's ahead 
Phinking—Up to now 
Hou cl Scar 
it the local level has had one aim: ‘To 
create trafhe in the store But condi 
tio toda ire. different. This ha 
brought what he call 
i fundamental change in the pro 
distribution of so-called 


sons for 
and cach has 


Houser 


rlit) cones 


group 
ipphi mc 
« New 
ne to 


AC ord 


idvertising poli ‘ 


been ibout by 


duction and 


lurable item 


y il iva) Ss if J 


distributor 
back to the 
integrate production with distribution” 

ind Sear 
private 


reached manufacturer to 


became one of the biggest 
merchandisers in the 
local adverti 
tablished it 
Ken 


Harmon 


br ind 
Through heavs 
effect, « 
brands as private-national brand 
Silvertone, ¢ oldspot 
Ilouse, Allstate 

Now, says Houser, “the major prod 
reaching forward to the di 
tributor to 


county 


ing it ha mn) 
mor 
wcet ire 
integrate the me wat 
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ror QUALITY PROPERTY INSURANCE, SEE YouR HOMETOWN AGENT! 


one package that should be 
under your tree... 





It's a package of protection—home insurance in the big economy size! 


Ask your agent or broker of The Home Insurance Company about 

a Homeowners or a Comprehensive Dwelling Policy! You'll be amazed at 
the number of hazards it protects you against—just about everything 
you have to worry about. 


And the part you'll like best is the price. You may already 
be paying for this protection and not getting it! 


Your Home agent is an expert—he'll figure out how to get 
the most value for your insurance dollar! 


Give yourself a Christmas present—call your Home agent now! 


P.S. Even if you rent your home, there's a policy for you. 


THE HOME 


ORGANIZED 1853 


C Guasure MCE (2. OMG (yf 


Home Office: 59 Maiden Lane, New York 8, N. Y. 
FIRE « AUTOMOBILE « MARINE 
The Home Indemnity Company, an affiliate, writes 
Casualty Insurance, Fidelity and Surety Bonds 


A stock company represented by over 40,000 independent local agents and brokers 


Varketing 





only in reverse. Like the auto and oil 
industries, the big manufacturers more 
and more are secking ways within the 
law to control the ultimate disposal of 
their goods. Houser says, “Apparenth: 
the producers feel that they must pro- 
tect their position as producers by play 
ing a more decisive role in the all-im 
portant distribution of their lines.” 

In other words, distributors are be- 
coming producers and vice versa, and 
the two are mecting head-on in the 
national media. ‘That’s because one 
of the chief means for a manufacturer 
to establish control of his distribution 

now that fair trade is on the wane—is 
through advertising 
¢ Shift in Emphasis—As the spread in 
price between manufacturer brands and 
distributor ‘brands narrows—spurred by 
the discounters—the advertising em 
phasis has shifted to special features of 
the merchandis« This, in Houser’s 
opinion, has been brought about by 
widespread research and development, 
and by the impact of television, ‘a 
medium which lends itself almost 
ideally to the exposition of features.” 

From this reasoning, you can get 
some idea of the direction Sears wiil 
take. Obviously, television is in the 
cards (Penney frankly says it is studying 
TV) as well as an increased magazine 
campaign. This will put the big retail 
ers smack in the middle of media that 
up to now have been almost entirely 
the exclusive promotional preserves of 
the manufacturers 
e All Eyes—Sears’ entry into the na- 
tional advertising lineup will be watched 
by agencies and other advertisers for 
another big reason: the tactics it uses. 
Houser made it clear that Sears’ ad 
policy in the past had been a hard one 

it has to pay off directly in new vol 
ume, or out it goes. Sears hopes to 
extend its exacting cvaluation proce 
dures, developed for local media, to na 
tional ads 

That means you can expect Sears’ 
ids next vear to be directed primarily 
it the hard sell. There’s no room for 
company or brand name promotion in 
the Sears’ program, unless it will con 
cretely sell goods 
¢ Different Tacks—Ward and Penney 
take a somewhat different view, and 
their ads so far have shown it. For the 
most part, they plug single products, 
and both are quite conscious of th« 
fact that the institutional effect is im 
portant in national ads 

In Ward's case, A. H. Truitt, adver- 
tising manager, says, “I would be selling 
the benefits short if I didn’t mention 
morale of the Ward team.’ 

All hands at Ward are conscious of 
the rehabilitation program going on 
there, and the extent of the national 
advertising is tied directly to the “pace 
of the present program of companywide 
redevelopment.” END 
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Short trips, slow-moving traffic, plus hours of engine 
idling at the curb, call for . 


elco-Remy Extra-Duty Electrical Equipment 


to keep taxicab batteries charged, earning hours up 


Electrical power and earning power go hand in hand in Model 1106981 is typical of several 
taxicab service. That’s why Delco-Remy has a full line = Delco-Remy D.C. generators widely 
of extra-duty A.C. and D.C. generators, with matching | used by taxicabs in city service 
regulators, tailored to taxi problems. They’re designed ” This economical 12-volt unit pro 
in many models to offset the extra lights, two-way - duces 14 amperes at curb idle 
radios, short trips and curb idling that put such a big ‘ p and reaches a maximum output 
demand, and drain, on the battery. With the right of 40 amperes at about 18 mph. 
Delco-Remy generator, a battery stays charged, lasts 

longer and is protected against excessive discharge and 

cycling effects. For a Delco-Remy extra-duty generator GENERAL MOTORS LEADS THE WASTARTING WITH 
can be selected to provide ample charge at engine idle 

as well as the necessary maximum output at cruising 

speeds. Both 6- and 12-volt A.C. and D.C. application Delco-Rem 

packages are available. So be sure and specify Delco- VY 

Remy extra-duty electrical equipment, including the ; 

new longer life Delco batteries, on new vehicles you 

order, and when you re-equip present ones. Delco-Remy, 

Division of General Motors, Anderson, Indiana. 








Whats NEW in Mechanization ? 


“JEFFREY CHAIN suits 
our requirements to a T” 


(T for Thew, of course) 


says Thew Shovel Company, makers of 
Lorain shovels. Jeffrey is proud that its 
chain is selected for power drives on such 
equipment — evidence again of the high 
esteem in which this quality product is 
held by manufacturers and users alike. 

Whether your requirements are for 
power transmission or conveyor service, 
there’s a Jeffrey chain best suited for 
your purpose. Our engineers will help 


Preparing a Lorain Shovel for final assembly, 
you select the chain you need. showing Jeffrey STR drive chain 


Travel introduces problems of sanitation 
which Jeffrey equipment is helping to solve. Here on 
the New York Thruway, for example, you'll see the 
same dependable equipment as used in hundreds of 
sewage, water and industrial waste treatment plants 
all over the world 


Making money from steel scrap: 


This Jeffrey crusher is reducing turnings to 


manageable size. Handling costs are less, the 
scrap brings a higher price, and the owners 
reclaim valuable cutting oils. Jeffrey engi 
neers will tell you how you can make more 
money from machining scrap 





We can help you with modern, efficient Ct 
equipment for Materials Handling * Chain \ 

Applications * Materials Reduction ¢ Process- Pe E Ee = Rr = 
ing * Sanitation * Mining... and with a contract ya 


engineering-manufacturing service for your 


products. Jeffrey guarantees your enthusiasm! 
Founded in 1877 





THE JEFFREY MANUFACTURING COMPANY « COLUMBUS 16, OHIO 











Allying With Dealers 
Helps to Buck Giants 


The man facing you in the picture 
at the right is busy showing the sta 
tion attendant how to sell an auto 
battery. When he’s not engaged in 
doing this, George Lippincott spends 
his time running the Nic-L-Silver Bat 
tery Co., Santa Ana, Calif., of which 
he is founder-president 

Actually, the attention he devotes to 
dealers isn’t a side line, but perhaps 
the key factor in his three-pronged mat 
keting strategy that has carved out a 
healthy, growing share of the hotly 
competitive replacement auto battery 
market on the West Coast. In that 
market, he is up against such formid 
able rivals as Sears, Roebuck Co. with 
it Allstate line Delco-Remy Div 
of General Motors Corp., Esso Stand 
ard Oil Co.’s Atlas battery, and Fir 
‘Tire & Rubber Co 
Lippincott cites his company as an 

that there 
formula for 
that 
compete 


stone 


example of his contention 
vorkabl 


ever bod 


is a marketing 
small, and 


manufacturer can 


large and 
d mall 
successfully with giants. His own tripl 
involves: (1) above all, inten 
sive sales cultivation at the deaier level 
(2) a fully integrated compan 
all the way from production of raw 
materials to its own distribution chan 
nels; and (3) a competitive 


strategy 


, Tanging 


, steadily im 
proved product 

¢ Fast Jump—Nic-L-Silver 
with two 


started 25 
workmen in a 
garage workshop, and $300 capital 
Today, the three plants 
in full time operation and is thinking 
i fourth. It sells to 12,000 
service station dealers in eight state 
racks up sales of $10-million a year 
For the past four years, Nic-L-Silver 
iles have doubled each year, and it’s 
fast climbing toward first place on the 
Pacific Coast In the 
Angeles County market 


1 new paper urve\ 


years ago 
company has 


ot opening 


important Lo 
for exampk 
showed the com 
market share had jumped from 
in 1953 to 16° for the first 
ond only to the 

776 ] 


par 


quarter of this yvear—se 
Sears Allstate battery lice. Lip 
pincott estimates hi present hare at 
20% Farther north, in Washington 
ind Oregon, Nic-L-Silver guesses it 
take ibout 25 of total sal 

The compan healthy growth pi 
Lippincott to look to 
national horizon 


ture 1S causing 
vard the 
reader survey made nationally last year 
ranked Nic-L-Silver 12th, with 


thing under 2% of sales in the 


A magazin 


Sone 
group 
urveved Lippincott figures hi na 
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tional slice has climbed to 5 
With his batteries selling farther and 
farther east each year, Lippincott sees 
Nic-L-Silver shouldn't 
a truly national product in a 
few years 
¢ Wooing the Dealer—Nic-L-Silver 
goes after the dealer because he is the 
heart of the company s$ marketing pro 
gram ubstantial sal 
replacement batters re 
quires a lot of tation outlets 
lo get and hold these outlets, cultivat 
ing and working with dealers is essen 
tial, especially for a 
like Nic-L-Silver 

Its job is similar to the grass-root 
work market leader like 
Champion Spark Plug Co. has to carry 
on to sell replacement sparl 
BW —Sep.22’56,p43 

Winning the dealer isn’t just a mat 
ter of walking and putting the batteries 
on his shelves: He has to be 
he should handle a particular product 
And with a lot of the 
makers have an Sear AlIstate 
battery, of through its 
tores, which generally include a 
tation 


how 


no reason why 


become 


Building up a 
volume in 


SCTV ICC 


smaller company 


even such a 


plugs 


COnVIN ed 


tations, the big 
edgc 
COUTSC iS old 
CcrTvice¢ 
(he major oil companies, and 
have a tic-in with a 
big manufacturer—and clling 
1 company’s gas and. oil 
handle the battery that 
ommends. In the West, for example, 
Standard stations carry Atlas batterie 

Richfield and Shell carry Goodyear. Of 
course, the station doesn’t have to take 
on batter but 


some smaller ones 
tation 
gencralls 


Company re 


the compan 1dvice 
by and large they ilong 
e¢ Target—All this makes it tough for 
i small COTM Pals bre iking in 

When he first started out, Lippin 
ott limited hi iles to a small local 
market. As he expanded, he turned to 
jobbers to distribute his product, and 
he still sells to about 200 jobbers who 
upph tation Vhi iccount for 
ibout 5‘ of ile But Lippincott 
iw real expansion meant building hi 
ganization. So 
ided to go after the tation 


wh ile ind dealer or 
he dec 
cirecth 

Nic-L-Silver target the independ 
ent station, the on elling ga ind 
oil ot a 
this target 
150 sak 
duction 
osth 
gards 1 ( 
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men—one for ever 
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idmut but hn 
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PERSONAL contact with gas station men is 
key to George Lippincott's market strategy. 


he has talked to 6,000 of his 
2,000 dealers 1 Jearn from every one 
of them he add 
¢ Personal Note—Out in the 
ilesman's mission 1s to contract service 
tations to sell Nic-L-Silver batteri 
ind to show them how A salesman 
hi ica Station bi tation 
what brand the operator 3 
: vhether he thinks he is get 
i fair share of the battery busine 
cll him on Nic-L-Silver 


held, the 


ind tries to 

idvantage 
One of it 

point the 
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TUBEMANSHIP ? 


Wolverine has implicit faith in its salesmen—believes that 
when a company chooses men to represent it to the public 
these men should be tops—in ability, personality, special- 
ized training and in their complete knowledge of their 
company’s products, policies and general thinking. In short 
any one of these men can be called ‘Mr. Tubemanship.” 


The next time your company needs tubing, tubular-shaped 
parts, extruded shapes—or information about any of 
these—don't hesitate—just call Mr. Tubemanship—-your 
nearby Wolverine sales representative. 


You'll find you're talking to a man who understands your 
problems and knows just how Wolverine'’s wide product 
range can supply you with the right answers. His advice is 
based on sound training and mature judgment—will help 
save your company both time and money. 


Get the complete story of Wolverine's Tubemanship 
program—and what it can mean to you. It's all described 
in our new Tubemanship Book. Write for your copy 
—today. 


Wolverine Tube, 1433 Central Ave., Detroit 9, Mich. 
Plants in Detroit, Michigan, and Decatur, Alabama. Sales 
Offices in Principal Cities. 





a| WOLVERINE TUBE 
v 


Fy Division of Catumet 4 Hecta, ine 
' } 


Manufacturers of Quality-Controtied Tubing and Extruded Aluminum Shapes 





TESTING gadget for Nic-L-Silver battery 
lets car owner see at a glance if it’s down. 


dealers, especially among the independ 
ents, discontented with competitive 
price cutting tacts of some big manu 
facturers and chain outlets—the dealers 
feel they're lost in the shuffle. Nic-l 
Silver holds out a promise of relief 
from this squeeze, and plenty of per 
sonal attention 
¢ Recruits—Nic-L-Silver’s move into 
Oregon two years ago points this up 
clearly. ‘The Oregon Gasoline Dealers 
Assn., believing competitive price fluc 
tuations on batteries were hurting small 
dealers, invited Nic-L-Silver to supply 
800 of their dealers. ‘This market proved 
© profitable that the company decided 
to build a plant in Portland (com- 
pleted this year) to serve the area 

Lippincott, though elated by this, is 
quick to point out that such group 
action is not the answer to the small 
producer's problems. “It’s still the 
individual dealer who does your work 
for you,” he insists 
e Assistance—When a dealer decides 
to enter the Nic-L-Silver battery fold, 
he get: plenty ot company assistance. 
Lippincott shares a feeling that’s wide 
spread among car accessories makers 
that a lot of station attendants just 
pump gas and don’t know how to sell 
other items. He feels batteries have to 
be sold vigorously, and tries to impress 
this on the dealer 

As an example, he says most attend 
nts check the batterv only when the 
motorist requests it. But motorists gen 
erally aren't battery-conscious. Station 
dealers who contract with Nic-L-Silver 
ire taught to check the battery of 
every car that drives in, and tell the 
driver when his battery shows signs of 
wear ach station gets a_ testing 
gadget that permit the attendant to 
show the driver seated at the whecl 
just what shape his battery is in 

Dealers also get plenty of promo 
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Thansparont Acetate, Coutainond, 


make everyday merchandise something special! 


Increasing unit sales can boost dollar volume just as much 
as increased store traffic, and sometimes more! 

When Macy’s packaged 6 pairs of 6x3 Cotton Lisle 
Socks in this attractive display container, as a Father's 
Day promotion, more than 60 per cent of the shoppers who 
came in for a pair of these socks, went out with the gift 
package set of six. 

Containers of Celanese Transparent Acetate have 
proved their effectiveness again and again as top flight 
salesmen — particularly in self-service departments where 
merchandise must speak for itself 

Celanese Acetate provides an unblemished, satin sur 
face —free of distortion. It can be deep drawn, cemented 
or electronically sealed to meet the needs of any product 
or process. It is excellent for fast fabrication on automatic 
machines. 


EXPORT SALES 


When you have a tough competitive situation when 
you want your products to stand out from the crowd, enlist 
the aid of Celanese Aeetate and the packaging versatility 
it affords the package designer. Write for Celanese Ace 
tate Sheeting Booklet 

Celanese Corporation of America, Plastics Division, 
Dept. 129-K, 290 Ferry Street, Newark 5, N. J. Canadian 
affiliate: Canadian Chemical Co., Limited, Montreal, 
Toronto and Vancouver 


Coelanese 


packaging films 


Celanese 





What is your pension plan IQ? 


wt 


Let’s say you've been thinking of providing a pen- 
sion plan for your employees. Which type should 


you choose? Which of them is right for your 


company? 
Regular Deposit Administration? Deferred An- 
Direct 


Insured Profit Sharing? Split Funding Plan? 


nuities? ited Deposit Administration? 


Your executives are concerned with the success- 


ful operation of your business. They can’t be ex- 


wy FAMILY INDEp, 





All forms of business and personal insuran 


Life « 


Accident « Group « Fire « 


pected to know all the answers about pensions. 
Luckily, 
ning, 


in a field as important as pension plan- 


you don’t have to rely on do-it-yourself 


methods which can be wasteful of time and money. 


Your nearby Travelers agent or broker, working 
with specially trained Group Pension representa- 
tives, will be happy to explain to you which of the 
many types of pension plans available through The 


Travelers will suit your organization best. 


\ THE TRAVELER 


INSUR 


AN 
e including 


Automobile « Casualty « Ronds 








ardent wooing of dealers, Lippincott says. 


tional material, and are kept informed 
on the latest product improvements 
The compan their cfforts 
with a lot of Lippincott 
began this policy when he decided to 
expand. By the usual standards, he says, 
his small didn't 
money to advertise competitively with 
big manufacturer but it 
anvhow We had to 


immediate 


supports 
idvertising 


busines have the 
advertised 
gamble om 
returns for our advertising 
money he add ind we got it.” 
He uses all advertising 
zine radio, ‘T'\ 
mail, and billboard 
Nic-L-Silver West 
is bringing 
other manufacturers. ‘Th 
ge Batter Co for 
brought out a pecial 
Iixide line for the Pacific Coast mat 
ket Signal Oil Co. ha ’ Silver 
Lead” battery, with both name and 
paralleling the Nic-L-Silver 
p oduct 
¢ Other Another 
Nic-L-Silver rowth—one that help 
it resist rising cost ind hold to it 
policy is it 
integrated company 
finish On the 
compan even 
ilver for battery grids, and 
perat it own melter th ym] 
battery maker that do th It make 
its own battery casings—in ict, the 
only phase 


hand i 


mecdia—mMaga 


newspaper direct 


Coast advance 


competitive moves by 


Electric Stor 


example ha 


model in it 


l'actics factor in 


mport ( t 
imp fant rie pri 


tion as an 
tart to 


j 


« the 


pos! 
from 
production 
rine ts own 


if idl ind 


of production it doesn’t 
Casing mold 
dealers, Nic-I 
Silver has 20 varchouses in 
California Oregon Washington 
vada, Arizona, and New Mexico. It 
by locating it 
three plants to serve markets as they de 


making the 
mans 


} 
brane i 


lo upph it 
' > 


has saved on freight rate 


veloped ind l now 
in Denver to 1 
rado market 


con idering on 
ve its growing Colo 
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More Films for TV 


Deal between 20th Cen- 
tury-Fox and National Telefilm 
enriches video fare by 390 
pre-1948 feature films. 


Motion picture compan continu 
to invade TV via the film route. Last 
week, 20th Century-Fox Film Corp 
made two separate deals with National 
Iclefilm New York 


television film producer and distributor, 


Associates, Inc 


he transactions 

¢ Provide NTA exclusive TV rights 
to up to 390 feature films from the 
movie company’s pre-1948 backlog for 
minimum payment of $30-million 

¢ Make 20th Century-lox part 
ner in the NTA Film Network, Inc., 
a subsidiary of NTA, through 
tion of a 50% stock interest 
© Gains— Thes« deals give the 
network—launched last 
Sep.22°56,p52)—a 
features plus the 


it quisi 


film 
month (BW 
number of quality 
backing of one of 
the nation’s bigg« st movie Companies 
Karlier this year, 20th Century-Fox 
released a 51-film package to NTA for 
I'V distribution. This bulk of film 
will augment the already considerabl 
impact that 
I'V viewing, and intensify the competi 
tive threat of features to network pro 
graming (BW —QOct13'56,p3 

Features. are doing well in pulling 
I'V audiences In Los Angeles, for 
cxampl the first: offering trom th 
MGM _packag hown KITS 
got rating ubstantially high than 
ill other station program includin 
the networks. And in New York, a 20th 
Century-lox feature 
p rable 
¢ Producers— Ih lian 

Oth Century-Fox and NTA 
yond making another bund] 
iWailable to ‘T\ It pom 
tent to which movi compan i r 
factors in supplying T'V_ pro 

Most of the big picture com 
panies not only have sold backlogs to 
IV, but also are involved in ‘TV film 
production Oth Century-Fox. through 
it ubsidiary rc] IV Production 
Inv ilread produce 'V film ind 
has undertaken to initial 
episodes of four new serie 

Columbia Pictur ( orp screen 
Gems, In ubsidiary and RKO Tel 
radio, In in addition to selling fea 
ture packages ‘are also producing I'\ 
film And Loew’ Ine which an 
nounced its intention of bee 
big factor in TV, has sold film pack 
iges, acquired station interests, and 
to enter film production (BW 
Sep.1'56, pé END 


feature irc making on 


OVC! 


chalked ipa com 


rating 


COMME 


gram fare 


produce t} 


omimg a 
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Wheelabrator 
Dustube Collector 
Stops Air 
Pollution 


and does it for less 


Here's the solution to air pollu 


tion: Wheelabrator cloth-tube type 


dust and fume collectors, Trap 
ping more than 99° of contam 
inants in the air stream, they solve 
a wide range of problems, includ 
ing filtration of hot and corrosive 


Base s. 


Wheelabrator has developed cloth 
filtration to its highest efficiency 
and couples with it simplicity in 
design for dependable, low-cost 
operation and maintenance, What- 
ever your problem, look first to 
Wheelabrator for lowest 

top-efficiency dust collection, 


cost, 


Send today for Catalog 372C 


WHEELABRATOR 


pF PAT 


461 South Byrkit Street 


Mishawaka, Indiana 
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The beautifully new Bel Air Sport Sedan —one of 20 


new Chevies. Sweet and low—and longer for °57! 


"57 CHEVROLET! SWEET, 


— 


Chevy goes ‘em all one better for 57 with a daring new 
departure in design (looks longer and lower, and it is!), exclusive 
new Triple-Turbine Turboglide automatic drive, a new 


V8 and a bumper crop of new ideas including fuel injection! 











Chevy's new beauty wins going away! 
of 


Rody hy Fisher, 


course 





Chevy's new and Chevy shows it—from its daring 
new grille and stylish lower bonnet to the saucy 
new slant of its High-Fashion rear fenders. It's 


longer, too, and looks it. 


And new style is just the start. There are new V8 
power options that range up to 245* h.p. Then, 
you've a choice of two automatic drives as extra-cost 
options. There’s an even finer Powerglide, and new 
Turboglide with Triple-Turbine take-off. 


Go see the new car that goes em all one better. 
Your Chevrolet dealer's got it! Chevrolet 


Division of General Motors, Detroit 2, Michigan. 


1USA 


‘S7 CHEVROLET 


*A special 270-h.p. engine also 
at ailable at extra cost, Also revo 
lutionary Ramjet fuel injection 
engines with up to 283 hp. im 
Corvette and pa ssengercar models 





In Marketing 


Trading Stamps Take Knocking in U.S., 


Meet Organized Resistance in Canada 


lrading stamps took some knocking about last weck, 
both im thi Colonial Stores, 
Inc., blamed the cost of running a stamp program, 
fact that though its 
ire expected to be up some $50-million over 


country and im Canada 
long with higher wage for the 
net ile 
last year 

W.L. Ramsey, Colonial vice-president, says that since 
the company started a stamp plan in mid-1955, costs of 
doing business have gone up. 


carning yout rise proportionately 


Iie thinks ther no way to tell whether stamps in 
creased sale Wi 
mcasur mid at 


sales would be in the 


tarted a stamp plan as a defensive 
unpossible to say whether or not our 
neighborhood of $430-million to 
S4 millon this year without them or not 

ln North Dakota, voter 


or di ipprove a law pa ed last year 


ire beimg asked to approve 
requiring stores 
$6,000-a-year |i 
Ihe law would effectively end stamp plans in 


that ive way st ips to buv a 
thie tate 

In Canada, the newest trading stamp battlefield, the 
Retail Merchants Assn. of Canada petitioned the Justice 
Dept. to halt the march of stamps. ‘This parallels the 
tion of the strong Canadian Assn. of Consumers, 
vlich also has asked government action against st imps 
(BW —Oct.13'56,p.151 Ihe Merchants Assn. filed a 
brief that cites the fact that even some of the stores 
that recenth idopted 
Dominion Store Ltd 
dont lke 


ck fe rms 


trading stamp plans—such as 
ind Steinbergs, Ltd 


tamps and ar 


reportedly 
using them only in self 


TV Switches: Van Volkenburg Quits 
At CBS; Kintner Goes to NBC 


Last week saw two additions to the season's crop of 
high-level changes in ofhcialdom of the nation’s three TV 
network J. lL. Van Volkenburg submitted his resigna 
president of the Columbia Broadcasting System's 
I\ divi on ett tive De 3] And beginning Jan l, 
Robert I. Kintner will be an executive vice 
resident of the National Broadcasting Co 

Van Volkenburg’s resignation has been rumored for 
wecks. CBS's Frank Stanton said Van Volkenburg was 
leaving the net “for personal reasons.” He will continue 
to serve on the CBS board of directors. 

Van Volkenburg pot is bemg filled by 
Jones, presently the TV division's executive 
dent 

Kintner 


ago as president of the 


hona 


next veal 


Merle § 


vice presi 


into NBC, resigned three weeks 
American Broadcasting Co. after 
policy disagreements with Leonard HH. Goldenson, presi 
dent of ABC's parent, Amencan Broadcasting-Paramount 
Vheaters, Inc. (BW-—Oct.20'56,p29). NBC Pres. Robert 


who MOVES 


62 Varketing 


W. Sarnoff said Kintner would serve on the net's newly 
council, reporting directly to him. 
Kintner will be responsible for coordinating NBC's color 
activitics 

A little over a month ago Sylvester L.. Weaver, Jr. quit 
as board chairman of NBC (BW —Sep.15°56,p29). 


created executive 


Food Fair, Alexander’s Dept. Store 
Are Reportedly Cooking Up A Deal 


Alexander's, a Bronx (N. Y.) Westchester County 
department store chain, this week admitted that con 
versations have taken place between its management 
and Food Fair, Inc., $500-million supermarket chain. 

Neither would give any hint of what kind of deal is 
in the making—whether an outright merger or simply a 
working arrangement to put the two together in the fast- 
But any tie-up makes 
sense, considering present marketing trends 

¢ As a supermarket, Food Fair is known to insist on 
having a heavy trafic-bearing department store included 
in any shopping center it enters. The supermarket lives 
on big customer trafic—and Alexander's reputedly rings 
up 30,000 sales a day in its three stores. 

¢ More and more, supermarkets are adding high mar- 
gin nonfood items to their shelves. Grand Union, for 
instance, has an experiment running in one of its New 
nonfood 


moving shopping center trend 


Jersey stores where the merchandise is 50% 
items. 
°° ¢« e 


Marketing Briefs 


Built-in ranges scored the biggest percentage gain 
among appliances for the first eight months of 1956, 
according to Electrical Merchandising, a McGraw-Hill 
publication. Manufacturers’ shipments of built-ins are 
93% ahead of the same 1955 period (starting from a low 
base). Dishwashers climbed 34% 


29% clrvers 


radios (other than car), 
especially gas—registered good gains. ‘I'V is 


refrigerators were off 10%, partly reflecting 


QO” 
down i 


the dip in housing 


Undaunted by charges that it is overselling color TV, 
NBC is plunking out $3.5-million to expand color facili- 
tics in. New York and Hollywood, Calif. ‘The new 
facilities will put NBC within reach of two major color 
I'V programs every night in the week during the 1957-58 
season, says Robert W. Sarnoff, president 


Krochler Mfg. Co., which claims to be the 
manufacturer, is taking over another 
major concern: the furniture division of Mengel Co., of 
Louisville, Ky. This will triple Kroehler’s case 
(bedroom and dining room furniture) production, and 
will give Krochler nationwide case goods distribution. 
Mengel shipped over $1 1-million worth of furniture in 
1955; Kroehler had shipments of over $76-million 


world’s 


biggest furniture 


goods 


Express buses for Columbus (Ohio) shoppers may be 
on the road in time for the Christmas rush. Columbus 
Transit Co. has ordered 28 buses at a cost of $612,000, 
to try out on an experimental basis; the first 16 are due 
for early December delivery 
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SILICONE NEWS 





DOW CORNING 


e 


production bug-a-boo, reduces downtime 


Higher vacuum, lower cleaning costs... 
with Silicone diffusion pump fluid 


Motors insulated with Silicones give 
more mileage per maintenance dollar 


KILLING A BIG HEADACHE— 
Foam steals valuable production 
space, breeds costly maintenance 
problems. During the past decade, 
Dow Corning silicone defoamers have 
flattened foam during processing of 
products ranging from Fudgsicles to 
auto parts. Now are generally con- 
ceded to be the most versatile and 
efficient foam killers available. 


Enter Antifoam B, a new Dow 
Corning silicone defoamer . . . kills 
foam with all the deftness of its con- 
temporaries but adds a new measure 
of convenience. Speedy dispersibility 
is the important key, as illustrated by 
the underwater photo above. Other 
features—ready to use, no delays for 
diluting or mixing—excellent stability, 
long storage life—stays uniform even 
if frozen or boiled. No. 35 


CORROSION BOWS OUT — More 
and more maintenance engineers 
plagued by the high cost of finishing 
and refinishing metal surfaces are 
standardizing on protective coatings 
made with Dow Corning Silicones. 
A typical example: Reynolds Metals 
Company has found that silicone 
based aluminum paint lasts at least 8 
times longer than a conventional alu- 
minum paint on diesel exhaust stacks 
where temperatures average 950°F to 
1100°F. Consumers, too, want prod- 
ucts that stay good looking longer. 
That’s why foresighted appliance man- 
ufacturers are trending toward sili- 
cone based product finishes. No. 36 


LOW COST HIGH VACUUM — 
When Thomas Electronics began 
making TV picture tubes, organic oils 
were used in the 400 high vacuum dif- 
fusion pumps on the production line, 
Opening and closing these pumps 5 
times every 8 hours caused rapid 
evaporation and breakdown of the 
oils. Result: Carbon deposits required 
costly, time-consuming cleanings. In 
1951 Thomas switched to Dow 
Corning silicone pump fluids. Main- 
tenance costs were sharply reduced, 
because semi-inorganic silicone fluids 
do not break down to form carbon- 
aceous deposits. Thomas also found 
that oil consumption dropped 30% 
with silicone fluid. lo, 3 


SALVE FOR VALVES— Effective at 
temperatures from —40°F to 500°F 
and resistant to many chemicals, 
“Vaive Seal,” a salve-like silicone 
compound, protects valve stems from 


Aid for Maintenance-Weary Plants 


New Silicone defoamer kills 


corrosion, seals against leakage of 
process fluids. Impressed with the 
freedom-from-maintenance provided 
by Valve Seal, the Foxboro Valve 
Co. now offers its well-known 
“Stabilflo” valves equipped with a 
lubricator for injecting this versatile 
Dow Corning silicone lubricant. 
Other Valve Seal applications flow 
meter bearings, pump packings, plug 
cocks. No, 38 


MORE MUSCLES FOR LESS MAIN. 
TENANCE—New dimensions of effi- 
ciency in electric motors have been 


realized through the use of insulating 
materials made with Dow Corning 
Silicones. More power per pound 
and greater reliability are part of the 
story. Smoother production and lower 
maintenance costs are additional rea- 
sons why silicone insulated electrical 
equipment is getting the nod from 
utilities like the Philip Sporn plant 
on the American Gas and Electric 
System. 

Philip Sporn’s first silicone insu- 
lated motor, a 1000 hp, 1190 rpm 
fan motor, has been operating over 4 
years in ambient temperatures up to 
120°F. Starting against cold air 4 
times a day, it is overloaded by 30% 
bringing its total rise to 250°F with 
an output of 1300 hp. Built by the 
Elliott Co., this motor has coils 
wrapped with “R Tape,” made from 
Silastic*, Dow Corning’s silicone 
rubber. No. 39 


*y wn PAY orf 


FOR MORE INFORMATION on silicones used in these applications, circle reference nos. in coupon 


Dow CorniIno Corporation, Midland 


Dept. 2211 


35 
Name 


36 37 38 
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RESOURCES 


The WHY Behind the Dynamic 





Over-all population growth is one of the mainsprings of 


1950s. But it doesn’t begin to explain the special character 


the picture, take a look at some of the currents within the 


One reason why indus- 
try's spending for 
apital equipment is 
soaring... 


; Billions of Dollars 
r 40 
; 1955= 100 

135 

















And why wages ore 
running up so rapid- 
ily... 


Dollars per Weck 
100 








Dependents 














... Is that the number of 
‘‘dependents”’ — people 
under 18 or over 64—is shoot- 
ing upward... 


. . « While the number of 

workers is rising only slow- 2 ot Se ES eae 
ly. Each worker has to support 1950 1951 1952 1953 1954 1955 
more dependents. 
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1950s 


jperity in the surging mid- 
of this boom. To get more of 
otal population figures. 


Billions of Dollars 
10.0 





Researchers — and other skilled Accumulating Deficiency uf 
people—are hard to find, in part, 7.5 
because .. . while research ex- 
penditures are starting upward, 
we have an accumulating de- 
ficiency of millions of 25-year- Asari somes 
olds due to the low birth rates of 

the 1930s. 




















From the marketing man’s viewpoint, the key to the market with the most potential 
may lie in these figures: 


... The number of fam- . . . And the number . . . And the number of 
ilies being formed is who are graduating families living in the 
rising more rapidly into the $5,000-and- suburbs is making the 
than total population... up level is multiply- yousing and auto in- 
ing... lustries boom... 


Millions of Households Millions of Families 1950= 100 
60 | 








Suburban Families 





Non Suburban » 








106 J 
1955 ‘56 1955 1965 





Dota, Dept. of Commerce, Dept. of Labor, Lionel Edie & Co 


FF. YEARS, cconomists, executives turning out to be a very pleasant sur-  cration the notable decade of the 1950 
and marketing men have been look- prise. ‘The economy is running ahead The postwar recession that many 
ing at population charts—and seeing in of all expectations people expected in the early 1950 
them some convincing reasons why the A year ago most men who had to has simply never appeared. What set 
U.S. cconomy should grow. forecast business in 1956 were thinking backs the economy has had, like the 
But there’s much more to the story im terms of a possible recession. Even recession” of 1953-54 and the 
than simple growth—and the real im- labor leaders were none too sure of “straight-line” recession of carly 1956, 
pact of population trends is only now their bargaining grounds. Autos and have been mild 
becoming clear. For the U.S. economy housing seemed sure to taper off; that lor the rest of the decade, too, the 
is going through more gyrations than suggested general recession prospects are bright. Industry’s own 
can be explained by shouting “babies, But what happened? Labor-won rec- plans (BW—May19°56,p23) promis 
just babies.” ord wage increases. ‘The economy that capital spending will stay very high 
¢ Take a Year—Consider the remark- powered in large part by industry's own — for two or > se years more. ‘The fed 
ible year of 1956: spending for capital facilities—is hitting erally financed highway program and 
For most of American business, and one new peak after another the drive to build new schools, hospi 
for practically all economists, 1956 1 ¢ Or Ten Years—Or take into consid- tals, and other public facilities all 1 
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@ LABOR—big pool of technicians 
and readily trained labor possess- 
ing high 1.9 


@ TRANSPORTATION—Three 
transcontinental railways, near- 
by ocean shipping. freeways 


@ LIVING CONDITIONS— 
delightful uncrowded home 
and educational facilities 


@ UTILITIES — unlimited 
supplies of gas and elec- 
tricity 


@ LOCATION— 
centered in a metro- 
politan area of 3 mil- 
lion — mild summers, 
snowless winters 


INDUSTRIAL PROMOTION COMMITTEE 
c/o BERKELEY CHAMBER OF COMMERCE 
BERKELEY 4 CALIFORNIA 





Belden INTEGRITY and QUALITY were established in 1902 


Here are 6 ADDITIONAL REASONS 


why BELDEN is a GOOD wire SUPPLIER 


1. Uninterrupted operation since 1902. 

2. Uninterrupted acceptance and shipment of customers’ orders 
during a period when “limitation”? was not unusual (January 
1955 through May 1956). 

3. Personalized CUSTOMER service—an inside salesman backing 
every outside salesman—a complete department, for each divi- 
sion; operating since 1948. 

4. Quick shipment to you from one of the most complete stocks 
in the country of: MAGNET, ELECTRONIC, and LEAD WIRE. 

5. Major terminal facilities—for all types of transportation—also 
facilitate QUICK SHIPMENT. 

6.ONE WIRE SOURCE—for EVERYTHING ELECTRICAL 
and ELECTRONIC including: 


Magnet Wire Rubber and Plastic Portable Cord Electronic Wires 
Lead Wire and Welding Cable 


Aircraft Wire Power Supply Cords and Cord Sets Automotive Wire and Cable 
Household Appliance Cords 


If it’s worth engineers’ time— 


it’s worth engineered wire 





( Belden ) 
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inforce the prospect of continuing 
high-level economic activity. 

e The Pressures—What's behind this 
amazing drive? What underlying forces 
are pushing the U.S. economy to such 
towering heights? 

Expanding population is part of the 
answer, and an important part. Very 
soon now there will be 170-million peo 
ple in the U.S. and the total may grow 
more rapidly in the future than it has 
in the past decade. But this over-all 
growth is only one of a group of popu 
lation forces at work 

What's happening within the over 
all growth is probably at least as im 
portant. And the impact of these forces 
is really only becoming clear now; it 
goes far to explain what's been happen 
ing to the economy. To make sense of 
them. vou have to sec how these forces 
are working together. Lionel D. Edie, 
New York economic consultant, has 
worked out some of the relationships 
The charts (page 64) are based partly 
on his figures 

Among these underlying forces are 

e The very rapid growth of the 
number of “dependents.” The num 
bers of very young and of old people 
are rising very fast compared to the 
slow rise in the number of people in 
the working age groups 

e ‘The impact, now developing 
rapidly, of th hollow vears’’—the 
shortage of 20-vear olds coming into 
the labor force now because of the low 
birthrates of the middle 1930s. This 
contributes to the shortages not only 
of research engineers but of other 
groups as diverse as teachers and secre 
taries 

¢ ‘The long-run surge in the num- 
ber of families being formed. Edie esti 
mates that in the 1940s an average of 
500,000 households were formed each 
year; in the 1950s it is about 1-million; 
in the 1960s it will be 1.5-million. 

These population forces are meshing 
with others in the economy. In part they 
may be the cause; in part they may be 
an effect of what seem to be economic 
trend But clearly population trends 
are tied up with a group of highly im 
portant economic trends: the rapid pace 
of technoiogical advance, the sharp and 
dramatic rise in incomes, the nse of 
middle-income families, and the move 
to the suburbs 
¢ Explanations—Together, these forces 
are producing explanations for 

e The soaring demand for capital 
goods. Edie sees the roaring demand 
for capital equipment that appeared this 
year as something forced on the U.S 
economy by population trends 

e The rapid rise in wage rates—a 
rise running ahead of the ability of the 
U.S. to raise its productivity 

e ‘The sarge in housing and autos 
The market has grown to the point 
where in a vear like 1956 when the in- 
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EMHART 


MFG. CO. 


HARTFORD 2, CONNECTICUT 


For a quick survey of 
the basic machines we are 
already producing for 


industry, please write for 





our condensed catalog. 


AUTOMATIC GLASS CONTAINER MANUFACTURING EQUIPMENT 
HARTFORD-EMPIRE DIVISION 


MULTIPLE-OPERATION POWER PRESSES 
HENRY & WRIGHT and THE V&O 
PRESS COMPANY DIVISIONS 


AUTOMATIC PRODUCT AND PACKAGE HANDLING MACHINES 
STANDARD-KNAPP DIVISION 


MULTI-POSITIONAL BOOMS FOR WORK ALOFT 
THE SKYWORKER CORPORATION 
Wholly-owned subsidiary 


NOISE SUPPRESSION AND WATER DISTILLATION SYSTEMS 
THE MAXIM SILENCER COMPANY 
Wholly-owned subsidiary 








CHANCE VOUGHT AIRCRAFT, DALLAS, PROTECTS 
EMPLOYEES ON MOBILE SCAFFOLDS WITH 
FAULTLESS DOUBLE LOCKING CASTERS 


ey ee .. A completely safe, stable, 
and mobile work scaffold 
is being used by Chance 
Vought Aircraft, Dallas, 
in conjunction with pre- 
cision assembly work on 
F7U-3 Cutlass frames and 
engines. Chance Vought’s 
Plant Engineering, Safety 
and Maintenance Depart- 
ments attacked this prob- 
lem with the aid of 
Faultless engineers, and 
selected the Faultless F900 
Series scaffold caster, 
which had been sampled, 
tested and approved. 
Combining a well de- 
signed scaffold with the 
Faultless F900 Double 
locking Casters has re- 
sulted in the de- 
Double Ball velopment and 
Bearing ‘te use of equip- 
Swivel ; ment that easily 
meets all their 
requirements. 


PROTECTS WORKERS 
ON RACKS, LADDERS, 
SCAFFOLDS, PLATFORMS 


The Faultless F900 Series is 
designed with an easy-to-use 
foot-operated brake lever 
which simultaneously locks 
both swivel and wheel. It is 
thus possible to greatly sim- 
plify the rr and increase 
the safety of the scaffolds. 
Brake shoe compensates for 
wheel wear to insure full 
braking action at all times. 


Do YOU have a work platform problem? 
Our experienced engineers wil gladly 
provide you with helpful caster data if 
you simply phone or write, no obligation. 


SERIES F900 MEDIUM DUTY SWIVEL TRUCK CASTER 


The F900 Series incorporates precision formed, and hardened 
double ball bearing swivel construction. The lower raceway is 
machined from steel bar stock for surplus strength and long life. 
Shown with Vulcanized Tired Wheel. Available with Semi- 
Steel, Renewable Tired, Ruberex and Plaskite Wheels. 


FAULTLESS CASTER CORPORATION 


EVANSY 
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dustries can sell only perhaps 1-million 
homes and about 6-million autos is a 
poor year. 
¢ The growing and spreading short 

ages of white collar workers. Not only 
engineers are short, but so are executives, 
airline hostesses, and university pro 
fessors—and they threaten ta become 
scarcer 

What's happening, in broad outline, 
is this 

The whole economy is under pre 
sure because of the rapid growth in the 
two groups at the extreme ends of the 
age scale. The number of very young 
under 18—and old citizens—over 64 
is growing three times as rapidly as i: 
the group between 15 and 64. By and 
large, the young and old are depend 
ents in the sense that relatively few of 
them hold down full-time: jobs. Edie 
estimates that the percentage of these 
dependents compared to the productive 
age groups will rise from 60% in 1945 
tc more than 80% in 1965 
¢ More to Support—In short, each 
worker has to support more depend 
ents—and support them in what would 
have been considered luxur 1 few 
years ago 

This would bring a fall in living 
standards—and probably depression and 
unemployment—if workers could not in 
crease their production 

Moreover, no one wants to work 
long hours to do it. So output-per 
worker must go up. And it must go up 
much more rapidly than has been neces 
sary in the past to keep the over-all 
American standard of living rising stead 
ily 

This double pressure—to take care of 
a larger group of dependents as well 
as raise living standards—is what lies 
behind the surging rise in capital expen 
ditures, as Edie sees it. The only way 
to raise productivity is to give workers 
more power, better tools, automatic 
controls—better capital equipment of all 
kinds 
¢ The Young and the Bright—Where 
shortages in the working age groups 
show up most acutely is among the 20 
to-25-vear-olds. These are the people 
born in the midst of the Great Depres 
on, when the birthrate plunged 
harpls So there are relatively few 
entering the labor force now—when the 
cconomy is booming 

Lh impact greatest if vou look 
it 25-vear-olds versus the trend of 
research expenditures that are a 
rough measure both of technological 
progr ind of the demand for skilled 
younger worker! Kdie estimates that 
we now have accumulated a “deficit” 
of 4-milhon in the 5-vear-old group 
And in a few more year the deficit 
will have become 10-million. In con 
trast, research expenditures have in- 
creased from $700-million in 1940 to 
$5.6-billion this year. ‘Together, these 
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Four Outstanding Companies Show How You Can 


ELIMINATE A BIG COST OF 
MAJOR BUSINESS 
OPERATIONS... 


S, Ine. uses Copyfiex to prepare account- 
ing reports without retyping of basic informa- 
tion. With Copyfiex, an original or any portion 
of an original can be reproduced easily and 
quickly. important information is thus distributed 
to different individuals and departments faster \ — Desk top Model 100 Copyflex copies orig- 
Six typists have been freed for other work . . inels 1) inches wide by any length. Makes 
: up to 300 copies of different letier-size 
originals per hour. Only $4986.50. Other 
models available to copy originals up te 
46 inches wide 


with Revolutionary Copyflex 
One-Writing Method! 


. Everywhere, progressive firms like those described here are 
Link Belt utilizes Copyflex in various simplifying and speeding business operations with the revolutionary 
dy td one-writing method made possible by modern Copyflex copying 


produced directly from purchase orders. Time machines. You surely can, too! 
cost, and errors of manual copying have been 


eliminated. With Copyflex, you write basic information only once —the entire 
“ series of varied copies needed to complete any systematized busi- 
ness operation are mechanically reproduced from the original. 
You eliminate the big cost and delay for retyping or rewriting 
constant information from one form to another. 

Copyflex machines are clean, odorless, economical—letter-size 
copies cost less than a penny each for materials. Copyflex will fit 
readily into your present systems. Mail coupon today—it can mean 
important savings for you. 

J ASING-RECEIVING 
ee EN ee eee tt : 
$. C. Johnson & Son, Inc. uses Copyfiex to 


Copies anything typed, written, 
simplify purchasing-receiving operations. Re- printed or drawn on ordinary 
ceiving data is added on to a translucent copy of . 
the purchase order, then Copyflex copies serve translucent paper—in seconds. 
as receiving reports and notices. No costly re- 
writing of basic order information, no manual ’ 
copying errors. 

; Specialists in Copying 
‘ Since 1897 


CHARLES BRUNING COMPANY, INC., 4700 MONTROSE AVE, CHICAGO 41, ILLINOIS 
in Canada; Charles Bruning Company (Canada) Lid., 105 Church $1., Toronto 1, Ont. 








Cheries Bruning Company, inc., Dept. 112-4 
4700 Montrose Ave., Chicage 41, Illinois 


| Em CONTROL Please send me information on the Copyflex process and machines. 


Name 


Eli Lilly & Company uses Copyflex to prepare 

production control paperwork on a fast, one- Company 
writing basis. Production information is typed 

only once on translucent originals. Copyflex Address __ 
copies serve as schedule sheets, production 

tickets, material requisitions, and other pro- 

Guction control records 


a | 
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facts account for the large pay checks 
and “live in beautiful Florida” induce- 
ments being waved at young technical 
men. 

It accounts for a good many other 
things, too. For high school super- 
intendents, office managers, airlines, 
and many other employers depend as 
much as do the laboratories on a con- 
tinuing flow of young people. The hol- 
low years mean not only a shortage of 
researchers, but a shortage of young ex 
ecutives, teachers, economists, editors, 
secretaries, airline stewardesses—and 
many other groups. 

Put that shortage up against the 
special demands created by fast tech 
nological progress, and you see why 
the shortages are acute in the 
areas business and government 
need highly educated, well-trained peo 
ple—the bright and talented. 
¢ For Marketing—These still develop 
ing trends certainly have not 
yet shown their full impact on markets 


most 
where 


almost 


I'he combination of rising incomes and 
growth in suburban areas has given de 
velopers the chance to build whole new 
communities, and it has brought shop 
ping centers by the hundred. It has 
given practically every community 
headaches in building 
pitals, and roads 

But the trend of family formations 
is still upward. In the 1960s, the rate 
will be about 50% higher than it is 
now." That almost automatically 
the sights of the auto and homebuild 
and spells continuing 
problems for municipalities trying to 
keep their facilities even with the rising 
demands made on them 
¢ Looking Ahead—Some of these popu 
lation trends will come to a turning 
point by 1960. The number of young 
people coming into the labor force will 
begin to rise markedly in the early 
1960s, for example. By then, the first 
of the “war babies” born in the early 
1940s will be looking for jobs 

But the result will not automatically 
Many of the 


will be going to col 


schools, hos 


raises 


ing industries 


end manpower shortages 
wave of war babies 
lege—conservative estimates suggest that 
will se 
their enrollments double 1955 
and 1965. That will compound the 
shortage of faculty personnel—and the 
new drawn 
from the group that is short now. For 
university presidents, by and large, will 
have to look to the group born in th 
1930s to instruct the voungsters of the 
1940s. Industry will have the 
problem 

Companies that are expanding—and 
the steady growth of population mean 
steady expansion for industry—will find 
that hortage of junior execu 
tives will probably roll along with the 
years to become 


the colleges and universities 


between 


instructors will have to be 


SAalnic 


today’ 


middle 
END 


he rt igc¢ of 


management” in the 1960s 
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These 2 letters raise a box car’s revenue 
from *4,000 to *12,000 a year! 


DF* on a box car means more revenue for the railroad . . 
and more shipper-satisfaction because of the car’s built-in 
lading protection. 

Cars equipped with the DF Loader are always working 
Shippers know these cars eliminate costly dunnage, reduce 
loading and unloading time, and permit full capacity loads 


DF cars multiply by three the revenue of ordinary box 
cars. DF cars build good will among shippers by virtually 
eliminating damage in transit. That’s why 45 major railroads 
have DF-equipped cars among their rolling stock and why 
many roads are increasing their DF fleets yearly. 


For full details on DF equipment . . . and what these two 
letters on a box car can mean to shipper and carrier . . . write 
Evans Products Company, Dept. B-11, Plymouth, Michigan 


DF* is a trademark of Evans Products Company... 
ynly Evans makes the DF Loader 


EVANS PRODUCTS COMPANY also produces: 


THE KID GLOVE TREATMENT THAT LOCKS IN LADING 
. - » ELIMINATES DUNNAGE AND DAMAGE 


DF LOADERS Ath 


truck and bus heaters; bicycles and velocipedes; Evaneer fir plywood; Evanite hardboard and Evanite battery separators 
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Bigger and Better Book Business 


@ Not long ago, U.S. publishers were in a pet over 


competition from the paperbacks. 


@ But this year their sales are approaching a new 


all-time record—$750-million. 


@ Even so, profits are narrow—so they are turning to 


modernized methods as prosperity insurance. 
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re to report 


Crice upon at 


then he went on to Paris.” But no 
longer the itinerary, far from stopping 
at Paris, goes on to destinations such 
as Frankfurt, the Philippines, and In 
donesia, and the traveler sells mor 
books than ever all along the way 
According to Publisher Weekly 

bible of the book exports in the 
first six months of 1956 
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Olivetti typewriters, whether 
portable, standard or electric, are 
distinguished by excellence of de 
sign, advanced engineering, pre- 
cision workmanship and sturdy, 
dependable construction, Made by 
Europe's largest manufacturer 
of office machines, Olivetti type 
writers are sold by over 1,000 
dealers in all 48 states, and at 
Olivetti’s own showrooms in New 
York (584 Fifth Avenue), Chicago 
(230 North Michigan Boulevard) 
and San Francisco (17 Second 
Street). Inquiries should be 
addressed to Dept. W, Olivetti 
Corporation of America, 580 Fifth 
Avenue, New York 36, New York. 


olivetti 





WOOD PANELING SAYS “WELCOME” AT GENERAL DYNAMICS 


Nothing seems warmer, friendlier and range of woods: from imports like butter- 
more inviting than walls of wood. So nut and East Indian Rosewood to familiar 
practical, too, For, once they're installed species like oak and cherry. ( Above, 
you never have to paint, paper or deco General Dynamics picked walnut for the 
rate again. Just an occasional waxing reception room; Interior Planning by 
1 wood paneling will stay young and Ethel Pilson Warren and J. W. Rogers, 
beautiful forever. In Weldwood Paneling Jr.) Find out the full paneling story by 
you can select from the industry's widest sending for “Commercial Interiors.” 


Weldwood acai woop PANELING tS. 


UNITED STATES PLYWOOD CORPORATION, Dept. BW11-10-56,55 W. 44th St., N. Y. 36, N. Y. 


aire 


O*AaeitiitAiuatiinat tis 4. ft tf 


i Goes Over BIG! 


AIR Parcel Post arrives 
on time! Use Air Parcel Post to 


rush last-minute gifts to servicemen with 
A.P.O. or F.P.O. addresses (two-pound 
limit on these destinations only). Dec. 1 


is deadline for Christmas mailing 
by air to overseas addresses. 


Economical, too! You pay only 
low domestic rates to G.I.’s abroad 
. just 80c to send one pound 
from New York to a San Francisco 
A.P.O., for example. Air Parcel Post 
can go Insured or Registered; 
C.0.D. and Special Delivery. 


Published by the Scheduled Airlines 
a3 a public service for the U.S. Post Office 
SAVE TIME, SAVE MONEY, USE.. 


AIR Parcel Post + ___ 
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4a 


...4n the past many pub- 
lishers have _ restricted 
advertising to ‘sure out- 
ee 


STORY starts on p. 72 


the trade books with necessarily small 
editions—poctry and scholarly works, for 
example 

“Scholarly publishing was once the 
soul of the industry,” laments one pub 
lisher. ‘Now it’s almost all in the hands 
of the university presses.’ 

What's more, the university press 
has risen to the occasion. Oxford, in 
many respects a full-fledged “commer 
cial” house, put out 278 books last 
year—topped only by Macmillan, Mc- 
Graw-Hill, and Harper, in that order 
More typical of the group is Columbia 
University Press, with 108 titles in 
1955. Many more institutions are pub 
lishing more actively under the new 
impetus 
¢ Less Frivolitv—Another effect of 
large editions—and the popularity of 
paperbacks—has been a big cut in the 
market for hard-bound light entertain 
ment, which the trade dubs “drug store 
fiction.”” Sales in both drug stores and 
the traditional book store have suffered 

“Sale through book stores are 
limited,” says Dan Lacy, managing di 
rector of the Book Council. “Encyclo 
pedias usually get the bulk of their 
trade through door-to-door sales; text 
books have a built-in market in schools; 
cience and technological books get a 
big mail order run; paperbacks and book 
clubs have their own methods.” 

The U.S. ha ibout 1,500 book 
stores entitled to the name in cities 
with more than 50,000 population, at 
least 2,000 more in smaller towns and 
cities. It’s a difficult market to reach, 
especially without an advertising budget 
in the millions 

“As it is,” comments a_ publishing 
vice-president, “promotion takes about 
12¢ to 154 of a novel's sales total, 
and four out of five novels are flubs.” 

In the past, many publishers have 
restricted advertising to “sure” outlet 
such as the Book Review Section of 
the New York ‘Tim 
¢ Too Many Cooks—These aren’t the 
only complaint Publishing — profits 
get their paltry cast ilso because there 
ire so manv hands in the distribution 
stew Here's how it works 

Every publishing hous has its own 
ales force working on Ommission Oof;f 
salary plus bonu issigned to peddle 
1 total trade list containing every vear 
ibout 12,000 new titles, and man 
times more with the backlist 

The same trade list goes to whol 
salers with their own accounts. Book 
scllers end orders directly to the 
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<a ... the difference between 
long life and lost life! 


\ 

| 
Corrosion has been sending billions of dol- made effective by Firestone EXON research, 
lars worth of equipment to the junkyard Kor example, dip-coating small and 


Yet in plant alter plant it ha een viped edium-sized part with pla tisol based on 


out by thin vinyl linings or coati \ . 654 resin, produce protection that 
Made from Firestone EXON 900 Series \ ls active corrosive 
resin, these linings have minimized cor- shtweight structural rigids. flues, ducts 


rosion wherever they are used stures of and tanh of EXON 402A have been ex 
sulfuric nitric and hydrofluoric acid = pose 1 to virulent acid ind alkalies for 


concentrations of Caustic sod nd chil yi 


because 


is Without trace of damade 


have been succe fully ire just some of the many resins in 


“a9 ee 
ut Ss made Installation is quich imple, economica ri \ most complete line of versatile 


These linings constitute nl} me ¢ ove vinyl Another reason ' v industry looks to 


of types of corrosion-fighting-prots SON for engineered answers to its needs, 
‘irestone 

ae | 
H if . VERSATILE VINYL RESINS 
E (1) 


| A engineered answers to industry’s needs 


For omplete information r technical service n the 


entire line of Exon resins, call or write today 
CHEMICAL SALES DIVISION 





Case Studies: 


wonorsraucrive TESTING SYSTEMS 


Specially designed Magnoflux units tilt for inside- outside inspection of hollow steel! propeller blodes 


How Lower Production Costs 
Can Result From “Customized” Testing 


Nobody expects to find defective propel- 
ler blades at 20,000 feet. Propeller manu- 
facturers must, and do, discover even the 
tiniest flaws during manufacture and before 
their products ever leave the ground. A 
battery of specially designed Magnaflux 
units insures defect-free production at 
the Wright Aero Corp. New Jersey pro- 
peller plant 

Of course, you don't make propeller 
blades. Whatever your product, you can 
use low cost standard test equipment— 
or tailor-made production test equipment 
rO MEET YOUR OWN NEED! 

Magnaflux methods detect cracks, seams, 
porosity and other minute defects during 
the production process. By evaluating M 
findings, the proper corrective steps are 
taken to eliminate early defects. Substan- 


tial savings result from increased produc- 
tion, doing away with further processing 
effort on faulty parts, and from reduced 
scrap losses 

If you're “up in the air” regarding de- 
fects in critical components, Magnaflux 
builds and sells nondestructive test equip- 
ment to meet your exact production-line 
or sample test needs. Or, if your operation 
requires only occasional reliable testing, 
why not investigate our Commercial 
Inspection Service, available on a low- 
cost basis in most major industrial 
communities? 

For detailed information regarding 
either service, write today, or contact one 
of our nearby ofhces for a personal get- 
together with an experienced Magnaflux 
field engineer 


HOW INVISIBLE FORCE DETECTS MECHANICAL DEFECTS 


M nondestructive testing is based upon simple 
magnetic principles. A port to be tested is first 
magnetized then magnetic powders or fluores 
cent particles in oil are applied. Surface defects 


cause o break in the magnetic field—local 
magnetic poles couse particles to be held on 
port to mark extent of defect. Above-—ea 
Magnaflux indication on grey iron casting 


Take Your Inspection Problems to the House of Answers .. . 


MAGNAFLUX CORPORATION 


7306 West Lawrence Avenve . 


Chicago 31, Illinois 


New York 36 © Pittsburgh 36 © Cleveland 15 * Detroit 11 * Dallas 19 © Los Angeles 58 
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“... big publishing houses 
are of a mind they could do 
better themselves at the 
jobbers’ task .. .” 

STORY starts on p. 72 


publisher or to their jobber, reorder 
through the same channels 

e Case History—Both bookseller and 
jobber receive a publishers’ discount 
As an examplh discount for 
100 copies of a $5 best seller would 
be 46%, and he would pay only $2.70 


per book ; 


1 jobber 


On the same basis, a book- 
cller—with a 43% discount—would be 
billed for $2.85 

If the round = and 
sold the lot to one of his own a 
counts, he would give 33% to 40% 
off. Smaller jobbers,- with smaller cost 
would usually offer 


jobber turned 


margin higher 
discounts 

Ihe jobbers’ share of trade book 
Most of this 
goes to libraries, the publishers are 
quick to add. The big publishing 
houses, moreover, are of a mind that 
they could do better themselves at the 
jobber "task 
¢ The Jobbers’ Side—Thi 
hardly surprising. Jobbers must main 
tain stocks from all publishers at a 
level high enough to make available 
vith dispatch almost am book an ac- 
ount should fancy. So it’s 
pos ible to push the list from any one 


business is about 30% 


ypinion 1S 


often im 


house as vigorousl is it 
might like. 

Ihe jobbe in h turn, doesn’t 
want to be left with only the mall 
order vhiul the 
larger, more profitable one 
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himself 


ituation, 
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the bse j ind Spillane 
Flourishing — titl da include I'll 
Crv Tomorrow and The Man in the 
Grav Flannel Suit Ballantine has 
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launched a sober senes of aviation and 

business book 
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climbed more—proportionately—than 
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How to operate an unattended substation 
...with RCA Microwave Radio 


RCA Microwave Radio enables electric utility head- 
quarters personnel at Arizona Public Service Company 
to control unattended substations many miles in the 
distance. Electrical impulses transmitted by this micro- 
wave system permits them to stop and start motors, 
regulate equipment, read meters and record data... 
all by remote control. RCA Microwave is instrumental 
in providing able administration of vast service areas 
insuring reliable customer service. 


Since any function convertible to an electrical impulse 
transmitted via microwave, many businesses 
have found its inherent efficiency, economy and relia- 


can be 


A 


RCA TV Cameras, used ir 


tele 


RCA Mobile 2-Way Radio ; 


mnt 2-w 


bility adaptable to control of their communications, 
Perhaps your can benefit from RCA 
Microwave as have utilities, pipelines, transportation 


business, too, 
systems, local, state and municipal agencies and a host 
of other users. Microwave systems planned, designed 
and engineered by RCA are fully backed by the main- 
tenance and installation the RCA Service 
Company, Ine. 


facilities of 


For free hooklet on the profitable uae 
or for information on other RCA producta, 
write Dept LB J6, Radio Corporation of A merica, 
Commercial Electronic Producta, Bldg. 15-1, Camden, NJ, 


of RC 1 Vir rowave 


electroniu 


RCA Theatre Equipment RCA 
y the choice of the nat weigh 


lémm Projectors cre 


' F 
; ne } 


RADIO CORPORATION OF AMERICA 





these edition 
0¢ now 
Modernizatio ! to 
chandising and d butic Kroch & 
fa? . Brentane ha ipermarket 
STATISTICAL — for paperback icag Whol 
QUALITY CONTROL ey iler irc mo! ‘ ibout match 
ing book DI t vith market 
potential for example, copies of David 
Dempse ; Flood, about last fall’s New 
England flood rived im generous 
quantities in ifficted communities 


lll. Bettering the Business 


Ihe paperbacks’ aggressive campaign 
for profits is one reason why the three 
pecial committees of the Amencan 
Book Publishing Council are busi 
with their homework this fall hey 
grew out of panel discussions at last 
May imnual meeting of the council 

vhich iccording to Publisher 
Weekly, for the first time in its 10-veat 
life spent most of the session plotting 


how to sell more books more profit 
ibly 
Committee assignment 
e Distribution le relationships 


Du values | Piss ate 
behind every (moor fastener 


Let's say you are one of the thousands of manufacturers who 
consider Lamson & Sessions their regular source of supply 
for fasteners 

Of course, you always get the best bolts made—of top 
quality—and at the best price possible 

But you get a great deal more than this for your money. 
Plas values that don't show up on the invoice. 

For instance, because Lamson is a ‘‘full line’ manufacturer, 
you get a wide choice of fasteners and a better chance to pick 
the type that best suits your needs 

You're entitled to ¢ neineering service and help in select- 
ing the most economical way to solve a fastening problem. 

And because of Lamson's unexcelled “Statistical Quality 
Control” Inspec tion system, rejections and returns are cut 
to a Minimum, saving customers’ time, trouble and extra 
‘ x pense 

Finally, and perhaps most importantly, we strive at all 
times to make it easy, pleasant and profitable for companies 


to do business with us. 


The home of “quality controlled” fasteners Big Reach for High Spots 


\ 24-story lift is duck soup for this 
mobile crane equipped vith a 200-ft 
r ; boom and a 50-ft b. Baldwin-Lima 

my t G00 " Hamilton Corp., maker of the crane, 
g believes it has the biggest boom CI 
made for an imtermediate ize unit 
The LAMSON & SESSIONS Ca. « Generai Offices: 1971 W. 85th Street, Cleveland 2, Ohio (he boom can be knocked down lib 


Plants at Cleveland and Kent, Ohio © Birmingham ¢ Chicago n erector set for hauling between jol 
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This special machine built in the plant of Safe Padlock & Hardware Co., drills and taps turnbuckles 
It uses two Bellows Drill Press Feeds and a Bellows Rotary Feed Table. It cuts production cost 75° , 


How to neduce the cost of, 


SPECIAL MACHINES 


Special machines are often the only answer to 
lower cost production. But for short or medium 
runs, special machines often just aren't practical 
unless they are sufficiently flexible to be 

readily adaptable to different jobs 


—— LLL LEILA \ 


Have you seen 
OPERATION 
PUSHBUTTON? 
This half hour Bellows 


motion picture shows hou 
all lines of industry use 
Controlled-Air-Power’ to 
lower costs. To arrange a 
showing, merely write on 
your letterhead. No cost 
No obligation 

Address Dept. BW-1156 


THE BELLOWS CO 
Akron 9, Ohio 


You can solve that problem of special machines 
by building them in your own tool room with 
Bellows “Controlled-Air-Power” work units. You 
can build them in a fraction of the time, at 

a fraction of the cost of expensive custom-built 
machines. Best of all, when the special machine 
has served its purpose, the basic Bellows work 
units can be easily redesigned into other 

pieces of equipment 

Bellows Field Engineers (125 of them—one or 
more in every major industrial area in the 
United States and Canada) will be glad to work 
with your production people in applying Bellows 
Controlled-Air-Power” to your specific needs 


AKRON 9, OHIO 





The whitest white 
you ve ever seen 


Hinton, pro 


wood 


and thin 
adurii 


nroce 


St.Regis 


PAPER COMPANY 


STREET, NEW Y 





Plastics from the salt of the earth 


PAINSTAKING care of expert chefs, scientists durable upholstery, washable playing cards, unbreak- 
redients from salt and natural gas cook able phonograph records. The list of useful products 
e pressure cookers called autoclaves and vrows bigger all the time. 


izing vinyl plastics With an eve to the future, the people of Union 


First to use the recipe over 25 years ago, the Carbide are still pioneering in this fascinating field. 
L nion Carbic prepare millions of pounds lhe years to come will see more and better plastics Serv- 
ine each vear. They can he blended into ing in every American home. 
it ignore sculling stay young and fley FREE: Learn how Union Carbide products and research 
rs thrive in suntioht or salt water... help satisty basic human needs. Write for Products and 
' ofl licqusels known lor staining Processes” booklet 1. 
flexible file. vinvls become decorative shower N | () \ ( \ i 3 | 1) | 
uit raperies protective garment bags or inflat . ‘ » 
Vinvis can be squeezed through a hole—like AND CARBON CORPOR ‘7 Fea 
from a tube—to make insulation for wire , oNn ERT de ORK 1 N.Y 


Other formes produce wear-resistant flooring, In Canada: UNton Canesipe CANADA LIMITED, Toronto 


UCC's Trade-marked Products include 
Rakecire. VInverre, and KRENE Plastix CRAG Agricultural Chemical: PRESTONE Anti-Freeze UNION Carbide 
Paes) Lire Acetylene SYNTHETIC ORGANIC CHEMICALS E,_ectromer Allovs and Metals HAYNES STELLITE Alloys 
EVEREADY Flashlights and Batteries LINDE Oxygen Dynel Textile Fibers UNtON CARBIDE Silicones NATIONAL Carbons PYROFAX Gas 








pecially on an imdustr wide basis 
Busine procedures inside the 
industry 
¢ Progress Already—One of the first 
results is a suggestion to solve a nag 
ging nuisance that’s at the same time 

vital customer service—the special 
wder for a single copy of a book. ‘This 
iccounts for from 5% to 20 of 
trade book sales in stor But even 
with a liberal discount, both the pub- 
lisher and bookseller lose money 

Ihe proposal is to issue coupon-type 
labels to a bookseller. For each single 
copy order, he would address a label 
to the customer, attach a voucher for 
the amount involved, and send them 
together to the publisher—who would 
affix the label to the package and ship 
it off. ‘The customer would receive his 
book directly, and the bookseller—un- 
I he paid in advance—would get a 
bill every month for all his single 
( yp sale 

Standard order forms for booksellers 
re another idea, to replace the dif- 
ferent forms now in use by each 


publisher 


An spite of the critical shortage of 


Returns from dealers—which cause office help, it is possible to attract and 
alarm among trade publishers when nn 
they exceed 9%—are ilso under keep good employees 
scrutiny This vear, most houses Ms x . 
pledgc full or at least 90% payment A big employee benefit in any office 
on returns, a better deal for the dealer 
than in years past. This, publishers 
fecl, will encourage the bookseller to that dates, signs and fills in the amount line 
keep his shelves fuller. At the same " ; ante ; 
time, the industry pays more heed to on checks in one fast, efficient operation. 
how it distributes the titles 
¢ The Jobber Problem—As for th 
book jobbers, one goal is to smooth the work load 
their sometime hopp rclations with ; j 
publishers. For some houses have al a The Todd Disburser is smaller and 
rage: Range ae soem > pune lighter than a typewriter. It dates 

An instance is the Lane Publishing 

or ( é 

I os + outlet 9 Bhs Brcae checks with indelible ink. It controls 
clusives with gardening and hardwar 
jobbers for its low priced gardening 
and how-to book If you're having personnel problems (and 

Ihe drawback to outside jobbers is - | . 


is the Todd Disburser — the machine 


It saves time, cuts down errors and lightens 


automatically. It shreds amount lines into 


and counts every signature, 


that they are used to bigger discounts 
than publi hers usually offer 
¢ Push for Promotion—Cooperation 


who isn't these days?) mail the coupon 


nong industry members, large and 
mall, and promotion are the province 
or nother committe Publi hers have 7 THE TODD COMPANY, Inc., 
ready inaugurated a committee on Dept. BW, Rochester 3, N.Y 
reading development ind a campaign Please give us full information regarding 
to upport librari Lou Cowan, pro Disburser. No obligation, of cours 
ducer of The $64,000 Question, pre 


icle over a special ommittee to COMPANY, INC. 


ponder T'V book promotion 

\ recent switch in promotion 
tic has brought a 50-50 split at ROCHESTER NEW YORK 
vertising bills with the lo 00 SALES OFFICES IN ¥, PRINCIPAL CITIES 
tore to help lure more bu int ' , 
. ts ; hic : ~— t be “ ol z d . ‘he BURROUGHS CORPORATION 


, Is 
wublishers’ grand plan to make tod 
| g | 


Bw.ii oe i} 
prosperity more prosperou END a ees ees ees ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee 


py 
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PAPER BAGS TAKE ON 
NEW INDUSTRIAL JOBS 


FOODS 
Coffee for restaurant trade is packed 
n unit bags, then in master shipping 
bags. Special Union-engineered vibra 
tor depresses air from unit bags so that 
hipping bags can be closed quickly, 


compact! with gummed tape 


GASKETS 
Packaged individually and in sets, 
Phese two-wall bags have an inner ply 
of waterproof paper to give cork 
component parts necessary protec. 


tion. Closed with waterprool tape. 


nacroirzantarerateree | Atomic Age Takes On Heft 


pane kaging costs 


ing argon-shielded welding techniques. 


This 150-ton reactor vessel for the 
VEREATES PAPER GAGS con cave money, Gem first commercial atomic-electnc station Specifications call for that work to be 
vide mere efficient peckaging, handling, fer ’ 
your product. SEND FOR USEFUL BOOKLET CP-3. in the Western Hemisphere—at the done ina “surgicalh clean” atmosphere. 
’ Shippingport (Pa tation of Duquesne Combustion Engineering, Inc., fabn- 
Commercial Packaging Pps] ~ 
ge Light Co. (BW—Oct 6.plll)—will cated the 84-in.-thick vessel and it 


UNION BAG- weigh 199 tons when it’s finally lowered —85-ton head from Lukens Steel Co 
CAMP PAPER into place. Then workmen vill attach plate and B thichem Steel forgings 
el, the 


CORPORATION ight staink teel pipes of 1S-in. out Dravo Corp. 1s in talling the v« 
| l-in Il thickne u Westinghouse reactor, and the piping. 


233 Broadway, New York 7, N.Y. ide diameter 
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Odor Control Is A Profit Builder! 


THIS AIRKEM DEVICE ENDED 
AN OFFICE MANAGER’S NIGHTMARE 


That device is an “Osmetrol.” It is designed to vaporize 
spec ial Airkem Odor Counteractants into the air stream of 
an air conditioning system so that occupancy odors will be 
killed. Normally those odors are from cigarette smoke, food 
perspiration and the many other residues of everyday work, 
living and play. Airkem units may be attached to both large 
and small air conditioning systems. Some installations have 
even reduced air conditioner operating costs by increasing 
the use of recirculated air. 
At Gutta Percha & Rubber, Limited, in Toronto, Canada, 
the office was plagued by the odors of rubber and processing 
chemicals, The firm manufactures a wide variety of indus- 
trial rubber products including conveyor belting, all types 
of industrial hose and extruded and molded rubber goods. 
But the air conditioning system sucked in all the odors from 
the operation and made working conditions difficult in the 
office building on the plant grounds, 
~~ Airkem was asked for help. An 
WS Osmetrol was installed right in the air 


Oder Control is a Profit Builder for 
hospitals, restaurants, bars, con- 
fectioners, paper mills, and many 
other industries and institutions. 





conditioning system and the change was noticed immedi- 
ately. Results were so good that management commented 
that the odor condition was remedied and working condi- 
tions were excellent. Airkem installations are generally made 
to treat less aggravating conditions, although there are 
Airkem odor counteractants to treat such annoying odors as 
fish, sulphur dioxide and even fried onions 


Mail in coupon for free survey or for additional information. 
There's no obligation. 


Airkem, Inc., 241 East 44th Street, New York 17, N. Y. 


Send me more information on: [) Air Conditioner Installations 
f) General Office and Plant Use 


[] Have Airkem Field Engineer Call 


Name 





i ¢ ompany 





Address 





City Zone 








of the nation’s builders during most of last 


OLD MAINSTAY decade was 2-bedroom, $9,000 postwar 


home that provided the basis for mass building. 


NEW MARKET lies in 3- or 4-bedroom, medium-priced home 


that sells to second-buyers—families shifting from 


their first postwar homes, seeking larger, better quarters. 


A Tough New Market 


Faces Homebuilders 


bird c¢ view of nd materials and by the squeeze on 
» the nation’s home credit that keep most of thew low-in 
Long Island ome prospects from winning approval 
ms of th on mortgage ippli ion int being 
onstruction forced out of the low price housing 
hown up inarket 
last decade Increasing} thei pre ct r 
World War ond-buvers, families moving out of the 
( rit ar clop OW price helter hoon the bo 
ice hom lt tru oon after World War IL ane ckin 
that the homebuilding homes that are larger, better equipped 
turting to f ip to a tin Says one Lo Island builder who 
han putting up hom ¢ SIS,000 to 
il hal 1.000 range | I gu 
mebuil of m Duvel ilready owned = theu 
hove his vear, around 2 ul 
ond-buyer Says another builder 
micdu on Long Island’s South Shor Last 
emphasi car, | was putting up $13,000 and 
low-price 14,000 hom ind | think hardly am 
) of my buvers were moving from houses 
they already owned. But this vear, I've 
vitched to $18,000 to $20,000 hom« 
lasting id I think around 30 of 
oth c ot . i pects ar econd-buve 
Where It Began Island 
tch aoe wi tr |. The Second-Buyers 
wo oda Ti 
builder puttin > low-price home Phe picture those builders present 1 
th Ihe rare d opm wher typical of Long Island—and now of more 
‘ find them are Cl bev nd more of the nation. In Atlanta 
the limit of commutation te ( builder say even out of 10 of his 
New York City pro pects ilrcady own their own home 
What has happened is tha builder A San Francisco builder estimates 7 


pi ured by msimeg land, labor of his customers are second-bu 
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in the new upgraded housing market is the kitchen 
TOP SELLER Wall ovens and countertop stoves bring in the buyers 


most builders believe, and they put them in higher-priced homes, 


UPPER BRACKET ome form growing part of market as 


emphasis shifts from low-cost building 


bven $27,000 jol left) prosper, though market is small 
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NATIONAL FOLDING BOX 


c o™M PA N Y o '1vtstoiwn 
FEDERAL PAPER BOARD COMPANY. INC. 


eeces orrreces cwrve.en 6 Din WEW YORK 17). "4 Y NEW HAVEN AND VERSAILLES CONN eocota wi 


BOSTON AND PALMER MASS STEUBENVILLE OHIO PHILADELPHIA AND PITTSBURGH. Pa 


POL OING BOE PLANTS: 8 wtw WAVE 260 VERSA £5. COMM | PALMER BASS STEVUEES VILLE On'O FITTSOURGH Pa 


PAPER BOARD MILLE: © WOW HAVEN MONTHILLE AND VERSANLLES CONN BEADING PA STEUBENVILLE O WHITE Hace moO 
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Columbus (Ohio) builder put his esti 
mate at 40 first-buyers, 60% 
buyers 


sccond 
lo many builders, this represents a 
new and unfamiliar market. Neces 
sarily, it’s much smaller than the lower 
income market they're used to. It 
also a more critical market, made up of 
families that have learned what to look 
for when they inspect a hous¢ 
e What They Want—susiness wreex 
reporters last week questioned hundred 
of the nation’s homebuilders about this 
new market of home buver rom 
that survey com thi picture of the 
econd-buyer 

Because the second-buvers don't want 
helter” thev'r 
Probably they 
pionecred i new community when the 
bought their first postwar house, and 
this time the val o live m a mor 
established nits 

Above a é want pact That's 
why the nation 
now has three or four bedroom orn 
and a half or tw bathroom md a 
room that generally designated th: 
“family room I recreation room.” 

It's not easv to attract these bur 
One Long Island builder who spent $40 
i hou for advertising in 1953 and 
$100 a house in 1954, found the going 
so bad at one point this vear that he 


was spending $400 house on adver 


i place that merels 


in no hurry to bur 


' 
tandard ncw nome 


tising 

If they don’t find exactly what they 
want at the pri they want to pay, 
these second-buvers will wait until ther 
do have the money. One San Francisco 
builder me of hose prospects wer 
ibout S150! hy of qualifying for 
mortgage ult few imple r houses 
to fit their purse But the prospects 
wouldn't bite; they wanted to wait 
until they could afford the better homes. 

When they inspect a home, the 
second-buvers check everything closeh 
Savs a Cleveland builder, “They bring 
i yardstick with them and measure the 
rooms for themselve Ihey look at 
pacing between girders and joists, look 
carefully at all the plumbing. You'd 
think the vere cif inspectors,” 
¢ New Selling—Under the scrutiny of 
these buver 
that they must formulate a new clling 
ipproach Savs a Buffalo (N. Y.) builder, 


Wi in't rely on salesmen who can 


some builders are realizing 


do no more than sit around and wait 
for prospect They need to know about 
construction 
these day : 

Most builder 
tive econd-buve can best be sold” 
if they're impressed by built-in kitchen 
ipphance Wall ovens and counter 
top stove ire just about standard in 
medium- and upper-price homes now 
In this, builders agree they're appealing 
to the housewiv If thev like the 
kitchen and the bathroom, then we've 


carpentry, and plumbing 


believe that pros pe 
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FIDELITY in VINYL RECORDS 


are assured when you manufacture with Enjay Oxo Alcohols 


Vinyl rear windows in convertibles or vinyl phonograph records ... and a large 
number of today’s other wonderful, new vinyl products are made from plasticizers 
using Enjay Oxo Alcohols. 

Whatever your product, you can always count on Enjay—the world’s largest 
supplier of Oxo Aleohols—for uniform high quality. 

The Enjay Laboratories are at your service to help solve technical problems 
related to the application or use of any Enjay product 

For detailed information, write or phone today! 


Enjay offers a diversified line of petrochemicals for industry: 

HIGHER OXO ALCOHOLS (Isoocty! Alcohol, Decyl Alcohol, Tridecy! Alcohol); LOWER ALCOHOLS 
(Isopropy! Alcohol, Ethyl! Alcohol, Secondary Butyl Alcohol); and a varied line of OLEFIN: 
AND DIOLEFINS, AROMATICS, KETONES AND SOLVENTS. 


ENJAY COMPANY, INC., 15 WEST Sist ST., NEW YORK 19, N.Y. Other Offices 


Akron 


Pioneer in 
Petrochemicals 


Boston, Chicago, Los Angeles, Tuls 








GASOLINE AND LPG ENGINES 


toe twere = Diag taet 
44@ 


—eee eee eee eee 


40 ¢ 

119.0 & 
, 140.0 ¢ 
Dl 1990 ¢ 
513 1643 «@ 
) 182.4 « 
02 I191/ « 
603 «427700 
9 21/0@ 
t 4 870 23/0 @ 


4 
4 
4 
4 
4 
A 
4 
4 
b 
6 
' 

6 
6 
6 
6 
6 
b 
6 
4 
4 
4 
4 
4 
4 
A 
b 
4 
6 

h 
6 
b 
b 
b 
* 
6 


Mote) Cy Gee Sweke Dipl 
wim 4 3 129 M0@ 
GDIS/ 4 } 4% ¢ N00 @ 
“tD701 4 44 01 “te 
wO243 4 ' q 44 Woe 
"HD700 4 5 ) bh) 0 @ 
*HD277 4 . 1 26 

"0382? 4 7 25 @ 
Toa?) ¢ 106.0 @ 
RDS/2 € ) 154.0 @ 
vbe03 8 } ) 1/50 @ 

0802 6 S%e 202.0 @ 

‘Beatwee: for industrial applications only 





5 wn" 


owa saret 


J 
Z , 7 . 
2” 14@2 
1% mm 2400 RPM 
@ 2400 RPM 
» 2400 RPM 
» 2400 RPM 
» 2400 RPM 
5 @ 2400 RPM 
@ 2400 RPM 
”, 2400 RPM 
» 2400 RPM 
@ 2400 RPM 
m 2400 RPM 


apee nh 

2200 RPM 
2200 RPM 
400 RPM 


2400 RPM 


9 @ 2800 RPM 


2400 RPM 


0 @ 2400 RPM 


2000 RPM 


m@ 2000 RPM 


2400 RPM 
1800 RPM 


9 @ 1800 RPM 


1800 RPM 


» 1800 RPM 


2400 RPM 
1400 RPM 
2400 RPM 
2400 RPM 
2400 RPM 
2400 RPM 
2400 RPM 
2400 RPM 
2800 RPM 
2200 RPM 
2200 RPM 


CUSHIONED PowER DIESEL ENGINES 


Gwe toges HP 


2000 RPM 
2000 RPM 
2000 RPM 
2000 RPM 
2000 RPM 
2200 RPM 
1600 RPM 
2000 RPM 
2000 RPM 
2600 RPM 
1800 RPM 


x ¢ ouncit 


1955 
7 





INGERSOLL-RAND 


GYRO-FLO 105 COMPRESSOR 


POWERED BY CONTINENTAL RED SEAL, 
SUPPLYING AIR FOR PAVING BREAKER 
CUTTING OFF CONCRETE PILING 


Year after year, ever since 1902, 
Continental engines have been prov- 
ing their dependability in a steadily- 
lengthening list of special-purpose 
machines. Today, no matter what the 
exact requirement of the job, there's 
a Red Seal model—gasoline, Diesel, 
or LPG— engineered and built to meet 
it down to the last detail—a model 
with the proper performance charac- 
teristics, profile, shape and weight. 
In the industrial line there are models 
at closely-spaced levels—from 14 to 
240 horsepower. You find Red Seals 
in many types of construction and in- 
dustrial equipment, in farm machines 
of all descriptions, and in transpor- 
tation, speeding the job and proving 
their inbuilt qualities of performance, 
economy and long life. 


SERVICE AND GENUINE RED SEAL PARTS 


SOLD EVERYWHERE 


[ontinental Motors [orporation 


MUS K CE 


Cn? a | 


. 2 iG 8 foe oe: & 





6 CAST GTM ST, MEW TORK 17, NEWYORK + 3817 5, SANTA 
O218 CEDER SPRINGS ROAD, DALLAS § TEXAS © 1252 OAKLEIGH 
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90 Jndustries 





just about got the deal closed,” says 
Angeles builder But outside 
appearance and style are important, 
too 

Popular 
trv, but the 
one-floor ranch 
levels. In all 
buvers generally shun 
design, calling it 
¢ Learning—Now that this second-buver 
market ha 1 major importance 
to them beginning to find 
that they need a marketing concept for 
their business, too. In the 
they haven't been involved in the de 
velopment — of cientifi marketing 
through much of that time 
they’ve been operating in a sellers’ mar 
ket 

The National Assn. of Home Build 
et out to fill that gap. It opened 
chool at its Wash 
ington headquarters six months ago, 
is outlining the problems of market 
analysis to builders and their salesmen 
in regular lecture 


i Los 


styles vary across the coun- 
contest is chiefly between 
type homes and split 
parts of the 


contemporary 


countrs 
too modern.” 


he Cone 


builders are 


last decade, 


because 


crs has 
a merchandising 


courses 


ll. Hazards of the Market 


But whatever the builders may learn 
about selling to this new market, thev’re 
that there are dangers 
in putting top emphasis on selling to 
the second-buvers 


discove ring, too 


There are few precise estimates of 
the potential market these buyers pro 
vide. One reason is that a growing 
family with growing income that wants 
more space needn't buy a new house to 
fulfill its needs. It can add to the 
home it already occupies. Another, 
more immediate, pitfall for builders 
is tied up in the tight money question. 
A second-buyer, once he sells his old 
generally able to make a siza 

payment on his new and 
larger house and, since he’s frequently 
bracket, he’s able to 
qualify for mortgage credit. But what 
ibout the man who will buv his old 
house? It’s more difficult for anvone to 
find a buver for a mortgage on an old 
house a new one. And, since 
the buyer of a two-bedroom early post- 
war home is likely to be in a 
difficulty 


house, 1S 
ble down 


ma higher nNCcoONM 


than on 


lower in- 


come becomes 


group, the 
much greater 

Already, as part of their new market- 
ing approach, builders in areas 
are taking trade-ins—the second-buyers’ 
old homes. But they’re finding it more 
and more difficult to resell these. The 
catch is that a house—unlike 
a used auto—can’t be shifted to a better 
market if it fails to sell quickly. 

All thes 


Some 


of course, 


problems are catching up 
with builder ind thev’re having their 
inevitable effect: Many marginal build 
ers, whose reserves are too small. whose 
operations aren’t flexible 


going out of business. eno 


enough, are 
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] 
[ arpenter .-- pioneers in specially-engineered steels through continuing research 


’ 


DODPOOOVIVIOIOO 


ane oe with first steel used 


IDPIVOVIVIIVIIIOIAIWWWOOe 


Production atter changing to Carpenter 


HOW FAR CAN YOU GO 
in stepping up production of critical parts? 


Production of these stainless steel spuds used in elec ment problems almost 70 years’ experience in the devel 
tric and gas water heaters was fairly satisfactory when opment of new and improved specialty steels 
they were made from an ordinary stainless steel. But One move can get you started in the right direction 
omeone in the plant wasn't satisfied and took timc Write for a copy of our 36-page booklet, “A Guide to 
to explore the possibilities for improvement Specialty Steels as Made by Carpenter.” The Carpenter 
Hearing about the easier machinability of a special Steel Co., 140 W. Bern St., Reading, Pa 
modified stainless made by Carpenter, the order to 
change steels went through. Now production is up 30°, Are you taking advantage of these specially- 
ind rigid requirements involving close tolerances, engineered steels as made by Carpenter ? 


cleanliness, and corrosion resistance are met with a Matched ‘Tool and Die Steels / Stainless Steels / Special 
extra margin of satety Purpose Alloy Steel Silicon and High Nickel Alloys 

F.very week, more companies like yours are demand Valve, Heat-Resisting and Super Alloy Steels / ‘Tubing 
ing and getting better results im productivity, product and Pip line Wire Specialties 


(arpenter 


for product improvement 


performanc¢ and product alability. And Carpenter i 


helping them . bringing to bear on product-improve 





G-E LAMPS GIVE 


YOU MORE FOR ALL YOUR LIGHTING DOLLARS 


You can “measure” the light output of 
G-E fluorescent lamps, right in the carton! 


GENERAL ELECTRIC UNIFORMITY (8 WHY G-E 40- 
watt fluorescent lamps give you all the light you pay for. 
Chew light output is so uniform that you’re assured of 
their performance — even before you put one in a socket 
Uhere’s practically no such thing as a “lazy”? G-E lamp 
i lamp that uses full power without delivering its rated 
umen output. Less than 1% of all General Electric 
10-watt fluorescent !amps are as much as 5%, below their 
iverage published light output of 2500 lumens 
G-@ LAMPS SAVE YOU MONEY 
l lectri 
than those you bought in 1950. Based on the average cost 
of burning 24 G-lI 
you a bonus of light worth almost $55! Put another way, 


loday’s General 


10-watt fluorescent lamps deliver 30°) more tight 
10-watt fluorescent lamps, this gives 


this extra light equals the total light output of 79 100-watt 


incandescent bulbs over their entire life! 


But G-E lamp uniformity means more than uniform 


light output. It also means freedom from defects—on the 
average, 99.9% of all G-E 40-watt fluorescent lamps are 
free from physical defects that could affect performance in 
service. And uniform life, too, means that after one year 
of service in single shift plants (2500 hours) an average of 
99 out of 100 Genera! Electric 40-watt fluorescent lamps 
will still be burning —98 out of 100 will still be in service 
after a year in double shift plants (4000 hours). 

For more information on what uniformity in G-E 
fluorescent lamps means to you write: General Electric 


Co., Large Lamp Dept. BW-11, Nela Park, Cleveland 12,0. 


Progress /s Our Most Important Prodvet 


GENERAL @@ ELECTRIC 





In Business Abroad 


West Germany Sees Signs of Inflation 


In Coal and Steel Price Increase 


Inflationary pressures are creeping up on West Ger 
many. ‘lhe coal industry has boosted prices 10%. So have 
steel fabricators—by 6% 

Until recently, both coal and steel producers have 
absorbed higher labor costs without 
increases to consumers 

Now the pressure for more paid holidays and bigger 
fringe benefits, plus the increase in overtime pay due to 
shorter work weeks, are forcing coal and steel producers 
to give in to price increases. 

Added to labor's demands is the need for expansion of 
coal and steel production over the next five years. Since 
1952, coal and steel producers have financed nearly half 
their capital expenditures with retained profits. But 
steadily higher costs ar 
working capital 

Ihe price of West Germany’s finished steel is still 
below the prices of the other five members of the 
European Coal & Steel Community. Even so, German 
prices are now above Britain's. However, with the British 
steel prices edging up, this situation won't last long. 


passing on the 


cutting into formation of new 


Australian Company Looks to U.S. 


For Capital To Finance Expansion 


Australian companies may soon start a_ large-scale 
search here for small investors. Irving ‘Trust Co. has just 
signed an agreement with Stanhill Holdings Ltd. of Mel- 
bourne to issue depository receipts for Stanhill stock to 
U.S. investors. 

Stanhill owns a chain of hotels and apartment deve lop 
ments im Australia. ‘The company already counts about 
50 American citizens as stockholders, wants to increase 
the number to at least 500. It needs the new capital for 
a program of diversification—details not yet announced 


If Stanhill 1 


will probably join in the move. 


successful, other Australian companies 


British Laborites Would Put Heat on 


International Oil Companies 


‘The international oil companies last week got a hint of 
the kind of treatment they might expect from a British 
Labor government if the present Conservative Party cabi 
net is overturned 

Harold Wilson, the “shadow” Chancellor of the Ex- 
chequer in the Labor Party, has again called for an inquiry 
into oil pricing and practices. Wilson's charges are rem) 
niscent of the uproar set off by a report on European 
oil pricing issued last year by the United Nations Fx 
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onomic Commission for Europe (BW—Matr 5°55,p112) 

Wilson said the investigation should be undertaken 
now if the Conservative government is serious about 
holding the line against inflation. He said that recent 
hikes in oil prices in various companies have followed on 
the heels of cach other and for the same amounts, He 
called it “an interesting series of coincidences 

Wilson demanded an investigation into “the entirely 
unreal practice of the Middle East oil interests in basing 
their export price, not on the cost of production, but on 
the entirely irrelevant Gulf price in North America.” 
He said another probe should deal with the costs of in 
land distributions and agreements with dealers, which he 
charged are “fantastic and unreal And Wilson asked 
for a third inquiry into “the wasteful advertising of the 
oil companies 


IGE Wins New Contract 


For Atomic Reactor 


American & Power Co., Inc. finally has 
placed an order for the third atomic reactor it plans to 
install in Latin America 

Last May, Foreign Power ordered two reactors—one 
from Atomics International, a division of North Ameri- 
can Aviation, Inc., and the other from International 
General Electric Co. Now IGE. has also won the third 
order. 

Both IGE-built power plants will be single-cycle boil 
ing water reactors—cach with a net power output of 
10,600-kw. (Two weeks ago IGE also got an order for 
a 3.000-kw. research reactor from IVNIC, Venezuela's 
biophysics and nuclear physics research center neat 


lorcign 


Caracas.) 

Foreign Power's atomic reactor orders are part of a 
$550-million expansion program (BW —Jun.2'56,p129) it 
has planned for the 11 Latin American countries in 
which it operates. Henry B. Sargent, president, says 
Brazil and Cuba will get two of the Both 
countries are negotiating bilateral atomic power agrec 
ments with the U.S. The third reactor probably will 
go to Mexico, which, as yet, has not begun bilateral 
negotiations 


reactors 


Business Abroad Briefs 


Foreign car Ford Motor plans a new plant neat 
Melbourne im Australia and expansion of its existing 
plant at Geelong, Victoria British Motor Corp, and 
Ford, hurt by the shortage of shipping space (BW 
Oct.6 56,p173), have chartered a Dutch cargo vessel for 
exporting cars to the U.S. BM¢ 
vert a U.S. Navy 
West Coast 


also plans to con 
hip for ferrying its cars to the 


International Basic Kconomy Corp., Nelson A. Kock 
feller's financial-development company, is organizing 
a new Brazilian company Adminis 
tracao IBl-C—to provide capital and manage investments 
in Brazil 


Kmpreendimentos « 


Uruguay will get $25.5-million from the World Bank 
to help finance a power project 
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Fighting in the Middle East closed the Suez 


Canal, led to sabotage of pipelines across Arab 
League countries. The U.S. alone is in a posi- 
tion to relieve 


Western Europe's Oil Famine 


Middl up the statisti make a few Western Hemisphere will everely 
ype at least ( ind here's how the oil picture tran Western Europe dollar-short 
of it 0 in hurope econom According to one estimate, 
¢ kurope face 1 tight oil short it would add $800-million a vear to 
roo] truck into the e. It can be cased partly by rationing lurope ill from the dollar area if 
insula last week, tanker fleet But it can be relieved entirely only by both Suez and the pipelines remain 
rca to stce lea ft the Su unig acc to Middl ( hut off, $500-million if only Suez stay 
Sailing ound Atn ide e¢ With Suez blocked, Kurope blocked 
miles to their route between th ficit is 750.000 bbl. of « Del ' ¢ Policy Decision—That brings up the 
Cculf ad Britam Tha ito That the lo vhen the can dail question of how oon Washington 
to Wi le id ot | | millon bbl I ) could go ft the T¢ ui ot | urOpe il 
outed around the Cape om in oil pinch resulting from action that 
mad blow oO If the pipelines are cut o the U.S. ha ficialh deplored. And 
deficit rise the Administration has only a few days 
e The U.S. can make up part of to decide 
’ deficit—if Washington decides thi According British source the 
lum Co. 1 peli that ¢ kind of aid is in the national interest United Kingdom has only a two-month 
Iraq oilhelds to seapor on the fhe U.S. role in supplying oil to upply of oil on hand. France is 1 
hiterrancan Phi pipeline | urope vould be limited not by ca ported t have a three-month upply, 
600 000 bbl f oil each da pacit to produce but b ibility to but Western Germany is caught with 
mAmencan Onl 0 | ipling transport oil to Gulf Coast or Atlantx onl 1 one-month upply lo avert 
; ; 100.000 bbl A total of 1.8 Coast ports. Some idditional oil would depletion of these supplic _ it would 
! lon bbl hove om the Middl ils 
Fast to Rurope each day by the combi Carnbbean area program under w 
wition of pipeline md tanker e However buving y in the Most Washington observer wer 


> 


be available to hurope from the be necessary now to get an emergency 
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TURNING TRAILS INTO TURNPIKES 


with EUCLID earthmoving equipment 


The big road program now under way in 
every section of the country will require 
tremendous quantities of materials, skilled 
personnel and specialized modern machines. 
Earthmoving equipment like the Euclids shown 
in the illustration enables road builders to 
move earth and rock at about the same cost as 
they did 20 years ago. It helps offset big in- 
creases in the cost of labor and materials... 
gives taxpayers more road per dollar. 

Euclid’s Model TC-12 Crawler Tractor and 
the TS-18 Scraper are typical of the advanced 
engineering that makes the entire Euclid line 


a star performer on mine, quarry, construction 
and industrial operations. Both of these 
machines use two big diesel engines and two 
separate Torqmatic Drives. These “Twin- 
Power” applications, exclusive Euclid develop- 
ments, give them work-ability to outperform 
all other equipment by a wide profit and pro- 
duction margin. 

If your operations require moving large 
tonnages of earth, coal, ore and other mate- 
rials, learn why Euclids are your best equip- 
ment investment. Complete information is 
available from Euclid dealers or write direct. 


EUCLID DIVISION 


GENERAL MOTORS CORPORATION 


Cleveland 17, Ohio 





There is NO 
“IMPOSSIBLE” in 


Piastics Processing 


delle ti 
"i 


> 


When W.E. 1. Engineering 
and Dual Worm Equipment 
Works for You! 


Building the finest and most 
efficient Compounder-Extractor- 
Extruders is the direct result of our 
persistent pursuit of new methods 
and new accomplishments with 
“impossible” materials and prod- 
uct specilications reason 
enough to expose your processing 
problems to W.E.1.’s specialists 
in engineering, research, develop 
ment and manufacturing! 


The combination of W.I 


worm custom-fitted 


I. dual 
equipment 
and our development capabilities 
makes the logical proving ground 
for your “new accomplishments” 
in plastics processing 


For the 


experience and ability 


complete story of W.ET 
write today, We 
treat your plans and processes in strictest 
confidence. Write for Bulletin No. 663. 


DUAL WORM COMPOUNDER-EXTRUDERS 
DUAL WORM DEVOLATILIZERS 
DUAL WORM RUBBER EXTRUSION DRYERS 
SINGLE WORM EXTRUDERS 
VACUUM FORMING EQUIPMENT 
LABORATORY EQUIPMENT 


DEVELOPED AND MANUFACTURED BY 


WELDING ENGINEERS, INC. 


PENNSYLVANIA 


NORRISTOWN 
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sf 


U.S. 


I he Y Saw 


betting at midweek that the 
would come to the rescue 
long run. ‘To 
would risk the 
Kuropean economies, 
plaving into the hands of the Rus 
ian It would al have penalized 
the other Western 
onsuming countries that 
vith the Anglo 
Middle East 
However, even if Administration pol 
icvmakers give the go-ahead 
izable grant of forcign-aid funds would 
have to be approved by Congr And 


one official 


no other choice, in the 
have refused, they said 


breakdown of 


HM urope oil 
iren't linked 


lrench action in the 


ignal ami 


ommented, “Can you 
to Congr nd a k 
mom for Great Britain 
practi lly 


imagine our gomeg 
ing for aid 
ind France after w have 
lled them aggressors?” 
¢ Suspended Activity—The task of get 
urope would be in 
Middle Fast 
mace up of 13 oil 
ompann Mikki vas formed when 
the Middle Fast crisis threatened; it ha 
been ready for months to go into a 
tion, lining up tanker fleets, arranging 


to boost production of U.S. wells and 


ting oil moving te 
the hand of the 


ency Committes 


| mcr 


chneri coordimating company activ 
ite The committee work wa us 
pended when last weck police iction” 


Suez region 

There were strong hints in Washing 
ton that the freeze order had come 
from top-level policvmakers im the Ad 


began in the 


ministration Both U.S. and British 
official wree on that The uggest 
that Defense Mobilizer Arthur S. Flem 
hing vho oversee inv MERC ct 


itn Wii told to top 
is another degree of pressure on Britain 


to heed the U.N.’s call for 


ction, perhaps 
ind | Pranic 
1 cease-fire 
¢ How to Pay 


continued to 


Mik mwhik | urope in 
make straight 
it Gulf refineries, 


purchaser 
ommercial PHA PULIT Ne 
irdle of the 


nent 


uncertainty of govern 
Ippror i I hie big 
though. was how Britain, France, and 
the rest of Western Europe would be 
ible to pay for dollar purchase of on} 

In the first place U.S. oi 


question, 


costs 


lot more than Middle East oil. See 
ondly, the drain on the dollar supply 
of the sterling bloc would be terrifix 

The oil companies themselv could 


credit to 
customers, but only in limited amount 
nd only for a short time. Presumably 
the Export-Import Bank make 
forcign buvers—if the U.S 
Administration should give th 
But the British, for one, ar 
dubious about using Ex-Im credit on a 


of course, provide Kuropean 


could 
loans to 
word 


reported 


short-term basi: 


. . . American oil producers stand to reap a rich har- 
vest-without pinching U.S. oil consumers . . . 


i 


STORY starts on p. 94 


e We Have Plenty—If th« 


oil CTISI 


European 
continues and transportation 
arranged, Ameri 
tand to reap a rich 
harvest—without pinching the U.S 
consume! Hugh A. Stewart, director 
of the Interior Dept.’s Office of Oil & 
Gas, sees no danger of 
the U.S. as a result of any 
Europe in aid program 
Planning in the first Suez crisis (BW 
Sep. 1 56.p24 Va 


and financing can be 


can oil producer 


rationing in 
foreseeable 


based on sending 
500,000 bbl. of U.S oil to Europe each 
day, to make up the loss from disrup 


tion of canal trafhe If the pipelines 


topped delivering to the caster 
Mediterranean port inother 600.000 
bbl. would be needed—for a total of 
1.l-million bbl. a day 

Pexa meal iv their state alone 
could produce nore than an extra 
l-muillion bbl. a= day Louisiana in 
come up ith another 0,000 bbl; 
Oklahoma 125,000 bbl ind New 
Mexico, 45,000 bbl. Thus, the plan 


1.5-million bbl 


ibove current production 


nel can ount on 


Some of this extra oil from the Gulf 
irea would have to go to the eastern 
U.S., to make up for loss of the 300 
UUU to 0,000 bbl. a dav of. Middle 
Kast oil that omimg into Atlantic 


port But there till a 
margin in 

However warn that trans 
portation might bottleneck the oi] flow 
within thi borders They 
sav an extra 500,000 bbl. a dav can be 
ilfields to the Gulf 
but that pipeline capacity 
can't be stretched bevond that pomt 
And other wal ot 
the oil to the port uch as rail and 
cither too little or too ex 


handsome 
, 
upp 


oilmen 
country’ 


moved from the 
( Oasi port 


transporting 


truck ire 
pen Ive 

© Welcome 
purt would certainly be 
the Southwest, where capacity has had 
to be shut down for lack of sufficient 
markets Independent produces have 


been blaming thi 


Market—A 


production 
welcomed in 


ituation on the m 
creased importing of oil from foreign 


including the Middle East 


Ource 

kven as the Middle East crisis 
broke, Defense Mobilizer Flemming 
had his hands full with the protest of 


inst the 


major companies 


domestic producer ag 
ing ot oil by 
Nov 3°56,p110 
Ile has on his desk a petition from 
19 independent producers asking him 
President a man 


import 


(BW 


to recommend to the 
datory quota 
of the 


had promised an 


on oil imports, in_ place 
quota He 
about this 


But that 


present voluntary 
inswer 


recommendation by Dec. ] 
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R. W. PETERSEN, International Harvester dealer, Lakeview, Michigan, says: 





‘“‘We saved $1.90 per square foot by building our garage 


and sales room on Penta-treated poles”’ 


“The basic structure of our pole-type 
60 x 60 ft. dealership building, including 
a OO ft 


$1.50 per square foot. Even after we in 


I-beam for a chainfall, cost just 


stalled the floor, heating system, complete 
insulation and a finished sales room, the 
total cost was only $2.60 per square ft 
We had a bid of $4.50 based on conven 
tional construction methods, so we saved 
$1.90 per square ft. 


“We got a better building too It 


strong wind-resistant and ea to main 


tain. And the peNnra-treated poles make it 
all the 


clean and have no objectionable odor 


more practical because they re 


PENTA treated pole building ire per 


manent and attractive, go up fast, too 
build 
dealer ot 


coupon to u rH 


Midland Mict ivan 


For information on low-cost pole 


ings, see your building 


suppl 
return the 


bow 


CHEMICAL COMPANY 


you can depend on DOW 


[-----------* 


THE DOW CHEMICAL COMPANY 
Dept. PE995SJ, Midland, Michigan 


Send me information on low-cost PENTA treated 
pole buildings for this we 


Send me photographs and cost figures on 70 
different types of pole building 
NAME Fim 


ADDRESS TITLE 


CHEMICALS 
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CORNING 
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<a am mm = a yt 


PENNSYLVANIA)", 


HOW TO SET YOUR 
PLANT SITE FOR PROFIT ! 


Lackawanna Land, the 3-state area served by 
the Lackawanna Railroad, has the greatest 
concentration of diversified industry in the country. 

The many basic qualities that first attracted 
industry and proved conducive to its growth and 
prosperity are still available to you. That is why each 
year additional millions of dollars are being 
allotted for new plant construction in this area. 

Because our interests are not restricted to a limited 
area, we can be objective in recommending 
manufacturing and warehousing sites and facilities that 
are best suited for your production problems 
and marketing patterns... in New Jersey, 
Pennsylvania, and New York. 

Without any obligation on your part, we will 
prepare a Plant Location Study for you. 

This analysis will give you brief factual data 
enabling you to determine quickly which sites are 
best suited to your needs and worthy of 

further investigation. 

We will also be very glad to send you our current 
bulletin without obligation. This lists existing plants for 
sale or lease, one of which may be an exceptional 
bargain opportunity for you. Write, or phone: 

A. C, Hopkins, Manager, Industrial Development, 
Room 1847, 140 Cedar St., New York 6, N. Y. 
BArclay 7-2500 


LACKAWANNA RAILROAD 


SHORTEST RAN ROUTE GETWEEN HEW YORK, BUFFALO, AND THE WEST 
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a 
was before the Middle East threat 
materialized into war 

¢ Price Rise—If domestic producers 
find themselves in the driver's seat, you 
can expect greater pressure for an in- 
crease in crude oil prices. These now 
average about $2.80 a barrel. Producers 
have long sought in increase, but the 
growing in-flow of imported oil has 
operated to prevent any stiffening of 
domestic prices. In some areas, prices 
have even declined. 

It's too early to say how big a crude 
oil price might be. But the U.S. con 
sumer will probably feel it in his 
pocketbook if the crisis lasts long 
enough 

Even when the emergency is over, 
the independents feel they will still be 
in a stronger position than before. They 
can argue that the crisis has proved 
their contention that the U.S. can’t 
rcly on Middle Eastern oil, hence that 
imports from that area should’ be 
limited. 


Hot Cargo 


West Germany steel industry is 
now moving liquid raw steel by rail 
(picture above) and also by canal barge 
Although liquid steel movement inside 
plants 15 not unusual, Phoenix-Rhein 
rohr AG uses the state-owned railroad 
to take raw steel on an I1-mile run 
from the furnace at Duisburg to the 
Sicmens-Martin-Werke in Mulheim 
Vhe railroad cars have a capacity of 60 
tons of raw liquid stecl, which is kept 
t a temperature of 1,400C 

Moving the steel in a liquid form 
rather than as ingots increases the rail 
roads’ handling capacity by 10%, and 
reduces cost by 10% since the steel 
doesn't have to be reheated 

Another West German company, 
August Thyssenhuette AG (BW—Jul 


5°56,p84), moves liquid steel by barge 
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EVERY TYPE—EVERY USE 





C5 Ball Bearings 

C) Cylindrical Roller Bearings 

( ) Spherical Roller Bearings 

©.) Tapered Roller Bearings (“Tyson ) 





‘eg US Pat. OF Tyson Bearing Corporation 


SKF INDUSTRIES, INC., PHILADELPHIA 32, PA 
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Meet the new wider-width All-Electric 
Copies originals 14 inches 


New All-Electric machine gives you perfect copies in 6 seconds; one 


Here sth ! \ \ | vidth cop. 


pying machine that gives you direct one-step 
copie ot ¢ i nto 14 inches wide 


new THERMQO-FAX Copying Machine 


MS amaziny 


ta State- 
ts, conhidential | aper 


sive All-Electric pr 


s routine 


5, fumes, 
l-fashioned equi] 1 make pertect 


uly from your original f reas littie as 5¢ per copy. 


The “Secretary” Copying Machine: Same ex- 
clusive features. Takes letterhead size papers or 
smaller. Simple controls. Fast 4-second speed. Makes 
perfect copies by electricity alone in one direct step. 
No chemicals. No negatives. No special instal- 
lations. Operates on a standard 110V AC current. 





8 | 9 10! 11! 12! 


“Thermo-Fax’’ Copying Machine... 
in one direct step! 

















COPTING MACHINE 


sTORY 


-step process eliminates ali liquids and negatives! 


PHERMO-FAX Ci 


Minnesota Mining & Manufacturing Company 
Dept. HR-11106, St. Paul 6, Minnesota 


eee BS Se Dawe Stey Send complete details on the new All-Electric THERMO-FAX Copying Machine indicated | 
e below, and how it can save time and money for my office. | 
[_] “The Fourteen-inch Copying Machine” The “Secretary” Copying Machine 
ersno 
Nome el eeeeneneenenneemnenenn | 


Copying Products 


SER, The terms THERMO-FAX, SECRETARY ond FOURTEEN 
Pe is Ore trademarks of Minnesota Mining & Mig. Co., St 
° . a Poul 6, Minn. General Export: 99 Pork Ave., New York 

16, N.Y. in Conada: P.O. Box 757, London, Ontario 


Company 


Address 








FOR THE GIANT JETS... 


scores of precision components 


Through many years Kelsey-Hayes has worked closely with major aircraft 
engine builders. ‘Today, with the addition of new plants, expanded research 
and engineering staffs, and augmented production facilities, assignments from 
the aviation industry are increasing rapidly 


Products include accessory gear assemblies, actuators, transmissions, power 
recovery units, radar tracking and scanning equipment, computers and con- 
trols. And for jets: compressor rotors, turbine sections, blades, buckets, vanes. 


Kelsey-Hayes has the experience and facilities for research, design, proto- 
type development and production. 


KELSEY-HAYES 


Kelsey-Hayes Wheel Co., Detroit 32, Mich. « Major Supplier to the Automotive, Aviation and Agricultural industries 


14 PLANTS / Detroit and Jackson, Michigan; McKeesport, Pa.; Los Angeles, Calif; Windsor, Ontario, Canada Davenport, Iowa 
French & Hecht Farm Implement and Wheel Division) ¢ Springfield, Ohio (SPECO Aviation, Electronics and Machine Tool Division) 
Utica, New York—-4 plants Utica Drop Forge and Tool Corporation, a subsidiary) 








Brazil-Made Cars 


Auto makers take off for 
Rio, as country presses for 
more local manufacturing—to 


save its foreign exchange. 


West kK urope ind S. auto maker 
re flocking into Brazil—anxious to get 
1 crack at the incentives the government 
i fering to manufacturers who will 
build cars locall Rio's aim is to save 
foreign exchange pent on auto im 
ports 

Last month, West Germany's Daim 
ler-Benz opened a Mercedes-Benz truck 
plant in Sao Paulo—with big fanfare, 
including the personal hand of Pres 
jusceclino Kubitschek Thi month, 
Vemag, another Sao Paulo auto maker, 
nnounced it will build West German 
DKW truck And the American Borg 
Warner International Co. announces 
it is joining the Murray Simonsen group 
in Sao Paulo to produce cylinders, trans 
mission part ind other heavy auto 
part 

In Rio the government-owned 
l’abrica Nacional = de Motore: in 
nounces it has concluded a new deal 
with Fiat of Italy. FNM already builds 
i line of Fiat truck Under the new 
arrangement, it will make Fiat diesel 
tractor in a $7-million plant to be 
financed by Italy Instituto Mobiliario 
Italiano 
¢ Newcomers—The Vemag deal with 
DKW aims at producing a box-shaped 
truck something like Volkswagen’ 
Microbus. The units will have 34-hp 
cngines, making about 32 mi. per gal 
of gas. Vemag claims that by next vear 
1! will also be produ ng station wagons 
md pickup truck 

Che Borg-Warner-Simonsen combine 
is to be called Borg & Beck do Brasil 
Financing will be on a 50-50 basis with 
the Brazilian company supplving land 
ind cruzeiro costs, Borg-Warner suppl 

equipment and technical knowhow 

parts production will pri bably get 
iv by the end of next vear 
newcomer ioin a bevv of auto 
ilready ensconced in Brazil and 
tage or another noving toward 
manufacture Among them are 
Overland (BW —Oct.27'56,p158) 
ren, Nuissa, Simca, and Romi 
I'he American Big Three all 
emble irs in Brazil now with so 
local component 
¢ Currency Aid—There’s likely to be 
more and more pressure for local manu 
facture. It will come from the Brazilian 
government, which secks to speed local 
production for its own sake, and from 
the conditions of the Brazilian market 
itsclf. ND 


BUSINESS WEEK e Nov. 10, 1956 





NEW AID TO 
BETTER COST ‘ 
CONTROL 


Shows You the Job 
Your Scales are Doing 
to Control Costs, Guard Quality 


It’s scale check-up time! Time to measure your scales against 
today’s needs—-make sure they’re not falling short. The new 
Toledo Weight Fact Kit helps you look at your scales as a 
weighing system—shows you if any scales are “misfits’’ in 
capacity, application or location. It will help you detect 
weighing inefficiencies that drain off profits. 

Request your easy-to-use Weight Fact Kit today. It’s free 
no obligation! Take this opportunity to get the vital weighing 


information you need for efficient cost and quality control. 


TOLEDO 


Headqvarters for Scales 


MAIL TODAY FOR FREE 
WEIGHT FACT KIT 
Eliminate’ errors 
in reading, re 
membering and 
recording weights 
get fast, accu 

rate, printed 
weight records 
with Toledo Print 
weigh in a full 
range of capacities 
for ticket, sheet or 
strip tape records 


Toledo Scale Company 
1400 Telegraph Road 
Toledo 1, Ohio 


Please mail to me a Toledo Weight Fact Kit with 
NAME 
COMPANY 


ADDRESS 
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.-- rich in the elements 
needed for successful 
PLANT LOCATION 


Raw Materials Including Highest 
Quality Bituminous Coal, Limestone, 
Dolomites, Manganese and Brines 


Vast stores of important raw materials — limestone 
and dolomite, clay, sandstone, manganese, timber, 
water, the world’s finest all-purpose Bituminous Coal, 
and many more — are near at hand when you locate 


your plant in the Land of Plenty. 


Strategic Market Location 


Access to World Markets through the 
Port of Norfolk on Hampton Roads 


Efficient Home-Rooted Manpower 
Favorable Tax Structures 

Excellent Sites with Room to Grow 
Plenty of Water and Power 
Dependable N&W Transportation 


Moderate Climate and Pleasant 
Commun, ties 


Fair Real Estate Values 


Your Traffic Manager is a specialist ia trans 
portation, and transportation is a major factor 
in good plant site choices Consult your 
Trathe Manager while you're studying plant 
sites 


Continuing study of these virtually inexhaustible 
mineral riches by the N&W’s research team is only one 
of the many specialized services provided by the 
Norfolk & Western's industrial development depart- 
ment. In addition to reliable, up-to-date information 
on raw material requirements, we will be glad to 
furnish other facts about this progressive area to help 
you choose a successful plant site. 

Let us talk over your plant location problems with 
you... in confidence ... of course there’s no 


obligation 


Write, Wire or Telephone: 
L. £. Ward, Jr., Manager 
industrial and Agricultural Dept. 
Drawer 8-734 (Phone 4-1451, Ext. 474) 
Norfolk and Western Railway 
Roanoke, Virginia 


“Jand 
we 1 @@6ar STargs 
Ganvee OF The 


RAILWAY 





U. S. Hotelmen Eye Whole Map 


] 949 Intercontinental Hotels Corp. 


started running its first hotel 
in Latin America by buving the old 
100-room Hotel Grande in Belem, 
Brazil—city at mouth of the Amazon, 


1952 By this time, THC has full- 
fledged program for designing 
and building its own hotels. One of 
these is the swank, $8-million Hotel 
Tamanaco in Caracas, Venezuela, 


With jet-age travel just a few years off, IHC is expanding outside Latin 


TODAY America, with its plans including a $4.7-million hotel in Beirut, Lebanon 


The U.S. hotel industry is gcthing 
et to jump into the foreign held 

At home, it has chopped off most of 
the deadwood property consolidated 
hotels imto nationwide cham Over 
cas, it still has wid open opportunities 
Hlurried by the ipproach of jet-age 
travel, the mdustry 1s getting set for 
the big |e ip with all sorts of plan for 
hotels abroad swirling in the au 


|. The Big Operator 


I hie most 
Intercontinental Hotels Corp., 
10-year-old offspring of Pan Ames 

in World Airwat Ih 1¢ is the onl 
S..managed hotel ham operating 
lusively outside this countr And 
Thi holding are bigger than the for 
ign holdings of any U.S. chain operat 


experienced operator to 


ing both here and abroad 
Since 1949, it has either bought or 
built eight hotel (picture ) in Latin 
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“Wrong?” The Sales Manager seemed incredulous, 


The Credit Manager was amused 


“The next item I'd like discussed,” said the 
President, “is a proposition Sales has received 
Will you explain, Joe?” 


The Sales Manager was almost too cager 
“It's Apex Corporation,” he said. “I've been 
trying to crack them for years. Now, we've got 
a chance, not just for an order, but for a 
continuing contract."” Rapidly he outlined the 
details 


“Mmm, our profit ought to be pretty good, 
and the sales expense would be negligible 
But and the Treasurer paused to emphasize 
his next point “should we risk having so 
many eggs in one basket? That is, if something 
should go wrong 


Wrong? The Sales Manager seemed 
incredulous. “What could possibly go wrong? 
They're one of the biggest firms in their field, 


Just a minute, Joe,” the President inter 
That's all very well, but things 
do go wrong, even with top-rated firms.” 


rupted him 


Hut, sit 
anguished now, “this is the opportunity of a 


the Sales Manager seemed almost 


lifetirne 


The Credit Manager cleared his throat 
“I'd like to suggest" he was amused at the 
suspicious glance the Sales Manager shot his 
wit that we consult American Credit 
Indemnity about Credit Insurance on this 
After all, they insure all of our other accounts 


They'd be glad to advise us 


The President rose. “In the 
meantime, Joe * he turned to the Sales 
Manager “—have the Legal Department look 
at that provisional contract, while Ralph is 


Good idea.’ 


checking about Credit Insurance. Might as well 

get all the loose ends tucked in. We'll meet 

as soon as Ralph has something to tell us.” 
. . . 

Gentlemen,” said the President, “Ralph 

has already given me his report of a consulta 

tion with American Credit Indemnity. It's 
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good news, I think. They're willing to issue a 
separate policy to cover the Apex account up 
to 150 thousand dollars.” 


“A year?" The Sales Manager seemed about 
to burst with suppressed wrath. “Why, 
that's 


“No, no, Joe!” the President soothed him 
That's for the total outstanding at any given 
time. It's more than enough to cover the 
contract deliveries.” 


“Then we can go ahead with it?” the Sales 
Manager's spirits rose with a rush. 


“We already have,” said the President 
dryly. “I okayed the contract this morning.” 


The Credit Manager was even more amused 
this time to receive a look of sheer gratitude 
from the Sales Manager. In return, he winked 
and nodded sagely. At this rate, he thought, 
Joe and I might even end up as boon com 
panions—and he sternly resisted a temptation 
to laugh out loud 


Harmonizing Credit-Sales relations, as told 
above, is only one among the 12 major 
benefits of Credit Insurance. For your copy of 
a booklet, “A Preface to Profits,” write Amer 
ican Credit Insurance, Dept. 42 , First Nation- 
al Bank Building, Baltimore 2, Maryland. 





American 


Credit 


Indemnity 


COMPANY OF NEW YORK 














America, acted as sales representative 
for three others. Right now, it has four 
hotels under construction—in San Juan, 
San Salvador, Curacao, and Guatemala 
City. By all rights, it should be ready 
to slow down and draw breath 
¢ Branching Out—But last month IHC 
made the big plunge by deciding to 
build outside Latin America, its home 
base. Middle East crisis or no, it an 
nounced plans for a $4.7-million hotel 
the Phenicia-Intercontinental, in Bei 
rut, Lebanon—a crossroads for mterna 
tional air flights. Plans for another 
hotel, the Oberoi-Intercontinental im 
New Delhi, probably will be announced 
soon. Blueprints for still another—in 
Karachi—are in the hands of the Pakis- 
tan government, 
approval 

IHC is mum on the details of its 
future plans. But it reportedly ha: 
firm deals working in Vienna, Athen 
Ankara, and Teheran, plus close tie-in 
with hotel investors m ‘Tokvo, Mel 
bourne, and Auckland 

In the past, IHC has had some har 
sledding 
is—relatively 


iwaiting legislative 


Though a young company 
speaking—a 
overseas hotel operations. But it’s be 
ginning to see the payoff for its trouble: 
¢ Bright Outlook—It can point to 
these bright signs 

¢ Profits—at last. For cight vears it 
operated in the red. Then, in 1954, it 
turned the corner. Last year, net profit 
reached $251,000; this year they will 
be double that figure. And the future 
looks even better 

¢ Stepped-up investments. A few 
years ago, IHC didn’t have the cash to 
invest heavily in the new hotels it built 
For instance, both the Tamanaco 
(partially financed by the Venezuelan 
government) and the ‘Tequendama 
(owned by the pension fund of the 
Colombian Army) are making hand 
some profits. IHC wishes its 2% to 5‘ 
investment in cach were bigger. But 
plans for Beirut, Karachi 
and other spots— it is ready and eager 
to own a sizable chunk of the hotel 
it probably will build there 

¢ New policies. Fach hotel IH¢ 
has managed in Latin America has 
taught it lessons in the complexities of 
overseas hotcl management. Its hotel 
designs and administrative methods rc 
fined, IHC has none of the fears about 
running hotels in Europe, the Middl 
Fast, and the Pacific that other U.S 
hotel chains have. Looking at THC’s 
past experience and ahead toward bigger 
plans, 54-year-old Byron FE. Calhoun 
says: “We've put down the shotgun, 
and now we're using a rifle in aiming 
our growth.” 
e The Reasons—It’s not hard to se 
why THC is hustling all over the map 
Business and tourist travel has sky 
rocketed since World War Il. Last 
vear alone, the Dept 


pronce! i 


now—mn its 


of Commerce 
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10 US PAT OFF 


should this 
old hero 


he retired ? 


. .. perhaps he should 
receive a medal, too! 


He’s served faithfully for years . . . having seen action 
nine times, extinguishing fires that could have resulted in 
holocausts! 


He carries his scars proudly, but they are evidence of 

his age . . . the next time he’s called on he might fail you! 
Today's highly volatile materials demand modern, high-quality 
extinguishers that insure dependable, lightning-fast 

protection everytime. 


Perhaps you have some of these “old heroes” still doing 

duty for you. If you're wondering about their effectiveness, 
call your nearest Pyrene-C-O-Two Distributor . . . he 

can tell you. He has the backing of Pyrene-C-O-Two’s expert 
fire protection engineering service, with facilities to 

suggest the right extinguisher for every fire hazard, plus 
smoke detecting and engineered systems. 


Pyrene-C-O-Two sales and service offices are 

located throughout the United States. Check your 
classified telephone directory for the name of your nearest 
Pyrene-C-O-Two Distributor. 


PYRENE-C-0O-TWO DIVISION 


THE FYR-FYTER COMPANY © NEWARK 1, NEW JERSEY 
BRANCHES IN ATLANTA, DALLAS, CHICAGO AND SAN FRANCISCO 





A Compact Model to Fit Wherever 
You Need Variable Speed 


Herizontal 


(left or right) 


45° (left or right) 
Vertical 


REEVES 


FRACTIONAL Vari-Speed MOTODRIVE 


> Reeves fractional hp. Motodrive is a 


WHERE DO YOU NEED; complete power package, engineered in 
THE OUTPUT SHAFT?) over 100 assemblies, providing the ad- 


Moter side, contro! side, vantages of variable speed to your ma- 


or vertical down . ° —— 
chines—in minimum space. 
—_—) 

Fa Choose from vertical, 45° or horizon- 


a a | 
| | 
; | \} 
mas 
| ry J 


| 


tal models in 4 to 1 hp... . get stepless 
accurate speeds—within a 2:1 to 10:1 
range—from as low as 3 rpm to a maxi- 
mum of 4660 rpm. 

Available in standard, weather resist- 
ant, totally enclosed or splash-proof en- 
closures; full range of manual or auto- 
matic controls. 

Reeves Motodrive—The right speed 
for every need .. . in any place. 


Write Dept. 23b—M543 for ratings and dimensions. 


REEVES PULLEY COMPANY 
oiviion of RE LEA NCE ixcivereie co 


Columbus, Indiana 
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SAN SALVADOR Hotel, opening next 
year, is one of five hotels IHC is building. 


estimates, U.S. travelers spent $1 
billion overseas. The hotel situation in 
major European cities is tight—with 
hardly a room to spare. And in many 
out-of-the-way cities round the world, 
there is virtually no hotel space at all 
When there is, it’s usually second-class 
by U.S. standards 

On top of this, the jet-age revolution 
is just over the horizon. “You either 
build more hotels overseas or fly fewer 
jects,” a Pan Am executive said last 
weck. “Plane seats won't be the bottk 
neck when 150-passenger jets get 
operating—but hotel rooms will.” With 
IHC under its wing, Pan Am can help 
mect this problem—and hope that 
other U.S. hotel chains will follow suit 


ll. Following Suit 


In view of the obvious demand for 
hotel space, the remarkable thing is 
that it has taken so long for the hotel 
industry to expand abroad. Now, most 
U.S. hotelmen have their eves on sites 
overseas. And it’s a sure bet that at 
next week's meeting of the Interna 
tional Hotel Association in Washington 

where hotelmen from some 50 
countries will gather—U.S. industry 
leaders will have back-room discussions 
of the new trend to build abroad 
¢ Extensive Plans—Most of the major 
U.S. chains have plans in the works 

e Hilton Hotels International, off 
shoot of Hilton Hotel: Corp has built 
three hotels since 1949—in San Juan 
Istanbul, and Madrid. It is building o1 
planning to build at least 10 more 
from Berlin to Baghdad to Tokyo 

¢ Sheraton Hotels, encouraged by 
the late Ralph Damon, TWA president 
who sat on Sheraton’s board, says its 
first hotels abroad probably will be in 
Jamaica and Turkey. It is talking over 
arrangements to operate hotel proper 
tics in New Delhi, Athens, Rome 
Frankfurt, Cologne, London, and Paris 

¢ Hotel Corp. of America says it 


BUSINESS WEEK ¢ Nov. 10, 1956 





Johns- Manville 
NAVALON ® 
Packing For 

Cold Liquid Service 


acking that 











even gains strength when wet 


helps keep the fishing flects underway 


Wrapped around the 
propeller shaft of 
every fishing boat are 
small rings of pack- 
ing. After millions of 
shaft rotations... 
after thousands of 
miles through the 
bombarding sand of shallow waters, this 
packing must maintain its strength. If not, 
leakage develops, noise and vibration be- 
come excessive, the shaft is scored and 
you're on your way to dry dock 


Many fishermen have found good dry 
dock insurance in the packing that actually 
grows stronger when wet—Johns- Manville 
Navalon. Navalon is made from ramie 
fibre. Proof of ramie’s durability, is its 
contribution to the remarkable preserva- 
tion of the mummies of ancient Egypt. 


They've been wrapped in this fibre for 
more than 2,000 years. 

Navalon packing, developed especially 
for marine service by Johns-Manville, is 
standard equipment in stern bearings made 
by the Hathaway Machinery Company of 
Fairhaven, Massachusetts, And you'll find 
a Hathaway bearing in half the fishing 
boats from Newfoundland to Florida. 

For more than 80 years, Johns-Manville 
has been supplying American industry 
with packings and gaskets of all types. To- 
day four modern plants assure you depend- 
able deliveries in any quantity, And for 
maintenance materials,call on one of J-M's 
400 distributors, located in all industrial 
areas from coast to coast. For further 
information, write to Johns- 7 
Manville, Boxl4,N. Y.16,N.Y. JM 
In Canada, Port Credit, Ont. U 


Johns-Manville 


PACKINGS - 


GASKETS - 


TEXTILES 


dynamic and static seais for every industry 





now...a fabric from 
chemistry out-performs 
all others 


~ 


NYGEN 
TOLEX 


supported viny/ 
upholstery 


Unequalled beauty and long wear at lower cost! 





Nygen Tolex—a product of modern research in chem- 
istry—is the ultimate in upholstery fabric for office 
furniture. While it retains all the rich, soft beauty of 
natural leathers and woven fabrics, it far surpasses 
them in performance. 

Nygen Tolex is superbly snug-fitting, resilient and com- 
fortable. It lasts much longer than other fabrics. . . is 
easily cleaned with a damp cloth. When ordering office 
furniture specify Nygen Tolex. You'll find it on better 
furniture by the nation’s leading manufacturers. For 
their names, or samples, write 


THE GENERAL TIRE &4 RUBBER COMPANY 
Textileather Division * Toledo 3, Ohio 


GENERAL 


Makers of supported viny/ fabrics for aga sy 


products used in business and homes. 





“. .. today U.S. hotelmen 
probably know more about 
how to run a hotel so it will 
pay than the Europeans...” 


STORY starts on p. 105 


has a commitment to run a hotel that 
the Shah of Iran will build in ‘Tcheran. 
It has well-advanced plans for hotels in 
Istanbul and Mexico City, owns land 
in San Juan. London and Athens also 
are possibiliti¢ 
¢ Ambassador International Corp., 
affiliate of New York’s Ambassador Ho 
tel, with three hotels in the Dominican 
Republic, is investigating sites in 
Murope 
e Knott Hotel Corp., which 

opened the New Westbury in London 
last year, expects to expand in Europe 
¢ Reversal—The move abroad is a re 
verse play—when you look at the hotel 
industry's history. In the early days, 
U.S. hotels patterned their operations 
mainly along European lines. ‘They 
were family owned, ticd to old-style 
Furopean accounting methods, and 
keyed to the personalized room service 
found in foreign hotels. Then, a series 
of crises—the depression, the post-World 
War II slump—changed all that. U.S 
hotelmen dumped the “white ele 
phant” properties, installed economical 
operating methods, and emphasized 
standardization. So today U.S. hotel 
men probably know more about how 
to run a hotel so it will pay than the 
Europeans 
¢ Problems—E.ven so, to U.S. hotel 
men, the management of hotels over 
seas often looks like one headache after 
another. You have to negotiate with 
government officials for sites, get tax 
breaks, drum up local financing, train 
foreigners in U.S. methods, coax U.S 
hotel managers to go abroad—and do 
most of this in somebody else’s langu 
ige 

That’s why Pan Am at first said “no 
thanks” when the U.S. government, 
mn 1945, asked it to set upa hotel com 
panv to build hotels in Latin America 
The State De pt wanted to boost the 
dollar carnings of Latin American 
countries by stimulating tourist trad 
It recognized that tourists would never 
go there unk more—and better—hotcels 
were built. This trick was used decade 
7 bv the railroad industry: Western 
ilroads such as the Santa Fe built 
hotels along their routes to get peopk 
{ travel 


il. Reluctant Start 


So the government Na convinced 
that Pan Am—the largest airline net 
work in Latin America—could help 
Juan | lrippe, Pan Am’s president 
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“ITama 


Burlington 
Man” 


e I’m the Yardmaster—‘‘quarterback”’ of the 
highly - skilled, well-equipped team which 
operates one of the Burlington’s big freight 
classification yards. Every day, the Burling- 
ton and connecting railroads deliver hundreds 
of freight cars to this yard. Using short-wave 
radio, track signals, and remote-controlled 
switches, I ‘call the plays.”” We sort those 
cars, assemble them into trains, and make 
sure they move out on schedule—with every 
car placed within the train for efficient han- 
diing and prompt delivery. 

Modern yard facilities are an integral part 
of the Burlington. Bridging the region 
between the Great Lakes and the Rocky 
Mountains, the Burlington is ‘‘an essential 
link in transcontinental transportation.” 

No wonder I am proud to say... 

“TJ am a Burlington Man!”’ 





Burlington 
Route 











Chicago, Burlington & Quincy Railroad 
Colorado and Southern Railway 
Fort Worth and Denver Railway 


BURLINGTON LINES: Sceryuhere West 
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Ruggedly built for shock 
loading ... 1000 to 
100,000 Ib. capacities 


ROTARY OILDRAULIC ELEVATORS 
need no penthouse or heavy shaftway 


Savings to 25% are possible with Rotary 


Oildraulic Elevators which are moved, 


supported and controlled by an oil 


This modern elevator 


hydraulic jack. 


for rises to 55 feet needs no expensive 


machinery penthouse and no heavy 
loadbearing shaftway structure, 

rhese savings in original construc 
tion costs are matched by lower opera 
tion expense, Oildraulic operation pro 
vides maximum power efficiency, and 
consistently dependable, maintenance 
free performance, 


Rugged construction to withstand 


the shocks and jolts of mechanized 
plant traffic is inherent in the Rotary 
Oildraulic 

yur 


floor leveling within % 


Elevator design. Automatic 
is guaranteed, 
Car sizes, capacities and controls sup- 
plied to your requirements. 

More than 100,000 Rotary Oildraulic 
Elevators and Lifts are now in use. 
Efficient installation and maintenance 
service is provided by a nationwide 
distributor organization. Look for 
“Rotary Oildraulic” under “Elevators” 
in your phone book or mail coupon for 


freight and passenger elevator catalogs, 


ROTARY LIFT COMPANY 
DIVISION OF DOVER CORPORATION 
Memphis, Tenn.—Chatham, Ontario 





OILDRAULIC 
‘ELEVATORS 
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BRYON E. CALHOUN is IHC’s globe-trot- 


ing president and its chief negotiator. 


first tried to interest U.S. hotel op 
crators in doing the job. ‘They all said 
no, including the Waldorf Astoria on 
whose board ‘Trippe served as director. 
So Pan Am itself took on the job 
grudgingly, setting up IHC in 1946 
The late Lucius M. Boomer, Waldorf 
Astoria chairman, was named its head 
A year later, Pan Am brought in Cal 
houn, manager of Minneapolis’ Hotel 
Radisson, as executive vice-president 
later made him president 
e First Moves—IHC’s first move came 
in March 1949 when it bought the 
100-room Hotel Grande in Belem 
(Brazil). The following january it took 
over the Carrera in Santiago; two years 
later, Mexico City’s Hotel Reforma 
Then, in quick succession between 
December 1952 and December 1953, 
it opened four newly built hotels in 
Montevideo, Bogota, Maracaibo (Ven 
ezucla), and Caraca Now, with the 
recent purchase of the Nacional de 
Cuba in Havana, IHC manages prop 
erties with a going value over $40 
million. And it has five hotels, costing 
around $18-million, under way 

IHC operates through two types of 
arrangements with the owners. Under 
a management contract, the local own 
ers pay IHIC a percentage of the yearly 
carnings as a fee. In a lease deal, 
IHC pays the local owners a percentage 
of the carnings as rent 

So far, IHC’s main part in financing 
its new hotels has been to help local 
owners Export-Import Bank 
loans for purchase of construction mate- 
rials and equipment 
¢ Headaches—IHC has had its full 
share of headaches. Sometimes it runs 
into snags when trying to buy hotels 
or build new ones—as in Rio de Janeiro 
and Quito (Ecuador), for exampk 
And operational difficulties occasionally 
irise. Montevideo’s Victoria Plaza is a 


secure 
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Build your business with this new 


SELF-WRITING 
ADDRESSOGRAPH* 
CREDIT CARD 


Businessmen like low-cost, self-writing Addressograph Credit Cards, (mittions 

are now in use). Credit Cards provide a quick route to increased business; 

they attract more credit customers and credit customers buy more, remain loyal. 

Customers like and use the attractive new Addressograph Credit Card. 

They're proud to carry it, proud to show it. It's paper-thin and flexible, easy 

to carry and easy to find in purse or wallet. It's light-weight and requires no 

bulky carrying case. It provides immediate identification to make buying 
inc rease customer bar It's a “constant reminder” advertisement for you. | 

ards are available in plastic or aluminum, in all colors or combinations of 

colors. And, of course, Addressograph Credit Cards are self-writing and 

loyalty. ee expand 100% accurate. They are often used for strictly identification purposes — 

employees, for example. Ask your nearby Addressograph-Multigraph office 

for samples and information. Addressograph-Multigraph Corporation, Cleve- 


2 
retail sales land 17, Ohio—Simplified Business Methods.* 


A sure way to 


© 1956 A-M Corporation @Trade Marks 


Addressagraph-Multigraph 


PRODUCTION MACH I? ae) | ae | ORD: 


SERVING SMALL BUSINESS~— BIG BUSINESS —EVERY BUSINESS 





THE WINNAH! 


You're the winner when you elect to ship in 
quality built Fort Wayne corrugated containers. 
Nearly half a century of Fort Wayne experience 
is something to get on your side when you're 
campaigning to ship your product safely, cut 
damage claims and reduce shipping costs. Call 


on us. We've never lost a campaign. 


CorRUGATED PAPER COMPANY 


GENERAL OFFICES * FORT WAYNE 1, INDIANA 


Corrugated Fibre Boxes + Corrugated Paper Products 
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case in point. Six months before its 
opening a $120,000 shipload of kitch 
en and room equipment burned at 
dockside. Then, a month before its 
opening, Peron closed off travel be 
tween Argentina and Uruguay thus, 
in one swoop, cutting off nch Argen 
tinian customers on whom IHC had 
counted for the major part of the 
Victoria Plaza’s revenue. Once operat- 
ing, the hotel took a beating from local 
hotel competitors, who continually 
squawked to the Uruguayan govern 
ment about “Yankee imperialism.” 
But if the Victoria Plaza has been a 
problem, most of IHC’s other hotels 
have made big money. Calhoun claims 
that Bogota’s ‘Tequendama, for one, 
is now camming more money than the 
Waldorf Astoria. Occupancy in four 
of IHC’s hotels is running above 90% 
And even the Victoria Plaza—with a 
low 45% occupancy—is doing all right 
now because of the streamlining of 
operations that cut the break-even point 
to 37% occupancy 
¢ Success—l'rom the viewpoint of both 
Pan Am and the local investors, th« 
new hotels are a success. Again, take 
the case of the ‘Tequendama. Since its 
opening in 1953, air passenger traffic 
into Bogota has doubled. It also has 
provided employment for some 500 
Colombians and $4.2-million worth of 
income for local retailers and whole 
salers last vear alone 
IHC’s close connection with Pan 
Am, of course. helps it hurdle some of 
the obstacles in the wav of overseas 
operations. Through Pan Am, it gets 
extra large discounts in purchasing hotel 
equipment. Also, because of its world 
wide activities Pan Am can help IHC 
through currency — troubles And, 
though Pan Am’s 600 sales offices in 
some 80 countries handle other hotels, 
they can give IHC an extra boost 
¢ Key to Design—Because of its expe 
rience, IHC has some pretty firm ideas 
on what should go into an overseas 
hotel. Air travel is the key to design 
Since 80% of travelers go by air, the 
hotel should be comfortable enough 
for a four or five-day stopover, but need 
not be luxurious. Because air tourists 
have to travel light, closet and drawer 
space should be kept to a minimum 
The hotel itself should be fairly clos« 
to the local airport. In size, the hotel 
should have about 400 rooms; a larger 
hotel would shove operational expense 
much higher. And like new U.S 
hotels, a hotel abroad should have 
plenty of convention space—not just 
for local businessmen but also for 
meetings of international groups 
Though THC is playing for the 
tourist trade in its future plans, it 
privately admits that it’s counting on 
the U.S. businessman to provide th« 
all-vear-round revenue for most of its 
hotels. gwp 
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This is the Way You Fixed a Flat 


--- BACK WHEN UOP DEVELOPED ITS FIRST REFINING PROCESS 


With roads and tires what they were, punc- 
tures and blowouts came frequently in 1915. 
Stopping to tangle with flat tires was almost 
an hourly occurrence. That same year saw 
UOP start as a small, independent research 
organization which was destined eventu- 
ally to change the whole concept of petro- 
leum refining. 


Now, thanks largely to advances in refining 
technology, we have tires that are virtually 
trouble-free . . . made stronger to live longer. 


UOP research and development, together 
with its technical know-how, helped the petro- 
leum industry find a satisfactory replacement 
for natural rubber. The result was petroleum 
butadiene, which eliminated dependence upon 
natural rubber supplies and helped make 
victory possible in World War II. Today, 
synthetic rubber made from petroleum buta- 
diene has largely supplanted the use of natural 
rubber in the production of thousands of 
products for home and industry. 


UNIVERSAL OIL PRODUCTS COMPANY 


@ 320 ALGONQUIN ROAD, DES PLAINES, ILLINOIS, U. S. A. 


Forty Years Of Leadership In Petroleum Refining Technology 





CHRISTMAS MERCHANDISE 
FROM EUROPE 
ONLY DAYS FROM YOUR 
DOORSTEP VIA SEABOARD 


porting seasonal merchandise from 
rope can be a real problem. By sea, 
ui rust order months in advance. Too 
mall an inventory means lost sales .. . 
big an order means leftover goods 
ell at markdown , . .. or carry over in 
ponsive warehouse space - 


as 


hae? 
How Seaboard cures </#? 


inventory headaches! eee 


Canny merchants with a yen to save 
time, carry a low inventory, and cut costs 
know that European and world mar- 
kets are ONLY DAYS FROM THEIR 
DOORSTEP when goods are flown in 
m Seaboard & Western's Airtraders. 
You can and re-order . . . still 
within days! 
x round-trip flights a week are timed 

t our business needs 


VIC Cargo 7 


seaboard is the only regularly scheduled 
transatlantic all-cargo airline. Your Sea- 
board cargo is always rated VIC — 
Very Important Cargo It's handled with 
flies in temperature-con- 
trolled cabins . . . is cleared through 
within minutes after landing! 
ird’s fast... dependable! 


order 


receive you! merchandise 


every care 
custom 


Seabo 


Fly gift parcels 


to Europe, too! “ at 

Overseas gift parcels to families .. . 
friends . men in the armed services 
ibroad . arrive via Seaboard in a 
matter of days. For your convenience, 
Seaboard and Railway Express have 
up to give fast service from 
13,000 points in the U.S.! Call Railway 
Express to pick up your parcel or ship- 
They'll rush it via Seaboard to 
Europe or beyond on a single waybill! 

wn? 


<P 
planes... Cac? CE 


Seaboard flies the newest, fastest cargo 
planes in the air—including especially 
built Lockheed Super Constellations, up 
to 18 tons capacity. 


ment 


... about our 


We'd very much like to tell you more 
about our services and how we can help 
you meet any seasonal inventory emer- 
with a cheerful smile. Just drop 
us a line for our illustrated brochure. 
For further information, call Railway 
Express or your Freight Forwarder or 


vencies 





SEABOARD & WESTERN AIRLINES 


80 Broad Street, New York 4, N.Y. 
1001 Connecticut Ave., N.W., Washington 6, D.C. 
Foreign Offices in 17 Major Evropean Cities 
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Hog Prices 


Olelilela} per cwt 
20 


1956 


Average, All Weights, Chicago 


ESS WEEK Estim 
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Touch 5-Month Bottom 


In October, hog prices continued a 
decline begun in September. They are 
now at their lowest point in five months 
August had been high for the year and 
the highest since last summer as well. 
Supply is somewhat smaller than last 
year, and prices average a little better. 
The seasonal peak in marketings, how- 


ever, will not be felt until next month 

The plunge stimulated an offer from 
Agriculture Secy. Ezra Benson to con- 
tinue lard purchases and begin this week 
buying pork luncheon meat and canned 
pork and gravy. The army will also be 
in the a for more pork to help ab- 
sorb surpluses. 


Newsprint Consumption 


Thousands of Tons 
Able) = hs ana 


Still on the Rise 


General prosperity and resulting in- 
creases in advertising keep newsprint 
consumption rising. During the first 
nine months of 1956, it soared 3.7% 
over the comparable period one year ago. 
Newspaper advertising rose 4.3% in the 
first eight months over the 1955 period. 


By the end of September, production 
of newsprint by U.S. mills in 1956 was 
12.8% above a year carlier. Most of the 
U.S. newsprint supply, however, comes 
from Canadian mills. 

Mill stocks as September closed were 
5.4% and 11.5% below last year in 
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These are a few of 
the major companies 
that have recently 
located plants in the 
“HEART OF 
ore INDUSTRIAL 


" AMERICA” 


a 
PHILADEL PRA 


$ ow ® 











re sa. eee eee eee Te eee eee eee 


Sra Pain of 


"? Hrs 


Olin Revere Metals "Champion Spork Plug 
Corporation } Company : General Electric Company ' Babcock & Wilcox Company 


Clarington, Ohio 4 Cambri fo, Ohio ; Roanoke, Vo Lynchburg, Vo 


ft 


—— ‘ ; : Ab SS, OCS | VE Dien. 
’ Celanese Corporation : MS Ae ” Westinghouse Electric 
General Motors Corporation ° of America : Mobay Chemical Company Corporation 
Marion, Ind. : Point Pleasant, W. Va. ° New Martinsville, W. Va : Upper Canceey, Ohie 


‘To help you save valuable time 
in locating the right plant site... 


From over 2300 communities in 7 great states— Michigan, Indiana, To get a more detailed description of 
Ohio, Kentucky, West Virginia, Virginia, Tennessee—we can bring the many industry advantages in the 


you the facts about the one best suited to your operation. American Gas and Electric service 
Wheth Lj x lec -alizati ; ey area, write for the brochure ‘‘Power 
ether your need is expansion or decentralization, here is an area ond Masucet Cesena.” 


that offers many combinations of plant site advantages almost 

certain to meet your requirements. Here, toc, you can find all of the This brochure contains a large-size 
> ° ° ; i ¢ . 

benefits of small-town atmosphere within overnight proximity to map printed in 9 colors that shows 


major markets and seaports actual locations of natural resources, 
oe waterways, railroads, and communities 


Within this 7-state area lies the greatest industrial concentration in in our 7 state area. Address your inquiry 
America supported by an adequate supply of capable labor and in confidence to Mr. Lee Davis, Manager Area 
virtually unlimited low-cost electric power. Let us give you the facts Development, Dept. F-11, 30 Church Street, New 
about this area. There is no charge—all we have to sell is power. York 8, New York. 





AMERICAN GAS AND ELECTRIC COMPANY 


30 CHURCH STREET, NEW YORK 8, NEW YORK 


OPERATING APPALACHIAN ELECTRIC POWER COMPANY OHIO POWER COMPANY KENTUCKY POWER COMPANY 


AFFILIATES: INDIANA & MICHIGAN ELECTRIC COMPANY WHEELING ELECTRIC COMPANY KINGSPORT UTILITIES, INC 





PROTECT WORKERS 





Cut glove costs 
with JOMAC 
HAND GUARDS 


rligepe d common-sense 


tection for your workers, real 
Hand 


irmor bare hand: stret h 


nomy for you. Jomac 


ife when worn over gloves. 


Cu rd 
} 
| 
| 


t 
Widely used in the automotive 


field, they're practical in scores 
for handling raw 


finishe d 


sheet 


industries 
materials, parts and 
ws, castings, forgings, 


tee] ind she ct mn tal ass mblic s 


I hes 
by 


are interchangeable can 
hand — are 
made of durable, springy 32 oz. 
Joma ( loth They offer clear 
proof that quality 


economy 


orm on either 


micans 


Sty!e H-150 Style H-180 


jomac manufactures all types of hand 
ind forearm protection — all made from 
famous loop-pile Jomac ¢ loth. Get com 
piete details UW rite for new Jomac In 
dustrial Work Gloves Catalog Jomac 


In Dept. A, Phila. 38, Pa 


JOMAC 


INDUSTRIAL WORK GLOVES 


Plants in Philadeiphia, Pa., and Warsew, Ind. 
in Canada: Safety Supply Co., Toronto 
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Canadian and U.S. mills, respectively. 
But consumers had built inventories to 
an estimated 950,000-tons, or 47 days’ 


Pp: compared with 695,000-tons, or 
3 


days’ supply, at the end of September 


last year. 


Vtialae(tiicMe Golo] Mm agelelliailels 


Millions of Tons per Month 
re) c. : 


At Long Last, Turns Up 


Production of anthracite coal has 
finally reversed a nine-year downtrend. 
So far this year, it has been running 9% 
ahead of 1955, which saw the postwar 
low. Chiefly responsible is a nearly 60% 
increase in exports. 


Last year, anthracite production per- 
sisted in declining at the same time that 
bituminous output was rising, in re- 
sponse to overseas demand stemming 
from shortages—partly induced by rising 
industrial activity 


Passenger Car Production 


Thousands of Units 
S68... 


Eb pmeraerrme 


Poised for 65% Climb 


U.S. auto makers plan a November 
output of 649,000 passenger cars — a 
65% increase over October and the 
highest since last December. October's 
total of 390,000 was some 24% below 
the original target for the month, ac- 
cording to Ward's Automotive Reports. 
September saw a similar predicament, 
with an 18% deficit under the target 

With 1957-model production off to a 


Shee) 


slow start (an estimated 379,000 units 


had been turned out by the end of the 
fourth week of October), prospects are 
for 1,675,000 new models by year’s end. 
This would be well short of the 2,115,- 
000 produced in "56 models in 1955. 

Some of the lag is due to production 
difficulties always present in a major 
model change, but manufacturers may 
also be trying to avoid top-heavy yearend 
inventories such as marked the closing 
months of 1955. 
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ALUMINUM COMPANY oF AMERICA 


~ 


TOP PACKAGING TEAM NOW SPOTLIGHTS QUALITY 
OF BUNTE CANDIES WITH ALCOA WRAP 


Bunte Brothers, Morris Paper and Alcoa 
increase attention-getting impact of package 
without increasing product retail price 


The time was ripe for a change . for a striking, 
original, modern package that would really stand 
out in mass display. A package that would say 
Here is quality candy, even before the famous Bunte 
name is seen close-up 


HERE'S WHAT HAPPENED: Bunte’s popular, 
transparent window was retained to provide visi 
bility and appetite appeal—so important to impulse 
sales. Added to it was the long-life freshness protec- 


You're always ahead with Alcoa. . 


tion .. . the tested 3-to-1 attention-getting power of 
Alcoa® Wrap, the new aluminum foil. All this without 
any increase in suggested retail price! 


THE RESULT? Twelve of Bunte’s year-round can- 
dies—not just a seasonal or holiday package —are 
attracting new sales across the country in their new 
dress-up Alcoa Wrap 

Is your package ready for a change? Your con- 
verter can do wonders with Alcoa Wrap. Preserve 
full-flavor freshness longer than ever before. . . give 
your product the superior look of quality. Get all 
the advantages that go with the Alcoa Wrap Better 
Packaging label 


. greatest name in aluminum 


THE ALCOA HOUR 
yeh FmEeT Cove Oeeme 


ig ws sist cess 
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Avco Lycoming 


creates power 
heard 


“round the world” 


There isn’t a continent in this growing world that 
doesn't hum with the engine power ol Aveo Lycoming. 
And there's hard a job which an Aveo | coming 


power plant—aircraft or industrial, 50 h.p. to 


L000 ep can t pertorm 


purr urely, confidently, over countle 
lanes and ‘copters, shrinking space 


e distance between appointment 


harvest crop n places too remote to have 


abundance b 


1 build modern dwellings and factories where 


ted betore 


Promises a 
all the machines 


eartn 
propre 


r promises the surest, most reliable 


rid. And Aveo Lycoming can deliver, 


For help on any problem involving power wire, 


yhone or write to Aveo Lycoming, Stratford, Conn 
j , ; 


ENGINEERS WANTED: Rewarding careers for outstanding men, 
Write to Vice President, Industrial Relations, Stratford, Conn. 


S WITH THEIA TREMEND 
MADE POSSIBLE THR 


ries 


defense and industrial products 





PRODUCTION 


Industry Studies Auto Styling as 








Harley Earl showed that styling sells, 
made the whole industry style wise. 





Key to Sell New Engineering 


Ihe three men caressing their 1957 
ito products in the 
opposite 
the future of most American industries 
They head up the designing—or, if you 
prefer, styling—of the 


pictures on the 


page cast long shadows into 


nation three 
biggest auto compani 

men are not the 
the industrial design profession; two of 
restricted 
thei 


L hese creators of 


them operate in a narrowh 
of products; 
designation as 
could draw derision from designers in 
New York, Chicago West 
Coast. Still, the industry in which they 
practice their art has 
cnormous success of 


range indeed 


very 
“industrial designers” 


ind on the 


uch an 
stvling” that other 
taking renewed interest 
in how the de igner fits into Detroit's 
production processes 

« Wide Influence—Th« 
tvlist, in Detroit is 
nuch than 
hape In a VCT\ real 
trols the production 
design conscioush 


in vcle 


industries are 


designer, o1 
concerned with 


more colors ind chrome 
scTISC, he con 
machinery. His 
determines the size 
and extent of tooling and plants; even 
further, the success of his designs de 
the level of output. “The in 
dustrial designer,’ says George Walker, 
lord Motor Co ident 
director ot styling keeps 
working keep the 
business.” 

Detroit’ 
inv other 


termines 


and 
people 


vice-pre 
torekeepers in 
busine more than 
industry, is spawning a new 
understanding of what the stvlist is, 
and his relation to the productive 
mechanism of U.S. industry. One of 
the trangest, vet best recognized, 
ecrets of Detroit is “planned ob 
ol soence l new model 
And for this the stylist is 
¢ Challenge—It is thi 
ability to 
that ha 
industries The 


iuto 


every veal 
responsible 
iuto industry's 

market 
interest of other 
bringing about of 


other indus 


renew and resell it 
iwakened the 
‘dynamic obsolescence’ m 
trial product i Harley J b.arl 
General Motors vice-president in charge 
of stvling represents one of the 
est challenges to industrial de 
Vhat’s why other industri 
clectnic appliance ire bring 
lve up-to-date on the tvling 
of Detroit. General Electric Co. repre 
entative time it 
lord this 
the Ford technique of org 


great 
IZncrs 
notably 
them 
oncept 
pent onsiderable 
ummer and fall inquiring into 
nizing and 
operating a styling department and mer 
handising the stvlist’s product 
¢ The Goal—The ultimate 
tvling. of course. i ile is is true of 
the other productive 
dustry. But what the 
found—and what is being 


goal of 


proce »¢ in mn 
into mdustr 


tudied 0 
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that industrial 
into the 
enginecring 
well as 


irefully outside auto 


design or stvling enter func 
and 


Acc ord 


ceparat sty 


tions of management 


plant bosses, as sales 


GM 
ling departments reporting to their own 
executive, and Chrysler is moving in 
that Stvling sells,” the de 
igner often says, but it influences a lot 
of other things in a company before it 
ever gets to the market place. To un 
to look at the 
auto industry’s styling concept 


ind Ford have 


ingly 


direction 


derstand how, you have 


|. Why Bother? 


General emphasis on styling in the 
ito industry is not so old as you 
might think—in spite of the fact that 
GM_ has laid great store by it for 20 
vears. It was only a few igo that 
the head of one of the companies 
was threatening immediate dismissal for 


VCcar 
large 


built a car 30 low 
And until 18 


itvling wa 


any engineer who 
I can pit over it 
ivo lord 


cnginece! 


month 
chief 


no good reason 


under the 
who could CC 
for creation of a separate styling depart 
ment. A Ford executive gave him one 
Ihe stvlist sell engineering.” 


* The Reason—What the exe 
meant spells out the 


your 
utive 
entire reason why 
bothers with 
You can build the finest engine 
transmission, and 
in the 
who sees it? 


know 


lord, or ani 
tvling 


compan 
suspension ystem 
world, this man explains, but 
And, not 
it’s there. If vou 
olid engineering achi 
well-stvled 
will sell the w—and in 
for th 
engineer to go forward 
If the car is not styled 
consumer, the money to 


ecing it, who 
urround those 
with a 
ple ising body ck ign you 
ufficient 


engineering and 


vement 


olume to pat 
permit the 
into new areca 
to pl ise the 
pa the 
progre 

You can cat the ime reas 
into the production arena. Montgomer 


engineers doesn't come in and 
stop 

ning 
industrial designer who ha 
vork outside the 
industry, ha nd Most 
manufacturers face a real battle to keep 
production costs down The onk 
ufficient 
benefit of ma 

ind the 
tool cost It | 


olume ot pre 


lerar, an 
done most of hi 


iuftomotive 


nswer } to produce in 
obtain. the 


production labor sav 


lume to 
ing device 
imortization of 
that this larg 
ittended b 1 lare 


influenced 


rapid 
obviou 
duction must be 
demand. ‘The onsum 
ip hi purchasing more and more br the 
distinction and ple ising appearance of 
1 product.” 
In other 


n amortize expen 


vords olume 


only high 
bu 


t cfh ent 


machinery; and only good styling can 
win high volume 

e Styling “Cycle’—Detroit is one of 
volume-conscious imdustries 
huge 
every vear for new tools and equipment, 
ind the stvlist’s work is keved to thes« 


expenditures 


the most 


because of the sums it spends 


Customarily, a stvling 
In the first vear, 
you design and tool a new body shell 

the middle section of the car from the 
fire-wall in back of the engine through 
[his is vour heaviest ex 
pense, In the third 
ou retain that basic body shell, but can 
grille, the front and rear 
hood, and trunk lid 

ilways, the 


cvcle”’ is three vears 


the rear door 
second and years, 
change the 
fenders, the 

Generally but not 
econd-year changes are less extensive 
than the third year’s, that’s because vou 
fourth vear you will again 


know in the 


change the basic body and will want to 
trend toward vour new design to avoid 

sharp break with the old design your 
customers have become used to. ‘There 
ire other factors, too, If have 


planned right and your styling is good, 


you 


ymortized yout 
end of the 
money to 


ou will have about 
original investment by the 
econd Vcal ind have 
play with. Also, by the 
vear, vour original styling will be 
little stale. So make 
weeping changes in the third 
¢ The Burden—This puts the burden 
on the stylist ibility that is shown by 
the current cycle of one of the 
1957 inve 


ibout 


mor 
end of the sec 
gin to be a vou 


more 


auto 
tment in tool- 
$200-mil- 


year im ifs 


compan Its 
ing and equipment I 
lion. For 1958—the 

tvling cvcele—it wall 
nillion. In the third vear 
tment will 
460-million as it 


econd 
pend about 
1959, its 
hoot up to 
than makes the 
veeping changes to pave the wav for a 
w body shell in 1960. But the 
rd third-vear tooling expenditures of 
ibout $125-million will be po sible onh 
if the stvlist judges correctly the publi 
t for 1957 If his judgment i 
ibility to keep its 
date 1s 


tooling inve 


Hore 


ct ond 


vrong, his company’ 


production machinery up to 
impaired 


Auto 


nother rol 


management people 
for the stylist: He in pire 
w engineering development A 
vlist i earl is a 
dissatished with 


bring up 


man who i 
evervthing 1 he 
tvlist want 1 lower iv (because he 
think it look better ind the 


ncel if¢ dragged 


eng) 
kicking and scream 
ing into a new era of suspension tem 
nd transmission that, they finalh 
better than the old one 


vants to trv a new ma 


wree ire 
Th tvlist 


, il that, it turns out, is che iper to 
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WHEREVER 
A WHEEL 
TURNS... 


VIBRATION 


limits production machine 
speeds, lowers product quality, 
imcvredases product costs, 


ne edle ssly. 


Utilizing IRD electronic vibration 
analyzers and portable balancing 
equipment you can quickly 

detect and correct vibration— 
introducing a dimension of 
production efficiency and product 
quality you may now think 
impossible, Vibration is a threat 
to your reputation for quality— 
no matter what your product 

or process, Start profiting more 
tomorrow by detecting and 
correcting vibration the 


IRD-way, today. 


WRITE TODAY 
Ask for Booklet G-1 
how hundreds of 


Discover 
blue-chip” 


manufacturers and cost-conscious 


ill hems are using IRD 


equipment six ways to increase profits 


INTERNATIONAL 
RESEARCH AND 
OEVELOPMENT CORP. 


900 THOMAS LANE, COLUMBUS, OHIO 


124 Production 





INNOVATION on 1957 Buick Roadmaster is three-piece window, 
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Move in an Organized Desk to get things done 





wastebasket. Really ingenious! 
An ingenious Desk that has an amazing ability : Until you sit at this Organized 
to make a better worker out of any man Desk, you will never realize how 
: much extra work you used to do 
because of desk top clutter and 
desk drawer hodgepodge. This 
Can a clear desk top be the sign of a busy man? desk actually lends a hand to a man at his work 
Sure—when he sits behind the new Shaw-Walker An office of these desks has an amazing effect on 

Organized Desk. This desk has specific drawer space work efficiency 

for 75% of the things that clutter other desk tops The 292-page Shaw-Walker “Office Guide” pic 
Work-Organizing drawer interiors provide space tures and prices 86 models of color-styled Work 
for such things as letter trays, card lists, binders Organized Desks and 5,000 other items. Ask our 
and work separators. And imagine this—there’s local branch store or dealer or write Muskegon 13, 
also built-in drawer space for the telephone and Mich. Free, when requested on business letterhead. 


HAW- A KE Largest Exclusive Makers of Office Equipment 
L Muskegon 13, Mich. Representatives Everywhere 











DUO-FAST 
STAPLERS-TACKERS 
Con Save You Money 


More production, in less time, using 
fewer workers—that's the cost-cut- 
ting Duo-Fast story. Here are four 
good examples. 


fs 
DUO-FAST AIR TACKERS used in 
world's largest automobile body plants 
for stapling interiors in cars. 


DUO-FAST GUN TACKERS are do- 
ing a big time-saving job for home 
builders, including ceiling tile work. 


DUO-FAST HAMMER TACKERS 
speed and simplify production opera 
tions and shipping room packing jobs. 


DUO-FAST AIR PLIERS solve sta- 
pling problems, including fastening sisal 
pads in furniture and bedding plants. 


Many other DUO-FAST STAPLERS 
and TACKERS are ready to go to 
work for you. Write for free: FT-9 
complete DUO-FAST catalog. 


DUO-FAST 


ee meal ee 


FASTENER CORPORATION 


8460 Fletcher Street Chicago 14, Illinois 
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Many of them consider Detroit stylists 
% unique breed of specialists. But 
ome auto stylists have gone out into 
general design work 

I'he two best-established names in 
iuto design are cases in point. Harley 
karl was the industry's first full-time 
tylist, given the job in 1928 by Alfred 
P. Sloan with conviction but a warning 
that he would have to “sell himself’ 
to the GM car division bosses. Later, 
karl went into general industry design 
ind still owns a design firm 
* From Fashions to Cars—Georg 
Walker started out as a fashion artist 
ind, because he 1 long, 
leek car in the background of his 
fashion sketches, was offered a job by 
the company making the Peerless auto 
Later he went to Graham-Paige and 
tarted his own design firm on the 
ice He stvled more than 3,000 
products in addition to Ford cars, 
which he first began designing in 1949 
with the aid of an outside consultant 

How and why Walker wound up at 
lord has several lessons for industries 
tudying the 


always drew 


auto companies’ use of 
industrial designers. For Ford is the 
most recent of the auto companies to 
establish a separate styling department 

ind made that decision on the hard 
fact of necessity 


lll. How to Get Results 


lo claim leadership in styling is a 
tricky proposition. It's 
ible to 
ippreciation 1s 
taste and 
ippreciation of 


almost impos 


prove ind, anyway, stvling 
1 matter of personal 
leadership implies general 


Still, there 
igreement mn 


ipproval 

is some fairly common 

Detroit that Ford im its 1949 cars 

perhaps led in certain stvling elements 

that have been developed in cars 

And George Walker Associates 

med thos il is Ford Motor 
outside stvling consultant 

¢ Lack of Control—Ford had stvlists 

vorking for the engineering depart 

Later Walker put two of his 

men into Ford stvling, but the 

rd chief engineer could, and did 

hange the designs for 

ducibility before the top company of 

I iw the full-scale model of 

This produced only minor 

however, through the rede 

of the 1952 car But 

hanged with the 1955 

\W ilker | ginal ce ign Wa ip 

d by Henry Ford II, company 

ident But lord iw the 

ic knew it had changed and, to 

him, looked too much lik 

model Walker hadn't 

the engineers had. In the 

cedure lord then used, the designe 

lost control of hi product before it 

reached the production line or even 

got full approval of the company ofh 


better pro 


things 
mode ] 


\A he nN 
previous 


changed it; 
stvling pro 


cials That why 


Ford hired Walker 
in May, 1955, to organize a styling 
department 
¢ New Setup—Now Walker is a vice- 
president, responsible directly to L. D. 
Crusoe, executive vice-president for 
cars and truck Walker's designs can 
ind are changed by the administration 
committee, but not by engincers to 
make them easier to produce 

In setting up his 
Walker had the styling nucleus in en- 
gineering to draw on, his own exper- 
ience in operating an industrial design 
firm and, of course, the styling estab 
lishment at GM, the company that 
the organizational model 
for so much of the auto industry. In 
the end, Ford's styling organization 
departed quite widely from the GM 
pattern, and Ford had to go outside 
to hire designers by droves 

The basic difference between the 
GM and Ford styling organizations 
does not appear on paper; they both 
have function units—‘‘studios” for each 
car line—and administrative staff for 
personnel, accounting, and the like. 
Ford has a separate studio for advanced 
styling; at GM there are several special 
studios to which such work is as- 
signed. The major difference is in the 
management. According to men who 
have worked at both companies, the 
stvlist has more freedom to voice his 
ideas af Ford, because most decisions 
are made in committees, and Walker 
works through his staff. At GM, Har- 
ley Earl and his director of styling, 
William L. Mitchell, give 
sonal, day-to-day, 
work in the 
decisions ire 
GM corporate 
Farl as a director is a part 
¢ Men Behind Stylists—Stvling _ per- 
onnel are both 
stvlist—the 


roughly one 


new department, 


has served a 


more pet 
attention to the 
tudios, and basic styling 
passed down from top 


management, of which 


much the same at 
ompanic For ever 
creative designer—ther 

idministrative man and three 
peopl lay 
craftsmen 
Stvlist 

ranging from month up to 
$1.200 in a few case The average 


Close behind 


modelers, who also 


upport 
vood and metal 
draftsmen, and so forth 


ilaries 


modeler 


ommand — the top 
$400 a 


1S probabh round $700 
them are the clay 
ire creative men im many case At 
both Ford and GM _ you'll find clay 
mod ler vho ire recognized ulp 
tors in their own right 

Recruiting stvlists is a constant job 
Vord’s experience in organizing its de 
partment hows whi When it had to 
uddenly and fast 
sonnel director George Johnson went 
to New York to hire stvlists. He talked 
to 150 men, but found only 
uitable 

Harley 

A design 


pe opl oi 


expand tvling per 


seven 


Earl sums it up pointedly 


witht is only as good as its 
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THE RECORD is CLEAR Put it in writing... Pass along 


your thoughts ... Keep a history of your performance... And KNOw that with 
a” ‘ . 
NU-KOTE, your hand-written records are clear. « Countless hours in the laboratory 


plus an honest pride in our work produced NU-KOTE the first, and the only, 
pen or pencil carbon that delivers a no-smudge record copy with the merest whisper 
pressure * And you'll find it lasts more than twice as long. Try it and see! 


“available in boxes, reams and register rolle, 


Convenient coupon for a sample, FREE with our compliments 


V7 A Name Title 


Firm Address 


& ; City State 


MITTAG & VOLGER, INC., PARK RIDGE, N.J.+ TELEPHONE: PARK RIDGE 6-0001 




















Sealing vegetable bags. Close-up of main pic- 
ture showing Tape No. 161 in action. 


Taping apparel boxes avoids lengthy wrapping. 
Tape No. 151 comes in 4 colors, 


Enjoy the benefits of 
quick-seal packaging 


Quick-sealing BEHR-CAT TAPES save time and money 
on all packaging operations. They save time 
because they’re pressure-sensitive and require no 
wetting. They save money because minimum strips do 
the job. Try BEHR-CAT TAPE on your packaging 
and your're in for a treat. 


Free 24-page Tape Brochure gives you com- 
plete information on the many time-saving, 
top quality BEHR-CAT TAPES. Write for 
your copy to Behr-Manning Co., 

Troy, N. Y., Dept. BW-11 


in Canada. Bethy Manning (Canada) Ltd , Brantford 
For Export: Norton Gehry Manning Overseas inc, New Rochelle, W. ¥., U. S.A, 


Bewr-Mannine Co, 


NORT N MPANY 


ateatives 
te BAR PRO oated Abr awwes © Wherpenng Stones - Bem cot Tepes 


MORTON PRODUCTS Abraneve shading Wheels - Grinding Mocknes + Retrectores 





Ford’s new hot testing stand 
not only turns over auto en- 
gines for first time... 


. . « but also uses electronic 
analyzers to check an en- 
gine’s balance. 


Testing for Wiggles While They're Hot 


lhe long line of Ford automobilk ind Mercury engines have been dynam Engineers from International Ke 
uspended from overhead as ically balanced since 1954, but the op earch & Development Corp 
embl com or rack ibove von't cration required large stationary clectri Columbu Ohno, manufacturer 
vobble when they leave this testing sta driving engines, and a series of maneu testing equipment, finally came 
tion. Called the hot test stand, it’s here vers that took each engine off the line with the solution Vhey hit on 


that the engines take their first gulps of tested it, and returned it to the line notion of running the engine at 1,500 
ind oil after final assembly Since a large number of engines fall 


rpm., timing it to the exact revolution 
But this is a hot test with a difference vithin vibration tolerance limit ind by a troboscopi light source, then fil 
twe nsing probes at the front and don't require correction, Ford engineer tering out all the ignals from the 
ear of th ngine pick up the engin cecided cold dynamic tests wasted a lot engine except those with a frequency 
vibrations, run them through an elec f time and effort. Beside testing a xactly the same as the rotational rate 
tronic analyzer, and warn the te t opera old engine for vibration someting That cliumimate the vibrations from 
tor if the engine is out of balance. If it gave result quite different from th xplo ions in the cylinder mce a four 
iutomatic calculator go«¢ to work wigs ot a warmed up cngine in run cle engine fir on every other stroke 
| figures out the amount ind po ition ning ndition. But finding the of At 1,500 
wrective weights that should bi 1 tin hake 1 n engine that is run tin 
idded to bring the engine within vibra ning under its own powel lot 


pm 1 cvlinder fires onl () 


ine 1; minute Ihe clectronic anal 
zers isolate the wobbles of the nght 


nm engine frequen measure their severit and 


/ 


n toleran 


« ( ombining Ope rations—N ither hot turnesc ) r b outside powe | hat ileulate the ymmount of unbalance and 
testing nor dynamic balancing of en beca cous vibrations from the the amount of correction needed. ‘The 
gines is new in the automobile busine linders tend to mash inswer appear 


on two gauge while a 
but combining both tep I Lincoln ratio rol otat 


cond st boscopi light how here 
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the extra weights should be added to 

The RIGHT answer the flywheel or the v-belt pulley. 
eee fo protect the delicate electronic 
equipment from the rigors of the hot 


. e 
to narrow ais f stac in test area, everything except the indicat- 
ing gauges and the test probes is under 
the floor. There it is easily accessible 


MERCURY “JEEP” ig ieaeatars 


2000 Ib. capacity .. . easily maneuvers Better Tires 
9 ft. aisles... speed to 6 M.P.H. Three companies say 





P . P . 
There's no need to settle for less stack 2000 lb. loads to ceiling height they re in sight with two syn 
than the best-—-when confronted’ ...yet easily maneuvers aisles as thetic duplicates of natural 
with a narrow aisle stacking prob- narrow as 9 ft. Before you decide on 
lem. The MERCURY “Jeep” gives any truck—get the full story on the rubber, and a better butyl. 

you speed, dependability,economy versatile MERCURY “Jeep.” Use lliree improved forms of synthetic 
to quickly and safely handle and coupon below. rubber are making concerted bids to 


break into the huge field of automotive 
ind truck tires. Two of them, Fir 
stone Tire & Rubber Co.’s Coral, and 
Goodrich-Gulf’s Ameripol SN, are syn 
thetic duplicates of natural rubber that 
are reportedly piling up performance 
records superior to the tree grown prod 
uct. ‘The third is an improved form of 
butyl rubber compounded by Feso Re 
search & Engineering Co. and molded 
into tires by Armstrong ‘Tire Ce 
¢ Super Premium—Buty! tires have 
been distributed to automotive manu 
faeturers for testing, and initial reports 
hint that they may find a market as a 
super premium type of tire. According 
to Ks cngimecc! the tires will top 
in automobile 3 faster on wet pave 
ment than tire made of syntheti 
GR-S rubber or synthetic-natural rub 
ber blends. On dry pavement the butvl 
formulation has about 20% greater 
stopping power than standard tires. In 
idd:tion, the greater flexibility of the 
butyl rubber gives better shock absorb 
img performance, and a much quicter 
ride. kven when you swing ito a sharp 
turn, the new tires don’t squeal 

Butyl rubber holds air better than 
either natural or synthetic, and resists 
oxidation very well. But butyl has never 
been used before for tire casings be 
cause it builds up heat too rapidly. Whe 
new butyl formulation used in the ex 
perimental tires has a chemical additive 
that does not affect the physical proper 
ties of performance of the rubber, but 
climinates the undesirable build up of 
heat 

The entire U.S. production of butyl 
rubber comes from two plants built by 
the government during World War Il 
md since bought by private operators. 
Humble Oil bought one of the plants, 


Attach to your letterhead for 
MERCURY MANUFACTURING COMPANY 


Gah Gout Hated. Geta, in Bayway, Tex., and Esso Standard 

ete tal iee re an om “heen.” the other, in Baton Rouge. The com- 
c e aon le 

° ee bined capacity of the two plants is about 


NAME = 6.{ ong te 
PORN TRUCKS TRACTORS Peanens 116,000 long tons per year—only a drop 


COMPANY . in the bucket compared to U.S. con 
ADORESS : i sumption of about 1.S-million tons of 
city ll types of rubber. Until the Esso de 
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Smart appearance, as well as comfortable working conditions, is vital to both the public and employee rela- 


tions of New York’s Bernside Mills 


rhe sound-absorbing ceiling of Armstrong Crestone keeps noise from 


interfering with work, adds distinctive beauty to the contemporary décor of these offices. 


How can sound conditioning help pay for itself? 


Acoustical ceilings offer more than “quiet"— 


prove smart long-term investment 


“Quiet” is not the only advantage of an 
acoustical ceiling, and increased office 
efficiency is not the only way sound 
conditioning can save you money. The 
extra features of today’s acoustical ma- 
terials offer several important savings 
which, oveT a period of years, may even 
pay for the cost of the ceiling. 

The value ot appearane Cc should 
Attractive office 


areas can pay handsome dividends in 


never be overlooked 


customer goodwill and employee rela- 
tions. Armstrong sound conditioning 
materials come in a variety of attractive 
textured and perforated styles and can 
be repainted to match any color plan. 
Maintenance is no problem with 
Armstrong acoustical tiles. Since they 
won't crack, peel, or blister, an occa- 
sional cleaning or repainting keeps 
them bright and new looking for years. 
You can save considerable expense by 


eliminating periodic ceiling repairs. 


Acoustical materials also help safe- 
guard building investment costs. Most 
Armstrong materials are ¢ ompletely in 
combustible. While they can’t do the 
whole job of making a building fire 
safe, they act as a valuable fire stop in 
safeguarding human lives. 

To find out just how good an invest 
ment Armstrong sound conditioning 
can be for you, call in your Armstrong 
Acoustical Contractor. He's listed in 
the Yellow Pages of your phone book. 
Send for free booklet, “Quiet at Work,” 
complete with data on the latest 
Write direct 


to Armstrong Cork Company, 4211 


methods and materials. 


Indian Road, Lancaster, Pennsylvania 





This low-cost ceiling of Armstrong Cush- 


iontone requires only simple economical 
It he Ips boost both comfort 
ind efficiency in the drafting room of the 
Florence, Alabama, Municipal Building, 


maintenance 


(Armstrong 
ACOUSTICAL CEILINGS 


Cushiontone® © Travertone* 
Minatone® « Arrestone® 


© Crestone® 


« Corkoustic® 


Perforated Asbestos Board 


© Trade-Mark 





HOW 10-STORY ESCALATORS 


WERE DELIVERED ON SCHEDULE 


Precisely timed deliveries— 
from the escalator manufac- 
turer near New York to a large, 
Midwest department store— 
were essential if the escalators 
were to be installed on time, 
Highly paid installers, working 


signee always knew exact loca- 
tion of shipments. 

For more information about 
the advantages and economies 
of Nickel Plate High Speed 
Piggyback service, call your 
local representative. 


floor by floor, needed certain 
parts for certain floors on cer- 
tain days. 

rhat’s why Nickel Plate 
Piggyback got the job. Fast, 
regular schedules brought the 
parts to the store’s unloading 
platforms at precise times on 
specified days. Shipper and con- 





General Offices 
Nickel Plate Road 
Terminal Tower 
Cleveland 1, Ohio 
Phone: MAin 1-9000 


Manufacturers who buy this new Reuland 
motor find they can install ten or so pumps 
in the time it used to take for only one. Too, 
alignment is always perfect... appearance 
is sleek. A typical example of Reuland 
originality 


Write for literature on the famous 


REULAN 
& MOTORS 


HYDRAULIC 
PUMP MOTOR 
features 


SPLINE-COUPLED 
hook-up! 


Other REULAND firsts! 


© Motor with internal fluid coupling 

© All-aluminum motor frames 

© “Through-Shaft"’ magnetic disc brakes 

© Foot mounted magnetic disc brake complete 
with bearings and shaft 

© Precision motors for machine tools 


, free Reuland Special-Motor Library! 


REULAND ELECTRIC COMPANY 


Western Division: Alhambra 61, Calif. 
Eastern Division: Howell 61, Michigan 


Distributors in all principal cities 





velopment, butyl was faced with a 
shrinking market. It is the best rub- 
ber for inner tubes, but the advent of 
the tubeless tires has threatened its 
major market. Development of improved 
formulation with its excellent road per- 
formance may put butyl back in the 
running. It may even mean that an 
increase in basic capacity is in order 
¢ Pilot Stage—Tlhie other two synthetics 
Ameripol SN and Coral—are still in 
their infancy. They are produced only 
on pilot plant scale, although Firestone 
and Goodrich-Gulf both have plans for 
production in commercial quantities 
Army Ordnance has tested both types 
on truck tires and has reported they 
give performance superior to the best 
natural rubber tires. 
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A sunny substitute for manure is 
under development in Japan The 
National Nagoya Industral ‘Tech 
nology Research Institute is attempt- 
ing to produce fertilizer 
(ammonia) in a solar furnace The 
sun's rays, 


chemical 


focused on a glass reactor 
vessel, will cause nitrogen and hvdro 
gen to react. The furnace is due to 
start up next spring 


More production of super high- 
strength stainless steel for aircraft is 
behind an application for a certificate 
of necessity to cover a $55-million ex- 
pansion of capacity at Armco Steel 
Corp.'s Butler (Pa.) plant. Armco sees 
increased use of a precipitation harden- 
ing grade of nickel and chromium 
steel known as 17-7 ph. ‘This steel is 
already used in many aircraft struc- 
tural parts, and it will be in more de- 
mand as speeds and temperatures get 
higher 

* 


A pilot processing plant to roll and 
forge hot molybdenum ingots will be 
completely filled with an inert atmos 
phere at Universal Cyclops Steel Corp 
Molvbdenum 


heated to working temperatures, so 


oxidize when it is 


can't be worked in normal air. Workers 
in the pilot mill will wear special air- 
conditioned suits connected with ait 


outside the work area 


The first non-government nuclear 
reactor west of the Mississippi started 
up in late October. The reactor, at 
Acroyet General Nucleonics in San 
Ramon, Calif., uses 656 grams of 


%2Cc 7\¢ 
Uranitink £9) In the form of Ue ene 


riched uranium oxide. According to op 
crators, this is “the least fissionable 
material in any known operating re- 


actor.” 
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Why putting a photocopier in every department 
is now a sound business move 


Kodak's new Verifax Signet Copier 
—priced at $148—muakes it every bit 
as practical as having a typewriter 
at each secretary's desk. 

No time is lost traveling to the cen- 
tral duplicating room in the other wing 
or floors away. No time is lost waiting 
in line for copies. 


All departments get Verifax copies as 
soon as needed —5 in | minute for just 
2'%2¢ each. And never a mistake or 
omission. Your savings in “travel time,” 


alone, quickly exceed your surprisingly 


low investment. Remember, at the $148 
price, a Signet Copier actually costs less 
than an office typewriter. 


More specifically, look at your invest 
ment this way 


If each department eliminates only 
one page of typing per day, you'll be 
dollars ahead the first year 

But with a Signet Copier at its finger 
tips, each department will save many 
pages of typing daily. The 101 short 
cuts which Verifax copying has brought 
to thousands of offices will be fully uti- 


lized. Imagine—half the mail answered 
without dictation and typing. “All-day” 
retyping jobs done in 20 minutes 


Jobs beyond the scope of ordinary 
copiers will be routine. For example, 
Verifax copies can be made on pre- 
printed office forms and on both sides 
of standard copy paper. Why, even an 
offset plate can be made in 1 minute for 
less than 20¢, with low-cost adapter, 


No wonder even “one-man” offices 
hail this new $148 copier as the greatest 
office aid since the typewriter. 


-——-— — — — — — — - MAIL COUPON TODAY —-—————— —— — —— — -— - -— -— -— -— -— - -- 


Send for free folder giving details 
on the $148 Signet and other Verifax 
Copiers and valuable booklet re 
vealing short cuts Verifax copying 
has brought to 
+ <i thousands of offices 
s syst Or get in touch 
with nearest Veri- 
fax dealer listed in 

“vellow pages.” 
Prices quoted are 


subject to change 


wetthout notice. 


EASTMAN KODAK COMPANY, Business Photo Methods Division 


343 State Street, Rochester 4, N.Y 


Gentlemen: Please send free Signet folder and 


“Short Cuts” booklet. No obligation 


Name 





Company 


~~» Position 


21-11 
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City — 





“Like MACK TRUCKS’ they say, “this roof 
is ATTRACTIVE, INDESTRUCTIBLE 
AND STRONG AS A BULLDOG” 


S ALUMINUM Roe 
40,000 souare ret 


SUPPLIED BY 


BETHLEHEM ALUMINUM 


Wy) VALLEY REMOLDS wk 
Le St. Je 


REYNOLDS ““~ ALUMINUM 


INDUSTRIAL CORRUGATED 


For continued use of its huge storage building 
at Allentown, Pa., Mack Trucks, Inc. had a roof 
replacement problem. You see the solution 

in the air view above--140,000 square feet of 
Reynolds Aluminum! 


Harold Dickson, Factory Manager, says the main 
reasons for using aluminum were maintenance- 

free economy and ease of installation. He adds: 
“Our own crew applied the material as engineered 
by your supplier, Bethiehem Aluminum, Inc. 

We feel that our new roof is completely in character 
with our own Mack trucks—attractive, indestructible 
and strong as a bulldog.” 


Add the advantage of radiant heat reflection—for cooler 
interiors in summer, warmer in winter. And remember 


this material is ideal for siding as well as roofing. Specifications: 
Thickness: .032” 
Widths: 48'/3" and 35”; nominal coverage 45” and 32” 
Finishes: Embossed or mill finish. 

Corrugation: 2.67” center to center; a" depth. 


Weight: 56 Ibs. per 100 sq. ft. of formed sheet. 





A complete installation service is available. For name of 
nearest franchised jobber-erector, call the Reynolds office 
listed under “Building Materials’ in classified phone 
books of principal cities. Or write to 

Reynolds Metals Company, Building Products Divi- 
sion, 2021 South Ninth Street, Louisville 1, Kentucky See “CIRCUS BOY,” Reynolds new dramatic 
adventure series, Sundays, NBC-TV Network. 


REYNOLDS 3% ALUMINUM 


BUILDING PRODUCTS 
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How to Make a Good Showing 


All the 


1 new 


shown above comes im 
yourself kit for making a 
visual sales presentation. The Sell-It 
Kit is made by Joshua Meier Co., Inc., 
601 W. 26 St.. New York, and is in 


tended to give an amateur all the help 


PCat 


do-it 


possible in making a good-looking sales 
package The kit, with a 
short instruction book, includes 
leaf book, lavout guides 
rtwork, and other 
unit is $8.95 


complete 
i loose 
ready-to-paste 


aids. Price of the 


The Nail With the Screw Cut 


Ihe old smooth-shank nail that has 


been the carpenter's mainstay for so 


imany vears may soon get 
competition 
brothers. ‘The 
made by Jones 
said to be 
nails are cheaper to use, 
) 


more scTrious 
from one of its 
new Ardox spiral nail, 
& Laughlin Steel Corp., 
And Ardox 


it is claimed, 


SCTCWY 


easier to drive 


vecause they have greater holding 
power, can be used more sparingly 

J&L. makes the nail under, license of 
the Steel Co. of Canada, 
veloped it. In the construction of a 
large housing project, J&L says, 282 
kegs of Ardox nails did the work of 400 
kegs of conventional 
ng of about $250 


that 


which de 


ones—a cost sav 


(he company claims 
be realized in 


imilar wings Can 


industrial box and 
making, 


tenance Ihe 


plants on pallet 


crating, and general main 
spirals also reduce the 
creeping of nails in unseasoned wood 

The Ardox product is 
from point to head, earlier spiral nails 
had threads rolled into only a portion 
of the shank. Instead of using an ex 
pensive rolling process, J&L makes the 
Ardox nails from a continuous length 


of threaded wire 


1 spiral nail 


formed 
Ardox 
other spiral 
metal than 
vou get 65 


Because they ar from pre 


threaded wire, the nails are not 
only than 
but also use les 


nails 


nails 
regular 
Ardox 


compared with 


( he pe I 


For example 
nails pel Ib 


47 conventional 16-penny nails 


16-penn' 


New Gun Gives Paint a Whirl 


centrif 
pressure to 


\ new paint gun that uses 
ugal action instead of ait 
spread paint over a surface is 
manufactured by the Martin Stove & 
Range Co., Florence, Ala. ‘The unit, 
which weighs only 5-lb. when loaded 
with a quart of paint, is aimed pri 
marily at the do-it-yourself market, but 
is expected to sell to professional 
painters also 


being 
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Main feature 
Rogers Rotary 


tains no nozzle 


called the 
It con 

com 
Instead 
prov ided by a thre speed 


of the 
is its 
needles, valve 


gun 
implic ifs 


pressors, or other delicate part 
the power is 
Westinghouse motor that spins a rotor 
at 5,000-rpm., 10,000-rpm., or 15,000 
rmp. This motion forms a suction that 
pulls the paint from the can up to the 


rotor. Here, it is whirled outward to 


the edge of the rotor where it escapes 
through a slot. 

Che spread range of the paint as it 
flies toward the surface being painted 
can be regulated by adjusting the 
height of the slot he thickness of 
the paint applied is governed by the 
rate of movement of the operator's arm. 
¢ Paint Saving—Because the gun is 
not a spray unit, the manufacturer says 
it saves paint. The claim is made that 
when the Rogers Rotary is used, 95% 
of the paint goes on the object being 
painted, with only 5% of the paint 
being lost in the air. Paint with 
regular spray guns sometimes runs as 
high at 35% 

Ihe manufacturer also says that the 
new gun can handle any tvpe of pamt 
The only recommendation made is that 
the user carefully follow 
on the can for thinning his paint 
to insure the proper 
ment of liquid through the system 

Napco, Inc., 3473 Fairmount Ave 
Cleveland, is the sales for the 
Rogers Rotary I he reports 
it already has initial mor 
than 200,000 units gun 
is $39.95 


loss 


mstructions 
This 


IS Hecessa}4©y Ove 


agent 
company 
orders of 
Price of the 





NEW PRODUCTS BRIEFS 





A TV station changer that can b 
ittached to almost any television set is 
being produced by Alliance Mfg. Co., 
Inc., of Alliance, Ohio 
be installed by anvone 
Run by two flashlight batteries, it 
operat the station 
through 20 ft. of 
$19.95 


Ihe device can 
ina few minutes 
will 

witch 
cost 15 


tuning 
wire hie 


Heat-resistant styrene for use in clectri 
appliance housing and other molding 
has been developed by Bakelite Co., a 
Carbide & Carbon 
compound ( illed 
1 heat distortion point 
high impact strength, and 


division of Union 
Corp Ihe new 
IMD.-5161, has 
190] 
good resistance to chemicals and corro 


above 


sion 

° 
A vibrating power roller for compr 
ing sand fills and hot asphalt i 
manufactured by Rolcor Industrie 
3, Minn Phe Vibrapac 
unit, weighing 14 tons, is said to do 
jobs that usually require rollers of eight 
Price: $1,495 

. 

Remote control TV camera for us 
in explosive atmosphere: 


he ng 


Minne ipoli 


tons or more 


and high tem 
perature locations is being manufac 
tured by Hancock Electronics Corp 
Redwood City, Calif. All regular oper 
iting adjustments of the unit, including 
rotation of lens turrets and 
focus, handled from one or 
control point: 


opti i] 
can be 
more 
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NEW 


GAMMA RAY 


QUALITY CONTRO! 


factory made 


ALLOY SLING CHAINS 


the PREFERENCE 
wherever PLANT 
SAFETY...LOW 
MAINTENANCE 
and FEWER 
REPLACEMENTS 


are factors! 


Taylor is the only 
chain manufacturer 
authorized by the AEC 
to use Gamma Ray for 
quality control. This, 
in addition to our rig 
id standards, plus Con 
trolled Atmosphere 
Heat-Treating and pat 
ented TAYCO Hooks, 
is your big assurance 
of alloy slings that are 
tougher, safer — last 
longer and cost less 


Call your DISTRIBUTOR today 
for all the facts and 
specifications! 


5.G. TAYLOR CHAIN CO., Inc. 


A complete line of quality chain! 


Main Office and Plant 
Hammond, Ind 
Eastern Sales Office and Plant 
1505 Smaliman Street 
Pittsburgh, Pa 


Taytor Mave 


NAME 


7 
’ 
SINCE 1873 
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What Makes Corrosion? 


@ Its annual cost—most often in the form of rust—is 


staggering. 


@ But scientists, still baffled by its basic “whys,” aren’t 
certain they'll ever find a complete cure. 


@ Meanwhile, engineers are chipping away at the 


yearly bill by preventive, delaying techniques. 


l'remendous advances have becn 
made in controlligg corrosion and its 
stupendous cost in recent years. Re 
carchers, secking better ways to protect 
metal surfaces, have unearthed proper 
habits of ferrous metals that 
would have been beyond the wildest 
dreams of the engineer 25 
vcoars ago 

But the annual loss to corrosion is 
till staggering, despite the 
Sun, air, and light, coming into contact 
with ferrous metais and alloys, 
U.S. industry $5.5-billion a year. 
Cabk pipes, and foundations suffer 
$1-billion damage each year from con 
tact with the earth. Homeowners are 
faced with an annual $1 4-billion bill for 
S-million just for 
iuimed hot water tanks. ‘The 


tics and 


corrosion 


advances 


cost 


corrosion damage—$22 
vearly cor 
rosion cost for the railroads is $500-mil 
lion, for the Navy, $100-million. And 
iutomotive engineers call corrosion a 
top factor in the annual junking of 
3-milhon cars 
* Resources—The toll of 
especially alarming in the light of the 
rete with which the U.S. is using up 
its reserves of base metals (BW—Mavy 
26'56,p113) Nobody more 
than the scientists who are trying to 
find the root causes of corrosion (BW 
Sep.22°56,p140). But the factors 
remain clusive—as they are in so many 
phenomena The whys of 
won't be found until much 
more is learned about matter—the inter 
action of molecules, the 
roles of clectricity and magnetism 

No one can say when—or if—explana 
tions will be found that will enable en 
ginecrs to prevent corrosion or decay 


CoOTTOSION 1S 


worries 


basic 


Common 


corrosion 


atoms and 


by climinating the conditions that cause 
it. Faced with that uncertainty, most 
current research is being aimed princi 
pally at down the rate of 
CoTTOSsSION 


slowing 


lor centuries, man has known that 
corrosion is basically the destruction or 
dissolving of metals by chemical action. 
There are known sets of circumstances 
that can set the process into action 

Best known of all types of corrosion 
ire the f iron in the 


ordinary rusting of 


presence of water and oxygen, and 
galvanic—or clectrochemical—corrosion, 
which takes place when two metals 
come in contact with each other in the 
same water or chemical solution. Here, 
an electric current is set up that causes 
the rapid corrosion of the more chemi- 
cally active of the two metals. 
Physicists can demonstrate that the 
more chemically active metal becomes 
active a cathode, 
two setting up the electro 
that causes the cor- 
can’t understand is 
such as silver, are 
chemically, while 
magnesium, are rela- 


an anode, the less 
with the 
chemical process 
What they 
mctals, 
mactive 


rosion 
why 
relatively 
others, 
tively active 

There are other situations that shape 
up as causes of which 
serve to complicate any theories con- 
ceming it. Take the so-called concentra- 
tion cell corrosion, which occurs when a 
metal comes in contact with two dif- 
ferent liquids. Researchers are not con 
vinced that this is just another type of 
galvanic corrosion; they won't accept 
that until they 
know just what is going on in both the 
liquids and the metals at a molecular, 
atomic, and sub-atomic level 
¢ The Stopgaps—It is in the practical 
coping with corrosion that researchers 
are making their best progress, rather 
than in dissecting the theory of its 
ravages. Thus found a 
paint that can be applied right onto a 
rusted surface, with a marked slowing 
down of the rate of decay. With earlier 
paints, it daub 
over a rusted spot 

Another big, practical help for in- 
dustry is the sacrificial anode, used to 
protect everything from the family hot 
water heater to the hulls of ships and 
the locks of the Panama Canal. Sacri- 
ficial anodes are usually made of mag- 
nesium, a metal that is high on the 
galvanic series, and so serve to protect 
less chemically active metals like iron 
and steel from the damage of electro- 
chemical corrosion. The anodes suffer 
the damage themselves, and can be re 
placed when deterioration has reached 


some 


suc h is 


too, 


corrosion 


obvious explanation 


industry has 


was quite useless to 
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Student Union & Food Service Buiiding of the Indiana University Medical Center, Indianapolis, 


Indiana University Installs 103 
General Electric Thinline Air Conditioners 





The problem: to air condition an existing building without 
hurting its appearance. And without costly ductwork or 
plumbing. The answer; the General Electric Thinline. 

The Thinline is only 16% inches thin, so it fits flush with 
the outside of this Indiana University building. For all its 
compactness, the Thin/ine carries a high BTU rating, assuring 
ample cooling capacity. And the General Electric name itself 
assures long-lived, dependable performance, 


Progress /s Our Most Important Product 
Only 16% inches thin—!. Compact—takes up 4 


G if N ~ A A L E LE CT K | C less space than corresponding old-style models, 2. Eco- 
} 4. Written 


nomical to operate Easy to install 
guarantee. General Electric Company, Louisville 1, Ky. 


16-inch General Electric Thinline fits almost anywhere — takes up 1s less space 


Swing-away installation permits Fits upper or lower half of any con- Fits most casement windows— Through the wall installation for 
fast, easy window-cleaning. ventional double-sash window. without alteration or mutilation, use in new or old buildings, 
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” ‘Seni Luff Tites° 


Offer Appliance Manufacturers 


Lower Costs and Superior Performance 


Leading appliance manufacturers 
are cutting production costs and 


improving their products by adopt- 
ing Townsend Tuff-Tite fasteners. 
The one-piece head and washer con- 
struction of Tuff-Tites eliminates a 
major source of leakage. The addi- 
tional pre-assembled neoprene 
washer not only serves to eliminate 
leakage, but also protects porcelain 
enamel! surfaces from scratches and 
mars. Since they are resistant to 
vibration, Tuff-Tites have any 


number of applications in the ap- 
pliance field. 

If you have a fastening problem, 
Townsend specialists will be glad 
to make recommendations as to 
the proper Tuff-Tite to meet your 
needs. If a standard item cennot 
be used, Townsend engineers will 
design a custom-made fastener to 
answer your purpose. 

For complete information, write 
to Townsend Company or use the 
coupon below. 


‘The Fastening Authority = 


Townsend 


Connery + ESTABLISHED 1816 


BRIGHTON, | — 


VANIA a relchen. 


Seles Offices in Principal Cities 


Cherry Rivet Division + Senta Ane, California 


In Canada: Pormenter & Bulloch Manufacturing Company, Lid, Gananoque, Ontario 


TOWNSEND COMPANY 
Post Office Box 237A Nome 
New Brighton, Pa Compony 
Please send to me without 
obligation “Tuff-Tite” Bulle 
tin TL-97 City 


Street 





Title 








half the paint sold for 
use over metal surfaces is 
sold as a corrosion preven- 


Ml 


tative... 


STORY starts on p. 136 


a point when they can no longer pro- 
tect the other metal 

Paint and coatings, though, remain 
the No. 1 protector against corrosion. 
Makers of paint say that half of the 
paint sold to cover metal surfaces is 
for protective purposes 
¢ Enamels—At high temperatures, vit 
reous enamels have long been used to 
shield against corrosion though no on 
knows exactly how hard they work. Onc 
prevalent theory is that the oxygen 
present at the firing of the enamel plays 
a part in making it adhere to the metal, 
forming a corrosion-proof skin. 

Physicists at the National Bureau of 
Standards in pursuing this theory, r 
cently ran a series of experiments vary 
ing the oxygen content of the furnace, 
and the amount of cobalt oxide—used 
to promote bonding of enamel and 
metal—used in different firings of the 
same enamel. They found that when 
the oxygen was decreased, the cobalt 
oxide had to be increased, to get the 
best results, The catch is that oxygen, 
seemingly essential to the bonding, can 
also start corrosion of the metal even 
as the bonding job is being done. Yet 
if the coating layer contains easily re 
ducible oxides, selective corrosion may 
occur in a furnace atmosphere that is 
substantially free from pure oxvgen 
¢ Rectifiers—Public utility engineers, 
swiveting over the corrosion of their 
miles of underground pipes and cables 
are showing especial interest in one new 
development that was introduced last 
spring by Good-All Electrical Mfg. Co 
at the annual conference of the Assn 
of Corrosion Engineers. This is a small 
oil-immersed rectifier that sets up its 
own weak current and that works much 
like a sacrificial anode, and is usually 
competitive with it in cost. The recti 
fier was designed especially to provide 
cathode protection for 
systems, but it’s said to 


gas and water 
be suitable tor 
uny anti-corrosion job where low cost 
and low current are the most important 
factors 
¢ Chemicals—A_ varicty of chemicals 
have intruded in recent vears into th 
field of preventing corrosion, too. A 
headliner has been hydrazine~also used 
in rocket fuels—which has served to 
condition feedwater for boilers 

For decades, engineers have been 
working to precondition boiler water, 
the ideal target being water that is only 
slightly alkaline 


solved solids or free oxygen 


ind contains no dis 
l'o con 
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J-M Movable Walls in the offices of The Travelers Insurance Companies, Hartford, Conn 
insure privacy, are architecturally attractive, meet changing space requirements 
Architects: Voorhees Walker Smith and Smith 


Space savers...space makers 


Johns-Manville Asbestos Movable Wallis are easy to dismantie 
and re-locate ...save space and make space... 
moderately priced 


J-M Universal Movable Walls are one of the easiest other types of factory-finished partitions, can be 
and most economical of all movable partitions to repainted with ordinary paint. 


erect and re-locate. The asbestos panels are flush and Undivided responsibility for a complete job 


»rojection free, have a clean, smooth surface that 
proj ; These flush or glazed partitions are erected as well 


$ easy to maintain. They are moderately priced. 
Be i as supplied by the Johns-Manville Construction 


J-M Universal Walls are available in a textured Department complete with doors, door hardware, 
stipple finish in restful colors. This finish is a tough, glass and trim. 
hard film much thicker than on the usual movable Johns-Manville Movable Walls are available in 
partition. It is mar- and scratch-resistant . . . rejects several types to meet varying budget considerations. 
stain and soil. . . can be easily washed and even For details, write Johns-Manville, Department BW, 
scrubbed, if necessary. If damaged, it can be touched Box 158, New York 16, New York. In Canada, 
up inexpensively to look like new .. . and, unlike write 565 Lakeshore Road East, Port Credit, Ontario, 


See “MEET THE PRESS" on NBC-TV, sponsored on alternate Sundays by Johns-Manvilie 


40n* 


JM Johns-Manville 


Pe 





Seeing this man at work, you 
might think he was a magician, 
the way he makes words and pic- 
He's 
not a magician, but he is, in a 
He's 


part chem 


tures materialize on metal 
way, several men in one 
part photographer 
ist an expert on tone values 
and much more 
The offset platemaker is first 
of 


all a skilled craftsman. “Burn 


ing in” an image on a light-sen 
sitized metal plate seems simple, 
but his exposure must be precise 
to capture the tones of the origi 
nal artwork, His knowledge of 
the chemistry and physics of his 
job must be thorough. And since 


new refinements and materials 
are constantly being introduced 
into his job, you'll find him to be 
a student as well. His skills play 
a major part in the fine quality 


of modern offset lithography. 





People in Printing: 


PLATEMAKER 


Your printer can be just about the best 
friend you have in business. Be wise and 
ask for his advice before you plan your 
next job. 

Give him time enough to do your job 
well. Give him correct copy—he’s just as 
anxious as you are to avoid costly cor- 
rections. And ask him about the paper 
that’s best for your printing jobs, for the 
right paper is an indispensable ingredi- 

* ent in good printing. Or write New York 
& Pennsylvania Co., 230 Park Avenue, 
New York 17, N.Y. 


New York and Penn 


Kile and , Tagoer Wlanif acta ceed 


a 


._. . the element techne- 


tium, a powerful corrosion 


inhibitor, is an ideal tool to 


‘ 


test corrosion theories. . .’ 
STORY starts on p. 136 


trol acidity, they have resorted to 
chemicals. Dissolved solids have been 
removed by evaporation or by ion ex- 
change resins. Sodium sulphite has been 
added to reduce the amount of oxygen. 

Admittedly, the climination of oxy- 
gen has been the weak link in the 
process. Sodium sulphite does its job 
only if a lot of it is used; this in turn 
adds dissolved solids—sodium sulphite 
or sulphate—to the water. These solids 
hamper boiler operation seriously, espe- 
cially in the newer, high-pressure jobs. 

This is where hydrazine comes in. 
It’s a clear white alkaline liquid, smell 
ing like ammonia, and it reacts with 
oxygen to form nitrogen and water. In 
theory, one pound of hydrazine elimi 
nates a pound of oxygen. Thus, it gets 
rid of the oxygen more efficiently than 
sodium sulphite and still adds no dam 
aging solids. 
¢ Something New—While all  thes« 
anti-corrosion measures have been lean- 
ing on the empirical—to observed know- 
ledge of what corrosion does rather 
than the abstraction of why it does it 
atleast notable development 
has been made in the theoretical field. 
That came with the birth of techne 
tium, the radioactive clement that was 
for a long time just a blank, below 
manganese, on the Periodic Chart of 
Elements. For centuries, scientists had 
suspected its existence, but the actual 
discovery did not until 1937, 
when C. Perrier and Emilio Segre estab 
lished its existence by bombarding 
molbdenum with deuterons. 

The cyclotron, though, could not 
produce technetium in sufficient quan 
tities to become a factor in the 
study The needed quan 
tity came later, when it was found that 
technetium is one of the many fission 
products of uranium when it splits in a 
nuclear reactor 
e Fasy to Trace—Prcliminary studie: 
have already established that technetium 
is one of the most powerful inhibitors 
of corrosion. And it kev 
virtue: Being radioactive casy to 
Between the two qualities, re 
searchers find it an ideal tool for testing 
the theories of how corrosion inhibitors 
really work. For example, technetium 
may show them why it is that a small 
amount of nickel makes steel less pronc 
to corrosion. And it should put them a 
long day’s journey nearer to finding th« 


one 


COT 


basic 
of corrosion 


another 
it’s 


has 


trace 


OFFSET « 
SUPER «+ 


ENGLISH FINISH « 
MUSIC + TABLET * 


EGGSHELL + ENGLISH FINISH LITHO «+ 
DUPLICATOR + MIMEOGRAPH + 


perfect inhibitor for corrosion under 
my set of circumstances. END 
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More than 240,000 people keep Cities Service, one of 
the world’s largest oil companies, operating at full steam 


.. 240,000 people who locate, produce, refine, improve, 


market and invest in the petroleum that constitutes any 


oil company’s lifeblood. 


A winning team? Judge for yourself: Today, Cities 
Service is pushing forward in ever longer strides, with 
new refining facilities and techniques, new oil discover- 
ies, new pipelines and tankers, new dealers, and new and 


improved petroleum products, unsurpassed in quality. 


Moreover, the very fact that this surging activity 
exists, serves to assure further expansion for 


healthy growth stimulates still more growth. 


And significantly, this growth is more than the sign 
of a healthy company ... it’s living proof of a healthy 
country. For it again demonstrates the rich harvest of 
a system in which government, industry, and all citizens 


share an interest and an obligation toward each other. 


CITIES () SERVICE 


Progr 


through Service 





NEW DEPARTURE 


BALL BEARINGS 


make good products 


better 


X 4 


FOR... greater accuracy + less maintenance 


SEE WIDE WIDE woRLD'’ 


* higher speeds + longer life 


NEW DEPARTURE + Division of GENERAL MOTORS + BRISTOL, CONNECTICUT 


@) CINCINNATI'S 
SHERATON-GiIBSON 


For reservations at 
any Sheraton Hotel 
call the Sheraton 
nearest you. 
EAST 
NEW YORE 
4 TON 


and other Midwest cities 


PACIFIC 


Here is a city within a city — with spacious modern SAN FRAN 


bedrooms, a sidewalk cafe, a breathtaking Louis XVI Ballroom, 
and meals served in the grand manner. For reservations, 


i ANOELE 
PASADENA 


CANADA 


call the Sheraton nearest you, MONTREAL 


TOR 


SHERATON ite proudest name in HOTELS “wc rs 
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Mellon Institute will build a $1-million 
laboratory outside Pittsburgh for its 
recently formed radiation research de 
partment. Construction will get under 
way this fall and is expected to be 
completed by late next summer. 
Housed in the laboratory will be a 
$3-million Van de Graaff particle ac- 
celerator to test uses of radiation to 
various manufacturing processes. 
© 


The Bureau of Mines has started a 
$110,000 research project, financed by 
the Atomic Energy Commission, to 
develop a method of recovering zit 
conium from impure sponge metal, 
mill scrap, and zirconium alloys. 

e 


Boron 10 is being produced by ‘Twen- 
ticth Century Electronics, Ltd., in 
Surrey, England, by a process claimed 
to use the world first commercial 
isotope separation column The 
column, a narrow tube packed with 5 
miles of stainless stec] wire, cost about 
$5,600 per ft. to build 
s 


A lollipop-shaped balloon for the Air 
Force, described as a major breakthrough 
in the design of ground electronics 
equipment, has been developed by 
Westinghouse Electric Corp. The para 
balloon is, in effect, a lightweight mo 
bile radar set that when inflated, forms 
a parabolic reflector 30-ft. high. Since 
the reflector is made of fiber glass cloth 
instead of metal, it has a considerable 
weight advantage over conventional 
ground radar antenna 

* 


Admiral Corp. has installed the nation’s 
most powerful cobalt radiation test 
chamber at its nucleonics laboratory at 
Chicago, Ill. Rated at 20,000 curi 

the Admiral radioactive cobalt slugs 
will be used to study radiation damag 
to electron component 

7 


The Office of Technical Services of the 
Commerce Dept., has just released two 
Armed = bore research reports. One 
deals with the effects of weather and 
temperature-humidity cycling condi 
tions on plastic laminates using glass. 
Ihe other concerns the effectiveness of 
1 polyester film laminate as a grease- 
proof barrier material 

* 


Plans for a lab in the United Kingdom 
te handle fundamental research, sup 
ported by funds from U.S. industries, 
re being completed by Arthur D. 
Little In industrial consulting rr 
search firm of Cambridge. Mass. The 
proposed laboratory w ill be located at 
Inveresk, near Edinburgh, Scotland 
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“Excellent community support and cooperation shown by the people of this crea, spearheaded by their 
Chambers of Commerce”... one of the principal reasons for the construction at 

Wampum, Pennsylvania, of this new plant by the Medusa Portland Cement Company, Cleveland, Ohio 











THERE MUST BE A REASON... 


oe Medusa Portland Cement Company 
Ne’ Planted a New *12,000,000 Plant 


IN PENNSYLVANIA 


Ellery Sedgwick, Jr., President of . “Excellent community support and cooperation. 
Medusa Portland Cement Com- 
pany, tells why a Pennsylvania 
location was chosen for their larg- 
est single plant investment in the . “A rapidly rising rate of construction activity and 
company’s 64-year old history. population increase within a 100-mile radius .. . our 
Here, in Mr. Sedewick’s own words, natural market.” 


are the principal reasons: 


“Abundant water supply and availability of power 
at relatively low rates. 


Your company can also benefit from these... and the 
4“ , many, many more advantages that Pennsylvania offers. 
An abundant supply of . . . our principal raw > y i , , an 
on special survey, prepared in confidence to your in- 
material. It is becoming increasingly difficult, in this f oh eee f 


: dividual requirements, can tell you more about how 
country, to locate suitable limestone in proximity to q y : 


Pennsylvania fits in with your new plant plans. 
large cement consuming markets. , , 


: : For details, write or call 
“Extensive deposits of coal immediately adjacent... Pennsylvania Department of Commerce 
we estimate that it will cost us about 50% less than Main Capitol Building, 301 State Street 
coal supplied to our other plants. Harrisburg, Pennsylvania 
Phone: CEdar 4-2912 


Special reports and tabulations, tailored to stated location requirements, will be prepared 
upon request by engineering and economics specialists from central data, files and direct sources, covering: 


Labor—Availability, skills, rates, surplus Sites—Acreage, topography, utility services, Fuel—Coal, oil, natural gas service, costs, 


areas photos, maps; industrial districts. 
Engineering—Schools, enrollment, special- 


Materials—Metals, industrial chemicals, ization, research laboratories, 


wood, textiles, farm products SCTVICES. 


Markets—Consumer, industrial product, 
state, regional 

Transportation —Water, rail, truck, air tran- 
sit time, costs Minerals—Location, reserves, potentials, Taxes—Inter-state and community com- 

parisons, assessment ratios, mill- 


Financing—Community-state industrial analyses 
ages, corporate 


building program, lease-purchase, 


Water—Quantitative, qualitative analyses 
commercial credit. 


Communities —Characteristics, size, regions, 
Building—Availability, sizes, location, de- Power—Capacity, network, industrial ser- housing, schools, culture, recrea- 
scriptions, vice, Costs tion 


Industrial Representatives Available for Inspection Tours, Conferences and Consultations 





An ancient art — heritage of modern achievement/ 


@ Existent treasures of an art created many centuries 
ago in the Orient offer positive proof of the lifetime 
beauty and durability of porcelain enamel 

Through modern chemistry, Eagle-Picher and porce- 
lain enamel manufacturers continually are improving 
enamel coatings for wide-spread applications to meet 
today’s more functional demands. For example, porce- 
lain enamel now is used on interesting, new aluminum 
products and continues to find broader application to 
products made of steel 

For all of its artistic qualities, genuine porcelain 
enamel offers manufacturers many practical advantages. 


Divisions and principal products CHEMICAL DIVISION 


It doesn’t stain, rust or discolor! It’s easy to keep clean! 
It offers unusual protection against scratches and corro- 
sion; withstands a broad range of temperatures. 

Good reason manufacturers are finding more and 
more uses for porcelain ename!—in modern building 
construction, in industry and on the farm. Already, of 
course, porcelain enamel is guarding the life and beauty 
of a wide variety of popular home appliances. 

As a major source of the vital zinc and lead pigments 
which give porcelain enamel its highly desirable lifetime 
qualities, the Chemical Division of Eagle-Picher wel- 
comes opportunities to share its diversified experience. 


lead and zinc pigments and oxides, sulphuric acid « FABRICON 


PRODUCTS DIVISION—automotive products, plastics, waxed paper and cellophane food wrappers +» INSULATION DIVISION 


aluminum combination storm enclosures, mineral wool insulations, diatomaceous earth products +» MINING & SMELTING 
pivision—zinc, lead, germanium, cadmium + OHIO RUBBER COMPANY DIVISioN—molded and extruded rubber products 


The Eagle-Picher Company, General Offices: Cincinnati 1, Ohio 


EAGLE-PICHER 
Since 1843 
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Boiler Rooms: 


@ The stock sale gyps have swarmed back down from 


Canada into the New York area. 


@ SEC is after them, with a red hot probe, as “inves- 
tors’” losses run high into the millions. 


@ But the policeman’s lot is a difficult one, with profits 


vast and the crooks tough. 
“These 


securities 
1920s—they milhons of dollars, 
thousands of defrauded individuals.” 
That was the Wall Street 
broker characterized the renaissance of 
an old Street 
rooms In the 
Securities & 


( pe ned up 


deals COMPTIs¢ the 
windles 
involve 


greatest 


( og 
since the roaring 


Way one 


boiler 
months, the 


phenomenon—the 
past 
| XC hange 


four 
Commission has 
in extra mtensive 
tion into the 
the boiler room 
10,000 “investor will be interviewed 
before it ind SEC hopes that 
the result will be the closing up of the 
nationwid 


investiga 
ictivities of 
Ne irly 


wick pr id 


opel itors 
Ove! 


confidence game before too 


bilked 
Assets—You get a 
what a 


many more people ar 
¢ Watered 

good idea of 
just from the 
room is run bv h 


pre tty 
boiler room is 
Basically a 


igh pressure 


boiler 
stock 
whose 
their 
watered. 


Thane 


stlesmen dealing in_ securities 


prices have been manipulated, 
considerably 
thus 


watered stock put under a 


ets valuation 
Ihe boiler room tag i in apt on 
high pres- 
sure sales pitch 

rom the Korean 
thi vcar boiler 
centered in (¢ 


he ng 


War until early 
room activity was 
inada. Most of the sell 
done bi U S 
telephone 
the States, particularly in the 
Metropolitan area. The hot 
were uranium issues: the 
as to how 
speculators 


ing wa citizen 


however, via to people in 
New York 
tocks then 
many guess 
money was lost by 
during the uranium mad 
ness always run to at least cight figures 

Karly this SEC detected a 
surge of boiler room activity in New 
York. It soon found that many of 
the operators who had been in Canada 
witched their base of opera 
tions, often takmg Wall Street ad 
dresses. But the technique was the 
san All the elling was done by 
phone, most of it now to the Midwest 
lar West, and New England. U 
iS 1 tavorite I he 
in the boiler rooms are currently 
moder, peddling ‘“‘jct-age 
like lithium and 
speculative petroleum which 
have long been boiler room favorite: 


¢ Colorful Shills—The boiler room op- 


rie h 


vear, 


had now 


ranium 
longer the con men 
li In? 
metals’ 
titanium, as well as 


share 


BUSINESS WEEK e Nov. 10, 1956 


a colorful crowd. SEC in- 
found boiler 


20 to 30 phones 


crators arc 
vestigators 
with lines of 
into one-room offices 


have rooms 
crammed 
manned by burly 
undershurts Good tek 
hard to 


mastermind. So the in 


characters in 


phone salesmen ar find,” 


bleated on 
cdiustry is crowded with ex-carnival 


b inke Ts 
pros, and bookmakers 


conhdence game 
Anvone with ex 
sucker has the 
requisites for boiler room em 


pitchmen 
perience in fleecing a 
prime 
ployment 
Shc 


rooms 


50) or 6U boiler 
New York's 


pre tty much in 


that the 
iround 
work 


don't 


believes 
scattered 
financial district 
concert. “The 
cach others’ 


want to queer 
SEC in 
pushing 


deals avs one 
vestigator. “So if one outht 1 
» stock hard, another will make sure 
it doesn’t start to sell that stock short 
to drive down the SEC has also 
that 
begun moving into the 


price 


noticed recent signs organized 
racketeers have 
boiler rooms 
¢ Sucker List—Any 


operation starts 


boiler room 
sucker list of 
often running to 

These lists are 
stockholders’ 
speculative 


good 
with a 
prospective customers 
10,000 or more name: 
ometimes made up from 
lists of companies 
the idea being that once a person has 
bitten for a stock, he will 


bite again uranium com 


existing 


peculative 
Thus the 
panies have been a big such 
lists. Obituaries provide other valuabk 


clues, especially to widow 


source for 


who might 
handy 
p pe I 

bargain ind in 


have inheritance 


Some 


touting 


some 


firms 


money 
idvertise in new 
tremendous 
luding a coupon, which, when sent 
back puts the 
the boiler 


inter 


ender at the head of 

ucker list. There is 
hange of sucker lists be 
outright 


price for a 


room 
ilso in 
tween hous ind frequenth 
iles of such list Dh 
sucker list varies from a penm 
for lists of questionablk 
as much 50¢ or 75¢ per name for 
particularly lush lists. One Jersey Cit 
house is reported to have sold its 
sucker list for $35,000 

Armed with a 
telephone ind a 
ers, the boiler 


1 Thali 


promise to 


ucker list, a bank of 
taft of smooth talk 


room centr preneur 1 


The Pressure Is Up 


ready for action. The routine generally 
goes like this: First, a particularly mel- 
low-voiced, earnest sounding young 
‘cocksy,”” makes a call 
mark, and the whole 
line is soft sell. “We think we will be 
ible to help inaximize stock 
market profits 1 minimum of risk 
to vourself,”” is 
initial 


called d 
to a prospective 


you 
with 
1 typK i] approa h. ‘The 
usually a modest 
shares at $1 or less 


investment 1 
om iv, for 100 
a share 

¢ Control of Prices—Subsequent calls 
littl fever. In the 


first place the room usually ree 


work up a more 


boiler 
stocks 
control 


bloc k 


hands Oli 


ommends only over whose 
it ha one 
owning a large 
ible to lay 


vain pre Cs 


price 
either through 
itself, or by being 
i big block at bar 
Thus, the cocksy doesn't 

says the 
it usually 

judicious 


have to le when he 
the stock is 
the impetus of 
by the boiler room itself 

Once the cocksy has laid the ground 
work, a hard sell boy takes over, Called 
i loader this character hits the 
with everything he’s got. He 
ivs he has a sure thing, that the 
hould sell out his other se 
often 


borrow 


price ot 
soaring is, under 


SOM buying 


suckel 
chent 
uuritve 

grack 


good equitic ind even 


money to buy into it 

All of this 
most of it 1s 
SEC with 


ence of a 


telephone activity—and 
long-distance—provides 
clue to the exist 
In checking 
with a que tionable = firm 
first things to look at is the 
If it’s a whopper, 
operation is a full 
phone bill of 
unearthed in New 
York this year 71,000 per 
house for less than cig sht months. Some 
phone bills have run to over a quartet 
of a million dollars annually 
¢ A Case in Point—One of th 
heavily touted stocks by boiler rooms 
has beeri Great Sweet Grass Oils Ltd., 
1 Canadian company whose shares have 
recently been suspended from Ameri 
Stock Exchange trading at SEC’ 
demand, One called at her 
Kan.) New 
York boiler persuaded by 
a cock to buy Great Sweet Gra it 
wound $2.50 a share initially, then 
mace further purcha n it lighth 
higher price She was told the stock 
would have a ind that 
the broker knew at hours in 
idvance what the 
he 


a valuable 
boiler room 
complaint 
one of the 
size of the phone bill 
chance we the 
fledged boiler room. ‘The 
ix boiler rooms 
averaged $ 


most 


can 
woman 
from a 


Emporia home 


room Wa 


steep price ris 
least } 
price action would 
Great Sweet Grass did move up, to 
share at its highest, but 
went on a price roller 


and SEC’ 


round %6 a 
then 
that drew complaint: 


coaster 
itten 
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Homeowners 


policies on “Short Write” Forms 


mean important savings to you 


“Short Write” is the policy form engineered to 


the requirements of this highly popular new, ‘one policy with 


one premium’ type of underwriting 


Two scant years ago, “Short Write” policy forms 


were introduced to provide a long needed, one format, stream- 
iined policy to cover all the lines — Automobile, Inland Marine 


(Personal Lines), Casualty. Savings of 25% or more in policy 
processing time have been the result. NOW, the “Short Write” 
format for the all-inclusive Homeowners policy is equally effec- 


tive in simplifying and speeding up procedures 


Why not investigate this money-saving plan for 


your lines — we'll be glad to send you sample policy forms for 


individual lines, or the integrated Homeowners type policy — 


° no obligation of course, just drop a note to Dept. BW-11 


RECORDING & STATISTICAL CORPORATION 
“your key to better insurance printing since 1911” 
100 Sixth Avenue « New York 13, N. ¥. 


*S. LOSS EXPERIENCE analyses by our Statistical Division protect your profits too — 
write same dept. as above for further information and sample reports. 


NEW 20” DRILL PRESS: 


Newest addition te Delta’s broad 
drill press line is the Delta 20” in- 
troduced at the recent Metal Show 
in Cleveland. The new Delta 20” is 
a big-capacity, heavy-duty drill press 

} for production tooling, to 
supplement—or replace heavier, more 
expensive machines on many opera- 
In addition, it offers the added 
advantage of portability, can be 


designe 


tions 
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big capacity, low cost 


moved to the work. New Delta 20” 
is the largest model in the world’s 
most complete drill press line. Other 
models are Delta 17”, new 15”, 14”, 
14” Super-Hi Sensitive and 11” de- 
signed to meet every production, 
shop and home workshop need. For 
details, write: Dekta Power Tool Div., 
Rockwell Mtg. Co,, 540LN, Lexing- 
ton Ave., Pgh. 8, Pa. 





tion. When the commission _ sus- 
pended American Stock Exchange trad 
ing in the stock two weeks ago, “to 
prevent fraudulent, deceptive, or manip- 
ulative acts,” the price slumped to 
around $1.50 a share. But the Emporia 
housewife still hadn’t got out. When 
she queried the New York broker who 
sold her the stock about the first few 
price dips in Great Sweet Grass, he 
told her that “someone had crossed 
us up” but that the stock represented 
a sound investment. She should, he 
said, put it in her safe deposit box 
and forget about it. 

When the woman tried to get her 
broker late last month, after the big 
slump hit Great Sweet Grass, he was 
no longer with the firm. Actually, 
SEC learned later, he had simply 
switched his operations to another 
boiler room. The housewife had lost 
over $10,000 in her first stock market 
flyer. 

Other cases are equally sad—and 
foolish. In Fargo, N.D., one man 
sold a good-quality insurance stock at 
$400 a share in order to get money 
to buy Great Sweet Grass. He bought 
$171,000 worth of the stock at around 
$5.50 a share. With the stock at 
around $1.50, he has a loss of $126,000 
¢ The Totals—Individual losses don't 
make nearly so impressive reading as do 
the aggregate losses suffered by all cus 
tomers of any one boiler room. In 
just about six months, for instance, one 
New York operation sold $13-million 
of securities, which had a market value, 
at the end of that period, of only $5.2 
million. 

In the face of this sort of activity, 
SEC often feels frustrated. The com 
mission so far has used two basi weap 
ons against the boiler rooms 

¢ Revocation of broker-dealer reg 
istrations, making it impossible for the 
boiler operate 
lines. 

e¢ Enjoining, via court order, the 
boiler room from further activities 

SEC Chmn. J. Sinclair Armstrong 
says, “We know that in the specific in 
stances where we have 


room to cross state 


got temporary 
restraining orders or preliminary injunc 
tions, boiler rooms have had to curtail 
their operations substantially. But we 
are not at the end by a long shot.” 
A big problem is that some boiler room 
slicksters have simply changed their 
names and opened up shop at a new 
address, under a new name 
¢ Criminal Action—Also, many of the 
boiler room dealers are unimpressed by 
civil action against their firms. Many 
have criminal records already, and un 
doubtedly SEC would like to see crimi 
nal charges rather than civil 
brought against them 

A kev case for SEC is that of Walter 
I’. Tellier & Co. ‘Tellier, called the 


largest dealer in “‘penny” stocks in the 


action 
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It is Revere's business to supply you with 
metals that can keep your production flowing 
smoothly. In Revere Aluminum Extrusions 
"you get metals made with a skill that comes 
only from many years’ experience, plus 
service and delivery that come from Revere's 
undivided interest in filling your needs. It 
will pay you to gear the progress of your 
business to the most dependable sources 


of supply. 


Revere Aluminum Mill Products include ex- 
truded products; coiled and flat sheet, em 

bossed sheet, circles and blanks; seamless 
drawn tube and welded cube; rolled shapes; 
electrical conductors; forgings; and foil 

Call the nearest Revere Sales Office now 

They are in all principal cities. Revere Copper 
and Brass Incorporated. Founded by Paul 
Revere in 1801. Executive Offices: 230 Park 
Avenue, New York 17, N. Y 





“They Looked....and Located 


in BaO’s LAND of 
BiGOPPORTUNITY 


@ A new or expanded plant every 30 hours THERE’S A 
during the last 15 years ! That's the remark- PRODUCTION- 
able record of industry’s confidence in 
B&O's Land of Big Opportunity. The rea- RIGHT SITE 
sons are clear. This area is the nation’s sop FoR YOU 
market, embracing about half its popula- 
tion—that means workers and customers. TOO! 
Natural advantages plus continual power- Ask our man! 
growth and availability of special raw mate- 
rials provide a production-right scene for 
modern industrial operations. 


B&O's plant-location experience assures 
industry executives realistic counsel on site 
selection, Look where a site is production- 
right... let B&O show you on the ground, 
or at your desk using modern airviews plus 
}-dimensional color. 


B40's Plant Site Men Are Located Al 
BALTIMORE | Phone: LExington 9-0400 
NEW YORK 4 Phone: Digby 4-1600 
PITTSBURGH 22 Phone: COurt 1-6220 
CINCINNATI 2 Phone: DUnbar 1-2900 
CHICAGO 7 WAbash 2.2211 


THIS SPECIAL STUDY ON REQUEST 
From the B&O Railroad, Baltimore I, Md- 


BALTIMORE & OHIO RAILROAD 


Constantly doing things — better! 
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country, operated from Jersey City, 
where his dealings got him in much 
hot water with both federal and New 
York State officials. Last year, a federal 
grand jury indicted him and his firm 
tor alleged fraudulent dealings in stock 
of Alaska ‘Telephone Co. Then, New 
York Atty. Gen. Jacob K. Javits got an 
injunction preventing ‘Tellier from 
doing any further business in New 
York. Later, another federal indict- 
ment was filed against Tellier for an 
alleged $15-million uranium _ stock 
swindle. 

Tellier’s trial on the telephone stock 
sales resulted in a split jury, and a new 
trial will come up next January. Trial 
on the other counts hasn’t been set. 
In the uranium stock sales, SEC at- 
torney, Paul Windels, Jr., who is now 
SEC’s New York regional adminis- 
trator, said Tellicr had swindled some 
50,000 investors out of roughly $15- 
million through phony advertising and 
musrepresentation. 
¢ Plugging the Sources—I'wo particu 
larly knotty problems for SEC have 
been how to cut off at the source the 
stock that is peddled by the boiler 
rooms, and how to nab shrewd oper- 
ators who use a foreign trust—always 
anonvmous—to mask their identity 

The first probl m stems from the fact 
that much of the stock being peddled 
through boiler rooms has come through 
sources that aren't registered with SEC 
Particularly, much stock has been in- 
volved in phony mergers, where an ex- 
change of assets—whose value has been 
vastly inflated—for stock results in 
thousands of more shares ready for sale 
to prospects. This stock is not involved 
in a “sale” as defined by the present 
securities laws, thus does not need to 
be registered. 

SEC is trying to plug this loophok 
by its proposed amendment to Rule 133 
of the Securities Act (BW—Oct.13'56, 
pl62). This would require corporations 
to furnish stockholders with as much 
information as is needed for a regular 
registration before a vote can be taken 
on a transfer of assets or a merger. 
¢ Foreign Trusts—The second prob 
lem, that of foreign trusts, is a much 
tougher nut to crack. U.S. dealers have 
been establishing trusts in such places 
as Lichtenstein, Liberia, and especially 
Switzerland, and selling watered stock 
through those sources. Thus, the pro 
ceeds funnel back to an anonymous ac- 
count and are lost to the view of both 
SEC and the Bureau of Internal Rev- 
enue 

About the only way to reach behind 
these paper curtains would be to have 
Congress pass legislation requiring bene 
ficial owners of stock to disclose their 
identities to SEC before any stock sale, 
or to have such disclosure be a pre- 
requisite to proxy voting. 

One large loophole that SEC thinks 
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Guaranty Regional Clearing Plan 
Helps Treasurers Reduce ‘“Float,’’ 
Save Time, 


Bank's Collection System 
converts receivables into 
available dollars through 
quicker collection of checks 


If your company does business over a 


widespread area, you can save one or 
more days of check “float” time by dis- 
carding conventional collection methods 
in favor of Guaranty Trust Company’s 


Regional Clearing Plan, 


Here’s how the plan would operate in 


the northeast area, for example : 


e A lock box is rented to receive your 


remittances at the New York Post 


Othce, 


¢ Guaranty Trust Company representa- 
tives, at frequent intervals during the 
pick up customer remittances 

mailed to this box and credit receipts 


to your account. 


1ecks are processed the same day for 
presentation by Guaranty’s Transit 
Lx partment, which selects the speed- 
iest means to insure quick availability 
of your funds, 
¢ \Ve mail to you an advice the same 
, giving the details of remittances 
received 


necessary to reconciling 


your outstanding accounts receivable. 


riations of this procedure can be 


de to suit your own particular 


requirements, 
It is apparent how much time this col- 
lection system can save for your firm 


when you compare it to conventional 


methods involving from one to several 


days of float time 


This plan will help you effect consider- 
able savings in clerical time and release 
Not 
the least of the benefits of the plan is 


office help for other assignments 


and Cut Credit Risks 


COMPANY A 
RECEIVES LARGE VOLUME 
QF REMITTANCE CHECKS... 
PROCESSES AND 
DEPOSITS THE ITEMS ... 
WAITS FOR CLEARANCE 


that it gives you earlier knowledge of 
check 


dishonored and weak credit 


situations, 


If you'd like to learn more about the 
Guaranty Regional Clearing Plan and 
how it works, we'll be happy to send you 


more information. Simply write on your 





COMPANY B 
USES GUARANTY 
REGIONAL CLEARING 
PLAN ... GETS DAILY 
SUMMARY OF ITEMS... 
SAVES HANDLING 
AND “FLOAT” TIME 
| 











business letterhead 
for a complimentary 
copy of “Sales Dol 
Available 


Less 


lars into 
Dollars in 


Time.” 


Address De pt. BW9 


GUARANTY TRUST COMPANY 


OF NEW YORK 


Capital und 


aw ¥ 


140 BROADWAY, NEW YORK 16 


m excess of $400,000000 


Aa h 





it has plugged it least partiall ss the 
Regulation A exemption, which lets i 
ues of under $300,000 be offered with 
out full SEC Last July 
SEC announced a group of amend 
ment to Regulation \ that 
igned to thwart any misuse of 
noter tock or quick unloading of 
tock held bi i ofaces 
BW —Aug +'56,p90) 
* Common Sense Code—Riglit now 
Sk cooperating with the New York 
Attorney General's office, the Better 
Business Bureau, the National Assn. of 
Securities Dealers, and other 
n drafting a for mvestor 
Revising present law 
investor 


registration 


are dk 
pro 


Oompa 


groups 
( od 
securitne md 


publicizing codes for 
doubtedly won't be enough to put the 
lid on the boiler rooms, and SK 
this as well as The feeling 3 
that criminal have to be 
uccessfully igainst — the 
room operator before the a 
So far, neither 
industry's own 
NASD, has the staff 
to cope with widespread fraudulent ac 
tivity. SEC has beefed staff 
omewhat, but Chmn Armstrong 
points out that the agency's budget is 
mnly half that of the New York Stock 
exchange And the exchange,”” Arm 


spe nds as 


know 
anyon 
will 


prosecute d 


cases 


boiler 
tivity can be wiped out 
Sk 
regulatory 


nor the securities 


body, 


up it 


trong $a‘ much on adver 
SEC has for operating its New 
York regional office 


Wig a 


Ww he re boil r room 


ctivities are greatest.”’ 
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\ new “flexible policy” is in effect for 
letermining the bank rate 
vhat the Bank of Canada charges 
vv loans to chartered bank The rate 
vhich August, 1955, to last 
ck had from 14° to 34% in 
hops—will now be set at 4} of 1% 
ibove the vield established by bidders 
for the weckly offerings 
f 91-day bill Last week, 
the bills sold at a 3.34% average rate, 
the new program tarts 


} bank 


Canadian 


from 


Pons 


Dominion 
Treasury 


with a 
rate 

7 
$1.3-billion in new 


nillion 


$49 
in preferreds have been an 
savs the Investment Dealer 
Digest, Wall Street trade 
Dehnite offering date 
f $534-million of 
l-million ot the 


bonds, plu 


rounced 
publi ition 
have been set 


the 
pr ferre al 


bond ind 


A new 10° drop in housing starts for 
next vear is predicted by the National 
Assn. of Home Builders. Other NAHB 


prophecies: New homes in 1957 will 


cost a median $15,200, compared with 


$14,700 this 


cares 


veal mortgage moncy 


will be ind more costh 
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Biggest 1956 Earners...Thus Far 


General Motors Corp. ......- 
Standard Oil (N.J.) 

The Bell System 

E. |. du Pont de Nemours... . 
United States Steel 


OS fe eee 
Gulf Oil 

Standard Oil (Cal.) 

Socony Mobile Oil 

General Electric 


Ford Motor . . 

Kennecott Copper 

Standard Oil (ind.) 

Union Carbide & Carbon ... 
Shell Oil 


Bethlehem Steel 

Phillips Petroleum 

Aluminum Co, of America ... 
Sinclair Oil 

Eastman Kodak 


Republic Steel 
Union Pacific 


International Bus. Machines. . 


Chesapeake & Ohio 
Armco Steel 


R. J, Reynolds Tobacco 
Pittsburgh Plate Glass 
National Lead 


Consolidated Edison (N.Y.). . . 


Sun Oil 


JANUARY-SEPTEMBER NET EARNINGS 


1956 


$639,585 
603,000 
#550,491 
280,622 
243,336 


207,429 
206,269 
190,355 
183,000 
160,727 


145,200 
115,978 
114,991 
102,248 
100,144 


99,690 
71,570 
67,160 
*66,032 
60,968 


55,838 
54,799 
49,234 
47,753 
46,204 


46,029 
42,794 
41,537 
40,198 
39,797 


CHANGE 
1956 
(In Thovsands) 
Rank 1955 
1 $912,888 
2 523,000 
3 £481,592 
291,604 
267,507 


189,767 
145,287 
166,272 
150,000 
152,926 


312,200 
81,989 
102,783 
101,436 
85,646 


*116,069 
65,189 
68,248 
56,138 
57,982 


63,143 
57,771 
38,437 
42,095 
45,385 


40,975 
45,377 
34,208 
39,913 
36,972 


Rank 


a 
osea-n OUCH 


28 
30 


#9 months ending Aug. 31, 1956 and 1955. *Exclwding nonrecurring profits. **Not among 30 
biggest earners in Janvary-September 1955. NB. Table has been compiled from published 
9-month earnings reports. Due to current lack of such data, some companies may have been 
excluded from the list that rightfully belong in it, including for example, Anacqnda Co., Inter- 
national Paper, Pacific G. & E., Sears, Roebuck, etc. 
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Shake-Up in the Rankings 


Returns on nine-month 


carnings 


how General Motors Corp. still in toy 


nation’s 
the 


pl CC 


mong the 
corporations, despite 


ito 


nonfinancial 


giant's 


10% drop from its January-to-Septem 


ber showing in 1955 
But even mighty GM 


ravages of last spring's 


shows d 


ito rece 


thr 
SiON; 


its margin of lead was sharply reduced 


\ voar ago GNI 


withm a mere 9 


of equaling 


nine-month net came 


the 


combined profits of its two chief m ils 


Standard (New 
Bell Svstem 

his vear there's a 
Esso and Mother 
that 
profits by only 20° 

The that beset 
the spring caused even mor 
hifts further the 
nation s 


Ohl Jersey 


Bell had 
proht missed 
troubles 


dow 1 
j bigg« st 


Nlotor ct 


pari lord 


and 
drastic 


doubling 


rostc! 
nonfinancial 


fell 


the 


switch 


combined 


GM's 


Detroit in 
dramati 


of the 
com 


53.5%, dropping the company to 11th 
No, 4 spot a year ago, 
ind its eighth place ranking at the end 
of the first half 
More drastic were the effects of such 
troubles on Chrysler Corp., which this 
the nation’s 17th 
It has dropped com 
pletely out of the roster of the elite, 
thanks to a third-quarter net operating 
loss of $12.4-million, which - sent 
tumbling to but 
under their 1955 


place from it 


time a year 


igO Was 


large st carner 


month carnings 
$3.6-million, 91% 
level 

Detroit's parched earnings weren't 
the only of the many chang 
ibouts below the top three in the cor 
porate game of musical chairs. Steel 
company earnings in the third quarte: 
were hard hit as a result of the strik 
in July. And on the rising side, there 
were steep gains by leaders among th 
END 


Cause 


oil and non-ferrous metals 
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CORRUGATED displays win new friends 
—boost sales of one brand 300% 
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Britain’s already shaky economy now faces a merciless test. 


The financial outlay for the Egyptian adventure has been considerable 
New drains are being imposed on gold and dollar reserves (page 94) 


If peace isn’t concluded fast in the Middle East, the pound is bound 
to weaken and the whole sterling area will be deep in a payments crisis. 


Topping these financial problems is a possible oil drought—now very 
near at hand. The British government has warned the shipping lines and 
oil users that there is only three months’ supply on hand. The government 
hopes that voluntary reductions by oil and gasoline users will see the 
country through the situation until help arrives from the U.S. But rationing 
controls are already on a stand-by basis, and they may have to be used. 


Meanwhile, Prime Minister Eden faces a political crisis at home and 
in the Commonwealth at the same time. 


London and New Delhi both report that the ties between the U. K. and 
South Asian Commonwealth members—lIndia, Pakistan, and Ceylon—have 
been stretched to the breaking point. Pakistan and Ceylon both talk of 
walking out. In India, anglophile Nehru won't consider that 


At home, Eden’s political career is hanging in the balance. Most 
observers agree that if elections were held now, Labor would win by a 
landslide. Britain isn’t obliged to hold elections, however, for three more 
years 

Still that doesn’t mean Eden will survive. A veritable earthquake in 
side the Conservative party may force him to step aside for someone else 
in his own party 

7 


Colombia’s delegate took a leading role in U. N. deliberations this week, 
while his own country moved another step toward an absolute dictatorship 


The dictator-Pres. Rojas Pinilla rammed through the Constituent Assem- 
bly a proposal that will allow him to appoint 25 new members to the legisia- 
ture. Colombia’s two traditional democratic parties were unable to halt 
Rojas’ plan. It will, in effect, create a corporate state patterned on Franco's 
Spain and Salazar’s Portugal 

Rojas’ move isn’t likely to make the job of the new minister of finance 
any easier. Colombia's backlog of payments to overseas suppliers is climbing 


largely because of free spending on the military and cost of forced-draft 
industrialization. It now owes U.S. companies over $285-million 


Despite the crisis in the Middle East and Hungary, Europe is moving 
toward integration. 


In Britain, the main organizations of British business and trade unions 
have endorsed the government’s negotiations with the six continental coun 
tries for a common market (BW—Oct.20'56,p23). Both the Federation of 
British Industries and the General Council of the Trades Union Congress 
have made their approval conditional on “safeguards.’’ These would prevent 
severe dislocation. But apart from a few vulnerable industries like hosiery 
lacemaking, and watches, the safeguards requested are mostly against dump- 
ing of state subsidies 
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More important still is the fact that the whole approach in Britain to the 
free trade zone idea is in terms of expanding markets—not protectionism. 
Thus when British ministers next week meet Continental colleagues for new 
negotiations, they will be backed by “unexpected domestic support.” 


The other main reservation is that no agreement with the Continent 
should prejudice British trade with the Commonwealth. That situation is 
already under control since London has insisted from the beginning that 
agricultural products be exempted from the free trade area. And as long as 
Commonwealth food products enter Britain with Empire preference, the 
Commonwealth countries will reciprocate with preference for British manu- 
factures 


On the Continent, it looks as if Western Germany and France have 
reached full agreement on the proposed European atomic pool, Euratom. 


Three key questions remained to be solved as Chancellor Adenauer 
talked with Premier Mollet in Paris this week: 


(1) Ownership of nuclear material; 
(2) exchange of information, 


(3) procurement of fissionable materials 


But Germans and French have come to preliminary agreements. Bonn 
will agree to the authority's right to “expropriate’ mater'als w.thout compen 
sation if private companies violate precise rules for using them. And France 
has given in to Germany on the question of exchange of information. Paris 
will nut insist on keeping its own secrets. On the third point, the two have 
compromised: Procurement will be handled through the authority, but on a 
commercial basis. Furthermore, individual countries can buy materials di- 
rectly if they get a price 10° below that offered by the agency 


London's financial and banking circles see long-term trouble ahead for 
the Indian subcontinent. 


India’s gold and foreign exchange reserves have fallen by almost one- 
sixth in the last six months. The country seems to have fallen into a pattern 
of a $400-million annual deficit on trade. Couple that with a worsening of 
India’s terms of trade and you see why reserves are dropping. Export prices 
in the first six months of this year dropped 10% while India’s import prices 
were up 2°% over last year 


Some New Delhi economists explain the drain as the result of heavy cap- 
ital imports for the Second Five Year Plan. But London believes this is 
only partly true. The drain is more the result of the inflationary effect of 
heavy internal government spending which is boosting the demand for im- 
ports of consumer goods, as British experts see it 


Meanwhile, in Pakistan, a similar process is going on. The State Bank’s 
foreign reserves dropped during the months of July and August by $42- 
million. The drain is caused by the demand for large imports of foodstuffs 
and by the rising cost of shipping. Karachi observers believe the country may 
be headed for another balance of payments crisis—like the one that brought 
on the 1955 devaluation 
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This STAINLESS “Covered Bridge” is EVER-WEW 


SEES H HEHEHE HEHEHE Ee 


The top photograph of the AL Stainless 
Steel-surfaced concourse that connects the 
Chicago Daily News building with the 
North Western station was taken about 
1939-40. The lower picture was made early 
in 1955. There's no discernible change 
Another 30 years—50O years—100 

the bridge’s stainless shell will sll be just 
as good as new. No one knows how long 
AL Stainless actually will lasc, but it could 
be for centuries, if required. And all the 
time it requires no particular maintenance, 


‘INFO’’ for Architects 
and Builders 


“AL Structural Stainless 
Steels’’—12 pages on stain- 
less grades, properties, forms, 
finishes, standard ‘specs,’ 
uses and advantages. 


“Stainless Steels for Store 
Fronts and Building En- 
trances""—40 pages of val- 
uable data on exam ples and 
details. ALA File No. 26D 


Walls "—A 24-page prog- 
ress report on methods 
AIA Pile No. 15-H-1. 


Write for Details 
Address Dept. W-83 
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3 Stainless Steel Curtain 
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no painting or refinishing—just occasional 
washing to remove the grime that isn't 
carried away naturally by wind and rain 
No other architectural metal can match 
stainless steel in these properties. Not one 
can last as long, cost as little co maintain, 
and prove as economical in the long run 
@ Use AL Stainless in your projects, for 
maximum service and lasting one , both 
in exteriors and interiors. Ask us oe any 
help you need. Allegheny Ludlum Steel 
Corp., Oliver Bldg., Pittsburgh 22, Pa. 
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Allegheny Redion site 


Warehouse stocks carried by all Ryerson Steel plants 
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Out of Hungary, Suez Disasters: 


~ a * 


RUSSIAN TANKS on Budapest streets spell the end of short-lived hopes 


Hi 


DICTATOR NASSER, saved by the Anglo-French cease-fire, still rides high in Cairo—but he’s no longer the Arabs’ hero 
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A Rebuilt Western Alliance 


FOR LITTLE PEOPLE, renewed Soviet domination of Hungary means mere existence. 
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HE WORLD learned two bitter lessons 
Tee the many dreams and illusions 
destroyed this week 

e “Peaceful coexistence the 
ichievement of a stable power balance 
between East and West by gradual 

mmpromise—1 unpossible Oo long as 
the Communists are ruling Russia 

¢ Disunity in the West—exem 
plihed in the go-it-alone policy London 
md = =Paris pursued in’ Egypt—i ' 
deadly peril to everything for which 
th I ree World stand 

Lhe blood bath in Hungary and a 

breakdown in the Western 

vere the price the West had 

to learn these lesson But 

the situation is, total war be 

n Last and West is still not prob 
ible \dded up, these events mean 
that the cold war is back, colder than 
‘ Because f that the Western 
illiance will have to undergo major 
ling to meet the challenge of 
Sovict aggression and to prevent any 
future breakdown of relations among 
the all 


* Wiser In rie 


yott 


i the West 


| er equipped to meet this new 
tash Ih U.S i ELL through 
thr I with fi é i i i tried 
| the basi 


interest 


Washington has 
Kremlin provoca 
ian fantasti pro 
om them im breaking 
lo-lbrench efttort at Suez was 
blank. The Sowet Union 
inderstand that any at 
British and the lrench 
ould mean wa th the U.S suit 
it th Ti ne, Bitam and France 
had ow ft ». pi ure—exerted 
through the | ..<to demand an im 
mediate ca nre 
¢ Greater Prestige—RKegardl f what 
made in the past nd 
mn) | not den ng 
hip 1 the vorld 
P bse 
reater than befor 
the eport from 
Prim Minister 
ra Wnping 
Nehru now 
that close cooperation between 
leadet ) hie Afro-Asian 
he U.S. ha come a vital 
the non-Communist world 


n forced—by the events im 
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Ever see a plant suffer ,/ y 
FUEL SHORTAGE 
> 


It's really pitiful! Everything else is 
under control... the tough problems are 
solved . .. sales and distributvon clamoring 
for delivery 


but all of a sudden,.gas supply is 
curtailed (domestic users have priority 
when supply is low) 
Scores of manufacturers and utilities 
rely on a Draketown Propane Plant for 
dependable “GAS INSURANCE”. 


A Draketown Propane Plant is always 
ready to take over all or part of your load 
with a completely interchangeable fuel. 
Avoids interruptions in production, layoffs 
of personnel, and can even improve the 


quality of your pres- 
f Os 
ett: 


ent supply. No extra 
® personnel needed; no 

appliance adjust- 

ments; maintenance, 
Send for further information on how a 
Draketown Propane Plant can provide your 
business with “GAS INSURANCE”. 


practically none. 


Serving Utility and Industry for ower 35 years 


DRAKE & TOWNSEND 


INCORPORATED 
1! WEST 42 ST., NEW YORK 36, N. Y. 








OA) ito. 
12) Geveet® Ave Ww 
Cotgery Alberta 


... THE 
WORKING 
MAN'S 

| CHOICE 


People like to work where it's 
fun to live. Thousands of 
skilled working men and women 
have settled in Arizona where they 
can pick their climate: the Arizona 
Northlands’ moderate seasons and 
clear mountain air or the warm, 
sunny valleys in Central and 
Southern Arizona 
Housing costs are lowest in the 
nation. Stimulating outdoor recre- 
ation and the scenic attractions of 
17 national parks and monuments 
are close by. Wise labor organiza 
tions and far-sighted management 
work together 
Want to know more about the best 
place im America to work’ Write for 
Arizona Industrial Facts. Ask for specific 
information in your own field. You'll 
get some exciting answers about 
amazing Arizona 


JAN) St) (7A( OD NY /\ 
Development Board 


PHOENIX ARItZTONA 
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Hungary—to accept the fact that his 
former plague-on-both-your-houses poli 
cics are unrealistic 

kisenhower's enhanced role in the 
world will make the development of 
future U.S. policy smoother. But it 
won't be casy (page 38). Britain and 
France are likely to be cooperative be 
cause of the U.S. whip hand and 
their dependency on U.S. policies in 
the Middle East. Still, they will not 
escape rough treatment in the next few 
weeks when Washington 
operate on the Atlantic 


begins to 
alliance 


|. Middle East Conspiracy 


It’s still too early to write off the 
cute stage of the crisis, however 

Ihe U.S.-led United Nations fire 
brigade appears to have prevented the 
spread of the Egyptian war. Washing 
working feverishly on long 
range plans that will attack the under 
lying causes of the Middle East 
( xplosion 

But first things come first he 
main job is to prevent Soviet military 
infiltration of the area 
threatening to 


ton 15S 


Moscow is 
‘volunteers’ to 
Syria and Egypt—ignoring the U. N 
decision that the Great Powers should 
stay out of the police force sent to 
enforce the cease-fire 
¢ Partners—Moscow’'s 


( lear 


send 


objectives are 
It wants to repair the damage 
to Soviet prestige that its earlier failure 
to Egyptian dictator Gamal 
Abdel Nasser’s aid has produced. ‘The 
Kremlin wants to boost Nasser’s flag 
ging prestige, tarred by the miserable 
defeat handed him in Sinai by the 
Israeli And the Russians probably 
of turning the U. N. action 
in Egypt into the same sort of gruel 
ling talkfest they made of the Korean 
idmunistration 


to come 


have hope , 


irmustice 
Nasser is part and parcel of this 


conspiracy le was saved from ob 
cease-fire Ihe 
iction—that had as it 
principal target the erasure of his gov 
succeeded. But it 
trengthened the forces im the Arab 
League that Nasser His 
threat to turn any attack on I gypt into 
1 Holy War of Islam against its enc 
mies didn’t pan out Russian inter 
if it comes—might bail Nasser 
out in Egypt. But it’s not likely to 
ive his influence in the Arab world 
¢ Bargaining—Israci may pose some big 
problems for the truce makers. Premict 
David Ben-Gurion’s threat to hold on 
to all the Egyptian territory his army 


livion only by the 
British-French 


ernment—has not 


Oppose d 


vention 


has overrun is probably just a bargain 
But Tel Aviv is sure to hang 
on to the Gaza Strip and commanding 
positions on the Gulf of Aqaba—Israel’s 
route to East African and Asian markets 

as long as there is no real peace be- 
tween Isracl and the Arab world 


ing device 


Washington doesn’t expect it will get 
much resistance from London and Paris 
to its new policies in the Middle East. 
¢ Strings—Ihe fact is that the Suez 
Canal will be blocked for at least a 
month, probably much longer. That 
means the British and French econo- 
mies will have to look to the U.S. for 
help (page 94). And Washington is 
already making it clear that while that 
aid will be forthcoming, strings will be 
attached to keep Britain and France in 
line with U.S. policy as expressed 
through the U.N. Washington is pre 
pared to face up to the fact that West- 
em Europe can’t pay the full price for 
the canal’s blockage, but the Adminis- 
tration also has to face the difficulties 
of getting Congress to appropriate the 
funds necessary for dollar oil and other 
aid. 

The Administration’s approach to the 
Congress may be eased by the fact that 
a painful reevaluation of U.S. foreign 
policy is going to be made at the same 
time it asks for economic aid for the 
European allies. There are going to be 
some rough times ahead for all con- 
cerned. Washington will no longer be 
willing to give support to Europe with 
cut additional guarantees against unt 
lateral action. That won’t go over well 
with Britain and France, sovereign na- 
tions with their own ideas of how to run 
things. But this week, State Dept. off- 
cials were hoping that for the sake of 
the alliance everyone will try to take 
the rough going in his stride. 

This painful reevaluation of the basis 
of the Atlantic alliance is going to be 
made easier by what has happened in 
Eastern Europe 

The Western capitals can move 
forward in with varving 
cmphasis—on three conclusions 

¢ The bestial Soviet onslaught on 
Hungary would probably have been im 
possible if Western unity hadn't been 
scrapped in the Middle Fast 

e Moscow’s double-dealing in Bu- 
dapest refreshed Western Europe's 
memory of its past dealings with the 
Sovicts. Public opinion will now force 
a radical revision of Western trade and 
exchange policies with the Communists 

¢ The events in Eastern Europe 
have also moral back 
ground of the atomic disarmament dis- 
cussions: No longer can 
assume that Moscow could be “fair” 
even in facing the threat of world 
hydrogen bomb destruction 
¢ Implications—The longer-range impli- 
cations of the events in Hungary are 
even more important. It will take time 
before a hard evaluation will be pos- 
sible. But it seems clear now that the 
decision to march into Hungary and 
smash the revolt was. first of all, the 
outcome of fundamental developments 
in the Soviet Union, itself 

Phe whole de-Stalinization campaign 


iwreement 
basic 


changed the 


negotiators 
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TESTING BATH SAMPLES ot J. W. Rex Co., ACP-approved processor. All stages of the ACP chemical treatment process are checked 
by titration at frequent intervals, and the results of the tests logged on ACP technical service data sheets. In this way, ACP technical 


servicemen and J. W. Rex Co. are able to maintain the baths at optimum concentration for consistently uniform treatment of the metal, 


Service keeps ACP chemical processes working 


smoothly with minimum production slowdowns 


What does it take to keep a chemical treatment 
process working effectively with a minimum of 
production slowdowns? Service, of course, per- 
formed by specialists. We have that kind of 
service organization and it’s yours for the 


asking. It’s backed by almost 50 years’ experi- 


GRANODINE® FOR STEEL @© ALODINE® 


AMERICAN CHEMICAL PAINT COMPANY, Ambler 37, Pa. 


NILES, CALIFORNIA 


DETROIT, MICHIGAN ST. JOSEPH, MISSOURI 


FOR ALUMINUM e 


ence in the field of chemical treatment of metals 
ACP not only supplies the chemicals and the 
service, it also designs the equipment, develops 
the process sequence, and maintains a continuing 
check on the processed metals. Write for com- 


plete information about ACP processes. 


LITHOFORM® FOR ZINC 
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Hungary’s Revolt Aimed at Freedom 


Cardinal Mindszenty, arch foe of the Communist regime, 


was freed by the 


leaders hope to withdraw from the Soviet bloc, 


country into a neutral 


democrat 


Hungarian revolt last week. He and its 


turn thei 
country. But Moscow 


feared that would infect other East European. satellites, 
turned and smashed the rebels ruthlessly 





has built up social, moral, and economic 
tensions that press for an outlet. ‘The 
Kremlin's rule in the Soviet Union 
md in the whole of Eastern Europe is 
\ Free Hungarian state—just 
Polish state 
chain 


one net 
could have set 
off a reaction. It could have 
reached into the Sovict Union itself 
the Ukraine, for example. By smashing 
Hungary, the Bolsheviks hope to kill 
the seeds of national revolution in then 


is a | ree 


own country 

That explains the 
brutality of the 
weeks. They can be 
with Hitler's 
m 1944 


only a year before hi 


duplicity and 
events of the past two 
compared only 
W arsaw 


im uprising that took place 


Reich itself fell 


destruction of 


info rum 
* High Price—lt 
the satellites and 


explains why the 


this imterrelation of 
Soviet Umon that 
Kremlin 1 


tremendou 


prepared 
to pat such a price for 
rushing the revolt The victory over 


Hungary's nationalist revolution ts 
e A prim 


~ anti(ommunist 


reason for an upsurgé 
Signs in 
Buda 


feeling 
Paris this week put it succincth 
pest today, Pans tomorrow? 
e The end of Soviet 
iliances with Southeast Asian neutrals 
¢ A worsening of the crisis of the 
Wi st It 1s 


certain the vote-getting power of French 


hope for 


Communist parties in the 


ind Italian Communists has been cut 
e A shift and 


pow I 


confusion in the 


balance inside the Communist 
bloc. Peking has gone along supporting 
the Russians as has Belgrade, but both 
will demand their pound of flesh in 
political and economic terms 


¢ Blow to Prestige—The Russians 


ambitions vs. the 


were out to establish 
dent in Hungary And there is no 
doubt now that the Russians have 
proved that they are prepared to act 
in the same way in any of the ether 
satellites. But the Hungarian grave 
yard doesn’t solve the acute crisis of 
the Soviet regime 

The day before the Red army at- 
tacked Hungary, Moscow admitted 
the bankruptcy of its Eastern European 
policy It's a policy that 
has netted the Russians billions of 
dollars (BW—Nov.3'56,p106) — indis 
pensable to the Soviet Fifth and Sixth 
Five-Year plan Che Russians might 
have hoped that by creating Gomulka 
in Kastern Europe, they 
some of the burden of 
rebuilding those countries to the U.S 
Now that’s over the Kremlin will 
have to whole burden of 
its bankrupt East European economies 
This will cut deeply into the invest 


live-Year 


a historic prece 


CCcononnik 


tvpe regimes 
could transfer 


issume the 


ment figures of the current 


Plan 

Now the Kremlin 
butter to its own subjects. The events 
in Eastern Europe have shocked Soviet 
citizens deeph 
the New York reported this 
week Evervwhere in the Soviet 
events in Eastern Europe 


must give more 


\ correspondent of 
Linn 


Union 
ire occupying the attention of millions 
of Soviet citizens It will take a 
goodly flow of consumer goods to. dis 
distract the attention of the Russian 
masses from the fight for freedom only 
next door he old dilemma of the 
Soviet economic policies—its imperial 
rising demands of 
critical. €no 


its peopl even more 
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IT PAYS TO PLAN WITH GENERAL AMERICAN 


MODERN 
MAN IN THE 
IRON MASK” 


f ae 


PLATE AND WELDING is one of General American’s twelve divisions 


If you use storage tanks, the experience gained in building Plate and Welding may have served you through its 
the world’s largest tank (shown below) may benefit you. fabrication and field erection of structures for Fuller 
If you're in the petroleum industry, Plate and Welding Company, a General American subsidiary. 
can show you how to cut costs with Wiggins conser- Or pressure tank cars for GATX or storage terminals 
vation structures. built for Tank Storage Terminal Division. 
Chemical and food processors call for Louisville Dryers But, of one thing you can be sure. When you deal with 
and Turbo-Mixer tanks,custom fabricated by Plate the Plate and Welding Division, all the facilities of General 


and Welding. American are available. 


Big jobs cal! for “big” service, even bigger production facilities, equipment 
and skills. They require competent personnel, adequate financial responsibility. 
They demand the type of service that General American's Plate and Welding 


Division offers. That's why .. . it pays to plan with General American 


World's largest tank GENERAL AMERICAN TRANSPORTATION CORPORATION 


(323,000 6b l cape ¢ . . . . 
ee 135 South La Salle Street « Chicago 90, Illinois 
city), fabricated and 


erected for one of the Offices in all principal cities 
nation's leading petro- 


leum producers, 





LABOR 


Railroads Win a Moratorium 


Settlement gives members of 11 nonoperating unions 
a 26Y2¢-an-hour wage increase over the next three years, 
bars demands for changes in most work rules. 


Dhe nation railroad have 


‘La: i three-vear moratoriui 
argaining vith 
Hlowever, the 
vith them on o 
il matter 
ut 
Oftheers of 11 off-train 
ited with AFL-CIO and 1 
of 140 worked 
ear, 264¢-an-hour settlement last we 
vith the help of the National (Rail 
ic Mediation Board In addition 
t sing the door to 


j 


betore mcyv 


ric! 


bargaming 
Nove mibe 


demands for 


mand until 
tricment bat 
npensation rule 


mtil then 
what tl 
f wage 


pre clu t ible 


the carners 


i | LiTAanice 


d losely labor 


t er the thre cal 
* Loopholes? 
Ih nor 

t it, does not bar pressin 


olved rule 


cCTrance pa ind 


next 
There may be looph | 
itonum, as the umons int 

i number 
till-unegre demands 


to c' 
tabilization Phi 


mploy 
Litbieoti con 
e still open, and clann tederal 


have given them assurance 
if is now 
relations betv 


) modihed 
long-term contract 
National Mediation Board 
urged operating groups to 

ime term vhen mM 
| im Chicago this 
the provisions fo 


noon ition rule 


ippe if | 


compen 
tumbling block im the way 
settlement 

Verms— Ihe 


nh unmediate 
Pattern” 


iW nonoperating 


new contract 
cmployees pro 
for a 10¢-per hour imerease m 
effective Nov. 1, and addi 


Nove mpc 


workers a 


in-hour raises m 
1958. 
vear increase of 24¢ an hour. The 
had 
agreement 
Carriers agreed to 
tional $4.25 
(about 24¢ 


nal 7é¢ 
1957 and in 
three 


thio 


giving 
demanded a 25¢ raise in 
i one-veal 
iddi 
a month per employee 
in hour) for a health and 
program covering hospitaliza 


ipply an 


welfare 


162 Labor 


ind medical and surgical insur 
for dependents 
wage level will be kept im line 
ing cost 


calation 


through a cost-ot 
formula. Pay 
down l¢ an 


ivy ¢ 


idjusted up or hour for 


cach halt point change in the govern 
ment monthly c-of-l 
» 117.12 the latest mid-Sep 
tembe Adjustments will be 
beginning May 
hikes and c-of-l 
level of 


index ibove 
base 
hgure 
made scmiannually 
The deferred pay 
lause fix the general 
until Nov. 1, 1959, accord 
partics The irrict yaly 
them to estimate 
t in petitioning for freight 
that will 
¢ Higher Costs—If the 
tended to cover operating employees 
too, rail labor cost 
mated $330-million in’ the 
ind S| 


in the 


com 
pensation 
ne to the 


that thi 


1 


will enabl 
CO 
tand up 
terms are ex 


rate mecreas 


will rise an sti 
first year 
million im the second and 
third year. The estimated 


700-million rise over the three year 


ivi 


with a steep $500-million in- 
one-year scettle- 


compares 
crease caused by the 
ment in 

Roads 
Commerce 
increase in freight rates last September, 
time that the amount 

illow for imticipated 
this fall. A supplemen 
tary request, possibly for 7‘ 


1955 
Interstate 


15% 


petitioned the 
Commission for a 


noting at th 
isked did not 
wage increase 
more, 1S 
expected 
e Direct 
settlement wa 


Settlement— Th 
reached without 
finding by a Presidential 
board—in recent, hard-bargaining years 
in de idlocked 


rail labor 


non ops’ 
fact 
emergency 


the common last resort 
Both 
complained 
fact-finders’ 


ind man 
that th 
proposals 


negotiations 
gement have 
inticipation of 
hampered real collective bargaiming 
Vhis vear, talks were held on a local 
level beginning in August. A month 
later, the 1] 140 
began joint mectings. When bargain 
bog down, the Na 
Board 
tubborn 


unions and carricrs 


ing threatened t 
tional Mediation 
October. Initial 
including a management demand for a 
64¢ pay cut—wer 


Pive ind-tak talk 


intervened in 
demands 


mmpromised in 
And 
unions 24¢ in 


industry got 


its moratorium raises. 


UMW-Backed Ship Line Picketed 


Two AFL-CIO unions picket coal carrier after contract 
for officers, engineers goes to mine union affiliate. 


Ihe new 
Shuppimng Iv n 
Niing 
’ , 


Pilih itite 


American Coal 
which the United 
Workers is a big investor, ma 
on troubles in manning it 
projected flect of 30 coal vessel 

Iwo AFL-CIO unions—the Masters 
Mates & Pilot ind the Marin 
neers Beneficial Assn.—last weck began 
picketing the company’s offices in New 
York The two charged ACS 
with ISSUTANce of con 
tract 
engineers on its ships 


$50-million 


> ull 


hngi 


union 
welching on 
with them covering officers and 
They warned that 
picketing would be extended to the 


ompany's fleet as it goes into opera 
fon 

The coal shipping combine set up 
by mining companies, coal-hauling rail 
UMW hed 
eral Maritime Board permission to leas« 
30 Liberty ships (BW —Oct.6'56,p36), 
despite strong opposition from estab 
first, 
I'rader, is now scheduled 
ACS 
company is looking 
flects for others to b 


roads, and won from the 


lished shipping companies. ‘The 
the Cheyenne 
to begin operating for within a 
few wecks Nhe 


over mothball 


used in hauling coal eastward, bulk ore 
on the return run 
¢ How It Began—Officers of the Mas 
ters, Mates & Pilot ind the Marine 
Benchcial Assn. conferred 
with ACS when the compan 
hike lv to get ve cl I he 
to supply licensed officers and engi 
Lhey claim that ACS gave them 
nr assurance 
worked out if leases wer 
Shortly after the government ap 
proved the ACS petition for 30 Liberty 
ship charter 


] ngineci 
ippe iT¢ d 


umions oftered 


neers 
that contracts would be 
ipproved 


however, the company 
National Maritime 

unlicensed seamen, the 
Radio Assn. for radio op- 
crators, and the small, independent 
Brotherhood of Marine Officers for thi 
licensed personnel sought by MM&P 
ind MEBA 

The brotherhood is affiliated with the 
United Mine Workers’ “catch-all” Dis- 
trict 50—which is already the target 
of strong AFL-CIO opposition (BW— 
Nov 3'56,pl62 Its 


small, and it has 


‘gned up with the 
Union for 
American 


membership — is 
contracts with only 
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A good combination...for an argument 


Laminated plastics ...a combination of properties that speaks for itself! 


Many industrial applications require materials that can deliver more than 
one property and can perform more than one function. Such a material is 
Synthane laminated plastic. This widely used basic materiai satisfies such 
diverse property requirements as good tensile, compressive and flexural 
strengths, low moisture absorption, low dielectric constant and low power 
factor, light weight and easy machinability. Various grades of Synthane 
are available to the designer in order to provide him with just the right 
combination of properties according to the mechanical, electrical and DIELECTRIC STRENGTH 


chemical requirements of his application 


This insulation plate made of Synthane has to take the toughest 
kinds of outdoor punishment. Used in heavy-duty generators for 
bulldozers and tractors, it must battle all kinds of weather, road 
dust, oils, greases, and vibrations. In addition to meeting these 
tough service conditions, Synthane also possesses the necessary 
light weight, mechanical and dielectric strengths, good machining WEAR RESISTANCE EASILY MACHINED 
properties, and the ability to be post-formed to the desired shape. 


A wide choice of combined properties! Synthane offers over 
30 individual grades in sheets, rods, tubes, moldings, and com- 
iS} 





pletely fabricated parts. Send for free illustrated catalog today, 





SYNTHANE CORPORATION, 1 RIVER ROAD, OAKS, PA. 





Alfred Hitchcock knows 
how to handle noise 


See Alfred Hitchcock's 


“THE WRONG MAN” 
directed by Alfred Hitchcock 
A Warner Bros. Production 


Gold Bond 


BUILDING PRODUCTS 


Watch an Alfred Hitchcock movie or 
IV show note how this master of 
suspense uses a sudden crash or shriek 
to jolt his audience out of their seats. 
On the screen, noise can mean enter- 
tainment, but in your office, it causes 
trouble. Noise makes concentration dif- 
ficult... increases errors, costs money. 
A Gold Bond Acoustifibre Ceiling soaks 
up distracting noise from chattering 
typewriters, jangling phones. It restores 
quiet, helps increase efficiency. Acousti- 
fibre is easily installed over your present 
ceiling, adds a smart, professional ap- 
pearance. Can be vacuum-cleaned, or 
repainted time and again without 
diminishing its sound absorbency. Call 
your Gold Bond” Acoustical Contrac- 
tor for free estimate. He's listed in the 
Yellow Pages. 

FREE — Noise Reduction kit — It's packed 
with practical suggestions on how to re- 
duce distracting noise in offices, stores, 
factories, homes, Contains many pho- 
tos and case histories of how stubborn 
noise problems were solved. Mail cou- 
pon now for free kit. No obligation. 


—-——=— SEND FOR FREE BOOKLET <a 
National Gypsum Company pm 
Dept. BW116 Buffalo 2, N. Y. 


Please send me the free Noise 
Reduction Kit that contains 
many acoustical case histories 
and tells how | can improve 
my offices through sound con 
ditioning 
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us 


. . . the two picketing 
unions are counting on the 


seamen’s support against 
se 


JOB ROW starts on p. 162 


two major shippers, Amencan Export 
Lines and United Fruit Co. The AFL 
CIO Maritime Trades Dept. describes 
it as “insignificant” in the 
industry 

¢ Vigorous—With a 


shipping 


long-range in- 
crease in coal exports expected (some 
will 10,000 Liberty 


ize shiploads a year), contracts cover 


estimate it reach 


ing coal vessels could be union plums 
his prospect added vigor to the quick 
MIM&P and MEBA protests agaist 
the American Coal Shipping recogm 
tion of BMQO 

The two unions, backed by 
C!O, charged that at John I 
insistence ACS had reneged on “assur 
ances” of recognition for MM&P and 
MEBA. ‘They described BMO as “a 
company umon 1 reference to its af- 
filiation with ACS part-owner UMW. 
Lewis Kennedy, UMW 


vice-president, are on the coal shipping 


AFL- 


| ewis’ 


ind th mas 
company’s board of directors 

The AFL-CIO unions also charged 
that BMO does not have the qualified 
licensed personnel necessary to fill off- 
cer and engineer jobs on ACS coal ves 
sels They vowed that MM&P and 
MEBA members would not sail on ACS 
hips under BMQ contracts 
¢ Support and Denial—Meanwhile, 
AFL-CiO’s Pres Meany an 
nounced that the federation will try to 
get the lVederal Maritime Board to re 
open the American Coal Shipping chat 
ter authorization 


(cores 


ind will “protest vig 
orously” against ACS 
BMO 

Meany criticized the recognition of 
the UMW affiliate and the 
ird’’ BMO contract as 
of the 


ind i 


recognition of 


“substand 
‘a clear violation 
of trade 
ompetition 


basi tHiion 
that 


ippime 


principle 
ut-throat 
could “demoralize the whol 
industry 

ACS officials had 
cept to deny that the company gave the 
APL-CIO urances of con 
tracts in preliminary talk 
¢ Help? —Scamen hay in 
tradition agaimst crossing 
lines. If MM&P 
ACS ships, NMI 
mav balk at 


finn 


nothing to CX 
uo is 


inflexib] 
union picket 
ind MEBA picket 
unlicensed pel onnel 
thoard. ‘The 
refuses to 


but the 


goig mar 
miment on that 
Masters, Mates & 


lengimeers ar 


union 
possibilits 
Pilots and Marine 
ing on the scamen upport 
If such a showdown 
50's Marine Di 


urser ind tug 


count 


District 


includes 


comes 
which ilso 
ind barge vmen, 
may try to supply seamen. &ND 
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OVER THE HUMP! 


The Big New Reason Why Freight Is Moving Faster and 
More Dependably Across Great Northern Railway 


Great Northern is meeting the challenge of today’s 
swifter business and industrial tempo with a new classi- 
fication yard that utilizes all the miraculous resources 
of radar and radio, electrons and electricity, men and 
machines. This is the new Gavin Yard just completed 
at Minot, North Dakota, gateway to and from the 
Pacific Northwest, the Great Lakes at Duluth-Superior 
and the Twin Cities of Minneapolis and St. Paul. 

At this magnificent new yard, freight trains are classi- 
fied by sending them “‘over the hump”’, then controlling 
their speeds by radar and electronically controlled 
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Here comes this year’s apple crop 
from the State of Washington 


Cars and cars of juicy apples from Wenatchee, 

apple capital of the world, are on their way to you via 
Great Northern. We're proud to be a part of the 
team that carries these tempting apples 
to the fruit market of America 

Apples or aluminum and hundreds 
of other products and commodities are 
handled swiftly, dependably by 

Great Northern. There are commercial! 


6 and industrial opportunities, too, 
in Great Northern land. 

Write E. N. Duncan, Director, Industrial 

x and Agricultural Development, Great 
Northern Railway, St. Paul 1, Minn, 


these 


retarders, and promptly dispatching them on their way. 
Untold hours of switching up and down the line are 
saved. The result is vastly improved service to shippers 
faster-moving freight, more dependable freight sched- 
ules, shipping that protects commodities in transit. 
This is 6'4 million dollars worth of additional proof 
that Progress Is a Great Northern Habit. 


For illustrated booklet on Gavin Yard, write W. E. 
Nicholson, General Freight Traffic Manager, Great North- 
ern Railway, St. Paul 1, Minn. 


Deep-Dish Apple Pie... 
delicious dessert on the incomparable 


EMPIRE BUILDER 


For information or reservations on this world- 
famous train, write P. G. Holmes, Passenger 
Traffic Manager, Great Northern Railway, St, 
Paul 1, Minnesota, 
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coal (by the gallon) 
to produce 
steam (by the ton) 


In September 1956, the laying of the pipe for 
the first long-distance commercial coal pipeline 
in the United States was completed. This unique 
pipeline—108 miles long—is capable of delivering 
150 tons of coal per hour from the George- 
town, Ohio, properties of Pittsburgh Consoli- 
dation Coal Company to the Eastlake plant of 
The Cleveland Electric Iluminating Company. 
The coal will be pumped in the form of a “slurry” 


a 50-50 mixture of crushed coal and water. 


At Eastlake 


power stations—the slurry will be delivered to 


one of the country’s most efficient 


thickeners, vacuum filters, and a battery of C-E 
Raymond Flash Drying Systems manufactured 
by Combustion Engineering. Together, these 
will remove the moisture at the rate of 36,000 
gallons per hour. The dried coal will then be 


pulverized in C-E Raymond Bowl Mills and 
burned in four mammoth Combustion boilers 
of the Controlled Circulation type together 
capable of producing over 2,000 tons of steam 
per hour. 


Combustion’s participation in this project is 
another instance of its leadership in pioneering 
improved means for fuel utilization. Throughout 
the free world, C-E enjoys a reputation for the 
most advanced engineering in steam generation 
and related fields. Whether your steam require- 
ments can best be met by coal, oil, gas, or any 
of a number of special fuels—and regardless of 
the type or size of boiler you need —the C-E line 
of fuel burning and steam generating equip- 
ment can supply just the right installation for 
your needs, 


COMBUSTION ENGINEERING 


200 Madison Avenue, New York 16, N. Y. 


Combustion Eng ing Building 8-999 





STEAM GENERATING UNITS NUCLEAR REACTORS; PAPER MILL EQUIPMENT, PULVERIZERS; FLASH DRYING SYSTEMS; PRESSURE VESSELS; HOME HEATING AND COOLING UNITS; DOMESTIC WATER HEATERS, SOIL PIPE 





In Labor 


Hopes Rise to Avert N. Y. Dock Strike; 
Meany Blasts Curran’s Stand on ILA 


Hopes for a peaceful contract settlement on New 
York docks rose last week as the International Long 
shoremen’s Assn. agreed to extend the existing labor 
agreement for a second time, to midnight Nov. 15 

Knotty problems remain but federal mediators working 
with ILA and the New York Shipping Assn. now feel 
that a settlement can be reached without an interruption 
of work. 

Meanwhile, AFL-CIO Pres. George Meany vowed the 
federation will “never desert the longshoremen who want 
decent unionism” (BW—Oct.27'56,p157). At the same 
time, he took sharp issue with Joseph Curran, president 
of the National Maritime Union, for protesting AFL- 
ClO efforts to oust ILA from New York docks 

Meany said Curran’s “deliberate premeditated effort 

. . to help these hoodlums maintain their control” on 
the docks raised “serious doubts” about Curran making 
“any effective contribution” to the AFL-CIO Ethical 
Practices Committee charged with fighting racketeering 
and corruption in labor’s ranks. 

Curran replied that he has no intention of giving up 
his committee appointment; he called for a showdown 
before the AFL-CIO executive council in January. 


Auto Workers Argue Advantages 
Of Higher Wages vs. More Leisure 


What should labor’s next big bargaining goal be: more 
money added directly to the hourly wage or more leisure 

which might add indirectly to pay through overtime 
work? 

That question came up in Toledo where one of the 
United Auto Workers’ top leaders, Richard ‘I 
suggested that the auto union should subordinate frills 
in 1958 and go directly after “pretty good, sizable pay 
increases 

“We've got just about everything we can get practically 
now,’ Gosser said about fringes. 

Most planning under way now in UAW looks forward 
to demands for a reduced work week—talked of as a cam 
paign for leisure, less work at today’s pay, but regarded 


Ccosser, 


by many in industry as one intended to boost take-hom« 
pay by forcing employers to schedule more overtime 

Without mentioning that, Gosser noted that a reduc- 
tion in the work week from 40 to 30 hours would cost 
the industry 50¢ an hour. He proposed that the union 
go after “about that” in a straight pay hike, not 8¢ to 10¢ 
gains. 

Since auto bargaining is still 18 months off, talk of 
contract aims would be academic if it were not for several 
immediate implications 

« Sentiment in UAW is far from solid on the advisa- 
bility of a fight to cut the work week below 40 hours; 
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although Walter Reuther has set it as an objective, 
he reportedly has reservations about such a campaign. 

* UAW skilled workers are already dissatisfied with 
the union's “preoccupation with fringes” rather than with 
pay rates recognizing skills. Many have joined splinter 
groups of craftsmen in protest, and resentment is running 
high in tool-and-die shops in ‘Toledo and elsewhere over 
talk of a 1958 fight for shortened hours 

* Many younger members of UAW, described by 
Gosser as “kids just starting their own homes,” are show- 
ing a similar discontent. They want more cash for 
homes and furniture and “getting a family started,” 
Gosser contends 

UAW’s next convention, in the spring of 1957, may 
see lines drawn on the fringes-vs..money issue. Conse 
quently, Gosser’s talk in Toledo must be interpreted as 
a part of maneuvering that could shape UAW’s bar 
gaining policy for 1958 in a different form than now 
generally expected 

* ¢« @ 


Boot & Shoe Workers Want 
More Footwear in U.S. Closets 


The AFL-CIO Boot & Shoe Workers’ Union an- 
nounced last week that it will spend $100,000 to make 
Americans more shoe-conscious. ‘The union wants to 
persuade people not to be content with a “couple of 
pairs of shoes” but to want—and buy—more shoes for 
different occasions and weather 

The object of the fund contributed by 60,000 mem- 
bers of the union is, of course, to create more jobs. 

Phe union promotional campaign, which will parallel 
one planned by the National Shoe Institute, will be big 
but not unique. Other unions have engaged in similar 
campaigns, notably the United Hatters, Cap & Millinery 
Workers, to combat a trend toward bare heads 

Although it hasn't yet used the idea for a promotional 
campaign, the Amalgamated Clothing Workers of Amer 
ica 1s stressing the theme that Americans are “under 
dressed.”” “Every man ought to have at least five suits,” 
ACWA suggests. 


95% of Large City Construction Workers 
Got Raises From Mid-1955 to Mid-1956 


More than 95% of the million union construction 
workers in cities of over 100,000 population received 
wage boosts that averaged 13¢ an hour between mid-1955 
and mid-1956, the Bureau of Labor Statistics 
Most raises were in a 10¢ to 20¢ range 

The increases carried the average wage of the journey- 
man in the building trades to $3.22 an hour. Construc 
tion helpers and laborers averaged $2.29 in mid-1956 


reports, 


Labor Briefs 


Affiliation with AFL-CIO is sought by the independ 
ent American Train Dispatchers Assn., which has 5,000 
It's the second 
rail umion to decide to unite with the federation; the 
90,000-member Brotherhood of Locomotive Firemen & 
I-nginemen was the first 


members and contracts with 120 railroads 





+ THEIR USE 1S A PRINCIPLE OF GOOD DESIGN 


Precision means PRECISION 
at MICRO SWITCH 


Whether your design problem involves 
switches for heavy presses or delicate instru- 
ments—there is a MICRO SWITCH precision 
switch whose accurate, long-life performance 
you can count on. 


why product designers 


SAVE 


when they call 


MICRO SWITCH 


Engineering 


Once aware of the customer’s requirements, 
MICRO SWITCH Engineering Service—both in 
the field and at the factory —assures delivery 
of the right switch for the job. 


MICRO SWITCH Engineering Service is expert 
in just one thing!—the precision switch prob- 
lems of industrial designers. That’s why you 
save when you call MICRO SWITCH. 


34 SWITCHES BRING 

AUTOMATIC ACCURACY 
TO THIS 10-TON 
PRECISION 


15 SWITCHES 
PROVIDE 
REPEAT 
ACCURACY 

TO BOWLING PIN SETTER 


Fifteen MICRO SWITCH precision switches con- 


MICRO SWITCH Engineering cooperated with the 
designers of a 10-ton gage for checking uniform- 

ity of alignment and profile of large artillery 
shells. Thirty-four switches of six different types 
were required. Extreme reliability, absolute 
accuracy and ability to withstand rugged use for 


trol every action of a leading automatic bowl- 
ing pin setting machine. High repeat accuracy, 
positive action and long cycle life were de- 
manded by the designers. MICRO SWITCH 
Engineering quickly selected the exact switches 


a long life were essential. Help of micko switcH to meet the complex requirements. 


Engineering was a short cut to success. 


WHY NOT PUT MORE LIFE INTO 
OLD MACHINES...WITH SWITCHES 


NEW For years plant operating men have been 

making present equipment more automatic and 

SUBMINIATURE more productive with MICRO SWITCH precision 

DOOR INTERLOCK switches. 

Full stocks of switches for this pur- 
TO CUT OFF pose are available from authorized 
POWER CIRCUIT distributors in key cities. Have your 
plant superintendent send for a 
copy of MICRO TIPS DIGEST. It is 
full of “how to do it’ ideas, that 


This is an extremely small new MICRO SWITCH others have sent in. 


subminiature assembly to provide automatic 
cut-off of the power circuit when a cabinet door 
is opened. This assembly has been found valu- 


able on radio, radar, x-ray and other equipment 
where it is desirable to protect operating M ‘ C R 0 S W i T C L 
personnel. 
A DIVISION OF MINWEAPOLIS-HONEYWELL REGULATOR COMPANY | 
in Conada, Leaside, Toronto 17, Ontorio «+ FREEPORT, ILLINOIS § \ H - 





THE MARKETS 
AFTER THE 1948 AND 1952 ELECTIONS— 


the stock market had two of its worst postwar 


SINKING SPELLS 





1948 


Labor Day = 100 


TODAY, war jitters over- 
hang the post-election mar- 
ket, making INVESTORS 


WONDER... 





110 














September 1953 





June 1949 
l 
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Labor Day 


| | Yearend 
Election Day 


i Labor Day 


Dota: Stondard & Poor's Index of 50 Industr 


} | Election Day 
October | 
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Will It Be Three in a Row? 


eisenhe WCl land lid 
no surprise to Wall Street 
vas obvious in the first hour of trading this vear 
Wednesda I he f clation 0 industrial stocks scored a s« 
the clection ( irried dvance; 734 issues rose in 
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the result of th 
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When ny cl ion he ie 
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irket to that of 195 


Gloomy i n 


much immed 
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1948. Then, 
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carried prices down 
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technicians as 
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from Election 


1949 


wing nearl ) 

iv to the low of Jun 
¢ The Yield Picture—l undamentally, 
the market today seems weaker than it 
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In 1945, the prnce-earnings ratio on the 
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‘Announcing... 


The Ist volume in the McGraw-Hill 
LABOR MANAGEMENT SERIES 


© Consulting Vditor 
MEKLYN S&S. PITZELI 
Husiness Week 


Lahor Editor 


eo 


AFL-CIO: 
LABOR UNITED 


By ARTHUR J. GOLDBERG, special 
sel of the AFL-CIO. 419 pages, $5.00 





These books will help you 


PERSONNEL 
ADMINISTRATION 


na ted 
n : i 


news 
eu ' , 
iy Paul Piger and 


Chartes A. Myers. tnd Bd. 614 pages, 
ilies 56.00 


COLLECTIVE 
BARGAINING 


“ 


iy §. H. Tort 8 pages, 





FREE EXAMINATION 


craw Hilt Beek Ce tne Dest. BW.1i.10 
Ww. 4it ON. Y 


inwar 
eturn pr 
AFL-CIO: Laber United 
& My Personnel Adm... t6 0 


lortt, Cotleetive Bargaining, f 
PRINT) 


For orice and terme outside U 
Write MeGraw- Hill Int'l. N 
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i\ raged 2.754%, ind 
yielded 2.45%. In 1952 
dustrial bonds yielded 2.957% 

mpts 2.4] loday, the 
Industrial bonds are 
iclding 3.629%, and vields on tax 


tax-cxe¢ mpts 
corporat in 
ind tax 
pread 1s 


ret h hnarrowci 


npts have run to 17-year highs, 
wing 3.23 Thu in mvestor m 

) tax bracket could get i vield 
uivalent to better than 6% from a 
mpt bond, whil stock yields 

mly 4% 

¢ Money Pinches—lThe comparison of 
t vith th period from after clec 
n 19 to the fall of 1953 hold 


n other 1 pect 00. In 1953, too, 
lederal Reserve was prosecuting a 
tight mone policy ind this 
ut m stock prices just as the 


nt tight money drive 


1953, corporate earnings and 

had slowed their rate of nse, 

e third quarter of that year, 

ictually declined. Uhird-quar 

for this vear indicate that 

imming im Ho longet msing so rapidly 
they did in earlier periods Dividend 
lacking off in’ then 
but they 


vcar-to-ycal 


nent ircn ft 
oO tast as carmimeg 
showing the pry 
in i ! 1 vVCar ago 
Down?— I hes« 
plus an array of technical indications 


¢ Going imilarities, 
that prices have lost their steam, have 
caused some Wall Strect analysts to 
mclude that we are in for a_ fairly 
id decline in coming months. A 
cline of the magnitude of 1952-1953 
mild carry S&P’s index of industrial 
#40 or 450, well below the lows of 
rly last January 
While it’s certain that bullish senti 
on the wane in the Street 

of Eisenhower's victory—it’ 
» doubtful that a majority of market 
ts will agree on the certainty of 
i downturn. But the fact that 
rity of stocks have sold lower all 

ome are off by well over 20° 
many analysts worried about the 
ble effects of tax-selling from now 


An tine lo 


iT is he iv \ ind iS 


wick pr id a the irc now you rr 


bound to run imto some tax-selling,” 
uid one broker 

Ihe biggest clement of uncertainty 
in the whole picture right now is th 
international picture, of course. Stock 
prices are still geared very much to 
cvents in the Middle East. even though 
the become more insulated as th 
crisis wears on. For imstance, last Mon 
day's action scemed to indicate an at 
titude of resignation to the muddled 
situation by many traders and investors 
Prices were strong despite generally bad 
news. As one Streeter remarked: “The 
market acted just like a woman—if sh« 
can't figure something out, she ignores 
it 


Wall St. Talks... 


. . . about new offering 
rates .. . sale and leaseback 
realty deals to save borrow- 
ings . . . copper, aluminum. 


Recent new issue offering rates: $15- 
million 43% 20-year Allied Stores deb., 
1.75 $35-million 44% 25-year Que 
bec Hydro Electric deb.., $.32% $25 
million 44 0-vear Ohio Power mort- 
gage bond +.20 ibout as high an 
offering basis as anv in 1956 for a like- 
rated, high-grade utility 


If yields like these worry you, don’t 
Bond and mortgage 
markets there are so thin that “even a 
return of 8% is not sufficient to attract 
ny sizable amounts of money,”’ accord 


move to Germany 


ing to one returned traveler, Ernest H 
Meili, senior vice-president of J. Henry 
Schroder Banking Corp. of New York. 


Copper shares, Moody's Stock Survey 
idvise ire not for the imvestor who 
would be seriously disturbed by inter 
mittent adverse developments with re 
gard to his holdings,’ even though 
“many offer gencrous yields.” 


A municipal income tax will have to 
be imposed by New York City “within 
1 few years” unless the city “honestly” 
faces the problem of financing its per 
manent public improvements. ‘That's 
the forecast of Robert Moses, City 


Planning Commission member 


Sell-leaseback realty deals are becom- 
ing popular again. The reason: The re 
cent drop in corporate cash and climb 
ing borrowing costs 


Rail mergers will be many over the 
next 15 to 20 years, predicts Robert $ 
Macfarlane, Northern Pacific Ry. presi 
dent. Thev're needed, he savs, “to do 
iway with costly, unnecessary duplicate 
ervices and excessive costs for which 
In the end, 


hippers and travelers pay.” 
25 large, strong systems de 


he fore CC 
signed to maintain competition in 
most arcas but woid duplication.” 

Aluminum is no longer in tight 
supply. Reports Standard & 
Corp.: Unlike the case earlier, “orders 
placed with major producers in some 
(1956) months have failed to equal 
shipments so backlogs have been 


Poor's 


declining.” 


$34-billion is the new total of Boeing 
Airplane’s unfilled orders. One Streeter 
claims that’s the highest order backlog 
ever reported by a U.S. corporation in 
peacetime (if, he cynically adds, you can 
consider this a “peacetime” period). 
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the world's fastest electric is 


EASIER TO OPERATE 


than any other typewriter 


From its smallest interior part to its glare-free 
outer finish, the new SMITH-CORONA 
ELECTRIC TYPEWRITER was designed 

with the typist in mind. Its keyboard 

is sloped to match the natural movements 
of the hands. Its “live-action” keys are 
neither soft-and-spongy nor over-anxious— 
but perfectly in tune with the touch, 

It is the fastest of all electrics. It features 
more keyboard controls than any other, 
These exclusive features are only the 
beginning. You should see this typewriter 
... try it. Call your local Smith-Corona 


representative for a demonstration—soon, 
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PERSONAL BUSINESS 


BUSINESS WEEK If you like music—whether Bartok or rock-and-roll—you’re missing a 
NOV. 10, 1956 bet if you haven’t looked into modern music reproduction equipment. 
, ’ Frequency modulation radio (FM), now widely available, and today’s quality 
phonograph records can provide music amazingly close to the real thing— 

if you have the equipment to bring it out. 





Hi-fi is not cheap. A good high-fidelity phonograph-radio costs around 
$200, and you can spend well over $1,000 without throwing money away 
With hi-fi, you get two things: 


A BUSINESS WEEK * Ability to produce the full range of audible sounds from the deepest to 
the shrillest—thus you get musical overtones that give instruments and 
voices their character 


SERVICE * Elimination of distortions that give a “mechanical” quality to most repro- 
duced music. Your ear can then pick out one instrument from an ensemble, 
for example, or understand a singer’s words 


For $200, you get good reproduction of high notes, pretty good low 
notes, and reasonable freedom from distortion. As you pay more, you're buy- 
ing low notes and cleaner music 


Should you buy a packaged radio-phonograph, or the various parts of a 
system and plug them together? Hi-fi enthusiasts say you get better music 
by buying components; manufacturers of package sets deny this heatedly 
This much is clear: A packaged unit is simpler—it takes less time and thought 
to buy, and is easier to install. A system you assemble yourself is more work 
but it’s flexible. It can be improved and added to without too much trouble 
(If you decide on components, and you're handy with a soldering iron, you 
can save about a third of the cost by buying kits of parts and putting the 
units together yourself.) 


To assemble your own system, here’s what you buy: (1) a record player, 
(2) an FM radio tuner; these plug into (3) an amplifier that incorporates 
volume, tone, and other controls, and provides the power to drive (4) your 
speakers 


The amplifier is easy. All you have to decide is how much you want to 
pay, in a range from about $50 to $300. You get in musical quality just 
about what you pay for. Expensive units come in two parts, a small pre- 
amplifier and a bigger power amplifier. Manufacturers are in a competitive 
power race—from 10 watts to 100 watts. But for home use, amount of power 
makes little difference. 


FM tuners cost about $75 to $200. The difference is less in musical qual- 
ity than in reception of difficult stations. Where FM reception is good, a 
cheaper unit can produce a high-quality result. Record players—mechanical 
record changers—cost from $50 to $100. They are satisfactory, but if you 
want top musical quality (though with less convenience) consider a transcrip- 
tion turntable, with a manually operated playing arm. For $100 you get top 
quality. For either, you'll want an electromagnetic pickup in the arm—there 
are many types, with a wide price range reflecting real but rather narrow 
differences in quality 


Speakers are the tricky part. One rule is to pay about as much for 

speakers as for your amplifier. You'll probably want several—to handle a 

full range of high and low notes. Quality systems include a large “woofer” 

for low notes, a tiny “tweeter” for high ones, sometimes a mid-range 

PAGE 173 “squawker,” plus a “divider network” to route music to the proper speaker 
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Speakers must be mounted in a cabinet. One good way is to mount them 
in front of a box or closet of at least 20 eu. ft. If you haven't that much 
space, your best bet is a manufactured cabinet. Listen carefully before you 
buy. Each type cabinet on the market has its own character, and the differ- 
ence is a matter of taste 


Here's another practical approach to the speaker problem: Close off a 
corner of your room with a sheet of %-in. braced plywood. Mount in it two 
8-in. speakers ($25 each) for good music. For top quality, add a 15-in. speaker 
($75), a tweeter ($25), and a divider network ($25) 


Television can get into the picture, too. At low cost, a serviceman can 
rewire your TV set to play its sound out through your phonograph system. 
The good result may surprise you 

e 


You may not be in so much of a dilemma as you think if you’re planning 
to give Seotch for Christmas—and you don’t know the particular brand to 
buy. Here are a few pointers 


Scotch is a blend of heavy malt whiskies and light-grained whiskies. The 
greater the proportion of malt, the heavier the Scotch. The lighter-grained 
Scotches are most popular and best for cocktails and highballs; heavy 
Scotch is good for drinking straight. The difference between heavy and light 
Scotch is something like the difference between milk and cream—inciden- 
tally, all is 86 or 86.8 proof. Note that Scotch is artifically colored; color has 
no bearing on whether the whiskey is light or heavy 


Don’t let the age of a Scotch influence your selection. This is no stand- 
ard of quality. More important is the proper blending and combination of 
whiskies. (Some brands are blends of 30 different types of whiskies.) Also 
age doesn't necessarily mean that Scotch is heavy. Some 15-year-old brands 
are extremely light; likewise, you'll find some young, heavy blends, too. The 
average age of most popular brands—unless it’s marked on the label—is 
about eight years. You'll find there are fewer first-class blends of Scotch than 
other types of whiskies. Your best bet: Keep in mind the type you want, and 
choose one that’s nationally advertised and well-known 


If you're involved in raising funds for a charitable organization, a re- 
vised booklet for 1956-57 may save you a lot of work. The Contributor's 
Income Tax Deduction Guide points out the tax advantages of giving to 
charity, is a good handout to potential donors. These booklets are available 
from National Council of Churches, 297 Fourth Ave., New York City 10 
Minimum order is 100 copies; price $6.60 


Note for air travelers: You can now get a condensed airlines’ time table 
for each of four major travel routes. It lists all scheduled nonstop flights 
of major airlines—includes type of plane, airport, number, and class of 
flight. They’re available for flights between New York and (1) Boston; 
(2) Washington; (3) Chicago; and (4) Miami. You can get them at hotels, air- 
ports, or travel agencies in these cities or by writing to Transportation Dis- 
plays, Inc., Room 1841, 70 East 45th St., New York 17, N. Y. 


Manners and modes: A new tranquilizer is on the market—it’s for 
nervous, frightened, and vicious dogs exclusively You'll see less patent 
leather in men’s formal shoes—calfskin is taking over A new gimmick 
in gift certificates: New York’s St. Moritz Hotel offers weekend certificates 
covering three days, two nights, breakfast in bed, and all taxes 


Contents copyrighted under the general copyright on the Nov. 10, 1956, insue—Business Week, 330 W. 420d St., New York. N.Y 





Tappan Zee Bridge* lighted by 
40 miles of “U.S.” ozone-resistant cable 


A total of 258 luminaires is used for lighting this U 


sake 
S. Spec. #831 The neoprene jacket provide s the 
bridg vreatest protection against weather, acids, oils and 


all-around abuse. Yet the cable is light in weight and 
uiec Cusy to handle 


spanning the Hudson River making it prob- 
ibly the best-lighted bridge in the world. To minimize 
distribution costs 


, constant current series circuits 
used 


For electrical wires 
The 40 miles of cable used on this lighting system 


is ozone-resistant “U.S.” Series Street Lighting Cable 
Uskorona » butyl 


sand cables to fill any require- 
ment, to handle any wiring need, write Electrical Wire 
& Cable Department, United States Rubber Company, 
Rockefeller Center, New York 20, N. ¥ 


insulation, 7,500-volt shielded, 


art of New York State 


Thruway system 


Electrical Wire & Cable Department 


United States Rubber 





A MESSAGE TO AMERICAN INDUSTRY © FIFTH OF A SPECIAL SERIES 


THE SHORTAGE OF SCIENTISTS AND ENGINEERS: 


What Can Be Done 
About It? 


There is no easy or quick way to overcome the 
shortage of scientists and engineers that has 
become a threat to our national security and 
economic progress. The solution can come 
only through diligent efforts extending over sev- 
eral years to bring the supply of technically 
trained people into balance with our needs. 
Meanwhile, the pressure of the shortage can be re- 
lieved if industry, government and education make 
better use of the limited number of scientists and 
engineers now available 

karlier editorials in this series have discussed the 
dimensions of the shortage of technical manpower, its 
meaning for our national security and our economic 
well being and the causes of the shortage This final 
editorial will survey some of the measures that can be 
taken to overcome the shortage Most of the proposals 
presented here have been suggested elsewhere. But 
in combination they appear to offer the best hope 


of an answer to this serious national problem, 


Soviet Methods Not For U. S. 


It is clear that no crash program, inspired by 
panie and designed indiscriminately to drive 
hordes of high school students into science and 
engineering, is suitable for the United States. 
Even if we adopted Soviet methods of channeling a 
large portion of our brightest young people into 
technical fields, it would be at least four years before 
results appeared in the volume of college rraduates 
And such an approac h would do no credit to the 
American way of life 

Any crash program, whether it involved totalitarian 
methods or simply overselling the advantages of-tech- 
nical careers, would be objectionable for other rea- 
sons as well. It would jeopardize the quality of scienti- 
fic and engineering training. It would put many young 
people in fields where they have little aptitude and 
deny them to other fields for which they are better 
equipped. And, if carried too far, it might even result 
in the overcrowding that was feared prematurely a 


few years ago. 


The most important problems for the long 
run, as the preceding editorial in this series 
indicated, are in the area of education. Any real 
solution must reduce the loss of talented high school 
graduates who do not continue their education for 
financial reasons or because of lack of interest. Also, 
it must improve the quality of high school prepara- 
tion in science and mathematics and, above all, relieve 
the critical shortage of teachers. 


Basic Needs in Education 


Substantial increases in salaries of teachers 
in most of the nation’s school systems are essen- 
tial if high school students are to receive ade- 
quate preparation for courses in science and 
engineering. Pay scales that have lagged behind 
rising living costs and salaries available in industry 
have placed great strain on even the most devoted 
teachers. There has been a sharp drop in the number 
of new graduates trained to teach science and math- 
ematics, and of this smaller number many have de- 
cided not to follow careers in teaching. 

Raising teachers’ salaries to more realistic levels 
must be primarily the job of local school districts, 
aided by state governments. If, in face of rapid in- 
creases in hool enrollments, lo« al and stale resources 
prove insufficient, then federal aid will have to be con- 
sidered. Higher teachers’ salaries, however financed, 
inevitably mean higher taxes. But without appreciable 
improvement soon, the quality of our entire educa- 
tional system is in danger. 

At the college level also, financial aid is needed to 
provide scholarships for promising students and to 
increase fac ulty salaries (An earlier series of edi- 
torials dealt more fully with these problems, and busi- 
ness aid to higher educational institutions has been 
mounting at a gratifying rate.) 

But not all the educational problems related 
to the shortage of scientists and engineers can 
be solved with money. Science and mathematics 
have steadily been de-emphasized as more youngsters 


have gone to high school for terminal education rather 








How business is helping 
to relieve the shortage of 
technical manpower 


Summary of a 
Survey by McGraw-Hill Correspondents 


Sponsoring summer study programs for high 
school teachers 

Arranging cooperative work-and-study programs 
for students 

Sponsoring college fellowships and scholarships 
in science and engineering 

Paying tuition of employees taking science and 
engineering courses 

Keeping college faculties abreast of new develop- 
ments in industry 

Hiring high school science teachers for summer 
and part-time work 

Giving eld, but usable, laboratory equipment 
to schools 

Cooperating in high school science exhibits 

Sponsoring regional science fairs 

Sending speakers and training aids to schools 

Opening plants for student tours 

Analyzing jobs to relieve engineers and scientists 
of routine work 


The McGraw-Hill Department of Economics 
will be glad to hear of any other ways busi- 
ness is helping relieve the shortage. 











than for college preparation. This de-emphasis must 
be reversed, 

Techniques of instruction, furthermore, can stand 
improvement at all levels of education. Professor FE. P. 
Northrup of the University of Chicago observes: “In 
the past fifty years ... there has been a revolutionary 
change in the character of mathematics, yet not a 
trace of this change is to be found in the curricula 
of all but a handful of secondary schools throughout 
the country.” Colleges and universities may have to 
examine old fetishes about light teaching loads and 
small classes in order to make more efficient use of 


their faculties. 


What Industry Can Do 


Industry has the immediate problem of 
better utilization of available technical man- 
power and the long-range responsibility of 
helping increase our resources of trained peo- 
ple. Frantic recruiting practices and reckless 
bidding up of starting salaries—financed largely 
by government money for defense orders — are 
not the answer. There is need for earnest con- 
sideration of incentives for experienced scien- 
lists and engineers, who too often must look to 
sales or executive positions for adequate finan- 
cial recognition. 


Industry in many instances could make more efli- 
cient use of engineers and scientists by shifting work 
to technicians, clerical personnel and even machines. 
One company found that 15% of the time of an en- 
gineering design group was spent on routine jobs 
and that this valuable time could be saved by adding 
a technician and a clerical worker to the group. 

Other potential sources of technical manpower 
could be tapped more extensively to relieve the short- 
age. Very few women have entered what has been 
traditionally a man’s world, Negroes are only slowly 
gaining educational and employment opportunities 
in technical fields. And many experienced older men 
can still give useful service, 


A Good Beginning 


Much is being accomplished already in efforts to 
attract more young people into scientific and en- 
gineering careers, A summary of some of the things 
business is doing is presented above. Other notable 
contributions are being made by such organizations 
as the professional engineering and scientific societies 
(especially through their manpower Commissions), 
the National Science Foundation, the National Re- 
search Council, the National Education Association, 
the National Merit Scholarship Foundation and the 
Thomas Alva Edison Foundation. 

Results are beginning to appear in rising enroll- 
ments in engineering schools and technical institutes. 
Between 1951 and last year, according to MeGraw 
Hill's annual survey of technical institutes, enroll- 
ments in these schools rose from 46,000 to a record 
67.000 Engineering enrollments rose in the same 
period from 166.000 to 243,000. A rising tide of 
yvraduates Is already being made available to Ameri 
can industry 

This is a good beginning. But only with wider 
appreciation of the serious implications of the 
shortage of scientists and engineers and inten- 
sified efforts on the part of business, govern- 
ment and education to relieve the shortage can 
we hope to overcome this threat to our national 
security and economic well-being. 
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PRAILING CLOUDS of fertilizer, Allied Chemical plane demonstrates the latest method for. . . 


Making Trees Grow Faster 
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Ye handling one of 
your minialwuizalion 
problems 2 


fC 


your miniaturized assemblies at lower cost 


Solve the big problems of small assemblies by letting 
Elgin produce them for you at lower cost. Elgin puts the 
highly trained people and specialized facilities needed 

to handle miniaturized components at your service. 


After all, miniaturization has been our business for years. 


Read about Elgin’s ‘Practical Miniaturization”’. Our 
booklet tells how Elgin has helped others . . . how 


Elgin can help you. Write today for your copy. 


ELGIN NATIONAL WATCH COMPANY 


MICRONICS DIVISION « ELGIN, ILLINOIS 





the modern (ay 


streamlines the wingtip 


There's a finer fashion feeling to the wingtip 
by Dr. Locke. Yer it still has the famous fea 
tures originated by Dr. Locke for untiring 
support and comfort. No. 1702-Black (L701 
Tan) $24.95 


Dr. Locke's exclusive comfort features 
1. Heel Wedge helps shift weight outward 
2. Sole Wedge heips relieve arch strain 
3. Elongated Heel assists in distributing weight 
4. Arch Support helps reduce arch strain 
5. Steel Shank assures sturdy construction 

’ free ft : a te 

FIELD AND FLINT CO., BROCKTON 66, MASS 


For over 75 years, Japan's largest 
financial institution has fostered 
international trade and commerce. 
If you need a helping 

hand in Japan, contact... 


rw FUJI BANK“ 


New York Agency: 42 Broadway, NYC 
Head Office Chiyoda-Ku, 
Overseas Offices in London, Calcutta 
184 Branches Japan 


Tokyo 
Throughout 


180 /¢ 





” ..‘there should be a nice development in five years’ time. 


The economics are in its favor’... 


the growth rate in seed orchards pro- 
ducing strains of slash pine, bearing 
extra high gum yields, imcreased. At 
Quebec City's Laval University forestry 
school, Dr. Andre Lafond says that seed 
lings can be pushed chemically in three 
or four months to a stage of growth 
normally reached after two vears in a 
Washington University’s Dr. 


Gessel 


nursery 
Stanley innual 
nitrogen applications of 100 lb. per acre 
on 10- to 35-vear-old fir tre gave an 


re ports that 


“outstanding and clearly visible” effect, 
almost doubling the volume of wood 
produced 

At North Carolina State, Dr. ‘T. E 
Maki is finishing up a five-vear study 
that shows promising growth of pine 
tands after chemical fertilization. And 
Weverhacuser Timber Co. boosted cone 
production of Dougla firs almost 
100% 
¢ Setbacks—Not all the results are 
good. Crown Zellerbach Corp., after 
five vears of test work, is not sure that 
fertilization look 
promising. But the company is still de 
termined to find the ideal soil for 
timber growth. Once this is established, 
the company will push harder into the 
effects of fertilization 
¢ Most Promising—lven though only 
exploratory 


the economics of 


research has been done, 
these areas seem to hold the most 
promise 

¢ lertilizing nursery stock, then 
fertilizing again when the trees are 
transplanted, to give them a_ better 
start. The survival of voung trees is 
1 sticky affair. If a_ tree 
slowly, it is crowded out by brush. So 
inv leap against this unwanted growth 
will give 


grows too 


timber companies a_ better 
return on their land 

¢ Fertilizing to increase produc 
tion of seed in older trees. Timber com 
panies usually leave blocks of seed trees 
or high ground to reforest an area that 
has been logged off. But seed trees are 
fickle. Some years they produce well, 
some vears poorly If seed can be pro 
duced in quantities when wanted, it will 
reduce the need for handplanting 

¢ Fertilizing the nutrient-deficient 
soils of the South, One 
mates that 
Southern forest land might be enriched 


forester esti 
ibout 15-million acres of 
through fertilization 

¢ Allied’s Push—U.S. Forestry Service 
officials sav it will take five vears to 
come up with any meaningful answers 
ibout the need, effects, and value of 
fertilizers in forest cultivation. But to 
th hemical company most directly 
involved—Allied—the time figure too 
high 


a’ 


STORY starts on p. 178 


In the past, other chemical com panics 
have dabbled in chemical fertilization 
They've given freely of their products 
to timber companies researching the 
problem, and Canadian companies have 
done some probing of their own, But 
Allied aims to take the lead, making 
forest fertilization part of its over-all 
campaign to unload huge nitrogen sur- 
pluses 

“Clearly, big fertilizer markets in 
forests are 10, 20 vears off,”” admits one 
official. “But,” says Vice-Pres. Malcolm 
Hunter, “there should be a nice de- 
velopment in five 
economics are in its favor.” 

Allied plans to help the economics 
by a promotional and 
educational program. It is about to 
release Dr. Maki’s report on his five 
vear study in North Carolina; it will 
put out bibliography on 
fertilization attempts; and it will pub- 
lish the work of a German authority on 
fertilization. In Germany's forests, fer- 
tilization is not a new theme 
¢ Targets—l'irst target of Allied’s pro- 
ject 1s the woodland owner, who is 
expected to try fertilization by hand 
with several trees and watch the result. 
The company hopes to convince those 
farmers who are sinking land areas in 
the conservation phase of the soil bank 
program to plant trees. It’s estimated 
now that out of 25-million acres to be 
put into the conservation plan, some 
7-million acres will be planted to 
trees 

Next step will be to get the paper and 
pulp companies, some of whom now use 
limited fertilization in nurseries, to use 
it in restocked lands. At least 13 paper 
and pulp already 
queried Allied on the prospects of fer 
tilization 
¢ Cost Hurdle—The biggest hurdle for 
the chemical industry perhaps will be 
not in plantation fertilization, but rather 
in proving to holders of commercial 
acreage that it is economical 
are not an annual crop proposition; 15 
years may pass before the owner can 
total up his pounds of wood for pounds 
of fertilizer and see the dollar gain. 
“We're hoping that we can show 
growth response in the first couple of 
Nitrogen Div 


going to be 


vears’ time The 


concentrated 


1 complete 


COM panies have 


Forests 


vears,” savs one 
“Otherwise, it’s 
dough out of a 


man. 
tough 
gctting forester’s 
pockets 3 

In Allied’s aerial application experi- 
ment in New Jersey, the costs were set 
it l¢ to 2¢ a lb. One Allied official savs 
“That's as low a price for fertilizer as 
inv | know.” 

Other figures are rare, Preliminary 
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small city advantages... big city markets... 
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West Penn Electric’s service area 
has the favorable business climate 


that you want for your new plant. 


This area has hundreds of pleasant 
communities of small and medium size, 
adjoining major metropolitan markets, 
near the center of America’s Number 


One Business Area. Many of them have plans 


and funds to help you build and finance 


a new, cost-saving plant. 


We can give you accurate detailed information 


about the area’s communities to help you 
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How Du Pont Photographic Products 
Help Solve 3 Typical Problems 








@ 1. GETTING “BEAUTIFUL” FOOTAGE IN DIM LIGHT 


Shooting the filmed portion of the Miss America Pageant telecast on ABC-TV, 
sponsored by Philco Corporation, was a pleasant, but tough job. Cameramen 


had to shoot with only the available 
ultra-fast DuPont “Superior” 4 


new 


lights in Convention Hall. Fortunately, 
motion picture film was available and 


thousands viewed clear, sharp pictures of the event. “Superior” 4 can give equally 
good results in your time and motion studies, safety, training and documentary films 


3. MAKING COPIES THAT 
ARE LETTER PERFECT 


To right, you see a man holding a per- 
fect reproduction of a printed page 
made photographically on Du Pont 
Litho” T. This transparent photo- 
graphic paper is used as an intermedi- 
ate in making clean, high contrast cop- 
ies of plans, drawings, maps—even faded 
blueprints. It's easy to use and saves 
and tear on valuable originals 
We'll gladly send details 
. >. . 

JUST DROP US A LINE for further infor- 
mation about any of the products above 
Address: DuPont, Photo Products Dept., 
Wilmington 98, Delaware 


wear 
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42. REPRODUCING SIGNS 
IN MUCH LESS TIME 


A 25% increase in output combined 
with a reduction in operating costs is a 
real achievement, but it came easily to 
Grote Mfg. Co.—a leading producer of 
highway signs. They simply changed 
over to DuPont Screen Process Film 
and found they could make stencils for 
screen printing in less time and at a 
fraction of former cost 

Accuracy up to .010” is 
with Screen Process Film. Why 
consider this practical, timesaving 
method for preparing silk screen sten- 
cils in your plant? 


, 


reported 
not 
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Better Things for Better Living through Chemistry 





‘ 


‘ ., the work done-so far 
has been too hit or miss to 


‘ 


show much success .. .’ 
STORY starts on p. 178 


results of aerial application trials in 
New York show that costs of a single 
application of 200 Ib. of fertilizer may 
be as low as $9 to $13 per acre. This 
compares fayorably with the standard 
thinning method, used to cut out-mn 
wanted growths from good sites, which 
often exceeds $30 per acre 

Other figures that don’t show up are 
those of estimated sales: “It’s too seon, 
far too soon. But’ we'll probably have 
to come up with them—so how about 
bare, bare 
Allied executive 

Judging from the reaction of 
chemical the 
in ultimate 


$5-million as a minimum 
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other 
companics figure is in 
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“But ultimate in thi 
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trees isn’t as simpl 
Moisture is a 


you ve 


is fertihzing corn 
limiting factor. And 
the responsive 
In many cases nitro 
but the trees still 
potash. Ordinary soil 
tests don’t work on trees 


| he 


got to consider 
ness of treatment 
gen was applied 
needed boron o1 
ind new ones 
must be devised 
too tar 

ven 
tre< 


may be 


whole thing is 
wa\ 

the ilviculturists, working 
regeneration, admit that 
limited. Savs Maki 
notoriously efficient user 
clements in the 


with 
market 
“Trees are 
of native soil, given 
itisfactory physical conditions for root 
given sufficient 
the quality of 
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morsture where 
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to onh tree ind young 
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DOTISIVE speci 


thinkers ar 
going propos! 
that 
that 


data must 


concede 


nce de d, 


tion 
More 
ind economK 
They're not going t 
off chemical fertilization of forests 
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ma 
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How Emery 
helps put 
sales across 


faster 


General Offices: 801 Second Avenue, New York 17. Serving the United States, Alaska, Canada 


Recently our client introduced a revo- 
lutionary product for maintaining the 
freshness of fresh-kiiled poultry. At the 
start, it was imperative that company 
personnel be on hand at the poultry 
processing plants to supervise its us- 
age. The problem: to supply this prod- 
uct immediately to plants throughout 
the country. 

In the first two weeks of delivery, 
Emery handled 54 shipments to 43 


EMERY 


AIR FREIGHT CORPORATION 


Talking cold turkey 


different cities at a total cost of only 
$3,198.20. Fast, dependable Emery 
cost $1,225 less than the only other air 
express service. 

We're ready to help out in emer- 
gencies, of course, but our real job is 
moving your routine freight—domestic 
or international quickly, economl- 
cally, regularly. So why not learn how 
Emery can help you. See your direc- 
tory for your local Emery office. 


. and Europe, Asia, Africa. 
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This Is the Year to Paint Your Plant 


PRODUCTION BOOM IS COMING: 


You know what happens to plant 
maintenance when plants are 
operating at Capacity — it just 
gets “put off.” And the longer 
it’s put off, che more costly it is 
to handle, In fact, if you post- 
pone painting just year, it 
can cost you double or triple 


one 


today's cost! 
Important days are just ahead. 
Repair 


and restore masonry surfaces, 


Prepare for them now. 


stop corrosion of iron and steel, 
improve “seeing conditions” to 
boost morale and production, 
And the way to start is to consult 
America’s 
specialists, Use the free plant sur- 
Truscon 


maintenance coating 


vey service of Labora- 


tories, who for nearly fifty years 


PAINT NOW WHILE THERE’S TIME 


have led the Industry in mainte- 
nance know-how. 

There is no 
coating for all mainte- 
Different sur- 
faces, different conditions require 
different protective coatings. 


Keep this in mind. 
single 
nance problems. 


Here's where you can save money 

by using specialized coatings 
that have greater corrosion resis- 
greater weather and wear 
As a result, 


tance, 
resistance. you paint 
less often. Your Truscon repre- 
sentative will provide prompt 
plant inspection, color guidance 
consultation. No 
obligation to you. Absolutely. 


Send coupon now for immediate 


and coatings 


action, 


Send For New 1956 Truscon Hand Book Of Information 


TRUSCON 


KR Raynold ¢ 
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Truscon Laboratories 
1700 Caniff, Dept. 8-25 
Detroit 11, Michigan 


“st Ve 


TRUSCON 


0 Send literature 

C Heve Truscon representative call 
Nome 
Firm 
Address 
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| Synchronized Speed at Less Cost 


“al 








An Entirely New 
Constant Speed Motor 


Meeting the trend to automation and precise manufacturing 
control, Allis-Chalmers introduces the SYNDUCTION motor. 

It will run at absolutely constant speed regardless of fluctua 
tions in line voltage or load. Any number of these motors will 
operate together at the same speed, and speed can be regulated. 
All of these characteristics are provided in the simple and com 
pact design of standard squirrel-cage motors 

Synduction motors are the latest addition to Allis-Chalmers 
broad line of motors for industrial applications. Allis-Chalmers, 
Genera! Products Division, Milwaukee 1, Wisconsin. 








Synduction is ¢ 


In Industry After industry 


.. the needs of each are served with Allis-Chalmers wide range of power 


generation and distribution equipment and processing machinery designed 
and manufactured for the particular requirements of that industry. 


ALLIS-CHALMERS . 


Editor in the Air... 


SID KIRKPATRICK started his 36th 
year with McGraw-Hill chemical publi- 
cations in June, 1956. Usually, you'll 
find him in a chemical plant or front 
office, rarely in a relaxed moment like this. 





a * 








with both feet on the ground! 


Jats keeping up with Sid Kirkpatrick would 
have anyone on the fly. For Sid—“‘if anyone calls 
me Sidney, it’s my cue to duck’’—is something 
more than Editorial Director of two of McGraw- 
Hill’s most dynamic magazines. A long-time mem- 
ber of the “have tux will travel’’ school, he is a 
familiar and respected figure in chemical plants 
and their front offices throughout the United 
States. 

From his unique vantage point, Sid is able to 
maintain a constant bird’s-eye view of the edito- 
rial direction of CHEMICAL ENGINEERING and 
CHEMICAL WEEK, and of the giant chemical 
process industries they serve. It is this same broad 
view that enables him to look at both sides of 
every significant story. He works closely with the 
editor of CHEMICAL WEEK, who interprets the 
important business news for management men— 
and the editor of CHEMICAL ENGINEERING, 
who reverses the field to give engineering know- 
how and economics to technical men. In between, 
Sid, who is also a Vice President of the McGraw- 
Hill Book Company, has sandwiched almost 30 
years’ service as Consulting Editor for its Chem- 
ical Engineering Series of texts and reference 
books. Of them he says, “‘We built a profession 
by building a permanent foundation of literature 
beneath it.” 

Sid has piled up an impressive list of other 
achievements, too. He “picked enemy brains” 
behind the German lines before V-E Day as a 
member of the Technical Industrial Intelligence 
Corps. Later, he served with the National Com- 
mission on the Disarmament of Japan. This was 
history repeating itself, for Sid was associated 
with the American Commission to Negotiate 
Peace at Versailles after World War I, where he 
helped draft the technical portions of the treaty 
dealing with coal tar chemicals and dyes. (In his 


typical self-effacing manner, Sid says he was just 
an errand-runner for Bernard Baruch.) 

Today, Sid still serves the government. He is 
Chairman of the Advisory Committee on Indus- 
trial Information, U.S. Atomic Energy Commis- 
sion. As a consultant to the Army Chemical Corps, 
he was also a member of the accredited scientific 
observer staff at Bikini for “Operation Cross- 
roads’’. 

Some of the other highlights coloring Sid’s 
career include Member, Director and Past Presi- 
dent of both American Institute of Chemical En- 
gineers and the Electrochemical Society. In 1952, 
the American Institute of Chemists summed up 
Sid’s many activities when he was made an Hon- 
orary Member. The citation read: “Sidney D. 
Kirkpatrick, outstanding editor, who by taking 
strong stands where needed for the good of the 
profession, promoting the Chemical Engineering 
Achievement Award, taking active leadership in 
professional societies, and encouraging younger 
men by speaking and guiding junior groups and 
individuals, has contributed to the profession . . . 
of chemical engineering far beyond the normal 
call of duty.” 

Experience like his is typical of many McGraw- 
Hill editors. Their detailed knowledge makes them 
specialists with feet-on-the-ground awareness— 
both literally and figuratively. They live with the 
problems of the men in the fields they serve and 
provide them with accurate reporting and helpful 
business information. 

That is why their “product” can’t help but be 
good. Consistent editorial quality is the reason 
more than a million men pay to read McGraw- 
Hill magazines. And it’s the reason why McGraw- 
Hill magazines provide an alert, interested and 
responsive audience for advertisers’ sales messages 
to business and industry. 


McGraw-Hill 


PUBLISHING 


COMPANY - 


INCORPORATED 


App 330 WEST 42nd STREET, NEW YORK 36, N. Y. @ 


More than a million men in business and industry pay to read McGraw-Hill business publications 





PROBLEM: Packaging odd-shaped objects 

















FULTONS SOLUTION: 


Bias-cut burlap tubing that s-t-r-e-t-c-h-e-s ! 


























Bias-cut burlap conforms to the shape of practically any article. Just place merchandise 
in tubing . . . tie tubing at bottom and top... and snip off the ends. 


This simple method cuts packaging, labor and shipping costs. 


Fulton’s bias burlap tubing is available in 
a variety of diameters from 13!, to 80 inches, 
and lengths up to 175 yards. It has many uses 

some of which we don’t even know about 
yet. So far, however, it’s cured packaging 
headaches for shippers of rugs, bolts of textile 
material, spools of twine, assorted machine 


parts, collections of boxed objects and many 
odd-shaped items. 

If you ship hard-to-wrap objects that don’t 
require rigid containers, Fulton’s bias burlap 
tubing may be your solution. Or if you have 
problems involving textile or multiwall paper 
packaging, contact our engineering service. 


Write to: Special Services Division, General Office 
Fulton Bag & Cotton Mills 
1406 Annunciation St., 
New Orleans, La. 








(Fulton 


ATLANTA «+ CHICAGO «+ DALLAS + DENVER + KANSAS CITY + LOS ANGELES 


MINNEAPOLIS © NEW ORLEANS + NEW YORK + OKLAHOMA CITY BAG & COTTON MILLS 
PHOENIX + ST. LOUIS * SAN FRANCISCO +* SAVANNAH 








In Management 


Minority Owners Raise New Fuss 
In Court for Studebaker-Packard 


Studebaker-Packard Corp. defends itself in a Detroit 
l'ederal Court this Tuesday against charges of “false and 
misleading” information in a proxy statement sent to 
stockholders. ‘The suit was filed by Sol A. Dann, Detroit 
attorney, on behalf of himself and two other S-P minor 
ity share owners, just before a stormy special meeting of 
stockholders last week 

\t the meeting, stockholders backed management pro- 
posals that would grant Curtiss-Wright Corp. an option 
to buy up to 5-million common shares of S-P at $5 a share 
and reduce par value of the stock from $10 to $1. Now 
outstanding are 6.4-million of 15-million authorized 
shares 

\t the same time, they blocked Dann’s attempts to 
(1) dissolve S-P, (2) gain permission to hire auditors and 
investigators for a probe of the corporation—at its own 
expense—and (3) have the company give him an up-to 
date stockholder list 

Dann had already been frustrated in court when Fed 
cral Judge Arthur F. Lederle rejected his bid for a tem 
porary injunction to prevent S-P officers from voting 
their proxies. 


MIT Expert Discounts Mergers 
As Big, Bad Wolf of Industry 


Mergers arey’t the ogre that recent wringing of public 
and private hands might suggest 


Dr. M 


nology 


not, in anv event, to 
\. Adelman of Massachusetts Institute of Tech 


Dr. Adelman spoke to an audience of some 650 men 
at the American Management Assn.’s conference on 
mergers and acquisitions in New York City last week 
He described mergers as neither so economically im 
portant nor restrictive to competition as many people 
seem to think 

In fact, said the MIT expert, fewer mergers are occur- 
ring today than in the booming late 1920s. In that 
period, they averaged 847 annually in mining and manu 
facturing industries. Now—with 40% 
firms and corporations and 25% mor 


more business 

incorporated 
manufacturers than in 1925—the merger rate is much 
lower: 347 a vear in the last five vears 

Another difference in modern mergers is that they 
involve smaller units than in a comparable period such 
is the early 1900s, said Dr. Adelman. He pointed to 
the formation in that era of U.S. Steel, combining the 
ix biggest steelmakers with others—a deal in which 
Carnegie, already the giant in the held, effectively tripled 
its asset 

\ hypotheti i pre ent-dat 
the biggest U.S 


comparison would be for 


ompany to acquire through merger 
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assets worth $14-billion—a figure that all the mergers 
since World War II haven't piled up, according to the 
speaker. His estimate of assets involved in industrial 
mergers from 1951 through mid-1954 is slightly more than 
$5-billion, or 2% of the total worth of industnes 
concerned 

More important than sheer numbers, or even than 
assets involved, is who buys out whom, and in what 
industry, Dr. Adelman told the management men, He 
expressed doubt that mergers have affected competition 
as much as election year publicity would imply 

To an economist, he said, competition means that 
there are enough alternatives for any prospective buyer 
to prevent any one seller or group of sellers from holding 
much power over price or supply. ‘The effects of merger 
on competition hinge on what it does to these alter 
natives 

Absolute size of the merging companies is not a 
crucial factor. More important is how large a share of the 
market they have—and whether it in turn is only a sub 
division of a wider market, in Dr. Adelman’s view 

In fact, he added, widening a product line or merging 
into entirely new fields may not necessarily curtail com 
petition—sometimes, with new products challenging old, 
diversifying or broadening output can be a dire need. 


Management Briefs 


Small business is out to become as slickly professional 
as some of its bigger brothers. It's so interested in 
modern techniques that next year the 
American Management Assn, plaus for its benefit seven 


ontrast with only about 


management 


Cina’ and ad conference ill 
five such meetings in the last three years 

Small busine l 
ranging from $70,000 to $2 


50 to SOO employe 


categorized as Companies with assets 


million and payrolls of from 


On the date book are two international management 
Next week, in Santiago, Chile, there will be a 
gathering of U.S. management consultants and execu 
tives with Latin American colleagues, under auspices of 
the Pan American Council of the International Com- 
mittee for Scientific Management. 

In late June, 1957, the ICSM will sponsor the 11th 
Management Paris, with 
nation 


mectings 


International Congress in 


experts from 27 expected 

Thermoid Co., Trenton, N. J., won a round last week 
in a proxy fight with Graham-Paige Corp. Graham 
Paige claimed it owned or had options on 32.1%, of 
Thermoid’s $34,861 outstanding shares (BW—Sep.8'56, 
p34) and called for a special stockholders’ meeting 

But a Thermoid share holder brought suit in U.S 
District Court in Wilmington, Del., to squash the 
Judge Richard S. Rodney ruled 
presented on stock it did not own 
directly by Graham-Paige, which needed valid proxies 
for 25°), of the total outstanding shares 


Graham-Paige bid 
invalid a proxy 
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Luring Manpower From Overseas 


Many technical men abroad aren't being 
fully utilized. With the proper approach, 
they can be recruited to ease shortages in 
U.S. industry. 


RITISH ENGINEERS filed into a small the Atlantic in their manhunt. Some 
uite in London's Westbury Hotel U.S. concerns have plants abroad that 
mec day last month, chatted briefly hire locally. ‘hese overseas plants some- 
with a dark, chunky American, then times find themselves competing with 
left oday, one of them, Gerald recruiters for the parent company 
A. Power (below), once an electronics © Money Isn’t All—The stateside com 
enginecr for a British tape recorder panics dangle attractive bait in front of 
manufacturer, work it his trade in foreign engineers, including big money 
Lochester, N. Y., with Stromberg-Carl And in countries like Italy, where the 
on Di # General Dynamics Corp young engineer serves an apprenticeship 
The American who interviewed Power — of three or four years at $100 a month, 
mdon was 49-year-old Amerigo money ts the prime lure. His counter 
ystino, a New Jersey attorney who yart in the U.S. can emerge from col- 
Amerigo D'Agostino Associates — lege into a $425 to $450 monthly salary 
ind spends his time recruiting engineers The spread holds for experienced engi 
ind scientists abroad for U.S. compa nee! is well. U.S. companies are 


nies. Some of his clients: General kle mainly interested in skilled specialists, 
tric Co., Lionel Corp., Mergenthaler rather than raw recruit 

Linotype Co., Sunbeam Corp., and Money isn’t always the most intri 
Monroe Calculating Machine Co guing facet of life in the United States, 
e Talent Scouts—D’Agostino and his though. A young Swedish engineer 


fish for engineers only in for- fresh from college can get only $200 to 


—_ 


cign iter mostly in Western Kur Ip 10 a month in his own country 
and the British Isle They and other ibout half the going rate in the U.S 
independent recruiting specialist up But in terms of the purchasing power! 
plement the work of companies’ own of his take-home pay, he’s better off 
talent yut staving in Sweden. He can buy a pau 
Sin the Korean War, the demand of the best theater seats in Stockholm 
RECRUITERS D'Agostino (right) and Gil entific personnel in the U.S. has for $2 and treat himself and his girl 
bert Hall ask directions from Beadle, r outstripped supply The growing to drinks and a first-rate dinner for 
usher, at London University ta is forcing Companies to cross $2.50. In New York, he couldn't get 


In hotel room, D’Agostino and Hall... - « » interview Gerald A. Powers... 
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LONDON UNIVERSITY meeting is with Dr. R. E, Gibbs (left), head of the physics department. Good leads come from colleges. 


ES. 





meet his wife and son, Dean. . 


. . « and (right) tell him he’s hired. 
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TORNADO. 


vacuum cleaner 
e of SIX machines 


Zives you the servic 


a 
"ortable blower <i si % 
(Nen-conductive vw 4 


blowing norte 


" Jumbo conversion 
ro unit 


and tank covér 


55 gal. drum 


Air Sweeper 

Strap, hese and s 

ea! Ml Shoulder type 
portable vacuum 
(Strap, dust bag 
hese and cleaning 

“ ) : tool 
Sprayer 


Spray tank) 


Series 80 Vacuum 
Cleaner 


It’s almost like magic the way this all-purpose 
Tornado series 80 vacuum cleaner does the job. 
Generating 325 m.p.h. suction speeds, it makes short 
work of chips, dust, water and oil. The versatility 
will startle you! A slight twist of the motor unit and it 
converts to five different cleaners. No matter what 
your cleaning problems may be, if it is now done with 
air, brushes, brooms or rags, it can be done 
faster and better with Tornado, 


Write for Catalog 660 and an “in plant” 
demonstration now. 


GREER ELECTRIC MFG. CO. 


5104 NORTH RAVENSWOOD AVENUE ¢ CHICAGO 40, ILLINOIS 
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FOREIGN officials and press, says D’Agos- 


tino, resent “boorish recruiting techniques.” 


away with such a spree for less than 
$20. 

Ihe attraction for most foreign engi- 
neers, the recruiters say, isn’t merely 
higher pay but the prospect of speedier 
promotion in the U.S., and the chance 
to study at company expense. Most 
European companies consider promot 
ing a man only once in two vears, com 
pared with review of a man’s progress 
every six months here. Power, for ex 
ample, felt frustrated by the traditional 
stratification of British industry 
¢ Supply of Skills—Transfers across the 
sca are encouraged by the fact that sci- 
entists and engineers with certain spe- 
ciaities in short supply in the U.S., are 
available in some foreign lands 

or example, European universities 
graduate four mathematicians for ever 
three available jobs; American universi 
ties produce far fewer than industry re 
quires. Some foreign countries have a 
surplus of stress analysts, hydraulics 
and computer circuitry engineers 

Phus, America offers some European 
engineers opportunity to work in fields 
thev favor, if they're not already ther 

Ihere’s hardly a technical skill the 
U. S. isn’t crving for. An East Coast 
winery was recently looking for an 
oenologist—a scientist who understands 
the chemical makeup of wines, how 
wanted a woman for the job becaus« 
the technicians in its lab were all 
female But it failed to fill the post 
because none of the three female oenol- 
ogists in hurope wanted ta move to 
the U.S 
¢ Big Attraction—In most cases, the in- 
fluence of the high American standard 
of living is a powerful attraction. Even 
in relatively prosperous countries, the 
air conditioner, the new American auto 


to blend and age them. The company 


mobile, and the home freezer are rarely 


seen. Power's wife, Josic, was entranced 
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Monsanto Chemistry in Action 


Pioneer III, manufactured by Budd Company, Philadelphia, is 
now in trial service between New York and Washington, D. C 


Can a seat*in this car take you places? 


IT’S MADE OF REINFORCED PLASTICS Does your product have needs similar to trains, 


sportscar bodies, boats, panel trucks, corrugated 
Budd’s new passenger car has seats, steps, anc ; , ‘ 
; ya ad ps, ! ' building panels, modern furniture? Reinforced 
washroc units olded of polyester reinforcec : 
ashroom units mol ads dy for plastics—made by bonding fibrous glass with poly- 
plastics. The reasons why can be translated into CNS : 
. ester resins—are now being used to improve pro- 

-ovements for many products. Reinforced plas- : 
aEpCorem ’ a te oe duction efficiency in these areas. 


Perhaps our “A Sketchbook of Profitable Prod- 


ucts,” may suggest product application ideas for 


tics are low-cost materials, molded into complex 
shapes of all sizes. 

These car seats are contour-shaped for comfort. you. For a free copy, write to Monsanto Chemical 

> ) »sistez ‘e t ‘ »¢ = " om . ‘ . 

Light in weight, their resistance to damage com Company, Plastics Division, Room 272, Springfield 


pares favorably with steel. Molded-in color never 2, Mass. 


fades or chips. 
The train steps take steady pounding without a Basic ingredients for 
manufacturing the polyester 


resina in reinforced plastic are 
supplied by Monsanto 


dent, never rust or corrode. 
The washroom units graphically illustrate the M : vs Siene ladinde Memnanta 
efficiency and economy of one-piece reinforced ON SAN lO styrene monomer, phthalic 
— é i anhydride, and malete anhydy ide, 
plastic construction. No seams or joints, all parts 
are incorporated in the molding. WHERT 








Real low cost material handling 
Here a self-propelled Walkie-Worklifter is 
stacking pollets weighing 1000 to 1500 Ibs 
And working in a 5'.5” aisle, too narrow 
for large lift trucks. There are thirty-nine 
Walkie-Worklifter models priced from $1250 
to $2500 complete with battery and charger. 
Lifting range up to 120°. Ideal for light load 
elevators and floors. Write today for com 
plete information 

Economy Engineering Company (Est. 1901), 
4537 West Lake Street, Chicago 24, Illinois 
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Begvisicie 
VISUAL CONTROL PANELS 


Chart Action, indicate Trends, 
Permit Comparison, Organize Facts 
for Analysis and Decision. 


Complete flexibility with limitless signal 
ling and charting possibilities Easily 
adapted to your individual records 
Lightweight panels contain clear plastic 
tubes which are individually removable 
and may be shifted from one position to 
another Clarity of tube provides full 
legibility of contents. 


Ask the man from Acme for examples 


ACME VISIBLE RECORDS, INC., Crozet, Virginia 


Send us more information on Visual Control 
Panels 
We ore interested in Acme Visible equipment 
for records 
Kind of record 
Company Attention 
Address 


City Zone State 
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NIGHT WORK in a hotel room is part 
of D’Agostino’s routine on trips abroad. 


with the idea of being able to keep a 
supply of ice cream in a freezer for their 
34-vear-old son, Dean 

Even in Canada, American compa- 
nies outbid Canadian firms for young 
engineering graduates. U.S. firms offer 
to let a man try a job for size for a 
month, then fly him home if it doesn’t 
fit. Canadian firms offer $350 to $370 
a month, the Americans offer $75 more 
Canada’s financial Post estimates that 
between 30 and 40 American compa- 
interview June engineering 
graduates on Canadian campuses. Only 
about 2,000 graduates will be available, 
while the Post figures Canadian indus- 
try alone will have 4,000 jobs for them. 
¢ Counter-Raids—Actually, the short- 
ige of engineers and scientists is world- 
wide. Result: Companies around the 
globe are engaging in a great, confused 
game of musical chairs. The U.S. and 
Canada get men from each other and 
from england 
Europe and 
Africa are engaged in a round robin of 
Almost every nation gripes 
ibout the foreign forays, but 
ill doing it themselvs 
backed by offi- 
statement ind news- 
paper ry front-page reports blasting 
the American D'Agostino says these 
complaints would be less bitter if Amer- 
ibout their 


nies will 


England and Europe 


gets them from Kurope; 


their own 
nosily 
thes T¢ 

loreign prot t ire 
cial government 


ican recruiters would go 


work kk ; br ish 

They resent the boorish recruiting 
\merican compa 
He explains Americans 
ire accustomed to big quarter-page ads 


technique of som 
nik he vs 
ind half-page ads for engineers—some 
times a company will take a large ad for 
just one man But if you buy an 
eighth of a page in a Paris daily, the 
It smacks 
to them of American aggressiveness and 
wast They resent this, the Ministrn 


peopl there are incredulous 





YES, GENERAL ELECTRIC 
SERVICE FOR YOUR 
TWO-WAY RADIO 
IS AVAILABLE 


FOR SALES AND SERVICE 


... see "Radio Communication Equipment” 
in your yellow pages. Or, write: General 
Electric Co., Communication 
Equipment, Section X71116-10, 
Electronics Park, Syracuse, N.Y. 


Progress /s Our Most /mportant Product 


GENERAL @@ ELECTRIC 


ee | 1Cas kine st 
| ntercommunication 


rTl, 


WEESTER ELECTRIC 


ieletalk as 
¥ 


Hallmark of F flicieney / 


alk in your off tore or plont 


} the very 


s? 


et k 


WEBSTER (7 ELECTRIC 
W 


RACINE WISCONSIN 
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See WHAT'S NEW 
at the 


22nd NATIONAL EXPOSITION 
of POWER & 
MECHANICAL ENGINEERING 


Under auspices of ASME 


NOV. 26-30, 1956 
in New York’s NEW COLISEUM 


Hundreds of exhibitors will be on hand 
to show and tell you what's new in all 
phases of power—its production, its 
application, new techniques, new econ- 
omies, new ideas—all on view in the 
country’s newest exhibition hall—the 
Coliseum. 

Plan to come and bring your key men. 
See how you can lower power costs 
and increase production. Save time- 
write now for advance registration 


® ane 
INTERNATIONAL 
EXPOSITION COMPANY 


480 Lexington Avenue, New York 17, N.Y 





di : Ze Lee 
15 St. New York 11, N. Y 
ainbridge, N. Y 
altimore, Md 
everly Hills, Calif 


CIM Work Inspection 
Mirrors Zciots 
@ HOLD THEIR POSITION FROM ANY ANGLE! 


Shapes and sizes for every purpose 


© 3 Pf 


ULLMAN PRODUCTS CORP, Dept. 6-3 
FREE CATALOG 10 River &., Nerwolk, Conn. 








| See Clues on page 198 aa 
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of Labor protests, the newspapers scream 
headlines.” 

¢ Cosmopolite—D’ Agostino is well ori- 
ented to the attitudes and foibles of 
Europeans. Although born in Staten 
Island, N. Y., he spent the first 20 years 
of his life abroad, picked up his pre 
college education in Naples, Italy, and 
in Grenoble, France. “I guess you can 
call me an American European,” he 
quips. 

He received a law degree from Rut- 
gers, held down sales executive jobs 
with U.S. companies in Newark and 
New York before turning to the prac- 
tice of immigration law in 1942. He 
quit practicing in 1953 to devote full 
time to overseas recruitment 

Amerigo D'Agostino Associates has 
offices managed by partners with full- 
time staffs in London, Stockholm, Paris, 
Milan, and Amsterdam. The organiza- 
tion also has part-time offices in Zurich, 
Basel, Oslo, Sydney, Liverpool, and 
Birmingham. He makes at least four 
liaison trips a year to each branch, con 
ferring with associates like London's be 
spectacled Gilbert Hall (pictures, pages 
190 and 191) and doing some inter 
viewing himself along the way 
¢ Likely Fields—D’Agostino’s organiza 
tion latches onto likely recruits through 
ads in scientific and professional pub 
lications and contacts with university 
faculty members like Dr. R. FE. Gibbs 
(picture, page 191), head of London 
University’s department; re 
search and development directors of for 


physics 


cign companies, and ministries of labor, 
and referrals by earlier recruits 
Although they try to do their recruit 
ing unobtrusively, there is 
cret about their techniques. In_ talks 
with government officials, 
and business executives abroad, D’Agos 
tino and his associates stress that per 


nothing 4 


educators, 


sonnel recruited there will make “major 
contributions” to the defense of the 
West and to the field of 
which the men are dedicated 
Says D’Agostino: “We go to thes 
peopl and ask if they know a man with 
the specifi looking 
for who is either out of work or isn't 
being fully utilized in his 
Usually, they're glad to help the fellow 
out and will give us his name and ad 
dress.” 
¢ Followup—Once a man | 
and ready to be hired, D'Agostino will 
check his company to make sure hi 
loss won't hurt the 
ardize the project he 
1)’Agostino usually know 
just what 


SCICTICC to 


bac kground wc re 


present ob 


reened 


company or jecop 
issigned to 
he forchand 


' 


company policy is, won 


mention a man’s name if there's chance 
of a turndown—as happens about once 
in five times 

¢ Difference of Opinion—1 hi 


can recruiters claim there 


Ann Ti 
ine pools of 
available technical personnel in Europe 


ind England. However, the companies 





Where to find the 
labor skills you need 


A suitable labor supply, with appro- 
priate skills, ia of prime importance in 
your plant location decisions. 

Supplying all the facts about the labor 
potential at any site in New York State 
is our business. The data will be com- 
plete, accurate and current. 

Our data will include a breakdown of 
the present industrial labor force by 
skills, sex and age groups, as well as an 
informed estimate of the percentage of 
the total labor force presently available. 
We also will provide characteristic re- 
gional rates for the specific job titles you 
will be considering or the ranges of rates 
for more general labor requirements. In 
addition, we will assemble for you a 
detailed history of labor-management 
relationships at any specific New York 
State locality. 

Labor won't be your only consideration 
in deciding on a new plant location. You 
will want complete facts on markets, 
water, available sites or buildings, power, 
fuel, transportation and raw materials, 
And you will want information on these 
as they apply to the successful operation 


of a specific plant, 


A tailor-made report 


Any or all of the factors important to 
your analysis will be covered in a con- 
fidential report to you—tailored to your 
needs. It will be prepared by an experi- 
enced professional staff to cover either 
New York State locations of your choice, 
or, if you wish, sites which we will select 


on the basis of your needa, 


Our booklet, “Industrial Location Serv- 
ices,"’ explains what we can do for you, 
To get your free copy, write me at the 
New York State Department of Commerce, 
Room 552, 112 State Street, Albany Te 
Neu York, 


EDWARD T. DICKINSON 
COMMISSIONER OF COMMERCE 
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Microsize UNBRAKO socket screws simplify design problems—even 
in highly specialized equipment like this prototype precision load 
ing device for use in advanced automated production operations 


Miniaturize with UNBRAKO set screws 


You need not 





design special 


HEAT-TREATED ALLOY STEEL” get canoes to em 
PLAIN CUP POINT cure your new 


Class 3 Fit Standard miniaturized 
equipment. 


Recommended ~. 
installation 0 Standard micro- 

Torque in 

Overall itnch-Pounds size UNBRAKOS 
Length NC NE 
were developed specifically for use 


in modern small devices. 





U NBRAKO screws are made of care- 
fully selected alloy steel. They are 
manufactured to timepiece preci- 


sion, Sockets are deep and uniform 





for greatest wrench engagement 
and longest reuse. Threads are 
fully formed for maximum strength 
and exact fit. And UNBRAKOs are 





heat treated to the optimum condi- 
tion for high tensile strength and 
ductility without brittleness or 


decarburization, 


Ask your authorized industrial dis- 





‘8 ( tributor about microsize UNBRAKO 
42 
42 , 
48 for Bulletin 2055 and samples. 


48 


socket screws today. Or write us 


Unbrako Socket Screw Division, 
available in stainless steel STANDARD Pressep Street Co., 











Jenkintown 57, Pa. 


STANDARD PRESSED STEEL CO. 


——_—_— 
UNBRAKO socker screw vivision 


JENKINTOWN PENNSYLVANIA 
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of Great Britain and Europe want to 
hold on to what they have, even if their 
engineers aren't fully utilized at present. 
D'Agostino estimates there are 2,000 
technical specialists who are out of work 
or not iis at their specialties in the 
British Isles and 4,550 in Europe. 

However, not everyone agrees with 
D’Agostino’s reckoning. The Stock- 
holm daily Aftonbladet ran a front- 
page story quoting Swedish Labor 
Board warnings against American engi- 
neering recruiters. The Labor Board 
claims that the health of the nation’s 
aircraft industry is threatened by emi- 
gration of engineers. American Em- 
bassy labor attache W. Lloyd White 
was quoted as saying the Embassy fully 
recognizes the shortage of engineers in 
Sweden but can do nothing to prevent 
American recruiting there. 
¢ Recruiting Tab—Cost to a U.S. com- 
pany of hiring a man with D’Agostino’s 
help runs to about $2,200. First there 
is a retainer of $250 to cover out-of- 
pocket expenses (minimum order: five 
men, $1,250 for expenses). The client 
also promises to underwrite transporta 
tion costs up to the plant door for a 
man and his family, $100 for freight 
expenses, a maximum of $300 for a 
month’s living expenses after the man 
arrives in the States. The company also 
pays for passport, visa, medical exami 
nations. D’Agostino’s fee from the 
company is 10% to 15% of the man’s 
first-year salary; the recruit pays nothing. 

The compamies do not cover the cost 
of moving household furnishings. ‘They 
explain to prospective workers they'd be 
better off starting from scratch in fur- 
nishing new homes in the U.S. 
¢ Hiring Procedure—Once D'Agostino 
knows exactly what the client wants in 
the way of scientific help, and gets the 
salary range (he usually has a spread of 
$1,500 to $2,000 to work with) his 
ofices comb their files and contacts, 
advertise if necessary 

Likely applicants are invited to sub- 
mit an exhaustive resume, which is 
sent to the client. If the client is inter 
ested, the applicant is interviewed by 
1 D'Agostino representative. If he gets 
by this screening, his qualifications are 
discreetly checked; European companies 
are less understanding than U.S. com 
panies about job-hunting employees 
who woo other jobs 

In most cases, the applicant’s person- 
ility is thoroughly investigated. Ex- 
plains D'Agostino: “American scientists 
usually work in teams. Europeans 
aren't used to this system.’ Occasion- 
ally, a man is interviewed by a company 
representative sent abroad to determine 
if the applicant's technical knowhow 
fits requirements. Psychological tests 
usually cover his personality, except for 
special cases. One project engineer 
was interviewed by six different people. 
¢ Regulations—If a company wants a 
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Why not enjoy 
NEW SUCCESSES through... 


The McGraw-Hill BUSINESS BOOK CLUB 


TO NEW MEMBERS 


with your first selection in the 
BUSINESS BOOK CLUB 











Auren Uris, the author of Developing 
Your Executive Skills, is Editor of the Hu- 
nan Relations Division of the Research In- 
titute of America The 
he sets forth in this book embody the latest 
findings of the Institute, one of the world’s 


large t busine $s res¢ arch and advisory organ 


techniques which 


ization 


rding to Mr. Uris, the secret of suc- 
business is to be a little bit better 


other fellow 


in timing, in imagi 
r Thus his purpose here is to 
slight edge which 


Chapter by chap 


levelop that 
leeply in your favor 
tools basic to the arsenal of 
The result is a storehouse 
of information of unusual value for execu 
and industry 
$4.50.) 


tive in all phases of busines 
(1955 Publisher's Edition. 


How the Club Operates 


of the Club you will receive 

the Club's Busine Book 

ued six times a year) This 
ymplete advance notice of four main 
oft the Club 


number of alternate selec 


in each section 


Probably you will most often be in 


forthcoming selection fot 
take if, you 
tiled to you If 
selection from another 
the alternate selections, or 
int no book for that two-month 
you notify the Club, making use of 
ind return envelope provi led with 

in tor this purpose 
wed not accept a book every other 
The purchase of as few as three 
umes in one year fulfills all your mem 
And remember, every 
buy through the Club comes to 


hip requirements 


il lub price 


with 4 sections 


Business Administration 
Industrial Management 
Finance and Accounting 
Advertising and Selling 


Now in November we can see our first 
year as a whole. For it was not quite one 
year ago—in the November 26 issue of 
Business Week, to be exact—that the Busi 


ness Book Club was first announced 


It's been a full and exciting year—one in 
which our belief in the idea of this Club 
has been seconded by the thousands of men 

And they have not 
many of them have 


bers who have joined us 
only joined the Club 

also recommended it to friends and associ 
ites, voluntarily (and without bonus re 


ward) 


addre ssecs 


sending us lists of names and 
Numbers of them have also taken 
time out of busy schedules to write us let- 
received recently trom 


Manager of a well 


ters such as this one, 
the National Sales 
known corporation 
to tanwe 
in 


ach 


which has been sent to me Will you 

mail a complete list of the books you 

ave ivVallable as there may be a few 

vhich were offered before I be 

1 member that I would be intet 

' Thank you for your fine 

eration 

There have been other signs of acceptance 
which we value: the fact that one McGraw 
Hill editor chose to introduce his banker 
father, uncle, and several friends to the Club 
the fact that a McGraw-Hill author was 
one of our first members the fact that 
two “celebrities” joined the Club in a single 
day —one, the president of a multimillion 
dollar firm; the other, a well-known musi 
cian who is also the president of a firm 
Both, you might be interested to know 
chose Devel ping Your Executive Skills as 
Which reminds us, in spite 
Thomas Usk ditty on 


a first selection 
of ourselves, of the 
self hel; 


Hea 
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Pleas enroll me as member « the B 


K Club n 

Shi to ihe 
hecked below 
} Planning the Future Strategy 
of Your Business 1 t E. < 2nd ! 
Kursk and D. H. Fenn, J ¢ ” rult 
rut het Edition 4.2 (lub Club Pr ‘ : 
Price, 83. 

How to Run a Small Business, 
| K. L ‘ l 


] lub i 


Principles of Management | 
Harold «miz and ¢ Y Dow 
nell ’ Da beli sheer Edition 
$6.50. Club Price, $5.50 

Profit Management and Control 
by Fred Ciardner 1055 ul 
li | | n, $46.00. ¢ bh? 
an @ r ‘ 


‘ bi 


cation ty ) 


How Foremen Can Control 

Costs by hil Ca ' rut 
he Edition, $4.0 Club I Ma 

4 ' ’ n ¢ 


Job tw M 


, \. App 
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Mail Entire Coupon to: The McGraw-Hill Business Book Club 


330 West 42nd St., N.Y.C. 36. P. O. Box 97 


Introduction 


Check Lists of Sales-Promotion 
and Merchandising Essenti 
‘ ' } f y 
inh r her 
: ‘ Financial and Administrative 


Textbook of Salesmanship i J 4). Ashtnirn ‘ STI 
! ! } A Kh : 
Advertising Copy and Communit ! N. Keetman and lobhert Ma 
Va 
rulb ! ba 


Effective Communication on the ing, 2nd ed ty 


Job Evaiuation | Management in Action 
ul hie Pdlt ; ‘ ‘ . 


BUSINESS ADMINISTRATION 
INDUSTRIAL MANAGEMENT 
FINANCE AND ACCOUNTING 
ADVERTISING AND SELLING 
Motion and Time Study | 
iv Pubbiiohe 
i "ries, $6.40 
4 Laver» Standard Hand- 
book for Accountants "4. Pu 
als habe Ealition $15.00 Club 
Print rice, $12 
h 


Investments 
endentt seraid Nail 
' $e Alition, § f ‘ ht 


Accounting by ¢ A. Bmith and 
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KA 
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Theory and Practice, 6th of, by 
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available only in the United States and its 
In Canada write McGraw-Hill Canada, 25% 
Toronto 4 BW 11-10 
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To The Solution 
of Management 


clues: Men's Problems 


Weekly—closes 12 days in 
advance publication date. 


$8.00 per line ($4.00 per line 
for position wanted ads), 
minimum 2 lines. 


Published: 


Rate: 


To Estimate: Count 5 average words per 


line. 


Box Number: Count as 2 words. 


pe 
W VORA 
CHIMAGLO 


Positions Wonted = ssa 
lawyer, 41, married—tamily, with heavy 


eit 
i 


Seles Manager~Young—Aggressive, liberally en 
A : ’ ; ' : . 
i ! 
ad 


ne 
£10.50060 it ' 
] liusinessn Week 


SELLING OPPORTUNITIES 


Selling Opportunity Offered == 
AAAA manufacturer of Teflon’ tape tubing 


wer 


SPECIAL SERVICES 


Need Translation? our Ads 
" n ni” 


All languages 
11 ‘ ‘ " 


» Registered Patent Attorney ——= 


Patent information Book withowt obligation 
‘ Y] 116-HWi1, Warner Bidg., Waeh. 4, D-« 


BUSINESS OPPORTUNITIES 


Free Catalog Hundreds of Bargains on business 
1 incos property for sale tt 

! i “ / h owne Wr 

* Hillhuret A D 


‘ 


Free Book! Free Service 2,000 businesses, farms 
for a 


is 


I Ar e 36, Calif 


CHRISTMAS GIFTS 


Select-A-Gilt Lets Recipients Choose Xmas Gilt they 


se ’ 


‘ 
er \V 





When Answering 
BOX NUMBERS . 


to expedite the handling of your correspond- 
ence and aveid confusion, please do not 
eddress @ single reply te more than one 
individvel bex number, Be sure to address 
seperate replies for each advertisement 
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man to do classified work in this coun- 
try, he must file a declaration of inten- 
tion to become a U.S. citizen. Many 
companies require this anyway, on the 
theory that eventually he’s likely to 
handle classified material. Also, the man 
security clearance. 

For the foreign engineer to enter the 
U.S. as a permanent resident, he must 
ome in under the immigration quota 
If the quota is under 
merely applies to the 
American consul in his country 
ind gets a visa after passing a medical 
examination. If his family plans to 
him, member must 
pass a medical checkup, too. 

Before the visa is granted, the com 
pany hiring him sends the consulate a 
letter certifying it is hiring the man for 
} permanent position, specifying the 
‘lary, describing the job 

If the quota 1s oversubscribed, the 
immugration laws provide a “first prefer- 
unmigrants 

beneficial 
prospectively to the national economy, 
cultural interests, or welfare of the 
United States.” This means they are 
moved higher on the list and, in effect, 
dmitted 


In such cases, the 


must get 


for his country 
subscribed, he 
nearest 


ICCOTM pany c ich 


ence visa be given to 


who will be “substantially 


sooncr 

company files a 
petition with the Justice Dept., stating 
that the man is urgently needed. If 
Justice approves and the Labor Dept. 
certifies that the applicant's skill or 
needed in the U.S., the 
petition is sent to the 
consul. The 


knowledge is 
local American 
consul checks the 


ual’s family background, health, politics 


indir id 


ind moral character; then he may issuc 
visas to the man and his family 

¢ Orientation—Veantime, D'Agostino 
briefs them on U.S. customs and 
traditions, 
transportation and for a repres 


irranges for theu 
ntative 
to meet them upon arrival in the U.S 
There'll be 11 such 
month m New York 

When a man is hired by D’ Agostino 
he agrees that if he 
his job 


return what the company spent to bring 


sometimes 


meetings thi 


voluntarily leaves 


within two year he must 
him over 

Out of about 150 men hired by D’ 
Agostino, only one has washed out 
lo help them adjust to their new life 
ome companies offer courses in basic 
English. ‘These 
for example, the differences between the 
inch 


ind technical cover, 
ind centimeter as units of meas 
urement, duties of the city mayor, how 
to read American newspapers 

One bit of Americana that’s thor 
oughly explained before the 
iTTives here 


foreign 
is the income tax 
Many Europeans traditionally overlook 
pa ing 


Chemeer 


income taxes, aren't accustomed 
to having it taken from their paychecks 
Though informed in advance, they are 
still somewhat shocked at the first with 
holding from their U.S. pay. tno 


Use RE REM wever-svam 
Aluminum Wire 


Made to your 
exact specifications, 
highest quality, 
excellent delivery 


nichols 


WIRE & ALUMINUM CO. 
DAVENPORT, IOWA 








KEEP UP WITH THE WORLD 


Thrill to news, music and communications from 
ali parts of the world with the new Hammariund 
HQ-100 Communications Receiver. Tune in over- 
seas stations, ships at sea, and radio messages 
with the clarity and power of local broadcasts 
WRITE for complete description of this amazing 
new receiver and name of nearest dealer 


Only $169.00° 

wy *Telechron clock-timer $10 extra 
V HAMMARLUND 
Extablichea Hammartund Manufacturing Company, Inc. 
1910 460 West 34th Street, New York 1, N. Y. 














PROBLEM 


A manuiacturers representative wanted 
additional accounts recently 


SOLUTION 


He ran this ad in the “clues” Section | 
(Ciassified Advertising) 





Doalias Mfg 
le ea " 


Agent calling on industrial accounts 
i na RA-00 


‘ id 00 husir sa 


W eet 


RESULT ~ 32 REPLIES 
He got what he wanted and so can you 
through the “clues” section of BUSINESS 
WEEK. For information just drop us a | 
line. 
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THE TREND 





Eisenhower's Next Four Years 


Elsewhere in this issue (page 31), the economic im- 
plications of the election result, insofar as they are 
now discernible, are spelled out for the business 
community. The magnitude of the President's vic- 
tory, so personal a thing, makes his own views in- 
creasingly important as compared with GOP 
orthodoxy. It also gives Eisenhower a stature as 
America's chosen leader, and a position of strength 
with which to deal with the world and his own party 
that American presidents very rarely can achieve 

By no man's choice, but by the dictates of events, 
the new Administration's principal use of its pres- 
tige must be with the three great problems of peace, 
prosperity, and concord 


Peace 


A national election in the U.S. is not a referen- 
dum. The complexities of a multitude of issues and 
personalities leave ambiguous the public will on 
any specific issue. Nevertheless, some political cam- 
paigns sharpen issues so that the election result may 
fairly be interpreted as a public mandate 

Whether to pursue peace through strength, or 
through gestures of renouncing power, seems to 
have been such an issue in the recent campaign. The 
public saw the most dramatic difference between 
Eisenhower and Stevenson in their opposed positions 
on ending H-bomb testing and the draft. Eisen- 
hower’s victory will be taken as a mandate to 
maintain a s‘ate of maximum military strength until 
the world situation changes so drastically that public 
opinion will support an alternative policy 

The startling developments in Eastern Europe 
and in the Middle East in the closing days of the 
campaign bring to the surface the chronic crisis of 
our times. Although such events may shift alliances 
and alignments for the moment, our first policy- 
determining constant is our devotion to peace 

The second pillar upon which policy rests is our 
antipathy for Soviet Communism and Russian im- 
perialism—which we regard, first as a threat to 
peace, and then as the mortal enemy of freedom, 
justice, and human decency. The prime responsi- 
bility of the U.S. government in the years ahead is 
to avoid war while it makes the world more in- 
hospitable to Communism, the face and tactics of 
which will change again and again. Inevitably, this 
will require a resolidifying of the Western Alliance 
and a resumption of our leadership in it 


Prosperity 

Within the work-life of one generation, America 
has experienced the distress of its greatest depres- 
sion and the plentitude of its greatest prosperity. 
Both have left deep marks. A level of 5-million to 
7-million unemployed could be abided as long as 


200 


it could be compared with unemployment of twice 
that magnitude in an immediately preceding period. 
But 5-million to 7-million unemployed after vir- 
tually full employment is a different matter. It 
would be considered politically and economically 
catastrophic. 

Hence, the big domestic responsibility of the Ad- 
ministration is to ensure that there is maintained a 
sufficiently high level of business activity to keep the 
nation almost fully employed. It will not be enough 
merely to hold the line. Enterprise must find profit- 
able opportunities for growth, development, and 
risk-taking in order to provide an ever larger num- 
ber of jobs for an ever-growing work force. 

The test of economic policies, therefore, will be 
whether they encourage private business to expand 
from a sound, stable, and strong foundation. 


Concord 


For part, if not all, of the next four years, we must 
live with the consequences of the Supreme Court 
decisions on racial segregation which run against 
the grain of those mores and folkways that prevail 
in a large section of our country. That section is 
not a geographical entity. The race relations prob- 
lem is not confined to the South where the institu- 
tions of discrimination are so obvious. One might 
believe it is the bad conscience of the North that 
keeps the South constantly under attack 

Nevertheless, we cannot accept the status quo, so 
sharply at variance with our professed national 
ideals and principles. As a people, we are inexora- 
bly drawn toward making equality more real; and 
we are pushed faster now by our respect for a sys- 
tem of law that has decreed we must move along 

There are also vestigial but still vigorous remains 
of tensions and antagonisms that we inherit from 
an earlier period in our national life. These involve 
more than race differences. In them is a dimly pre- 
served sense of class, which makes individuals and 
groups sure that another’s advantage can come 
only at their own expense. The realization of our 
interdependence, social, economic, and political, still 
has a large orbit to penetrate 

Peace and prosperity are great solvents of internal 
discord. But they do not make a positive concord. 
That must have taproots deep in a nation’s very life- 
force. If it has not, when peace is disturbed or 
prosperity threatened, the unity so desperately 
needed at that very time will not be there. 

Thus, only just behind peace and prosperity as 
our immediate objectives is the quest for concord 
If the second.term of Pres. Dwight D. Eisenhower 
sees world peace held, prosperity made more solid, 
and concord knit more tightly, it will have earned 
greatness 
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